I 


EDITOR  &  PUBLISHER 


VoL  68.  No.  11  E>*'-y  Saturday 


NEW  YORK,  N.  Y.,  JULY  27, 1935 


YwHy  1 4.  in  a«Iva 
lsUn<l  |H)ssvH<iiuis ;  i 


10c.  Per  Copy 


New  Radio  Opportunity  For  Newspapers 
Seen  In  Ultra-Short  Waves 

Rapid  Developments  in  Experimental  Work  Point  to  Obsolescence  of  Much 
Present  Equipment  -Papers  Must  Share  Trial  Expense 

WASH1N(;T0N.  I).  C.  July  25-  By  BICE  CLEMOW  the  earth.  5(t  t..  150  miles  liiRh,  is  an 

Opportunity  may  Ik-  knockins  .  . ,  ...a  ..f  ,1,..  layer  ..f  gas  which  reflects  or 


WASHINGTON.  I).  C.,  July  25— 
Opportunity  may  Ik  knockins 
twice  for  the  newsiwiK-r  industry  as  far 
as  participation  in  the  field  of  radio 
broadcastiiiK  is  concerned.  The  opixir- 
jifUty  for  oiKration  in  the  present  iii- 
IBwi^iatc  frequency  broadcast  hand 
was,  in  the  opinion  of  many  radio  men 
inteiriewed  this  week  bv  hhiiTOU  & 
Publisher,  overlooked  by  newspaix-rs 
throuKh  lack  of  foresiijht  or  funds. 

That  over  115  newspaiK-rs  now  own 
or  are  affiliated  with  broadcast  stations 
is  evidenced  of  a  chaiiRinR  vi.-wix»int— 
a  disposition  to  enter  a  virtually  closed 
field.  This  entrance  may  Ik  made  ixis- 
sible  through  the  iKrfection  of  trans¬ 
mission  methods  in  the  yet  unpredict¬ 
able  extreme  hif{h  end  of  the  radio  sikc- 
trum— the  ultra  Iiiffh  fre(|uencies. 

Carefully  conditional  conclusions  to 
that  effect  can  )>e  drawn  from  the  view¬ 
point  of  the  Federal  Communications 
Commission  in  Washington  that  what  is 
n-iw  an  experimental  field  has  sliown 
such  evidence  of  jirogress  in  tlie  last 
eight  years  that  there  is  reasonable  ex¬ 
pectation  two  to  five  years  will  -^ee  ultra 
high  frequency  broadcasting  on  a  |Kr- 
manent  tosis.  The  channels  now  al¬ 
lotted  for  experimental  transmission  are 
all  subject  to  immediate  revocation  by 
the  F.  C.  C.  if  conditions  h:come  neces- 
tarv. 

Ultra  high  frequency  broad:asting  is  a 
subject  on  which  many  astute  newspa¬ 
per  owners  and  j)romotion  men  are 
better  informed  than  one  would  judge 
from  the'ir  remarks.  It  is  not  stretch¬ 
ing  a  point  to  say  that  general  feeling 
among  radio  engineers  places  ultra  high 
frequency  transmission  as  the  next  ste\) 
toward  perfection.  This  feeling  has 
been  communicated  to  many  newspaiKr- 
men.  On  that  basis,  it  merits  critical 
attention. 

Why  is  ultra  high  frequency  trans 
mission  so  imptjrtant  to  a  newspaper 
industry  awakened  to  the  ixissibilities 
of  radio,  facsimile  and  television  bretad- 
cast?  Simply  because  all  of  the  avail¬ 
able  frequencies  for  hrtiadcast  stations 
are  now  utilized  to  virtually  maximum 
capacity.  Ultra  high  frequency  may  be 
a  way  out  of  the  shackles  and  a  way 
into  profitable  radio  participation,  engi- 
peers  tell  the  newspaper  industry.  It 
ts  oyer  these  high  frequencies  that  “fac- 
^ile  newspapers,"  a  field  pioneered  by 
W.  G.  H.  Finch,  w-ill  lie  transmitted. 

The  Federal  Communications  Com¬ 
mission.  under  the  able  .Anning  S.  Prall, 
chairman,  is  a  public  service  Ixidy 
designated  to  administer  that  artifically 
created  medium — ether — through  which 
radio  permeates  the  world.  The  F".  C. 
f  •  has  as  its  function  the  allotment  of 
channels  in  fair  proportion  to  all  the 
mterests  w-hich  apply  for  air  space. 

of  the  Commission,  is, 
*ben,  two-fold.  Onz  is  a  technical  or¬ 
ganization  to  decide  how  fair  regulation 
.he  achieved  and  the  other  is  a 
^'■judicial  organization  to  pass  on 
'h*  Respective  merits  and  importance  of 
applications  for  ether  channels.  By 
means  of  revocable  licenses  and  the 
power  to  deny  applications  for  new 
■•censes  and  permits,  the  F.  C.  C.  has 
control  over  radio  communication  in 
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the  U.  S.,  with  the  txce])tion  of  sta¬ 
tions  owned  or  controlleil  by  the  fed¬ 
eral  government. 

l.icenses  have  been  granted  to  com¬ 
mercial  broadcasters,  eommnnication 
companies  and  individual  amateurs,  hut 
in  the  field  of  ultra  high  frc(|uencies  the 
F.  C.  lias  so  far  felt  that  because 
of  lack  of  sufficient  engiiu-ering  data 
in  this  field,  the  granting  ot  ultra  high 
frequency  licenses,  other  than  for  e.x- 
IKrimental  service,  is  for  the  time  Ix-ing. 
not  warranted.  That  situation  is  suh- 
•sequeiitly  due  for  a  ihange,  hut  while 
ultra  high  frequency  oix-ration  remains 
in  the  exiKrimental  stage,  there  iqiiKars 
to  Ik  ojiixirtunity  for  newspaiK-rs  at 
least  to  enter  the  liroadcasting  field  on 
a  conditional,  exix-rimental  l/.sis. 

.\s  a  matter  of  fact,  expressions  have 
Ikcii  made  on  several  iKcasioiis.  not 
only  by  outsiders  hut  also  by  high  gov¬ 
ernment  authorities,  that  the  newsi>ajKrs 
as  a  great  imhlic  service,  in  many  re- 
siKCts,  have  not  .sought,  and  conse¬ 
quently  not  received,  radio  communi¬ 
cation  channels  in  proportion  to  the 
iiewspaiK-rs’  ingxirtancc  as  an  educa¬ 
tional  and  entertainment  medium. 

Thus  the  ultra  high  fre(|uency  op¬ 
portunity  is  at  hand.  .A  brief  peek 
gives  sufficient  understanding  to  grasp 
Its  importance : 

.All  broadcast  impulses  travel  in 
waves.  These  waves  are  measured  by 
determining  the  actual  linear  distance, 
in  meters  (39.37  inches),  between  the 
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cre.st  of  OIK  wave  and  the  crest  of  the 
next.  The  kiltKvIe  measurement  is  ob¬ 
tained  by  determining  how  many  thou¬ 
sands  of  these  waves  <Kcur  in  a  .secoiwl. 
l-'or  example  the  longest  railio  waves  in 
use  are  radiated  at  a  frc<|ueiuy  of  ap¬ 
proximately  10  kiliKvcles  (lO.IKMI)  [Kr 
second.  Since  all  broadcast  impulses 
travel  at  the  same  siKcd,  it  follows  that 
if  there  are  only  10.000  waves  jKr 
second  these  waves  will  Ik  longer  than 
if  there  are  20  thousand  waves  jx-r 
second.  Ultra  short  waves  are  those 
Ix-ginning  with  .lO.fKK)  kilixyles  (30.- 
(KKl.OOO  waves)  jx-r  second.  These  waves 
are  about  a  yard  from  crest  to  crest 
of  each  wave. 

.\t  the  International  Radio-Telegraph 
t'onvention  of  Washington,  1927,  an 
agreement  was  reached  lor  the  all<x'a- 
tion  of  all  the  waves  from  10.5  kilo¬ 
cycles  to  .10.000  kilcx'ycles.  This  agree¬ 
ment  was  in  general,  reaffirmed  at  the 
International  Tele-Uommunication  v'on- 
vention,  Madrid.  1932.  It  is  under  that 
framework  that  the  F.  C.  C.  has  allotted 
channels  in  the  United  States.  The  30,- 
(HM)  kil(Kycle  limit  in  the  agreement  was 
chosen  because  engineers  of  all  countries 
agreed  they  knew  so  little  alxmt  the 
ultra  high  frequencies  that  they  would 
not  attempt  to  reach  any  iKrmanent 
agreement.  l^x]KrimeiUation  since  that 
time  is  leading  up  to  some  iiermanency 
and  then,  of  course,  more  general  usage. 

The  ordinary  short  waves  that  is 
from  15(K)  to  .lO.IKK)  kilcKvcles  have 
a  iKculiar  i|uality.  It  is  this:  Around 


HIGH  FREQUENCY  F.C.C.  LICENSEES  AND  OR  PERMITTEES 

(including  ultra  high  frequencies) 


*  GENT  EXPERIMENTAL 

SPECIAL  EXPERIMENTAL 

Totai 

Interest 

T 'graph 

T’phone 

B’cul  ' 

-  -  1 

T’graph 

T’pIxilM 

B’cast 

Electrical  and 
Radio  Indus¬ 
tries . 

79 

8 

61 

21 

12 

181 

18  5  V 

Private  Interests 

63 

6 

33 

102 

10  5', 

Telephone,  Tele¬ 
graph  Interesti 

19 

5 

1 

8 

5 

1 

39 

4.  'i 

Newspaper  Inter¬ 
ests  . 

2 

6 

1 

1 

10 

1 

Motion  Pictures  . 

3 

•• 

2 

5 

5'/f 

Other  Business 
Interests 

44 

14 

4 

2 

64 

6  5'  f 

Educational  In¬ 
stitutions 

16 

2 

3 

21 

2. 

States . 

30 

1 

30 

61 

6.  7f 

Cities  or  Countie: 

4S0 

1 

1 

492 

50  5'  ; 

Totai 

975 

100  7 

*TheM  authorizations  are  Rranted  on  a  yearly  basis,  the  special  experimental 
authorizations  being  granted  for  short  periods  only.  Many  of  the  special  experi¬ 
mental  channels  are  temporarily  shared  with  the  government.  The  power  of 
these  975  transmitters  varies  from  .5  to  500,000  watts,  but  this  is  only  a  matter 
of  coverage  required  and  not  of  technique.  Some  say  about  5,000  watts  will  be 
required  for  effective  ultra  high  frequency  television  transmission  over  local  areas. 


the  earth,  .10  to  150  miles  high,  is  an 
ionized  layer  of  gas  which  reflects  or 
refracts  waves  at  approximately  the 
>ame  angle  at  which  the  wave  strikes 
the  gas  layer.  Thus  short  wave  has 
a  “skip"  action  which  causes  it  to  he 
inaudible  in  one  area  and  then  audible 
at  a  greater  distance.  By  accumulated 
data  based  on  exiierimental  calculation, 
tlien,  it  can  lx-  determined  just  what 
points  will  receive  short  wave. 

•Ahvive  .K>,(KKI  kihx'ycles,  liroadcast 
waves  are  not  rcllected  by  the  gas  layer. 
Insteail  they  iKiietrate  it  and  go  on  out 
into  space.  Thus  ultra  short  waves, 
after  they  hit  the  earth,  continue  in 
that  same  line  off  into  space.  Conse- 
•  inently  the  range  of  ultra  short  waves 
is  limited  Iry  the  height  of  the  trans¬ 
mitting  tower.  However,  the  transmis¬ 
sion  is  much  Ix-ttcr  than  by  ordinary 
sliort  wave  in  a  25  to  40  mile  radius, 
the  radius  which  the  newspaper  is  most 
interested  in  reaching. 

There  are  hugs  in  ultra  liigh  ire- 
qtiency  wliicli  may  not  he  entirely  elimi¬ 
nated  for  10  years  or  more.  It  is  an¬ 
noyingly  sensitive  to  interference — au- 
tomohilf  s|)ark  pings  and  other  elec¬ 
trical  macliincry  or  device  where  cur¬ 
rent  interruptions  are  incident  to  oiKra¬ 
tion.  1'his  would  mean  that  before  ul¬ 
tra  high  frequency  is  at  its  best,  the 
majority  oi  electrical  ciiuipment  near 
receiving  Ux'ations  will  have  to  be 
shielded — an  inexpensive  process  when 
it  is  worked  into  regular  line  produc¬ 
tion  of  any  mechanism — an  auto  motor 
for  example.  Tliere  are  other  handi¬ 
caps  to  ultra  high  f roquency  which  are 
being  ironed  out,  for  example  the  pro¬ 
duction  of  sturdy,  dnralile  reception  and 
transmission  e(|iiipment  with  gixxl  fre- 
(|uency  stabilization. 

It  is  in  this  experimental  stage  that 
many  engineers  urge  newsiiapers — and 
any  other  interests  inclined  toward  tak¬ 
ing  advantage  of  broadcasting  ixissihili- 
tics — to  iKgin  active  inve.stigation  Itxik- 
ing  toward  cxiKrimentation.  They  do 
not,  in  .so  advising,  paint  any  rosy  pic¬ 
ture.  It  will  Ik  cxiKiisive — so  was  in¬ 
termediate  frciiucncy  broadcasting  cx¬ 
iKrimentation.  It  will  be  temporarily 
non-prwluctive  in  a  dollars  and  cents 
way— so  was  standard  wave  lor  several 
years.  It  diKs.  liowever,  have  ixiten- 
tialitics  which  intermediate  wave  diKs 
not.  (“Frequency"  and  “wave"  arc 
commonly  speaking,  used  interchang- 
ahly. ) 

Ordinary  commercial  broadcasting 
was  confined,  by  international  treaty,  to 
the  hand  of  the  radio  spectrum  from  550 
to  l.,5<)()  kilocycles  because  it  was.  at 
that  time  at  least,  the  most  satisfactory 
hand  for  su.'li  broadcasting.  F'xperi- 
mentation  in  ultra  high  frequencies  has 
shown,  however,  that  such  may  not  al¬ 
ways  he  the  case. 

F'ntry  into  ultra  high  frequency  brt.ad- 
casting  will  he  accompanied  by  facsimile 
transmission  ( undoubtedly  of  news¬ 
papers)  and  television,  engineers  point 
out.  Ultra  high  frequency  is  the  only 
place  on  the  spectrum  where  there  is 
room  left  for  facsimile  and  television 
channels.  F'ditor  &  Publisher  has  fully 
explained  the  ix>ssibility  for  delivery  of 
a  facsimile  newspaper  into  individual 
{Con  till  lied  on  iHtt/e  46) 
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Editor  &  Publisher  for  July  2  7,  1  935 


LOBBY  PROBE  AIRS 
COERCION  CHARGES 


Utilities  Slow  to  Send  in  Advertising 
Figures  on  Fight  Against  Holding 
Companies  —  Schwellenbach 
Threatens  Steel  Inquiry 


(Special  to  Editor  &  1’i'blisher) 


ARTHUR  M.  HOPKINS 

Former  Cincinnati  Post  M.  E.  and 
Banker  Dies 

Artluir  M.  Hopkins,  well  known  in 
newspaiier,  hanking  and  real  estate 
circles,  died  in  Cincinnati  July  25. 

Although  he  had  retired  Iroin  news- 
pai)er  work  to  enter  the  han'  ing  pro¬ 
fession  in  1917,  he  had  continned  a 


Washington.  1).  C..  July  22 — The  weekly  column,  "Saturday  Night 
first  phase  of  the  Senate  lohliy  iiupiiry  Thoughts,"  in  the  Ciminmiti  Post  and 
to  discover  the  efforts  of  utilities  to  de-  other  Scripps- Howard  newspaiters. 
teat  Xew  Deal  holding  company  legis-  Kvery  Christmas  he  wrote  a  Christ- 
lation  hy  seeking  newsiiaper  supiKirt,  mas  story  which  he  distrihuted  among 
began  this  week  with  the  sixitlight  fo-  his  friends. 

cused  on  York.  Pa.  He  was  horn  in  .\shtahula.  O.,  and 

As  a  result  of  an  expose  of  the  started  his  career  as  a  printer  there, 
"wholesale”  dispatching  of  telegrams  to  Then  he  liecame  a  reptirter  on  the 
Pennsylvania  representatives  in  Con-  Clnrhyid  Press,  later  hecoming  manag¬ 
eress.  by  Roliert  l.ewis,  reporter  ft.r  ing  editor. 

the  I'ont  £)t.r/>afc/i  and  corresiMindent  for  I- or  a  time  he  was  editor  of  the 


EDITOR  &  PCBI.ISHER 
CAi,EM)AR 

-Aug.  2-3— Indiana  .Slate  Repiih- 
liean  Editorial  Association,  mid- 
suniiner  meeting.  Lake  Wawasee, 
liid. 

Aug.  U-I(l  -  Indiana  Democratic 
Editorial  .Association,  inid-suin- 
iner  meeting,  French  Lick,  Ind. 


NEWSPAPER  CLAUSES 
ON  AAA  APPROVED 


Newsprint  and  Advertising  Ameai 

ments  Accepted  by  Senate _ 

House  Concurrence 
Assured 


CAN’T  PREVENT  PUBLICATION 


the  Philadelphia  Record  in  a  story  for 
the  Record  on  July  ,1,  the  Black  investi¬ 
gating  committee  sought  to  discover, 
with  little  success,  whether  the  local 
press  was  "bought  off"  hy  utility  ^ds. 

l.ewis  testified  Tuesday  that  Quay  C. 
Haller,  York  representatives  for  the  .As¬ 
sociated  Gas  and  Electric  Company, 
called  on  his  editor  following  the  puh- 
lication  of  the  e.xiHise  in  the  Philadel¬ 
phia  Record,  and  that  “Haller  was 
burning  up.” 

"I  interpreted  the  visit  of  Haller  as 


Kansas  City  World,  later  joining  the 
Cincinnati  Post  as  managing  editor. 

He  joined  the  Central  Trust  Com¬ 
pany,  Cincinnati,  in  1917. 

He  was  a  i>ast  president  of  the  Cin¬ 
cinnati  Real  Estate  Board. 


Raising  FuntJs  to  Pay 
Churt'hman  Libel  Suit 


iBy  trlcRraph  to  Editor  &  I’ublisiier) 

Bosto.n,  Mass.,  luly  24 — .An  unprec-  ,  ,  ,  , 

edentetl  manner  of  paying  off  a  libel  to  arrange  for  others  to  replace 

.  .  *  ”  tliom  in  nnmit  tliov  worn  urroKtoH 


Judge  Fails  to  Carry  Out  Threat  to 
Jail  Trial  Reporters 

Illy  tclc-,iiaph  to  Editor  &  1’cbi.isiifr) 
.\ngi.eton,  Texas,  July  25 — Marked 
hy  widespread  publications  of  testi¬ 
mony  despite  the  threat  of  District 
Judge  M.  S.  Munson  to  jail  news¬ 
paper  men  in  the  event  of  such  publica¬ 
tion,  the  murder  trial  of  Clyde  Thomp¬ 
son.  prison  farm  convict,  neared  a  close 
tcKlay  without  the  judge  having  carrietl 
out  iiis  threat. 

The  judge’s  announcement  that  he 
would  permit  reixirters  in  the  court¬ 
room.  let  them  take  notes  hut  would 
consider  publication  of  testimony  in 
contempt,  came  Tuesday.  Wednesday, 
after  several  papers,  particularly  those 
in  nearhy  Houston,  had  printed  testi¬ 
mony,  correspondents  covering  the  trial 
conferred  with  the  judge,  saying  the>- 


(Special  to  Editor  &  I'cbi.ishki) 

Washington,  1).  tA.  July  24— The 
I.onergaii  amendments,  '  safeguardiw 
the  newspaper 


■1  interpretert  the  visit  ot  Haller  as  pajuig  wu  a  imui 

intimidation."  statetl  Lewis.  He  de-  suit  was  launched  Unlay  at  a  meeting  ^ 


dared  that  his  editor.  E.  B.  William-  *4  Keligious  Press  Club  hi  Boston, 
son.  told  him  that  he  was  not  rcsiKin- 
sible  for  what  Lewis  wri.te  as  corres- 
liondent  for  th"  Record. 


Judge  Munson  is  said  to  have  replied 
that  lie  would  act  in  his  own  good 
time  and  that  the  newspaiiers  prohahly 
would  "hang  themselves,”  if  given 


Haller  under  a  heavy  fire  of  ipiizzing 
denied  that  his  visit,  which  he  ilescribed 


as  purely  “social.”  was  ft.r  the  puriH.se  respective  denominations  to  con- 

of  complaining  to  Williamson  about  to  a  tund  to  help  pay  the  costs 

Lewis’  story,  or  that  he  threatened  'U'cessary  the  dam- 

withdrawal  of  future  .advertising  if  such  “Scs  of  $10,_(K)  recently  awarded 
stories  were  repeated.  Haller  atlmittetl  the  Lhurchman  and  its  editor, 

that  he  gave  press  releases  to  the  Dis-  Emory  Shijiler.  The  award 


.Members  of  the  Press  Club,  quoting 
editors  and  managers  of  publications  of 
different  Protestant  denominations  pub-  . 

lished  in  Boston,  decided  to  appeal  to  r-nough  rope.  ■  ,  r  , 

members  and  to  Sundav  School  children  indication  of  the  attitude  id  the 

press  came  when  Houston  advices  lues- 
day  said  both  the  Chronicle  and  Press 
published  testimony. 


Difficulty  was  encountered  in  obtain¬ 
ing  jurors  for  Thompson’s  trial  and  in¬ 
asmuch  as  companion  cases  in  a  prison 
farm  slaying  are  pending,  the  judge 


patch  editor,  at  the  same  time  giving  an  to  Gabrml  Hess^  g^^  juihlication '  of  testimony  until 


all  the  cases  were  disix.sed  of.  He  con- 


order  for  an  advertisement,  but  didn't  r^•  i  e  ,  ■  , 

remem^r  whether  the  press  release  was  -America,  Inc.  tended  nublicitv  would  make  iurv  selec 

used  or  followetl  with  editorial  rnm  Religious  papers  represented  at  the  tuiaea  puniicitv  wouia  make  pr>  seiec 
usea  or  toiiowen  with  editorial  com-  were  77ic  b/t-micc  ( Con-  tion  difficult  m  suhse(|uent  trials.  Ver 

ment  against  the  holding  company  leg-  io<iuy  wire  t  tie  .uic  ante  l^pu  .... 

islation.  Haller  aLso  denied  that  he  Rregational).  C/iriJ/iuii  Lender  (Eju- 

sought  the  dismissal  of  Lewis  or  labeled  Chrtstmn  Rentster  (Em- 

him  as  a  “damrerous  radical.”  ^'0*  Zion  s  Herald  (Methodist 

Lewis  was  questioned  bv  Senator  -l^fopal). 

Black  of  Alabama,  chairmkn  of  the  O'  Har Hnan  editor  of 


niremen  called  in  on  the  companion 
cases,  set  for  Monday,  were  told  by  the 
court  that  they  would  lie  subject  to 
punishment  if  they  read  Thompson  trial 
testimonv. 


lobbv  committee,  as  to  whv  his  Record 

storv  was  not  printed  in  the  Dispatch.  E.  Gilroy,  editor  of  the 

Lewis  replied  that  he  had  “neither  an  Advance,  was  elected  secretary-trea- 


replied  mat  he  had  neither  an 
order  nor  an  assignment  to  write  it. 
He  pleaded  ignorance  of  the  Dispatch’s 
editorial  attitude  on  the  utility  question 
by  stating  he  hadn’t  read  its  etlitorial 


surer  of  The  Churchman  defense  fund. 


WISCONSIN  CONFIDENCE  BILL 

(Special  to  Editor  &  Publisher) 
Madison,  Wis.,  July  23 — Newspaiier- 
men  would  be  protected  from  divulging 
confidential  sources  of  news  under  a 


CONGRATULATE  CANADIAN 

Congratulations  from  his  colleagues  in  hill  just  introduced  in  the  Wisconsin 
1  *  *  1  .1  „  .^1  the  newspaper  world  were  receivetl  in  legislature  bv  Assemblyman  Clarence 

i  H  Montreal  iLt  week  by  Lord  Athol-  Kretlow  of  Milwaukee:  He  declared 

trJialc  K  t  1  ^  Stan,  Owner  and  managing  director  of  that  “enactment  of  this  bill  would  be  a 

T.'  Q  "g  i’^'".  the  Montreal  Daily  Star%n  his  87th  step  toward  greater  freedom  of  the 

Til  T7  I  ^*^T  supplied  an>^  fjjrthdav.  Lord  Atholstan,  has  owned  press  and  would  insure  more  thorough 

“'I  '■«  l»l«  <“  oI  l«.blic  allair,  by  „ew,pa- 

oo  consecutive  years. _ pers. 


sateguard™ 
publishing  industn 
against  any  processing  tax  on  new^ 
print  or  its  components,  and  prohibititB 
advertising  regulation  through  urd^ 
issued  under  the  .Agricultural  -Adjustmta 
.Act,  were  written  into  the  liill  by  tl« 
.Senate  Monday.  These  additions'  wi| 
be  accepted  by  the  House  in  conferenct 
leaders  are  assured. 

Their  sponsor.  Senator  .Aiigustiai 
Lonergan.  Democrat,  of  Hartfoi^ 
Conn.,  c.alled  the  amendments  up  for 
action  with  a  statement  that  Ixith  havt 
the  approval  of  the  Department  of 
-Agriculture  and  Senator  Ellison  D. 
Smith  of  South  I'arolina,  chairman  of 
the  Senate  committee  on  agriculture  and 
forestry.  He  made  no  further  comment, 
hut  Senator  Smith,  who  has  never  con: 
ceded  the  necessity  for  a  specific  statu¬ 
tory  declar.ation  on  either  point,  stated: 

“I  think  this  amendment  has  been 
entirely  misunderstCMKl.  This  amend¬ 
ment  is  an  appropriate  one  in  view  of 
the  fears  which  have  been  expressed 
that  certain  terms  of  the  bill  might 
enable  the  Secretary  of  Agriculture  to 
govern  certain  advertising  and  restrict 
the  use  of  certain  kinds  of  paper.  I 
talked  the  matter  over  with  Department 
officials.  Tliey  did  not  consider  that 
there  was  any  such  power  in  the  bin, 
hut  in  order  to  make  it  iierfectly  clear 
they  accept  the  amendment.” 

The  amendments  were  offered  fol¬ 
lowing  a  verbal  clash  between  Jerome 
D.  Barnum,  president  of  the  .American 
Xewspaiier  Publishers  .Association,  and 
Secretary  of  .Agriculture  Wallace.  The 
advertising  amendment  reads: 

“No  order  shall  be  issued  under  this 
act  prohibiting,  regulating,  or  restrict¬ 
ing  the  advertising  of  any  commodity 
or  product  covered  hereby,  nor  shall 
any  marketing  agreement  contain  any 
provision  prohibiting,  regulating,  or  re¬ 
stricting  the  advertising  of  any  com¬ 
modity  or  product  covered  by  such 
marketing  agreement.” 

The  newsprint  amendment  was  broad¬ 
ened  by  Senator  Lonergan  to  read 
thus  before  final  passage  of  the  measure 
by  the  Senate  yesterday ; 

“Nothing  contained  in  this  title  shall 
lie  construed  to  authorize  any  tax  uj^ 
the  processing  of  any  commeidity  which 
processing  results  in  the  production  of 
newsprint.” 


F 


previously  discovered  that  the  Hofer  firm 
received  $84,000  a  year  from  utility  com- 
lianies  for  furnishing  press  releases  and 
editorials  to  14.000  small  town  news¬ 
papers. 

In  defending  tno  integrity  of  the  Dis¬ 
patch.  Lewis  stated  that  since  the  re¬ 
velation  of  lobbying  activities  with  refer¬ 
ence  to  York,  none  of  his  stories  on  the 
local  situation  “had  ever  been  blue- 
pencilled.” 

The  Black  committee  has  indicated 
that  it  plans  to  check  the  new'spaper 
situation  thoroughly,  iwssibly  summon¬ 
ing  Williamson  to  testify. 

Replies  to  the  committee’s  question¬ 
naire.  sent  to  all  holding  companies,  ask- 
in"  for  full  information  regarding  pay¬ 
ments  for  advertising,  both  for  radio 
and  press,  since  January  1,  1935,  have 
not  come  in  as  yet,  w'ith  two  excep¬ 
tions.  The  reports  are  being  withheld, 
but  the  committee’s  investigators  state 
that  such  information  will  be  introduced 
in  the  testimony  as  the  hearing  pro¬ 
gresses. 

John  W.  Carpenter,  president  of  the 
"Texas  Power  and  Light  Company,  tes¬ 
tified  Wednesday  that  his  firm  gave  $192 
to  Peter  Molyneaux,  editor  of  Texas 
IV eekly  Magacine  for  delivering  a  radio 
speech  against  the  Wheeler-Ravburn 
bill. 

This  and  other  expenses  incurred 
in  the  lobbying  activities  were  charged 
to  operating  expenses  of  the  company. 
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NEW  YORK  DAIUES  MEET 


Tuttle,  O’Dell,  Fanning  Win  Huiioa 

Golf  Tournament 

(Special  to  Editor  &  Publisher) 

Hudson,  NL  Y.,  July  22 — The  37th 
annual  summer  meeting  of  the  New 
York  .Associated  Dailies  was  concluded 
here  Friday,  July  19,  after  a  two-day 
session  devoted  to  discussion  of  news¬ 
paper  problems.  Co-ojierative  purchas¬ 
ing  of  newsprint,  compensation  insur¬ 
ance  and  improvement  of  a  state  news 
photo  service  were  among  the  principal 
topics  considered  in  the  meetings. 

Publishers  were  guests  of  the  Hudson 
Daily  Star,  whose  editor  Henry  M. 
James  is  president  of  the  group.  In¬ 
spection  of  the  State  Training  Sclwol 
for  Girls  and  the  State  Volunteer  Fire¬ 
men’s  Home  were  made.  W.  S.  Tuttle. 
Oneida  Daily  Dispatch,  Wallace  O’Dell 
and  W.  L.  Fanning,  Westchester  pub 
lishers,  won  prizes  in  the  annual  goll 
tournament. 


TRANSRADIO  CORRECTION 

According  to  the  New  York  office 
of  Transradio  Press  Service,  a  stot^ 
ment  in  Editor  &  Publisher  of  Juo 
20  that  Transradio’s  contract  with 
KNX,  Los  Angeles,  for  newscasts  ex¬ 
pires  January  1,  1936,  is  inaccurate.  A 
new  contract  for  a  year  was  signed,  ac¬ 
cording  to  Transradio,  about 
mouths  ago. 


WGN  POLICIES  SHARPLY  DEFINED 


)  aiui  news|)a|>ers  arc  By  GEORGE  A.  BRANDENBURG 

'•ll-delined  *i^Hcy  these  programs  augment  rather  Tribune,  thrniigh  its  subsidiary  cum- 

.ilii.  h  .■rlii»«*rnfifin  than  detract  reader  interest  in  the  movie  pany,  l.il)erty  VVeekly,  Inc.,  purchased 
rather  than  com-  of  our  newspaper.  WTAS  and  W  CKK,  lK)th  of  I'dgin.  and 

netition  is  the  course,  in  this  instance,  radio  was  tH»th  owned  by  the  late  Charles  Krb- 

l-evstone  of  news-  tised  as  an  auxiliary  to  newspaper  ad-  stein. 

paix-r-radio  rela-  '^ftising,  and  I  think  that  is  what  it  'Thus  in  1925,  the  Tribune  company 
lions  accordiiip  should  be,”  remarked  Mr.  Macfarlane.  was  oiK'rating  three  br»)adcasting  sta- 
to  W  K  Mac-  "I  could  name  several  other  instances,  tions :  W’tiN  (formerly  \Vl).y), 

farlane  business  would  only  serve  to  stretch  out  WLIH  (formerly  WTAS)  and  W(  KK. 

manager  of  the  interview,”  he  said.  “However,  we  hi  192().  programs  were  broadcast  from 

Chicago  Tribune,  have  ourselves  used  other  members  of  the  Elgin  transmitter.  In  1927,  a  clear 

vice-president  and  ^tir  news  staff,  we  think,  in  a  way  to  channel  fret|uency  of  720  kilocy’cles  was 

active  executive  serve  radio  successfully  and  at  the  same  assigned  the  twin  stations  WGX-WLIH. 

head  of  WGN  promote  reader  interest  in  the  - 

Tribune  radio  Tribune.  On  Sunday  evenings  during  I  i  I  11 

station,  and  pres-  *he  past  year  we  have  brought  by  special  |  ||1  fW  i  1  11 

ident  of  Mutual  the  broadcast  of  .Arthur  Sears  I  )  |W 

Broadcasting  Sys-  Henning,  Washington  correspimdent,  |  lH 

tern.  whose  broadcast  is  titled,  ‘Capitol  Com-  L».t  ■j|| 

In  an  interview  with  Editor  &  Pub-  ment.’  This  broadcast  has  had  a  high  ^ 

USHER  this  week,  Mr.  Macfarlane  de-  hstemng  interest,  particularly  on  the  V '  A  t  <.  ,• 

scribed  how  radio  broadcasting  has  part  of  business  interests  who  have  lieen 

been  used  as  a  valuable  newsiiaper  ad-  so  seriously  disturbed  over  New  Deal  1  L 

iuK-t  in  promotion  of  circulation,  pres-  regimentation  and  regulation.  These 

tiee  goodwill  and  advertising.  Never-  broadcasts  always  continue  until  Con-  ^ 

tlxless.  Mr.  Macfarlane  believes  there  gress  closes.  Because  of  its  political  A 

a  detinite  demarcation  be-  character,  we  permit  no  sponsor  of  this  ■ 

tween  a  iiewst>a|K.‘r-owned  or  affiliated  program.  . 

radio  and  the  newspaper  itself.  “We  are  planning  for  the  near  future  \ 

His  answer  to  this  question  can  lx*  best  a  broadcast  by  .Arch  Ward.  T ribiine  — ^ 

expressed  by  stating  that  W(iN  has  sports  editor  and  originator  of  the  typical  of  Tribune  policy  to  bring  c, 
not  become  a  member  of  the  n^vly  or-  Golclen  Gloves  tournament.  All-Star 

ganired  subsidiary  section  of  Nationa  baseball  and  All-Star  collegiate  and  pro-  Floyd  (Hbboiis,  former  Chicago  7 

.\ssociatioii  ol  Broadcasters,  comixised  fessional  football  games.  Arch  runs  a  i,u„ter”  for  WGN-  the  late  Senator  Th 
ui  newspaper-owned  stations.  Newspa-  splendid  Tribune  daily  column,  ‘Talking  p  |  ^  Britten  of  Illinois-  and  Art 

,*rs  and  radio  stations  arc  operated  un-  Thmgs  Over’.  He  has  promised  to  do  L„e,po.ulent,  who  now  does  a  week! 

der  entirely  different  fundamental  con-  a  broadcast  once  a  week  on  Sunday 

ditions,  he  pointed  out.  evening  for  WGN  which  will  probably  The  consolidation  of  the  two  Tribune 

Taking  up  the  (lolicy  of  the  Tribune  be  titled  ‘The  W’orld  of  Sports  with  stations  into  WTiN  was  effected  in  the 
as  it  relates  to  newsiiaiier  and  radio  Arch  Ward.’  This  radio  broadcast  will  final  months  of  1928.  In  January,  19.12, 
-tation.  Mr.  ,\lacfarlane  explained  that  bring  listeners  up  to  date  on  the  out-  W(iN.  Inc.,  was  formed  as  a  subsidiary 

the  Tribune  iiix-rates  NVGN  with  two  standing  per.sonalities  in  all  sports  of  the  Tribune  company  and  the  corpora- 

liewpoints  in  mind.  I-irst,  to  serve  activities.”  tion  owns  and  operates  the  station.” 

public  interest  of  listeners  with  pro-  .Asked  how  the  Tribune  happened  to  WGN  has  continued  to  increase  its 

grams  having  amusement  and  educa-  j>et  into  radio,  Mr.  Macfarlatie  told  piovver  over  the  jiast  ten  years,  until 
tional  value;  and  second,  as  a  medium  Editor  &  Publisher  that  first  negotia-  today  the  station  broadcasts  on  a  power 
ui  promotion  of  general  reader  interest  tions  for  radio  time  date  back  to  the  of  50,(J(X)watts. 

in  circulation  and  advertising  of  the  “prehistoric  age”  of  radio  broadcasting  .A  pioneer  in  the  field  of  radio  broad- 
Tribune.  -Decemljer,  1921.  The  following  year,  casting  of  big  news  events,  \\’(jN  was 

When  asked  if  he  felt  there  is  a  de-  the  Tribune  company  began  a  regular  the  first  to  broadcast  the  Indianapolis 
cided  conflict  between  the  newspaper  broadcast  of  current  events,  stock  mar-  auto  races  and  the  Kentucky  Derby.  It 
aud  its  radio  station,  Mr.  Macfarlane  ket  reixirts  and  sports  summaries.  These  also  broadcast  the  Scopes  Trial,  the 
replied:  were  known  as  “Tribune- Westinghouse”  World  Court  Debate,  the  Democratic 

"Obviously,  radio  is  competitive  to  programs.  and  Republican  National  Conventions, 

news  and  advertising.  But  W’GN  has  “WGN  is  a  merger  of  three  sejiarate  Commenting  on  the  unusual  broadcasts 
ior  years  adopted  the  (lolicy  of  giving  radio  stations,  WGN,  WLIB  and  which  Quin  Ryan,  noted  announcer  and 
news  and  at  the  same  time  promoting  W'T.AS — WCEE,”  he  said.  “WGN  W'GN  station  manager,  has  handled, 
the  sale  of  the  newspajicr.  I  lielieve  itself  dates  its  immediate  ancestor  back  Air.  Macfarlane  referred  to  the  Knute 

that  WGN  was  the  first  prominently  to  Mav  19.  1922.  It  began  when  WD.AP  Uockne  funeral  as  the  station’s  “most 

known  neiysiiaiier  station  to  broadcast  first  licensed  to  operate  on  the  daring  broadcast.” 

excerpts  of  news  items  to  whet  reader  highest  ixiwer  then  allotted — 1,000  watts.  “We  did  so.  despite  the  fact  that  other 
interest.  We  feel  this  plan,  originally  jp  ]924  the  Tribune  acquired  station  stations  and  chains  declined  to  attempt 

suggest^  by  Col.  R.  R.  McCormick,  WDAP,  changing  the  call  letters  to  the  it.  because  I  felt  that  Rockne  was  almost 

our  publisher,  has  l)wn  of  mutual  bene-  familiar  WGN,  symbolizing  the  as  well  known  as  the  President  of  the 

nt  to  both  the  radio  station  and  the  ‘World's  Greatest  Newspaper.*  So  rap-  I'nited  States.'*  explained  Mr.  Macfar- 

....  .  idly  did  events  move  in  the  new  radio  lane,  "therefore  he  was  news.  Thou- 

Insofar  as  advertising  is  concernecl.  world  that  by  1925  it  was  apparent  that  sands  of  his  admirers  who  were  unable 
he  continued,  ‘we  have  never  applied  ^  l.OOO-watt  station  could  not  give  ade-  to  attend  his  funeral  were  interested, 
the  rule  that  advertisers  on  WGN  must  quate  service  outside  Chicago  and  its  W  ith  this  thought  in  mind,  we  broadcast 
also  the  newspaper,  or  vice  versa,  imiuediate  vicinity.  In  that  vear  the  the  funeral  services  held  at  Notre  Dame 


w.  E.  MACrAlLAHl 


Therefore,  the  .sales  departments  of 
radio  and  newspapers  are  directly  com¬ 
petitive,  but  we  have  found  many  in¬ 
stances  where  cooperation  has  made  for 
successful  use  of  both. 

'For  instance,  we  have  had  for  years, 
the  ‘Orphan  .Annie’  radio  .scrip  sponsored 
iinWtiN  and  an  NBC  network  by  the 
Wander  Company,  while  at  the  same 
time  we  have  receix  ed  from  the  Wander 
Company  a  sizable  volume  of  newspaper 
advertising — formerly  rotogravure  and 
atterly.  comics.  Mandel  Brothers,  a 
rarge  department  store  in  Chicago,  have 
use*!  \V(iN  almost  continuously  for  a 
period  of  several  years  and  at  the  same 
time  they  have  ranked  among  the  larg¬ 
est  users  of  our  newspaper  space.  Until 
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STATION  WWJ  STRONG  PROMOTION 
ARM  FOR  DETROIT  NEWS  SINCE  1920 

Fir»t  Air  Feature,  Household  Advice,  Forerunner  of  Present  Al¬ 
most  Continuous  Use  of  Radio  As  Paper’s  Adjunct 

By  FRED  GAERTNER,  JR., 

Managing  Editor,  Detroit  New* 


SIXC'K  tile  lieRinnins  of  the  Detroit 
Xezos  station,  WWJ.  readers  and 
l>otential  readers  of  the  News  have  lK*en 
told,  over  the  air,  of  articles  and  news 
that  we  expected  to  lie  interesting  to 
them.  The  name  "The  Detroit  .News” 
always  is  apiiended  to  the  call  letters, 
“WWJ,"  thus  always  keeping  in  the 
listeners’  minds  the  name  of  the  sta¬ 
tion's  owner  and  sponsor.  .\s  pure  in¬ 
stitutional  advertising  alone,  the  con¬ 
stant  “drip,  drip  of  the  water  on  the 
stone"  idea  has  been  of  great  value. 

Ill  ly.W  a  tyiie  of  "Detroit  News 
Hour"  was  started.  It  was  musical  in 
Iiattern  and  included  a  number  of  refer¬ 
ences  to  the  News  and  its  contents. 
.Alwiut  the  same  time,  the  Detroit  News 
Players  were  orgaiiizetl,  under  the  di¬ 
rection  of  Wynn  Wright,  and  have 
since  presented  many  iilays,  mostly  from 
the  lien  of  Rex  White,  a  former  menilier 
of  the  News  editorial  staff.  .A  little 
later,  Mr.  Wright  organizetl  the  Detroit 
News  Children’s  Theater.  This  was 
pure  institutional  advertising  without 
mention  of  any  article. 

Shortly  after  WWJ’s  initial  program 
in  1920.  the  News  editors  conceived  the 
idea  of  using  this  new  ‘‘miracle’’  to  sell 
papers.  They  started  "Tonight’s  Din¬ 
ner,”  by  the  household  editor,  a  15- 
minute  talk  which  included  suggestions 
for  dinner  as  well  as  suggestions  for 
saving  in  the  kitchen.  This  has  been 
successful  in  interesting  women  in  the 
News  and  its  features.  It  now  is  the 
oldest  radio  household  feature  any¬ 
where,  since  WWJ  was  the  first  station 
oil  the  air  (  .\ugust  20,  1920). 

Other  features  for  women,  all  spon¬ 
sored  by  the  News,  were  startetl  as 
time  went  on.  There  were  beauty  talks, 
fashion  hints,  garden  talks  in  season  and 
many  others.  .\lthough  commercial 
sponsors  often  sought  to  liuy  these  be¬ 
cause  of  their  recognized  value,  the 
News  refu.sed,  preferring  to  keep  them 
as  News  features. 

In  1924,  the  News  started  broad¬ 
casting  fiKitball  games  from  the  Uni¬ 
versity  of  Michigan  at  .\nn  .\rbor. 
Ty  Ty.son,  a  recognized  sports  author¬ 
ity,  gave  the.se  broadcasts,  which  were 
strictly  an  institutional  feature.  In 
1927,  Ty  started  broadcasting  the  Tiger 
home  games  from  Navin  hield.  Until 
recently,  these,  too,  were  strictly  insti¬ 
tutional  features. 

In  1933,  Herschell  Hart,  who  had 
served  many  years  in  newsrooms  before 
he  entered  radio,  conceived  the  idea 
of  a  “Magazine  of  the  .^ir,”  a  program 
designed  to  sell  jiaiiers  at  the  moment. 
Most  other  programs  were  institutional, 
but  here  was  a  direct  seller.  The  ’‘Mag¬ 
azine”  was  based  on  the  Sunday  News 
feature  section.  Three  or  four  of  the 
stories  were  dramatizetl,  and  between 
them  were  sandwiched  “shots”  and 
“headlines”  from  the  news  and  other 
sections  of  the  Sunday  paper.  Tlie 
program  went  on  the  air  the  first  year 
at  b  :.30  Saturday  night,  lasted  half  an 
hour,  and,  at  7,  left  the  air  with  the 
sound  of  the  just-released  speeding 
trucks.  The  1934-35  season,  however, 
found  that  time  unavailable,  so  the  show 
went  on  at  7  and  ended  at  7 :3().  the 
sjieeding  truck  feature  necessarily  hav¬ 
ing  to  be  dropped.  The  “magazine”  was 
a  fast-moving,  interest-building,  music- 
drama  show,  designed  to  arouse  curios¬ 
ity  and  interest  just  at  the  moment  when 
the  paiiers  were  coming  on  the  street. 
At  times,  the  listeners  would  be  told 
that  “in  15  minutes  you  will  hear  the 
boy  calling,  ‘The  Detroit  News.’  ” 

In  February,  1935,  when  the  News  in- 
triKluced  This  JVeck  magazine  to  read¬ 
ers,  the  usual  Saturday  night  program 
for  the  Sunday  News  was  changed  to 
include  dramatizations  of  fiction  in  the 
new  magazine.  This  program  was  then 
broadcast  over  a  network  of  11  Michi¬ 
gan  radio  stations  including  WWJ. 


Kvery  radio  station  in  Detroit  was  eni- 
ploycnl  for  a  iieriid  of  eight  weeks.  .-\s 
a  iireliniinary  to  launching  This  Week 
a  broadcast  of  the  first  radio  dramati¬ 
zation  was  piped  into  a  hall  where  the 
circulation  .sales  staff  had  an  opportunity 
to  listen  in  and  learn  just  how  the  whole 
pn.niotion  cani[)aign  would  be  con¬ 
ducted. 

During  this  last  winter,  there  ran  the 
Detroit  News  Hour,  a  musical  program 
featuring  a  17-piece  orchestra  and  .solo¬ 
ists.  Sometimes  this  was  a  variety 
priKluction ;  at  other  times,  a  classical. 
The  last  five  times,  at  this  writing,  it 
has  offered  tabloid  versions  of  the  bet¬ 
ter  known  o|)eras.  During  the  winter, 
these  programs  went  on  W'ednesday 
nights  at  10  o’clock,  but  recently  were 
changed  to  h'riday  at  8  ;.30.  A  plug 
pointing  to  the  Sunday  features  is  read 
before  and  after. 

In  addition  to  these  sjiecial  features, 
the  promotion  dei>artnient  has  on  file 
at  the  announcers’  desk  a  block  of 
short  readers  concerning  the  daily  and 
Sunday'  News  which  are  read  at  every 
opportunity.  This  is  teaser  advertising 
and  has  lieen  effective. 

.'\nother  important  methoil  of  adver¬ 
tising  the  News  on  WWJ  is  C.  U. 
Hradner’s  news  digest,  a  15-minute  spot 
at  12  noon  and  a  lO-minute  spot  at  the 
dinner  hour  in  the  evening.  In  addition 
to  this  set  broadcast,  siiecial  short  broad¬ 
casts  are  put  on  the  air  whenever  neces¬ 
sary  to  ailverti.se  the  fact  that  an  extra 
is  on  the  street  concerning  some  ini- 
IKirtant  story.  In  this  way,  listeners  are 
kept  on  edge  a  great  deal  of  the  time, 
eager  to  hear  and  read  more. 

Time  is  employed  on  WWJ  to  an¬ 
nounce  special  promotions  of  the  Detroit 
News  such  as  its  steamboat  excursions, 
athletic  contests,  cooking  schools,  soap 
Ixix  derliy,  etc.  The  classified  adver¬ 
tising  department  is  promoted  daily  over 
WWJ  by  a  five-minute  human  intere.st 
sketch  centering  on  some  unusual  ad¬ 
vertisement  gleaned  from  the  want  ads. 

Whatever  the  News  puts  on  the  air 
must  measure  up  to  the  same  standards 
that  govern  what  goes  into  the  paper, 
whether  it  be  a  commercially  s|K)n- 
sored  program,  institutional  promotion, 
entertainment  or  news.  Li.steners  have 
the  same  confidence  in  what  they  hear 
over  WWJ  as  in  what  they  read  in  the 
news  or  advertising  columns. 

NEW  POST  FOR  TREXLER 

Karle  B.  Trexler.  formerly  with  the 
y iuiiii  (I'la. )  Daily  Nt'zvs  as  promo¬ 
tion  copy  manager,  has  resigned  to  join 
the  Daily  Tribune  at  Miami  Beach  and 
Miami. 


AHERNS  IN  EUROPE 


(iene  Ahern,  NEA  Service  (’.artoonist, 
is  leaving  his  famous  pal,  “Major 
Hoople,”  for  a  short  rest  in  Europe. 
Mr.  .Vherii  sailed  from  New  York  re¬ 
cently  with  Mrs.  .4hern  and  his  daugh¬ 
ter,  Nancy,  and  while  the  drawing  hoard 
upon  which  Ahern  produces  the  famous 
■NEA  comic,  “Our  Boarding  House,” 
doesn't  show  in  this  picture,  it  was  one 
of  the  first  pieces  of  baggage  to  he 
placed  on  the  boat. 

MONTREAL  DAILY  REORGANIZES 

La  Presse,  Montreal  French  langu.age 
daily,  has  announced  the  reorganization 
of  its  Ixiard  of  directors,  with  the  ap¬ 
pointment  of  the  lollowinv ;  lion.  P.  R. 
DuTremblay,  K.  C.,  M.  L.  C..  presi¬ 
dent  and  general  manager,  fiduciary 
donee  and  legatee.  Eugene  Berthiaume, 
president  of  the  administrative  council, 
administrator  and  sole  representative  of 
l,a  Presse  in  France.  Giles  Berthiaume. 
vice-president  of  the  company  and 
fiduciary  donee.  L.  Lucien  Dansereau, 
administrator  and  fiduciary  donee.  Ma¬ 
dame  P.  R.  DuTramblay,  administrator 
and  secretary  of  the  company.  Eu¬ 
gene  Lamarche.  administrator  and  edi¬ 
tor-in-chief.  Wilfred  Lebel,  administra¬ 
tor,  assistant  secretary  and  treasurer  of 
the  company. 

RECENT  FLOOD  BREAKS  RECORD 

For  the  first  time  in  24  y'ears,  the 
Xezeark  Valley  ( N.  )'.)  Tiooa  County 
Herald,  edited  by  Ivan  U.  Purple,  failed 
to  appear  on  its  usual  publication  date, 
when  water  five  feet  deep  filled  the 
plant  and  offices  during  the  recent  AoikI. 
Henry  Kingman,  editor  of  the  Ozeef/o 
( N.  Y. )  Gazette  supiilied  the  entire 
Herald  subscription  list  with  frts?  copies 
of  the  Gazette  during  the  emergency. 
Publication  was  resumed  10  days  after 
the  flood. 


“MORE  TO  KUM” 

By  Edith  Bristol 

Women’s  Editor 
San  Francisco  Call  Bulletin 

2.  LNSLITABLE  SYNONYM. 

With  his  elaborate  entourage 
The  Oriental  potentate  was  guest 
111  the  suite  de  luxe  of  an  Occidental 
Grand  Hotel. 

The  hotel  beat  man  was  getting  the  story. 

“Traveling  'round  the  world  with  the  Maharajah,” 
Said  his  cosmopolitan  courier, 

“.Are  his  legal  adviser,  his  secretary. 

His  valet,  his  barber  and  his  concubine.” 

The  reporter  gulped  hard. 

“Can’t  we  find  another  word  for  it?” 

.\  pause.  The  courier  thought  deeply. 

A  smile  of  satisfaction 

Lighted  his  swarthy  face  as 

He  substituted:  “Write  it,  ‘and  manicure’.” 


CIRCULATION  GAIN  u 
TRACED  TO  RADIO 


Sacramento  Bee  Attribute*  It  to  Goo4 
will  Created  By  Station*  —  Dj, 
approve*  Rate  Tie-Up  of  Daily 
And  Air  Media 


11. A  .MILTON* 

\’ice- President  and  General  Busins« 
Director.  .McClatcliy  -Newspapers 


We  belies e  that  radio  is  just  another 
service  to  the  general  public  whirl) 
the  newspaper  is  best  fitted  to  give 

The  simple  fact  of  ownership  of  i 
radio  station  hy  a  newspaper  promotes 
circulation,  good  will  and  prestige  for 
that  newsiiaper. 

We  liclieve  that  the  radio  should  be 
used  for  all  civic  and  community  enter¬ 
prises.  and  that,  if  it  is  desired,  pro¬ 
motion  of  circulation  by  a  broadcast 
of  desirable  features  is  legitimate  and 
desirable. 

We  have  no  combination  newspaper 
and  radio  rate,  and  do  not  believe  in 
a  tie-up  of  this  kind.  We  do,  however 
at  times,  use  certain  radio  programs  for 
the  promotion  of  newspaper  advenising. 
The  fundamental  principles  of  news¬ 
paper  aixl  radio  arc  somewhat  similar, 
lioth  as  to  advertising  and  content  of 
the  newspafier,  as  compared  with  sus¬ 
taining  iirograms  on  the  radio.  \Vt 
have,  however,  found  it  desirable  to 
keep  them  separate. 

The  circulation  of  the  Sacramento  Bti 
in  Sacramento,  during  the  last  several 
years,  has  continually  increased,  with 
very  little  circulation  promotion,  and  wc 
attribute  it  primarly  to  the  good  will 
engendererl  by  the  radio  service  which 
we  have  given  to  the  community. 


NEW  CONTRACT  IN  BIRMINGHAM 


Typographical  Union  Get*  Wage  li- 
crea*e.  Shorter  Hour* 

The  liirminfihain  Xeu’s,  .Ige-HeraU 
and  the  Post  have  negotiated  new  threr- 
year  contracts  with  the  typographical 
unions  providing  for  a  wage  increase 
and  shorter  hours.  The  new  contracts 
are  dated  July  15  but  arc  retroactive 
to  Jan.  31,  when  the  old  contracts  ex¬ 
pired.  Reopening  of  the  contracts  after 
two  years  as  to  wages  and  hours  is  per- 
mittexl. 

The  new  contracts  provide  for  an  in¬ 
crease  for  day  work  from  $1.02}4  to 
$1.04)4  Iier  hour  and  for  night  work 
from  $1.08)4  to  $1.10)4  per  hour.  The 
work  week  was  changed  from  six  days 
with  seven  (or  eight)  hours  per  day 
to  a  six-day  week  with  six  hours  and 
40  minutes  per  day  with  a  five-day  week 
and  eight  hours  jier  day  as  optional. 
The  News  and  Post,  afternoon  papers, 
chose  to  operate  on  a  six-day  week  with 
a  six  hour  and  40  minute  days  and  the 
.\ge-Herald,  morning,  chose  to  operate 
on  a  five-day  basis  with  eight-hour 
days.. 

it  was  necessary  to  settle  by  arbitra¬ 
tion  the  payment  for  piece  work,  which 
was  increased  from  12)4  and  14)4  cents 
Iier  1,000  ems  to  12.7  and  14.7  cents  per 
1,000  ems.  The  hour  basis  was  also 
settled  by  arbitration. 

Under  the  new  contract  the  News  and 
.‘\ge-Herald  remitted  some  $1,300  to 
composing  room  employes  in  back  pay. 

NEW  FEATURE  SYNDICATE 

.Announcement  was  made  this  week 
of  the  formation  of  Globe  Feature 
Syndicate  with  head  offices  in  San 
Francisco.  Harvey  R.  Malott,  formerly 
advertising  director  of  the  Portland 
(Ore.)  Telegram  and  more  recently 
connected  with  special  newspaper  rep¬ 
resentatives  in  Chicago  and  San  Fran¬ 
cisco.  will  direct  the  organization.  Wil¬ 
liam  F.  Robie,  formerly  sales  promotion 
manager  of  J.  M.  High  Co.,  .Atlanta, 
and  the  Bailey  Co.,  Cleveland ;  later 
advertising  manager  of  Hearst  papers 
in  Boston  and  Washington,  D.  C,  will 
direct  Globe  activities  in  the  East  with 
headquarters  at  Washington,  D.  C.  A 
group  of  newspaper  features  and  sevOT 
copyrighted  advertising  campaigns  will 
be  exploited  nationally,  according  to 
present  plans.  Offices  have  been  opened 
at  681  Market  Street. 
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goodwill  leading  product  of  wtmj 

“Our  Club,”  Organized  by  Milwaukee  Journal  In  Paper  and  Over  Air,  Has  475,000  Members, 
“Potential  Subscribers” — Radio  Also  Valuable  Aid  to  Daily’s  Advertising 


Da  MM 


After  ten  >  ears’  exiieriencc  in  the 
iiperaticin  of  a  radio  station,  we 
have  iound  "iir  greatest  return  comes 
from  the  Rood 
will  created  hy 
oiH-Tating  the  sta¬ 
tion  on  the  same 
high  plane  of  pub¬ 
lic  service  main¬ 
tained  by  the 
Miheaukee  Jour¬ 
nal. 

While  it  is  true 
that  WTMJ  car¬ 
ries  programs 
which  advertise 
new  features,  spe¬ 
cial  sections  and 
editions  of  the 
Journal — the  rule 
nbserved  at  all  times  is  "The  program 
must  l)e  good  radio  regardless  of  the 
desirability  to  advertise  something.” 

Journal  executives  have  always  felt 
that  the  child  of  today  is  the  subscriber 
of  tomorrow.  Consequently,  the  Jour¬ 
nal  has  always  championed  the  cause 
of  the  youngster.  It  was  only  natural, 
that  when  seeking  a  day  to  day  tie-up 
lietween  the  Journal  and  WTMJ,  we 
turned  to  child  interest. 

The  result  was  “Our  Club”,  now  in 
its  eighth  year  of  successful  operation 
in  the  interest  of  the  children  of  Mil¬ 
waukee,  Wisconsin  and  surrounding 
states.  “Our  Club"  is  composed  of 
Iwys  and  girls  of  all  ages.  There  are 
no  dues.  Enrollment  requires  filling  in 
an  application  blank  which  is  pub¬ 
lished  each  Sunday  as  a  part  of  the 
>pecial  four-page  tabloid  devoted  ex¬ 
clusively  to  the  club's  news.  Appli¬ 
cants  are  required  to  enclose  postage  to 
cover  the  cost  of  mailing  the  memljer- 
ship  card  and  badge.  Members  pledge 
themselves  to  tbe  following  rules; 

1.  “Do  your  l*est”  to  l)e:  Safe,  heal¬ 
thy,  square,  brave,  frank,  true. 

2.  .Attend  meetings  in  i)erson  or  by 
listening  to  WTMJ. 

3.  Be  kind  toward  everyone  and  all 
things. 

4.  Be  real  pals  to  Mother  and  Dad. 

.s.  Be  ambitious  to  learn. 

6.  Treat  others  as  you  would  have 
them  treat  you. 

7.  Urge  your  friends  who  are  not 
members  of  “Our  Club”  to  join. 

8.  Post  these  rules  on  the  Ixtdroom 
wall  and  read  them  twice  a  day. 

More  than  47.s,()00  children  have  ap¬ 
plied  for  membership  since  the  club  was 
started.  Two  hundred  branch  clubs, 
each  under  the  sui)ervision  of  an  adult, 
have  been  formed  in  all  parts  of  Wis¬ 
consin  and  Upper  Michigan. 

The  Club's  own  tabloid  newspaper  in 
the  Journal  every  Sunday,  contains 
branch  club  news,  letters,  poetry, 
sketches,  photographs,  and  other  mate¬ 
rial  from  and  by  members,  as  well  as 
a  story  written  by  Captain  Larry,  the 
leader  of  the  Club.  In  addition,  there 
is  a  news  column  in  the  Journal  daily. 
This  is  the  newspaper  angle  of  the  club. 
The  radio  tie-up  comes  from  broadcasts 
seven  days  a  week.  While  it  is  hard 
to  determine  whether  the  radio  station 
or  the  newspaper  has  l)ecn  most  impor¬ 
tant  in  the  successful  growth,  there  is 
no  question  but  that  l)oth  have  profited 
from  the  goodwill  created. 

WTMJ  is  used  to  directly  promote 
many  features  and  activities  of  the  jour¬ 
nal.  .\nnouncements  and  programs  for 
this  jmrpose  amount  to  as  high  as  30 
per  week.  But  it  is  through  broader, 
iwjssibly  more  subtle  methods  that  the 
greatest  good  is  created.  This  can  be 
illustrated  by  a  few  typical  examples. 

One  ()f  W'TMJ’s  most  popular  fea¬ 
tures  is  "Heinie  and  His  (jrenadiers”, 
an  old  time  (ierman  Band  unit,  which 
combines  esiiecially  fine  native  German 
music  with  a  certain  amount  of  broad 
humor.  One  of  the  Jcmmal's  best 
known  charity  activities,  and  one  in 


By  WALTER  J.  DAMM 

Promotion  Manager,  Milwaukee  Journal 


which  it  was  a  iiioneer  among  all  .\mer- 
ican  newspapers,  is  its  “Goodfellows” 
work  at  Christmas  time. 

I'or  two  years  WTMJ  has  sponsored 
a  highly  successful  Christmas  party  at 
the  MiUvaukee  .\uditorium,  with  Heinie 
and  his  band  as  hosts,  for  the  benefit 
of  Journal  GcKidfellows.  .Uthough 
staged  for  one  evening  only,  each  year 
the  party  attracted  more  than  25,000 
lieople,  and  raised  several  thousands  of 
dollars  for  Goodfellow  charities.  Here, 
the  newspaper  and  radio  station  were 
so  closely  interwoven  in  a  goodwill 
activity  that  neither  predominated  and 
both  lienefited. 

Another  example  is  the  handling  of 
important  elections.  Between  WTMJ 
and  the  Journal,  Wisconsin  people  have 
been  furnished  fine  election  coverage. 
.Short  wave  pick-ups  at  the  iwlls,  re¬ 
turns  from  state  correspondents,  returns 
broadcast  from  the  newspan^r  staff’s 
compilations,  have  been  a  few  of  the 
methcxls  used.  The  returns  on  the  air 
are  handled  by  editorial  staff  men,  with 
constant  reminders  as  to  the  times  at 
which  the  Journal  extras  would  be  is¬ 
sued. 

Sjxirts  events  offer  another  means  of 


promoting  the  newspaper  while  offering 
valuable  service  to  radio  listeners.  I'or 
several  years,  WTMJ  has  been  broad¬ 
casting  im]x)rtant  state  golf  tourna¬ 
ments  direct  from  the  course,  by  means 
of  short  wave  e(|uipmcnt.  .-Mwavs  at 
the  mike  has  been  Biilv  Sixty,  the  Jour¬ 
nal’s  golf  writer,  himself  the  holder  of 
several  golf  titles. 

During  the  football  season,  WTMJ 
has  offered  a  successful  program  on 
Friday  nights,  sponsored  by  six  adver¬ 
tisers.  Tliis  offered  typical  college 
music,  discussions  of  imixirtant  games 
the  next  day,  and  dramatized  reviews 
()f  battles  between  the  same  teams  a 
score  or  more  years  before.  The  most 
important  sixjt  on  the  broadcast  w^as 
held  by  Ollie  Kuechle,  amateur  sports 
writer  of  the  Journal. 

WTMJ  also  broadcasts  four  news 
I)eriods  daily,  tied  up  directly  with  the 
news  api)earing  in  the  columns  of  the 
Journal.  No  commercial  sponsorship 
of  this  news  is  permitted.  The  nightly 
“Sports  Flash”,  broadcast  at  (■);30,  also 
ties  up  with  the  pai)cr,  as  do  several 
other  regular  or  occasional  programs. 

There  is  no  connection  between  the 


No  Rivalry  Between  Radio  and  Press^ 
But  Mutual  Freedom  Fight — Dealey 


By  Tkd  Dkaley 

\’ice-I’resident,  Dallas  (Tex.J  Xetes  & 
Journal 

The  first  newspaper-owned  radio 
stations  were  installed  as  much  for 
the  building  up  of  good  will  as  for 
profit.  .Asa  mat¬ 
ter  of  fact,  in  the 
early  days  of 
radio  broadcast¬ 
ing,  there  was 
practically  no 
profit  to  l)e  had 
in  this  field.  Pio¬ 
neering  newspa¬ 
pers  erecting  such 
stations  were  mo¬ 
tivated  largely  by 
the  idea  of  ser¬ 
vice  to  the  pub¬ 
lic.  The  enter¬ 
prise  was  essen- 
Ted  Dealey  tially  a  promotion 

by  the  newspaper,  an  extension  of  its 
own  field,  which  was  then,  as  it  is  now, 
the  delivery  of  information,  entertain¬ 
ment  and  interpretative  comment.  What 
was  more  natural  for  a  forward-look¬ 
ing  pai)er  than  to  take  advantage  of  this 
new  method  of  communication  and  to 
add  to  its  circle  of  readers  a  supple¬ 
mentary  audience  of  listeners? 

If  the  fostering  of  good  will  was  the 
chief  motive  leading  to  the  opening  of 
such  broadcasting  stations,  the  objective 
was  certainly  realized.  The  “call  let¬ 
ters”  of  a  radio  station,  going  out  over 
the  air  for  a  good  part  f)f  each  day  and 
night,  could  nut  help  but  build  up  kindly 
feeling  and  prestige  for  the  publisher 
who  sixmsored  this  new  toy  for  the 
public.  .As  time  went  on.  of  course, 
the  inevitable  happened — what  was  at 
first  greatly  appreciated  as  an  e.xtra 
.service  came  eventually  to  be  accepted 
as  a  matter  of  course,  something  the 
iniblic  thought  naturally  due  it.  In 
spite  of  this,  it  is  indubitable  that  a  cer¬ 
tain  |)ercentage  of  the  good  will  value 
always  remains. 

Later,  as  the  radio  industry  de- 
veloix'd  as  a  supplementary  service, 
more  definite  and  tangible  values  began 
to  accrue  to  the  newspai)er  which  had 
its  own  broadcasting  station.  Today  a 
newspajKT  and  a  radio  station  rnn  work 
together  so  coo])eratively  that  it  seems, 
at  least  to  the  publisher  having  his  own 
station,  nothing  short  of  strange  to  look 


upon  radio  as  the  bitter  rival  of  the 
newspaper  in  the  advertising  field.  In 
normal  times  there  is  room  for  lx)th 
and  i)lenty  of  business  for  l)oth.  The 
ill-will  that  has  been  displayed  toward 
radio  on  the  part  of  some  publishers 
during  the  last  three  or  four  years  is 
partly  an  outgrowth  of  the  depression. 

It  is  at  least  debatable  whether  radio 
advertising  has  cut  appreciably  into 
newspaiwr  revenues.  No  one  will  deny, 
of  course,  that  there  is  a  lot  of  money 
lK‘ing  spent  in  broadcasting.  The  corol¬ 
lary  is  not  necessarily  that  this  money 
was  diverted  from  black  and  white 
space.  It  may  not  have  been  spent  by 
the  advertiser  at  all.  Moreover,  in  cer¬ 
tain  local  situations,  it  can  be  definitely 
proven  that  radio  indirectly  stimulated 
newspai)er  advertising  rather  than  cut 
into  it.  It  stimulated  it  also  directly  in 
some  ways,  as  exemplified  for  instance, 
in  the  use  of  newspai)er  space  for  the 
sale  of  receiving  sets.  .Advertising, 
after  all,  begets  advertising. 

One  general  word — the  newspai)er 
and  the  radio  station  have  a  commim 
problem,  if  they  would  but  realize  it. 
That  common  problem  is  the  protec¬ 
tion  for  the  people  of  this  country  of 
the  right  of  freedom  of  expression. 
The  newspapers  have  fought  many 
valiant  battles  for  freedom  of  the  press 
and  with  rather  good  success.  There 
isn’t  a  publisher  in  the  country  who 
will  not  rally  enthusiastically  to  this 
cause  when  necessity  arises.  But,  pe¬ 
culiarly  enough,  many  of  them  will  not 
raise  a  finger  to  battle  for  freedom  of 
speech,  particularly  as  it  applies  to 
radio  broadcasting.  Yet  if  freedom  of 
speech  is  successfully  assailed,  it  opens 
a  breach  for  a  flank  attack  on  freedom 
of  the  press.  The  two  cannot  be  dis¬ 
associated. 

There  is  no  radio  station  in  the  coun¬ 
try  today,  ])erhaps,  strong  enough  to 
stand  up  for  its  own  rights  in  this  con¬ 
nection.  Nor  are  the  broadcasters  as  a 
whole  sufficiently  organized  to  make  the 
fight  as  a  unit.  Until  they  are,  and 
even  when  they  are.  it  is  but  the  part 
of  wisdom  of  the  publishing  industry 
to  take  up  the  cudgels  for  freedom  of 
speech  over  the  air  just  as  vigorously 
as  it  has  always  defended  the  people's 
right  to  an  untrammeled  and  indepen¬ 
dent  press. 


advertising  staff  of  the  newspaper  and 
the  station,  each  working  indejxjndently 
of  the  other  and  standing  on  its  own 
merits.  There  are  no  combination  rates. 

Operation  of  the  station  has  been  of 
direct  t)enefit  to  the  advertising  depart¬ 
ment  in  that  an  average  of  about  35,(KX) 
lines  of  space  is  used  each  year  by  the 
station’s  advertisers  to  publicize  their 
programs  in  the  columns  of  the  Mil¬ 
waukee  Journal. 

The  station  is  of  definite  assistance, 
however,  in  many  c)f  the  special  mer¬ 
chandising  events  instigated  by  the 
Journal  advertising  departments.  Such 
affairs  as  the  annual  fall  style  show, 
“Dollar  Day”  and  “Milwaukee  Day” 
.selling  events,  the  -Automolnle  Show, 
etc.,  include  as  a  definite  part  of  their 
merchandising  i>lan,  special  promotional 
programs  over  WTMJ.  For  these 
i)roadcasts,  such  stars  as  Paul  White- 
man,  Jane  Frohman,  the  “Three  Doc¬ 
tors”  and  other  nationally  known  artists 
have  Ijeen  guests  of  WTMJ. 

In  general,  executives  of  the  Journal 
believe  that  the  operation  of  WTMJ 
has  been  of  definite  advantage  in  the 
expansion  of  the  paper  and  that  the 
goodwill  engendered  by  following  the 
Federal  Communications  Commission’s 
edict  to  operate  in  the  public  interest, 
convenience  and  necessity  is  the  major 
cause  of  this  advantage. 

PICTURE  LEGAL  SCOOP 

Shots  Snapped  by  Police  Reporter  In 
Regina  Are  Murder  Evidence 

K.  E.  Liddell,  ixjlice  reporter  for  the 
Retjina  (Sask.)  Leader-Post,  scored  a 
legal  as  well  as  journalistic  scoop  with 
his  Kodak  X’ollenda  miniature  camera 
Dominion  Day  in  Regina  when  he 
sp.apped  a  panel  of  three  pictures  of 
the  rioting  on  market  square  when 
Royal  Canadian  Mounted  Police  and 
city  iKjlice  charged  a  mob  of  3,000 
relief  camp  strikers  and  sympathizers. 

A  city  detective  was  killed  and  when 
the  pictures  were  developed  Mr.  Liddell 
found  he  had  a  picture  of  the  attack 
on  the  officer.  The  picture  later  came 
into  use  as  evidence  in  the  inquest  and 
also  trials  of  100  men  arrested  in  con¬ 
nection  with  the  rioting.  Witnesses 
identified  one  of  the  men  prominently 
shown  in  the  picture  as  the  murderer. 
Mr.  Liddell  himself  was  called  as  wit¬ 
ness. 

During  the  same  rioting  Andy  Mc¬ 
Dermott,  police  reporter  for  the  Regina 
(Sask.)  Daily  Star  was  attacked  and 
beaten  by  the  infuriated  relief  camp 
strikers. 

Frederick  Griffin,  feature  writer  for 
the  Toronto  (Ont. )  Star;  Sam  Ross, 
editor  for  Canadian  Press,  Winnipeg ; 
Charles  Woodsworth,  feature  writer  for 
the  IVinnipeg  (Man.)  Tribune  were 
among  the  score  of  newspapermen  cov¬ 
ering  the  strikers  invasion. 


TO  DISCUSS  GROUP  RELATIONS 

Editors  and  newspapermen  from 
many  parts  of  the  country  will  parti¬ 
cipate  in  a  round  table  on  “The  Part 
of  the  Press  in  the  Improvement  of 
Inter-group  Relations”  which  will  be 
held  in  connection  with  the  Williams- 
town  Institute  of  Human  Relations 
which  will  be  held  at  Williams  College, 
Williamstown,  Mass.,  -Aug.  25-30  under 
the  chairmanship  of  Newton  D.  Baker, 
co-chairman  of  the  National  Confer¬ 
ence  of  Jews  and  Christians,  which  is 
sponsoring  the  Institute.  The  Institute 
of  Human  Relations  follows  the  re¬ 
cently  terminated  Williamstown  Insti¬ 
tute  of  Politics.  The  round  table  on  the 
press  will  be  under  the  chairmanship  of 
Joseph  Fort  Milton,  editor  and  nublisher 
of  the  Chattanooga  Xezas.  Discussion 
will  revolve  around  “Public  Opinion 
and  the  Part  the  Press  Plays  Influ¬ 
encing  Human  Relations.” 
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RADIO  IMPORTANT  ADJUNCT  TO  DAILY 
BUT  SHOULD  STAND  ON  OWN  FEET 

Frank  Gannett  Sees  No  Lasting  Rivalry — Commercial  News  Spon* 
sorship  Seen  as  Unsatisfactory,  With  Publishers 
Holding  Key  To  Problem 

By  FRANK  E.  GANNETT. 

PublUher,  The  Gannett  Newapapers 


The  Ciannett  Newsi)a|)ers  control 
two  radio  stations — WHEC,  in 
Rochester,  and  WESG,  in  Elmira — 
and  are  interested 
in  WOKO,  in  Al¬ 
bany.  All  are 
affiliated  with 
Columbia.  W  e 
consider  them  im- 
|H)rtant  adjuncts 
of  our  i»pers  in 
those  cities,  with 
a  future  as  inter¬ 
esting  in  its  .pos¬ 
sibilities  as  it  is 
unpredictable. 

\Vlien  I  .speak 
of  a  radio  station 
K.  E.  Gannett  “an  adjunct  of 

a  newspaper,  1 
do  not  mean  to  minimize  the  ini|)ortance 
of  radio  in  its  own  field.  That  would 
be  foolish.  1  am  indicating,  however, 
my  belief  that  the  fear  of  some  news¬ 
paper  men,  that  radio  will  eventually 
supplant  the  press  as  an  institution  for 
public  information,  education  and  enter¬ 
tainment.  is  not  well  founded. 

The  Gannett  Xewsjwpers  took  over 
control  of  WHEC  in  Xoveml)er,  1932. 
About  that  time  the  antagonism  be¬ 
tween  newspapers  and  radio  was  ap¬ 
proaching  its  height.  It  was  decided  at 
the  out.set  that  the  radio  station  should 
stand  on  its  own  feet  with  no  com¬ 
bination  selling  or  promotion,  and  that 
decision  has  stood.  Gradually,  the 
staffs  of  the  station  and  the  newspajjer 
have  become  better  ac(|uainte<i.  Each 
group  has  become  more  familiar  with 
the  problems  and  objectives  of  the 
other  group,  with  much  valuable  co¬ 
operation  as  the  result. 

Perhaps  the  backbone  of  the  co¬ 
operative  effort  has  been  an  out-and- 
out  business  arrangement,  by  which  the 
station  purchases  nearly  a  column  of 
programs  and  information  regarding 
station  features  each  day  in  each  of  our 
Rochester  newspapers.  Various  pro¬ 
grams  are  highlighted  and  single¬ 
column  pictures  are  used  frequently. 

WHEC  never  asks  for  news  column 
promotion  of  its  programs  except  when 
they  are  of  outstanding  interest — such, 
for  instance,  as  the  recent  Dionne  baby 
birthday  broadcast.  Our  papers  do  the 
same  for  WH.AM,  the  other  Rochester 
station,  so  that  our  readers  realize  that 
publicity  for  radio  programs  is  given 
only  when  they  are  of  unusual  interest. 

Both  of  our  papers  in  Rochester  run 
( without  siKinsors'  names )  the  programs 
of  the  local  stations,  of  the  networks, 
and  of  several  stations  in  nearby  cities 
which  have  local  audiences.  In  addi¬ 
tion  to  the  time  schedules  of  programs, 
we  run  certain  comments  on  radio  pro¬ 
grams,  personalities,  etc.  Each  of  our 
papers  also  runs  daily  what  the  radio 
editor  considers  the  highlights  of  the 
day’s  program,  without  regard  to  the 
station  concerned,  endeavoring  to  pick 
the  lx‘st  in  radio  entertainment  for  the 
day.  We  have  sometimes  had  com¬ 
plaint  from  our  own  station  that  in 
highlighting  the  programs,  our  radio 
editors  paid  more  attention  to  the  com¬ 
peting  station  than  to  our  own ! 

It  has  been  a  fixed  policy  of  our 
iiewspai)crs  that  radio  and  newspaper 
advertising  should  not  be  sold  in  com¬ 
bination.  We  are  so  far  firmly  con¬ 
vinced  that  each  medium  requires  a 
distinct  type  of  salesman.  Each  pre¬ 
sents  its  own  peculiar  problems. 

Our  radio  station  has  undoubtedly 
benefited  by  its  association  with  our 
newspapers,  but  the  benefits  are  mu¬ 
tual.  The  promotion  departments  of 
the  papers  use  the  station  facilities  on 
a  contract  l)asis.  The  newspapers  have 
promoted  many  types  of  programs— 
sometimes  in  cooperation  with  local 
theaters,  but  always  (from  the  news¬ 
paper's  point  of  view)  to  supplement 


on  the  air  the  lajxr's  own  promotion 
of  the  enterprise  in  which  it  is  inter¬ 
ested.  We  always  try  to  make  these 
co-ojxrative  programs  of  such  a  nature 
as  to  increase  the  station’s  audience. 

Our  papers  consistently  use  station 
time  to  call  attention  to  special  Satur¬ 
day  and  Sunday  newspai)er  features. 
We  put  on  the  air  characters  with  at¬ 
tractive  air-names  to  read  Saturday  and 
Sunday  comics  to  the  children,  with 
humorous  comment. 

On  news  broadcasting  we  have  gone 
pretty  far  and  at  no  disadvantage  to 
our  pajxrs.  \t  the  time  we  took  over 
Station  WHEC.  we  had  several  news 
broadcasts  on  WH.Wl,  and  for  quite  a 
while  we  continued  the  broadcasts  both 
on  our  own  station  and  on  its  coni- 
l>etitor.  More  recently  we  have  confined 
our  news  broadcast  to  our  own  station 
— the  Rochester  Times-Union  having  two 
a  day  and  the  Democrat  &  Chronicle 
one.  WHEC  also  carries  the  network 
Press  Radio  broadcasts  twice  a  day. 

I  have  felt  that  our  own  news  broad¬ 
casts  have  been  remarkably  successful. 
I  do  not  txlieve  they  carry  any  threat 
to  our  newspaper  circulation  and  pres¬ 
tige.  On  the  contrary,  we  have  reason 
to  believe  they  help  build  circulation 
and  prestige.  .\11  the  information  we 
can  obtain  is  that  the  news  broadcasts 
enjoy  the  largest  audiences  of  any  radio 
feature. 


By  I.  Z.  Buckwalter, 

General  Manager,  Lancaster  (Pa.) 
Newspapers,  Inc. 

L\TE  summer  of  1929  marked  our 
entry  into  the  field  of  radio  broad¬ 
casting,  although  seven  or  eight  years 
lirior  to  that  time  we  had  built  our 
first  radio  broadcasting  transmitter  in 
the  early  days  of  radio  experimentation. 
Tile  radio  station  acquired  in  1929  was 
a  15-watt  station  operating  two  or 
three  hours  daily,  which  has  since  been 
developed  into  a  full  time  station,  250 
watts  daytime.  ItK)  watts  nighttime. 
W’e  believed  then,  as  we  do  now,  that  a 
ratlio  station  is  an  integral  part  of  any 
well-rounded  newsiiaiier  organization. 

A  newspaper  with  a  radio  station  can 
increase  its  service  to  the  community. 
Its  readers  demand  coverage  of  news 
near  and  far — local  and  nearby  events 
to  be  covered  as  they  occur  and  pre¬ 
sented  in  the  homes  via  radio.  It  may 
be  the  dedication  of  a  new  bridge ;  the 
Welfare  Drive  committee  may  be  stag¬ 
ing  its  ojien  campaign  meeting ;  the 
schools  of  the  city  or  nearby  communi¬ 
ties  presenting  their  prepared  assembly 
programs:  leaders  in  the  work  of  re¬ 
ligious  institutions  presenting  messages 
of  cheer  to  shut-ins  and  others ;  civic 
meetings ;  athletic  events  of  importance 
to  local  interest  and  brought  from  a 
distance  by  land  wire  for  broadcasting : 
all  these  activities  and  many  others,  in¬ 
cluding  the  correct  presentation  of 
highlights  on  news  events,  help  Iniild 
and  maintain  good  will  for  the  news¬ 
paper  with  these  added  facilities. 

It  has  l)een  clearly  demonstrated  that 
l<Kal  as  well  as  other  advertisers  can 
use  radio  effectively,  and,  particularly 
so  when  used,  as  is  generally  the  case, 
in  connection  with  the  printed  word. 
Doesn’t  it  seem  good  business  to  be  in  a 
position  to  receive  the  dollars,  or  at 
least  a  portion  thereof,  which  advertis¬ 
ers  spend  for  radio  broadcasting? 

We  do  not  sell  radio  advertising  at  a 
special  rate  to  newspaper  advertisers. 
The  newspaper  advertising  staff  sells 
its  space  and  a  separate  sales  staff  sells 
the  advertising  time  on  the  air,  each 
staff,  day  by  day. 


The  interest  of  the  public  in  news 
broadcasting  is  unusually  great.  We 
can  hardly  exitect  it  to  decrease.  The 
question,  therefore,  to  be  solved  is 
whether  the  newspaiters  of  the  country 
will  do  their  part,  in  co-ojteration  with 
those  responsible  for  radio  manage¬ 
ment,  to  help  in  the  guidance  and  direc¬ 
tion  of  radio  news  broadcasting,  rather 
than  to  act  in  such  a  way  as  to  leave 
the  field  largely  to  radio  and  the  com¬ 
mercial  broadcaster,  who  is  less  com¬ 
petent  to  keep  it  accurate  and  brief. 

1  feel  that  it  is  an  unsatisfactory 
thing  to  have  news  broadcasting  under 
commercial  sixjtisorship,  but  it  is  now 
with  us.  I  believe,  however,  that  news- 
paiter  itublishers  will  have  an  important 
Itart  in  determining  the  future  of  such 
broadcasting.  The  result  will  depend 
to  a  large  extent  upon  whether  they 
are  going  to  use  common-sense  and  be 
realistic  in  accepting  radio  as  a  fact. 
Too  many  publishers  still  seem  to  act 
on  the  assumption  that,  by  refusing  to 
co-operate,  they  can  defeat  radio  in  its 
attempt  to  satisfy  the  public’s  desire 
for  news  broadcasting. 

It  is  impossible  for  any  one  to  l)e 
dogmatic  about  this  question  now.  We 
shall  have  to  be  wise  opportunists.  I 
do  not  profess  to  know  what  the  even¬ 
tual  outcome  of  the  whole  situation  will 
be,  but  I  cannot  believe  that  radio  will 
ever  take  the  place  of  the  newspaper. 

The  advantages  of  the  printed  word 
are  so  numerous  and  so  obvious  that  I 
conclude  with  the  statement  with  which 
I  began —  I  regard  radio  as  an  impor¬ 
tant  and  interesting  adjunct  of  the  news¬ 
paper  in  several  directions.  That  is  why 
I  believe  it  is  to  the  public  interest,  as 
well  as  to  the  interest  of  progressive 
publishers,  to  co-operate  with  radio. 
Whenever  a  radio  station  is  owned  by 
a  newspaper  I  believe  it  should  always 


-As  a  circulation  promotion,  we  have 
found  radio  broadcasting  effective.  We 
have  from  time  to  time  used  our  radio 
station  to  promote  new’  features  and 
contests  in  our  newspapers. 

Last  year,  when  we  added  new  Sun¬ 
day  comic  pages,  we  used  15-minute 
programs  on  the  air  in  which  the  pages 
were  described  in  a  dramatic  way. 
These  programs  were  run  for  about  two 
months  until  we  felt  the  public  was 
entirely  acquainted  w’ith  the  new  comic 
pages.  In  all  our  newspaper  advertising 
promotion  relating  to  the  new  comics, 
we  stressed  the  fact  that  these  comics 
would  be  explained  “By  Uncle  Henrv 
on  WGAL.” 

New  contests  promoted  within  the 
past  several  years  included  "Name- Fix.’’ 
“Is  This  Your  Name,”  “Put-Togethers,” 
and  “New  Era-Grams.”  The  New 
Era-Grams  contest  was  of  original  de¬ 
sign  and  proved  to  be  one  of  the  most 
IKipular  contests  we  ever  ran.  It  was 
planned  with  the  express  idea  in  mind 
of  tieing  in  the  circulation  department, 
advertising  department  and  radio  sta¬ 
tion.  The  contestants  had  to  read  the 
advertising  in  the  newspaper  and  listen 
to  the  radio  station  to  find  out  how¬ 
to  participate  in  the  contest.  It  proved 
so  popular  that  we  continued  it  for 
over  two  months.  Briefly,  the  program 
of  the  contest  was  this — five  newspaper 
headings  from  our  daily  paper  were 
announcetl  each  day  over  the  radio 
station.  These  news  heads  appeared  on 
different  pages.  The  contestant  was 
required  to  clip  these  news  headings  out 
of  the  pajier  and  then  fit  any  ad-line  to 
the  news  head  to  form  a  humorous 
thought.  Only  by  listening  to  the  radio 
could  they  find  which  news  heads  to  use. 
They  could  participate  in  the  contest 
only  by  reading  the  advertisements  and 
by  sending  in  their  entries  from  day  to 
day. 

Although  we  have  no  definite  circula¬ 
tion  results  from  this  radio  promotion, 
nevertheless  we  feel  that  radio  is  a  valu¬ 
able  medium  in  any  circulation  promo¬ 
tion  campaign,  to  increase  the  effective¬ 
ness  of  display  advertising  in  the  news- 
jiajiers  own  columns. 


Lancaster  Daily^s  Contest  Required 

Radio  and  Paper  Use  By  Entrants 


jiay  its  own  way  as  a  liusiness  proposi-  I 
tion.  It  should  not  expect  to  go  along  | 
as  a  poor  brother  of  a  brmly  established  I 
newsiiaiier.  Radio  stations  should  jus- 
tify  their  existence  as  commercial  in- 
stitutions. 

Radio’s  achievements  in  about  two 
decades  are  nothing  short  of  remarkable 
but  it  is  not  my  lielief  that  radio’s  iu- 
ture  is  to  lie  achieved  at  the  expense  of 
the  newspaper.  The  two  institutions 
should  grow,  as  profitable  and  success¬ 
ful  enterprises  and  as  agencies  of  public 
usefulness,  side  by  side,  the  radio  in  the 
role  of  the  bulletin  Ixiard  and  spot  news 
Hash  and  the  newsiiaper,  as  in  the  past, 
the  indispensable  detailed  and  pirtorial  * 
record  of  passing  events. 

! 

P.  T.  ANDERSON,  JR..  PROMOTED 


Named  Business  Manager  of  Macoa 
Telegraph  &  News — Other  Changes 

Several  changes  in  the  Macon  (Ga.) 
Telegraph  and  Et’ening  A'cjcj  organi¬ 
zation  were  announced  this  week  by 
P.  T.  Anderson, 
vice-president  and 
general  manager. 
?eyton  .Anderson, 
Jr.,  28 -year -old 
ion  of  the  general 
manager,  was  ap¬ 
pointed  business 
manager  of  the 
two  newspapers, 
assuming  his 
duties  immedi¬ 
ately. 

James  P.  Ethe- 
••idge.  Jr.,  for  two 
years  a  member 
of  the  reportorial 
staff,  was  appointed  assistant  city  editor 
to  succeed  George  D.  W.  Burt,  who 
will  assume  new  duties  with  the  .Asso¬ 
ciated  Press  in  Atlanta.  Aug.  1. 

Jack  .\very,  who  started  with  the 
newspaiier  organization  in  19.^  as  a 
route  carrier  and  won  successive  pro¬ 
motions.  succeeded  Mr.  Etheridge  as  a 
reiKirter. 

Young  Mr.  Anderson  held  his  first 
ixisition  in  the  Telegraph  organizatiem 
when  he  liecame  office  boy  in  the  busi¬ 
ness  and  circulation  departments  at  the 
age  of  nine  years. 

He  was  graduated  in  1923  at  the 
Riverside  ^lililary  .Academy,  Gaines¬ 
ville,  Ga.,  and  spent  two  years  at  the 
United  States  Naval  Academy.  He 
was  forced  to  abandon  his  studies  there 
because  of  an  injury  to  his  knee. 

In  1927  he  returned  to  the  Telegraph 
in  the  merchandising  and  service  de¬ 
partments,  and  later  became,  in  suc¬ 
cession.  national  advertising  manager, 
circulation  director  and  assistant  gen¬ 
eral  manager.  He  was  made  assistant 
general  manager  in  1930  shortly  after 
W.  T.  and  P.  T.  Anderson  purchased 
the  Macon  News. 


FRANKLIN  STAR  IS  50 

The  Franklin  (Ind.)  Evening  Star 
celebrated  its  50th  anniversary  July  13, 
with  its  founder,  \V.  W.  Aikens.  still 
in  active  management  of  its  business. 

In  honor  of  the  occasion  an  88-page 
Iiaper,  eighty  pages  tabloid  style  and 
eight  full-size  iiages,  was  issued  to  7,- 
500  homes.  .Advertising  averaged  fifty 
lier  cent,  with  the  total  figure  of  55,132  ) 

lines  of  advertising. 


WHITEHALL  SUCCEEDS  AUSTIN 

J.  Lee  .Austin,  national  advertising 
manager  for  the  Pittsburgh  Sun  Tele¬ 
graph,  has  been  appointed  local  adver¬ 
tising  manager.  J.  F.  Whitehill  has 
been  promoted  from  the  staff  to  na¬ 
tional  advertising  manager.  Royal  S. 
Daniel,  formerly  with  the  Chicago 
.Imerican,  has  returned  as  managing 
editor,  succeeding  Dwight  H.  Fee,  who 
becomes  associate  managing  editor. 

WILCOX  BACK  TO  WORK 

Grafton  S'.  Wilcox,  managing  editor 
of  the  New  York  Herald  Tribune,  re¬ 
turned  to  work  this  week  after  a  severe 
illness  that  had  kept  him  from  the  office 
since  the  beginning  of  February. 
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USES  RADIO  TO  REACH  NON-READERS 

Des  Moines  Register-Tribune  Times  Its  Broadcasts  To  Reach  People  When  They  Are  Ready  to 
Read — Carriers  Get  Special  Programs — Time  Cost  Estimated  at  $77,000 


E\C  H  year  the  use  of  radio  advertis¬ 
ing  ti)  promote  newspaper  circula¬ 
tion  is  liecoming  more  imiKirtant.  More 
newspapers  are  interesteel  in  radio  sta¬ 
tions  or  liave  advertising  tie-ups.  And 
radio  offers  one  of  the  lest  means  of 
reaching  large  numbers  of  non-readers. 

Because  of  its  newness  most  news¬ 
papers  are  striving  to  learn  how  to  use 
radio  advertising  to  the  Irest  advantage. 

We  do  not  claim  to  have  discoveretl 
the  answer  to  that  question,  but  you 
niav  lie  interested  in  the  various  ways 
in  which  we  are  using  radio  advertising 
and  some  of  the  reasons  for  our 
methods. 

Our  newspapers  own  and  operate 
three  radio  stations — One  5()()-watt  sta¬ 
tion  with  the  blue  network  of  the 
National  Broadcasting  Company  in 
Des  Moines;  One  l,(X)0-watt  station 
with  the  Columbia  network;  also  in 
Des  Moines,  and  2,500-watt  station 
jointly  serving  the  towns  of  Cedar 
Rapids  and  Waterloo,  alxiut  130  miles 
from  Des  Moines,  which  carries  the 
Blue  network  programs. 

Perhaps  our  most  valuable  all- 
around  iirograms  are  our  news  broad¬ 
casts.  These  programs  are  serviceable 
to  our  present  readers,  giving  them  brief 
advance  summaries  of  interesting  news 
which  has  not  yet  reached  them  in  our 
papers.  Xews  broadcasts  are  of  value 
to  the  radio  station  as  a  service  to  the 
listener.  .\nd  they  offer  a  vehicle  for 
promotion  of  newspapers. 

One  of  the  things  we  have  done  in 
the  past  year  has  lieen  to  conduct  a 
survey  to  find  out  the  liest  time  for 
our  news  broadcasts.  We  found  by 
check-up  that  the  largest  number  of 
radio  sets  were  turned  on  in  the  morn¬ 
ing  between  7  and  8  a.  m.  so  our  first 
morning  program  is  from  7  to  7  ;1()  a.  m. 

This  survey  also  showed  that  the 
noon  hour  was  a  good  listening  time. 
The  noon  hour,  however,  is  not  avail- 
aNe,  so  we  took  the  next  liest  available 
time — at  1 1  :30  to  11  ;40  a.  m.  for  a 
noon-time  broadcast. 

We  found  that  a  very  high  per¬ 
centage  of  radios  in  rural  districts  were 
turned  off  alter  9  p.  in.  so  our  even¬ 
ing  broadcast  is  set  from  9  to  9  :0S  p.  in. 
to  summarize  the  news  from  the  next 
morning's  paper. 

This  survey  was  made  by  having  our 
representative  obtain  information  from 
subscribers  as  well  as  by  sending  ques¬ 
tionnaires  direct  to  our  subscribers  in 
the  rural  districts.  We  asked  them 
first,  what  time  they  turned  on  their 
radios  in  the  morning  and  what  time 
they  turned  them  off  at  night,  and  sec¬ 
ond,  what  hours  they  would  like  to  hear 
news  broadcasts. 

To  add  variety  to  our  news  broad¬ 
casts  we  introduced  brief  features  re¬ 
quiring  one  or  two  minutes.  In  the 
morning  broadcast,  for  example,  we 
have  a  history  lesson  in  which  we  tell 
of  some  important  event  that  happened 
on  that  day  in  history. 

In  the  noon  hour  broadcast  we  pre¬ 
sent  a  dramatized  interview  with  some 
important  person  in  the  news.  Occa¬ 
sionally  we  bring  in  celebrities  who  hap¬ 
pen  to  be  in  Des  Moines  at  the  time 
to  appear  in  person  on  these  broadcasts. 

On  Saturdays  a  weekly  summary  of 
the  news  is  dramatized.  Characters  in 
the  news  of  the  week  are  intrcxluced 
and  what  they  said  is  quoted. 

•Ml  news  broadcasts  are  followed 
With  announcements  relative  to  the  im¬ 
portance  of  reading  our  newspapers  to 
^  well-informed.  In  the  course  of  a 
broadcast  our  announcer  works  in  com¬ 
ments  regarding  special  pictures,  special 
features,  or  ^itorials  of  interest  as 
well  as  the  weather  report  for  the  day. 

Our  news  announcer  is  a  member  of 
the  promotion  department.  He  person¬ 
ally  contacts  the  members  of  the  edi¬ 
torial  staff  to  get  the  latest  news  bulle¬ 
tins  that  have  not  yet  been  put  into 


By  E.  P.  SCHWARTZ, 

Subscription  Manager  Des  Moines  (la.)  Register  and  Tribune 


the  i>aper.  He  then  writes  out  his  an¬ 
nouncements  for  use  in  the  broadca.st. 

.Nnother  program  which  we  consider 
valuable  to  all  concerned  is  called  our 
Thursday  night  iireview.  It  is  a  half- 
hour  program  at  ():3()  p.  m.  dramatizing 
the  leatures  in  the  next  Sunday’s 
Register. 

■Ninong  our  carrier  lioys  throughout 
the  state,  Thursday  evening  has  been 
set  aside  as  soliciting  night,  the  one 
night  in  the  week  when  every  carrier 
salesman  is  supposed  to  devote  an  hour 
to  soliciting  for  new  customers.  We 
urge  them  to  listen  to  this  program 
and  then  go  out  and  solicit.  Naturally 
they  are  more  enthused  after  hearing 
the  dramatization  and  if  their  pros¬ 
pects  have  heard  it  their  interest  has 
already  lieen  aroused. 

Oiir  district  managers  make  it  a 
I  oint  to  get  all  the  carriers  in  each 
of  their  towns  together  around  a  radio 
to  listen  to  the  program  before  they 
start  their  solicititig  work  that  evening. 

.\  feature  of  the  Thursday  night  pre- 
\iew  is  an  interview  between  the  man¬ 
aging  editor  and  some  member  of  the 
staff  about  some  phase  of  newspa|)er- 
inaking.  .Another  feature  is  the  use  of 
a  typical  carrier  salesman  who  makes  a 
brief  solicitation  in  the  program  on 
some  feature  that  is  appearing  the  next 
Sunday.  This  is  designed  to  Uith  sell 
the  feature  and  create  prestige  for 
our  carrier  organization. 

Twice  a  week  a  15-minutc  program 
during  the  forenoon  is  used  to  adver¬ 
tise  our  evening  jiaper.  This  program 
is  designed  to  reach  women.  One  of 
the  programs  dramatizes  some  episinle 
in  our  current  serial  story.  We  have 
I'.ad  some  evidence  of  creating  ill-will 
by  giving  only  part  of  an  epi.sinle  which 
did  not  give  the  complete  story  to  the 
reader,  so  we  endeavor  to  give  a  com- 
jilete  episode  which  partially  satisfies 
the  reader’s  curiosity  and  at  the  same 
time  promotes  the  story. 

This  program  brings  a  small  bait 


legular  weekly  mail.  We  offer  free 
sample  copies  to  non-subscribers,  the 
sample  requests  are  then  forwarded  to 
our  carrier  and  subscription  salesmen 
and  frei|uently  result  in  new  subscrii>- 
tions. 

A  new  program  put  on  the  air  at 
9 :30  to  9 :40  Sunday  morning  is  de¬ 
signed  to  stimulate  .sales  for  Sunday 
dealers.  \  summary  of  interesting 
features  in  that  morning’s  paper  is 
given.  /\n  effort  is  made  to  dramatize 
some  news  or  feature. 

I'or  example,  we  recently  sent  our 
airplane  and  photographers  to  get  flood 
pictures  in  an  adjoining  state.  While 
approaching  the  scene  of  the  disaster 
the  pilot  saw  three  different  tornadoes 
in  the  air  and  turned  back  without  the 
pictures.  This  gave  us  an  opportunity 
to  tell  about  his  e.xperiencc  and  yet 
to  emphasize,  that  in  spite  of  his  dif¬ 
ficulties.  through  our  other  connections 
we  had  a  series  of  excellent  pictures 
in  the  paper  about  the  disaster. 

Listeners  are  urged  to  go  to  the 
dealers  to  get  a  Sunday  Register  if  they 
do  not  already  have  one.  This  program 
is  designed  to  create  good  will  with 
our  dealers  because  most  of  our  jiro- 
inotion  throughout  the  week  is  for  the 
purpose  of  getting  customers  for  our 
carrier  salesmen. 

.At  our  Waterloo-Ccdar  Rapids  sta¬ 
tion  we  have  iiut  on  spot  announcements 
on  .Sunday  morning  for  the  purpo.se  of 
letting  the  people  in  tho.se  towns  know 
that  we  have  carrier  delivery  service 
throughout  the  town.  We  announce 
that  if  they  have  not  received  a  Sun¬ 
day  Register  and  will  call  our  telephone 
number,  a  special  mes.senger  will  bring 
a  Sunday  Register  to  their  home.  This 
is  done  at  the  regular  price  of  ten 
cents.  Our  agenev  manager  in  Cedar 
Rapids  reports  that  he  has  kept  3  mes¬ 
senger  lx>ys  busy  all  Sunday  forenoon 
delivering  copies  as  a  result  of  calls 
from  this  broadcast. 

Of  course,  we  do  such  things  as 


dramatize  the  Sunday  paper  comics  on 
Sunday  morning. 

Every  Friday  we  have  a  15  minute 
program  dramatizing  one  of  our  new 
daily  comic  strips.  From  time  to  time 
we  have  special  programs  dramatizing 
a  new  serial  story. 

One  of  our  most  successful  campaigns 
was  in  connection  with  Wirephotos 
last  January.  Four  times  a  day  for  a 
period  of  (>  weeks  we  put  on  5-minute 
broadcasts  called  Wirephoto  Flashes 
during  which  the  announcer  described 
Wirephoto  pictures  appearing  in  the 
current  issue  of  the  paper  or  which 
had  just  been  received  over  the  Wire- 
I)hoto  machine.  Naturally  the  descrip¬ 
tion  of  the  picture  included  some  an¬ 
nouncement  about  the  event  jiortrayed 
so  it  was  in  the  nature  of  a  news 
broatlca.st,  yet  it  was  devoted  entirely 
to  emphasizing  the  sliced  with  which 
Wirephoto  pictures  reach  our  office  and 
were  ilistributed  to  our  readers. 

Recently  we  have  been  running  a 
Wirephoto  Contest  by  radio  only  using 
a  minute  or  two  ot  the  news  broad¬ 
casts  to  announce  the  slogan  contest. 
We  offered  ^i2l)0  divided  into  30  prizes. 
In  ten  days  time  we  received  a  total 
of  l,3fM)  entries  from  69  counties  in 
Ifiwa  which  is  considered  a  large  return 
for  a  contest  rif  this  kind. 

The  cost  of  talent  used  in  our  vari¬ 
ous  radio  programs  is  charged  to  the 
circulation  department  but  the  time  used 
is  not. 

During  the  year  1933  we  estimated 
that  the  time  and  talent  used  in  pro¬ 
grams  advertising  the  newspapers  cost 
$38,000. 

Ba.sed  on  the  regular  program  sched¬ 
ule  we  are  now  following  we  estimate 
that  this  cost  in  1935  will  he  approxi¬ 
mately  $77,(K)0,  or  double  the  amount 
used  in  1933.  We  believe  these  figures 
indicate  our  faith  in  the  value  of  our 
radio  advertising  to  promote  newspaper 
circulation  as  well  as  effort  we  arc  mak¬ 
ing  to  take  advantage  of  this  method 
of  newspaper  promotion. 


JOHN  ELUOTT  SAILS 


Network  Time  Sales  Top  June  1934 

By  11.1%;  Follow  Seasonal  Trend 


BRO.ADC.AST  advertising  over  the 
networks  of  the  National  and  Col¬ 
umbia  Broadcasting  systems  followed 
the  seasonal  trend  closely  in  June,  total 
time  sales  e.xceeding  the  four-year  aver¬ 
age  by  almost  exactly  the  same  ])ercent- 
age  as  in  May.  June  was  25.3  jier  cent 
ahead  of  the  average  June,  against 
May’s  25.4  per  cent  gain  over  the  aver¬ 
age  May.  Previous  months  this  year 
had  shown  successive  drops  from  Jan¬ 
uary’s  40.5  per  cent  margin  above  the 
four-year  averages. 

-As  compared  with  19,14  figures.  June 
was  11.1  per  cent  ahead,  against  May’s 
0.6  per  cent.  .May's  percentage,  how¬ 
ever.  was  low  because  of  a  bulge  in 
May.  1934,  when  the  spring  peak  sagged 
more  slowly  than  usual.  The  June  gain 
of  11.1  per  cent  over  1934  was  the 
lowest  for  anv  month  this  vear  except 
May.  '  ; 


The  networks’  combined  time  sales 
amounted  to  $3,447,574,  which  was  down 
$530,000  from  the  May  total,  l^st  year 
the  June  figure  was  $3,103,796,  down 
about  $627,000  from  May  of  that  year. 
For  the  four  years  1931-34  inclusive. 
June  averaged  $2.750,0(X),  approximately 
$421, 0(K)  lielow  the  average  May. 

The  figures  for  the  big  networks  ac¬ 
count  for  only  50  to  60  per  cent  of  the 
total  broadcast  advertising  in  the  na¬ 
tion.  but  are  available  about  three 
weeks  earlier  than  the  complete  figures 
reported  by  the  National  .Association 
of  Broadcasters.  Usually  the  network 
figures  give  a  fair  indication  of  the 
trend  to  be  shown  by  the  more  com¬ 
plete  figures,  although  the  growing 
imptirtance  of  retail  broadcasting  has 
shown  its  effect. 

Tile  following  table  tells  the  story 
thus  far  this  year : 


Total  Broadcast  Time 
Sales 


N'BS  and  CBS  Only  (Reported  by  Nation- 

( Reported  by  National  -Advertising  al  Association  of 


Records ) 

Broadcasters) 

1935 

Pet.  of 

E.  &  P. 

1935 

Pet.  of 

Dollars 

1934 

Barometer 

Dollars 

1934 

Januarv  . 

. .  $4,646,248 

122.3 

140.5 

$7,387,825 

119.8 

Februarv  . 

4,412.780 

122.6 

138.9 

7,205,145 

121.2 

March  . 

4,854,861 

120.4 

134.0 

8,287,740 

118.0 

.April  . 

4,307,462 

115.0 

128.7 

8,064,921 

120.9 

May  . 

3,978,968 

106.6 

125.4 

7,546.285 

109.0 

3,447,574 

111.1 

125.3 

VrC  June 

2  380  845 

109.3 

CBS  lune  ... 

1.066,729 

115.2 

John  Elliott,  Berlin  correspondent  for 
the  Nnv  York  Herald  Tribune,  who 
has  lieen  in  this  country  since  the 
Fourth  of  July  on  a  leave  of  absence, 
sailed  July  26  to  resume  his  post  in  the 
Reich.  Elliott,  who  has  licen  named  to 
take  charge  of  the  European  corre¬ 
spondence  service  of  the  Herald  Trib¬ 
une  with  headquarters  in  Paris,  will 
take  up  his  duties  in  the  latter  city  in 
.September.  Joseph  F.  Driscoll,  who 
has  been  named  London  correspondent 
for  the  Herald  Tribune,  sailed  July  17 
to  take  charge  of  the  bureau. 


PLAQUE  HONORS  PUBUSHER 

(.Special  to  Editor  &  Publisher) 

Grand  Rapids,  July  22  —  A  large 
metal  plaque  in  memory  of  the  late 
Charles  M.  Greenway,  former  presi¬ 
dent  of  Booth  Newspa^rs,  Inc.,  will 
be  erected  at  the  Otter  river  trout  rear¬ 
ing  station  by  the  Michigan  State  con¬ 
servation  department.  Mr.  Greenway, 
an  ardent  sportsman,  was  keenly  inter¬ 
ested  in  unsuccessful  attempts  of  the 
department  to  save  the  Michigan  gray¬ 
ling,  historic  fish  that  made  the  “last 
stand’’  in  the  Otter  river  in  the  upper 
peninsula. 


DICKSON  JOINS  UNIVERSAL 

(Special  to  Editor  &  Publisher) 
Washington,  D.  C..  July  18— ^Cecil 
B.  Dickson,  for  several  years  chief  of 
the  Associated  Press  staff  covering 
House  activities,  and  more  recently  a 
special  writer  for  -AP,  joins  the  Wash¬ 
ington  bureau  of  Universal  Service  July 
21.  He  succeeds  Marion  L.  Ramsey  who 
resigned  to  take  a  post  with  the  Rural 
Electrification  Administration.  Dickson 
probably  will  cover  the  State  and 
Treasury  Departments. 
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NEWSPAPERS  ARE  BEST  BROADCASTERS 
SAYS  ATLANTA  JOURNAL  EDITOR 


Thirteen  Years’  Experience  With  WSB  Proves  Abundant  Good¬ 
will  Value — New  Press  Broadcasting 
Group  Approved 


By  JOHN  PASCHALL, 

Associate  Editor  and  Managing^  Editor,  Atlanta  Journal. 


THK  Atlanta  Journal  founded  W'SH 
as  the  first  newspaper  liroadcastiiiK 
station  in  the  South  Id  years  ago  in  the 
belief  tliat  radio  was  certain  to  l)ecoin* 
an  important  part  of  nuKlern  life,  and 
with  the  conviction  tliat  a  newspaper 
was  the  lojtical  operator  of  so  influential 
a  community  instrument.  The  only  re¬ 
ward  we  hoped  to  earn  was  the 
will  resulting  from  efficient  performance 
oi  a  necessary  service. 

With  this  conception,  we  drew  from 
the  news  department  of  the  Journal 
a  wide-awake,  experienced  reporter, 
Mr.  Lambdin  Kay,  and  placed  him  in 
charge  of  WSB,  He  is  today  its 
general  manager. 

While  our  investment  and  obligation 
have  lieeii  vastly  increased,  and  our 
effort  complicated,  by  radio’s  growth 
as  a  social  and  economic  factor,  we 
still  stick  to  our  original  views  that 
newspapers  are  lest  fitted  to  Ire  broad¬ 
casters  and  that  goodwill  is  the  pri¬ 
mary  reward. 

Beside  being  the  source  of  constant 
supply  of  entertainment,  diversion,  in- 


siK'ial  service  agencies.  This  fall  wc 
will  undertake  an  educational  contest 
which  will  bring  the  journal  and  WSB 
favorably  to  llie  attention  of  half  a 
million  (jt“orgia  scIukiI  children  and 
virtually  every  educator  in  the  state. 
Also  we  plan  for  the  near  future  a 
series  of  musical  programs  in  the  na¬ 
ture  of  neighborly  salutes  and  tributes 
to  other  (ieorgia  cities,  in  which  the 
Journal  will  greet  readers  and  friends 
in  those  communities. 


In  our  news  broadcasts  we  capitalize  IIockI  or  a  fire.  We  inadvertently 
every  opixirtunity  to  say  that  such-and-  broadcast  a  lire  twelve  years  ago  that 
such  bulletin  appears  in  full  in  tcnlay's  listeners  still  talk  alxiut— and  we  broad- 
journal.  that  our  Washington  corres-  cast  the  Journals  own  marble  tourna- 
ixmdent  has  written  a  particularly  time-  ment  last  June, 
ly  column,  that  Dorothy  Dix  writes  Next  in  imiH.rtance,  we  consider  our 
someth. ng  especially  valuable  to  newly-  utilitarian  news— cotton  markets,  which 
weds  or  that  Kddie  Huest  or  l  harles  we  broadcast  hourly,  weather,  time 
B.  Driscidl  or  Olin  Miller  or  Walter  closing  stcR'k  market  ([uotations,  and 
i.ipl>mann  or  Fmily  Post  or  two  dozen  the  like.  \N  e  help  market  lieorgia’s 
other  writers,  pages  or  departments  peach  crop  by  radio  and  supply  the 
should  bv  no  means  lie  skipped  that  growers  with  information  that  oniv  the 
day— and’  that  they  all  apiR'ar  exclu-  buyers  heretofore  enjoyed. 
sively  in  the  .\tlanta  Journal. 

We  believe  the  imjHirtance  and  the 
handling  of  news  broadcasts  have  been 
grossly  misundersttxKl  in  the  past  and 
that  they  are  lieing  grossly  over-em- 
l>hasized  now.  We  l)elieved  that  a 
broadcaster’s  most  natural  and  effective 
news  features  are  topical  events  from 
the  scene,  like  a  Presidential  inaugura¬ 
tion,  a  football  game,  a  national  pediti- 
cal  convention,  a  Kentucky  Derby,  a 


I 
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Radio  Prized  Ally,  Not  Competitor, 

Says  Daily  Owning  Two  StatUms 


By  PAUL  R.  KELLY 
Editor,  Portland  Oregonian 
'V'*  IIP  Orcfionian  was  the  first  news-  report  of  events  merely  sketched  in 

passing  over  the  air.  There  is,  at  last, 
no  substitute  for  cold  type.  The  radio 


-R  pajier  on  the  Pacific  coast  to  operate 
its  own  radio  station.  The  lieginning 
was  made  early  in  1922.  W’e  still  own 
and  operate  our  original  station,  K(jW. 
It  was  a  50-watt  station  at  the  outset. 
It  is  now  a  5,(K)0-watt  .station.  The 


remains  a  news  disseminating  auxiliary 
— valuable,  but  nevertheless  an  aux¬ 
iliary.  Maybe  facsimile,  the  new  visual 
invention,  will  alter  this  situation  some 


formation,  education  and  •news  to  our  Oregonian  also  operates  under  lease  day,  but  the  prospect  is  not  imminent. 


constituency,  our  station  has  liecome 
an  active  friend  and  helper  of  every 
worthy  agency  w(>rking  for  betterment 
and  progress  in  this  community.  Liter¬ 
ally  hundreds  of  groups — civic,  social, 
humanitarian,  cultural,  religious,  edu¬ 
cational.  industrial,  and  whatnot — use 
our  facilities  regularly  or  when  occasion 
demands,  and  always  without  charge. 
.\11  are  outsjKiken  in  expressing  their 
gratitude  and  their  belief  that  this 
broadcasting  assistance  supplements  and 
accentuates  the  support  we  give  them 
in  the  Journal’s  columns.  Tliis  attitude 
applies  alike  to  a  Sunday  ScIukiI  class 
announcing  an  ice  cream  social,  the 
municipal  government  trying  to  put  over 
a  tax  reform,  or  a  widow  searching  for 
a  runaway  Ixiy. 

Despite  the  steadily  increasing  bur¬ 
den  entailed  in  filling  demands  for 
useful  public  service,  we  are  continually 
discovering  new  and  legitimate  methods 
for  protecting  and  strengthening  our 
position  as  an  institution  and  in  sup- 


Station  KKX,  also  of  5.(KK)  watts. 

Both  stations  are  affiliates  of  the  Na¬ 
tional  Boadcasting  Company,  KGW  on 
a  full  supply  fvasis  and  KEX  on  an  al¬ 
ternate  basis.  Both  stations  are  sub¬ 
scribers  to  the  I.X.S.  radio  news  service 
and  from  luith,  daily  news  broadcasts 
are  made — four  fifteen-minute  periocls 
and  two  of  five  minutes  each.  Brief 
bulletins  of  local  news  are  interspersed 
with  items  of  world  news.  The  radio 
news  service  is  not  sjKinsored. 

The  record  of  radio’s  pioneering  and 
development  by  the  Oregonian  and  its 
jiresent  activity  with  radio  leave  little 
ground  for  (|uestion  as  to  whether  we 
consider  radio  a  valuable  newspaper 
auxiliary.  \\  e  do.  Our  estimate  of  it 
is  ba.sed  on  our  own  experience. 

The  view  of  the  Oregonian  manage¬ 
ment  is  that  since  radio  is  here ;  is  an 
established  force  and  a  verile  factor  in 
the  dissemination  of  news  and  enter- 


On  the  advertising  side,  the  Ore¬ 
gonian  believes  that  radio  has  brought 
as  much  business  to  the  newspaper  it¬ 
self  as  it  has  taken  away.  The  ad- 
\ertising  of  radio  equipment  long  ago 
attained  to  the  proportions  of  a  major 
division.  A  client  will  occasionally 
forsake  the  newspaper  columns  for  the 
microphone.  When  he  does,  the  news- 
pajier  is  fortunate  if  it  has  radio  facili¬ 
ties  of  its  own.  If  it  has  none,  the 
client  would  take  his  hisiness  where 
radio  is  and  the  publisher  loses  it  al¬ 
together,  instead  of  merely  transferring 
it  from  one  of  its  media  to  another. 
It  is  true  again  that  the  newspaper 
owning  its  radio  can  jiromote  co-opera¬ 
tion  lietween  the  newspaper  and  the 
radio  advertising  departments  and  thus 
sell  increasingly  for  Ixith  facilities. 
The  newspaper  with  its  own  radio  aux¬ 
iliary  is  in  a  position  of  advantage  with 
advertisers. 

The  Oregonian  has  found  radio  a 
valuable  promotional  facility,  both  for 


. . .  . .  ^  _  _  ^  _  tamnient  and  the  sale  of  advertising,  . . . 

porting  and  publicizing  the  activity  of  better  work  with  it,  circulation  getting  and  for  goodwill 

individual  departments  of  the  paper.  co-ojiera  e  with  it  and  utilize  it  for  their  K<,;triincr  Tt  hmarlraste  what  if  in  nrint 
If  the  Journal  takes  on  a  new  comic, 
starts  a  new  serial,  introduces  a  new 
columnist,  sends  O.  B.  Keeler  to  the 
American  Open  Golf  championshii),  an¬ 
nounces  a  new  subscription  offer,  or 
prints  a  particularly  timely  and  ex¬ 


own  needs,  rather  than  shout  futile  pro¬ 
tests  against  it  or  seek  to  harass  and 
hamper  it.  That  view  has  from  the 
lieginning  been  translated  into  policy 
and  action  s<i  far  as  the  Oregonian  is 
concern^.  In  the  pioneering  days  the 


services  require  little  time  and  are  speci¬ 
fically  valuable  to  large  and  repre- 
.sentative  clas.ses  of  listeners. 

We  are  gradually  exi>anding  the  scope 
of  our  news  service,  just  as  we  have 
been  compelled  to  expand  every  other 
phase  of  WSB’s  service.  But  we  are 
doing  it  by  try  ing  to  make  the  station 
more  intensely  topical  all  day  long, 
rather  than  by  filling  certain  arbitrary 
jiericKls  with  so-called  news,  which  may 
be  old  news,  or  unimportant  news  or 
uninteresting  news.  We  try  to  report 
news  in  headlines  or  Hashes  or  bulle¬ 
tins  on  the  air,  and  we  lielieve  that 
every  item  we  broadcast  will  incite  a 
desire  in  the  listener  to  find  out  more 
alrout  it  by  reading  a  newspaper— pref¬ 
erably  our.  But  whether  over-played 
or  under-played,  well-done  or  baAy- 
done,  we  believe  that  every  news  broad¬ 
cast  on  the  air  today  is  a  testimonial 
to,  an  advertisement  of  and  an  argument 
for  the  American  newspaper  as  an  in¬ 
stitution. 

As  an  tifficial  part  of  the  schedule 
of  the  twelfth  annual  convention  of  the 
National  .‘\ssociation  of  Broadcasters  in 
Colorado  Springs  in  July,  newspaper- 
ow  ned-and-operateol  stations  met  as  a 
group  for  the  first  time.  .\n  informal 
affiliation  was  effected  as  a  section  oi 
the  N.\B  by  nearly  50  newspaper  sta¬ 
tions  jiresent.  The  cardinal  purpose 
of  the  group  is  to  arrange  an  exchange 
of  experiences,  ideas  and  view  on  meth¬ 
ods  of  public  service  and  institutional 
promotion  applicable  only  to  newspaper 
stations.  The  first  activity  will  lie  the 
collection  and  compilation  of  all  such 
data  as  can  lie  secured  from  individual 
stations  and  the  distribution  of  this 
compendium  to  all  newspaper  stations. 
W'e  expect  to  get  a  lot  of  good  out  of  it 

It  was  to  this  newspaper  grouo  that 
our  Mr.  Kay  suggested  the  resolutioa 
later  adopted  by  the  convention,  that 
the  N.\B  consider  the  feasibility  ol 
offering  certain  annual  awards  recog¬ 
nizing  conspicuous  instances  of  public 
service,  program  betterment,  and  the 
like,  by  broadcasting  stations,  after  the 
manner  of  the  Pulitzer  awards  for 
newspapers.  This  is  the  first  instance 
wherein  the  X.-MI  has  moved  to  focus 
attention  upon  the  matter  of  improving 
service  to  the  public. 

From  a  business  standpoint,  the 
Journal  has  always  kept  its  station  com- 
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elusive  Wirephoto,  WSB  can  at  least 
tell  the  iiublic  so.  We  recently  drama¬ 
tized  the  first  installment  of  a  new- 
serial.  When  we  added  This  Jl'eck 
as  a  Sunday  feature,  we  broadcast  a 
rather  elaborate  series  of  half-minute 


Oregonian  steadily  contested  the  con¬ 
tentions  of  some  other  ncwsjiajiers  that 
-adio  should  lie  regarded  as  a  tiatural 
enemy.  The  Oregotiian’s  view  was  that 
'adio  could  be  made  an  ally.  This 
newspaper  tcxlay  would  no  more  think 


teaser  announcements,  in  dramatic  form.  facilities  than  of  work  radio  has  proved  valuable 

,  wT-  ,  '■eiiiiur  Its  nressps  ..  ,  .  ■  ■  ,  ■ 


building.  It  broadcasts  what  if  in  print 
wciuld  be  termed  “broadsides,”  telling 
the  public  about  daily  and  Sunday  fea¬ 
tures  in  the  offing.  It  dramatizes  over 
the  air  on  Saturday  evenings  some  of 

its  big  Sunday  features.  In  case  of  a  ■  .  ,  , 

major  news  break  its  radio  bulletins  divorced  ^  _ 

are  so  contrived  as  to  stimulate  reader  vertismg  department, 
interest  for  the  newspaper. 

Goodwill  building  centers  at  present 
around  the  Young  Oregonians,  an  or¬ 
ganization  of  boys  and  girls  organized 
and  supjKirted  by  the  newsi>aper.  In 
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We  have  not  ex- 
jierimented  with  joint  rates  or  co- 
ojH'rative  projects  lieyond  enlisting  the 
station’s  support  occasionally  for  some 
unusual  newspaper  feature. 
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When  we  inaugurated  Wirephoto.  we 
broadcast  directly  from  that  deiiartment 
and  invited  the  public  to  inspect  the 
apparatus. 

We  have  conducted  two  successful 
music- memory'  contests  on  the  air.  tie<l 
in  with  cartiKins  appearing  daily  in  the 
paper.  We  regularly  announce  what 
will  appear  in  our  Sunday  Magazine 
and  our  .Sunday  Rotogravure  section. 
We  broarlcast  our  “Lost  and  I'ound” 
items  daily.  We  personalize  our  sport 
writers,  our  dramatic  critic,  our  real 
estate  editor,  our  city  hall  rejiorter, 
and  others,  by  having  them  interview- 
local  or  visiting  notables,  .\nmially, 
during  the  two  w-eeks  jireceding  Christ¬ 
mas,  we  devote  every  moment  of  sjiare 
time  at  WSB  to  a  good-humored, 
high-speed  apjieal  in  behalf  of  the 
neefly.  in  which  the  entire  community 
happily  participates.  This  unique 
Christmas  enterprise,  known  as  U.C.G. 
or  L'nited  Cheerful  Givers,  dominates 
the  town  while  in  progress  and  has  won 
the  commendation  of  the  city’s  organized 


‘eiling  Its  presses. 

It  has  been  sometimes  objected  that 
a  new-spajier  that  broadcasts  news  by 
radio  thus  kills  the  value  of  that  news 
for  the  newsjiaper  itself.  We  have 
found  that  this  does  not  hajipen.  If  a 
national  or  international  figure  makes 
an  ejKichal  address  and  it  is  broadcast 
in  full,  that  fact  may  lessen  the  value 
of  the  same  address  when  inililished  in 
the  newsiiaper  later,  but  most  jieojile 
will  still  want  to  have  the  vlocuinent 
before  them  in  print  for  re-"eading 
tind  checking.  Broadcasting  of  a  prize¬ 
fight  by  rounds,  or  the  p!ay-by-plav  re¬ 
port  of  an  imiKirtant  baseball  or  fixit- 
ball  game  mav  be  considered  similarly-. 
It  is  a  fact  that  extra  street  sales  in¬ 
variably  follow-  every-  such  broadcast. 

The  truth  is  that  the  la-oadcast  word 
is  not  and  cannot  become  a  satisfactory- 
substitute  for  the  printed  word.  Your 
average  subscriber  will  listen  with  in- 


Programs  of  various  kinds,  given  Izy 
and  for  the  juveniles  are  broadcast  and 
radio  is  further  utilized  for  keeiiing  the 
public  informed  coiKerning  what  the 
^'oung  Oregonians  are  doing.  Radio 
was  likewise  used  freely  in  the  promo¬ 
tion  of  a  recent  Bible  game  contest, 
which  brought  to  the  newspaper  389,- 
285  biblical  pictures,  and  is  used  regu¬ 
larly  in  various  and  varied  promotions. 

The  period  of  the  Oregonian’s  great¬ 
est  circulation  growth  of  recent  years 
has  lieen  from  the  beginning  of  1933 
up  to  the  present.  That  also  has  been 
the  jiericKl  of  most  intensive  radio  ac¬ 
tivity-  by  this  newspajier  and  the  period 
fif  greatest  dissemination  of  news  by 
radio.  Thus  the  obvious  answer  to  any 
suggestion  that  news  broadcasting  is  bad 
for  the  newspaper.  In  our  case  the  op- 
jxisite  would  apiiear  true. 

To  sum  up :  The  experience  here  has 


NO  NEWSPRINT  CONFERENCE 

(Special  to  Editok  &  1’i-blisiie«) 
Qi'ebkc-.  July-  22 — There  was  no  con¬ 
ference  iKtw  een  Premier  Ta.schereau  oi 
Quebec  and  newsprint  representative' 
in  the  Province  of  Quelxjc,  even  though 
the  gathering  was  scheduled  for  Friday 
afternoon.  Quebec’s  Premier,  taxed 
with  the  report  that  the  meeting  had 
been  announced  the  day  he  was  in  Mon¬ 
treal  (last  Tuesday),  said  that  there 
was  a  “misunderstanding.”  and  that  he 
knew  nothing  alKiut  it.  it  is  probable, 
however,  that  Premier  Taschereau,  will 
resume  discussions  with  (icn.  J.  B- 
White,  vice-president  of  Canadian  In¬ 
ternational  Pajier  Company,  w  ho  is  act¬ 
ing  as  unofficial  spokesman  for  news¬ 
print  operators  in  the  Province. 
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CALIFORNIA  EDITORS  NAMED 

.'\ddition  of  Irving  Martin,  Sfocltlo>t 
(Cal.)  Record,  and  Charles  A.  Whit¬ 
more,  I'isalia  (Cal.)  Timcs-Dclta  to 


_ . . . .  demonstratecl  radio  to  be  a  vastly  valu  - .  -  -  -  - - .•  -  -  -  _  .. 

terest  to  news  bulletins  by  radio  and  able  and  impxirtant  auxiliary  facility  for  the  executive  comniittee  of  the  Cai 
then  look  with  a  whetted  interest  to  the  a  newspapver.  Of  course  the  tail  should  forim  _  Press  Association  is  announc, 
newspajier  for  the  more  comjvrehensive  never  lie  allowed  to  wag  the  dog.  hy  Friend  \N .  Richardson,  presiden  . 
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K.  C.  STAR’S  STATION  PART  OF  PAPER 

Editorial  and  Advertising  Activities  of  Both  Are  Integrated — Roberts  Deplores  Commercial 
Sponsorship  of  News,  Sees  Short  Life  For  Present  “Wave” 


Xl/^E  have  I'viii  working  with  radio 
>>  tti  conjunction  with  our  newspaper 
,ince  19-1-  V  went  throiigli  all  the 
iitontering  years  in  transmitters  and 
which  had  to  he  thrown  out  as 
..bsulete  every  iew  months,  or  certainly 
^vtn’  year,  ^^’e  went  into  radio  de- 
iiberttely,  with  tlie  thought  that  it 
uis  something  new,  that  we  did  not 
know  how  it  would  affect  newspapers 
in  the  future.  If  radio  was  going  to 
amount  to  anything,  we  wanted  to  lie 
in  on  it.  If  it  "as  going  to  hurt  the 
taper,  we  felt  we  could  k'tter  observe 
how  it  worked  out  by  operating  the 
>ation  ourselves  than  sitting  on  the 
,,i(ielines.  It  cost  us  a  lot  of  money  in 
the  early  years,  but  we  do  not  regret 
the  move  we  made.  In  fact,  with  all 
due  respect  to  I-'iutok  &  I*i  bi.isher, 

I  believe  that  its  general  policy  toward 
radio  was  a  mistaken  one.  in  the  light 
of  what  has  transpired.  We  felt  that 
newspapers,  instead  of  fighting  radio, 
should  go  into  the  lield  and  carry  it 
along  in  conjunction  with  the  news¬ 
paper.  If  more  newspapers  had,  in  the 
early  stages  of  radio,  gone  into  the 
field  I  believe  we  would  have  avoided 
many  of  the  pressing  problems  we  are 
faced  with  tmlay. 

We  have  always  operated  our  radio 
station  as  a  distinct  part  of  the  paper, 
not  as  a  separate  entity.  Our  radio  goes 
to  our  advertising  department  cm  adver¬ 
tising  matters  and  to  our  editorial  de¬ 
partment  for  guidance  aiwi  control  on 
the  editorial  and  jiolicy  side.  This  has 
enabled  the  station  to  fit  closely  into 
our  general  picture.  We  have  a  com- 
tiination  radio  and  black  and  white 
rate.  We  are  able  to  get  considerable 
linage  for  our  black  and  white  from 
those  buying  time  on  the  radio.  No 
one  sees  the  tremendous  amount  of 
money  spent  on  radio  programs 
without  realizing  that  it  has  shared 
the  advertising  clollar.  I  lielieve  this 
was  inevitable,  but  I  do  believe  that 
by  owning  and  controlling  our  own 
station  we  were  able  to  save  linage  that 
we  would  have  lost  otherwise.  So 
much  for  that  side  of  the  picture. 

From  the  standpoint  of  radio  and 
news,  I  think  we  are  going  through  a 
“hsvwire”  neriod  right  now.  It  is  my 
opinion,  for  whatever  it  is  worth,  that 
Mme  of  the  practices  that  have  lieen 
inaugurated  in  the  last  few  months 
will  wear  out  before  much  time  has 
passed.  When  the  A.  N.  P.  A.  liegan 
agitating  that  news  lie  kept  off  radio, 
we  were  not  particularly  e.\citcd.  We 
felt  they  were  going  too  far,  and  we 
felt  sure  that  the  effort  to  keep  news  off 
radio  stations  would  not  succeed.  The 
move  to  drive  news  off  stations  failed 
as  it  was  liound  to.  I  mention  the 
attitude  of  the  Star  on  this  policy, 
that  we  may  not  be  deemed  over- 
critical  or  jaundiced  in  the  next  view 
I  am  going  to  express. 

The  newspajier  must  have  some  con¬ 
ception  of  public  service,  must  have 
•come  other  ideal  than  the  cash  register, 
to  justify  itself.  This  applies  as  well. 

I  lielieve,  to  radio  stations.  I  can  see 
where  a  station  as  a  part  of  its  service 
ft)  the  jiublic  might  feel  it  should 
give  news,  especially  flash  news,  or 
possibly  interpretative  reviews.  We 
lelt  that  news  would  find  its  place  and 
the  situation  would  jell  down. 

Rut  it  is  absolutely  abhorrent  to  us 
that  a  news  service,  huilt  up,  sustained 
and  getting  the  bulk  of  its  revenue 
trom  newspapers,  should  sell  its  product 
to  radio  stations,  with  the  direct  pur¬ 
pose,  in  turn,  of  having  it  sold  to  com¬ 
mercial  advertisers.  In  short,  it  is  the 
sponsored  news  that  reiiresents  the  evil 
m  the  present  situation,  as  we  see  it.  I 
know  several  publishers  have  told  cer- 
news  services,  that  are  actively  in 
the  field  trying  to  get  clients  for  spon- 
ciored  news,  that  they  had  no  objection 
to  the  practice.  That,  of  course,  is  a 


By  ROY  A.  ROBERTS 

Mi.iaging  Editor.  Kansas  City  Star 


problem  every  newspaper  must  decide 
for  itself. 

Hut  that  any  news  service,  deriving 
its  revenues  from  newspaper  clients 
would  in  turn  so  cheapen  its  product. 


;md  the  jirestige  of  its  iirodnct,  by 
selling  it  hit-and-miss  to  any  com¬ 
mercial  sponsor  seems  to  me  incongrous. 
.\s  1  see  it.  it  lessens  the  \alue  of  that 
service  to  the  newspaper.  I  would 


Radio  Editor^ s  Job  Is  To  Reflect 

Listeninfi  Public^ s  Tasle^  Not  His  Own 


W.AYNK  KINt;  once  told  me  "If 
I  deserve  jiraise  for  doing  a  good 
lirogram  you’ll  say  so.  Mut  if  you 
think  I  did  a  bad 
broadcast,  then 
it’s  your  job  to 
say  so,  too.” 

What  an  un¬ 
it  s  u  a  1  statement 
that  is  for  any 
lierformer  in  ra¬ 
dio  or  in  any 
other  field  of  en¬ 
tertainment  t  o 
make.  For  too 
often  artists — ego¬ 
ists  and  egotists 
that  they  are — 
will  consider  cri¬ 
ticism  of  their  IHarui-.s  J.  Cilchrest 


By  CHARLES  J.  GILCHREST 
Radio  Editor,  Chicago  Daily  News 

once  told  me  "If  iniint  as  radio  editors  young  cubs  or 
for  doing  a  good  ex-copy  boys.  They  are  underpaid,  un- 
so.  Mut  if  you  derprivileged  and  have  neither  the  ex¬ 
perience  nor  the  judgment  which  age 
gives.  Such  paiiers  may  have  excel¬ 
lent  theatre,  movie  and  book  critic,  well 
paid  and  honestly  critical  in  the  in¬ 
terests  of  aiding  the  public  form  judg¬ 
ments  of  the  worth  of  the  various  ar¬ 
ticles  offered  for  their  entertainment 
and  edification.  Why  should  the  radio 
department  fie  treated  otherwise? 

In  the  larger  metropolitan  areas  ap- 
Iiears  the  other  extreme  in  radio  edi¬ 
tors.  Sometimes  the  radio  editor  be¬ 
comes  such  a  prima  donna  that  enter¬ 
tainers  and  press  agents  seen  in  public 
with  one  editor  get  no  consideration 
whatever  from  his  competitors.  Some- 
iiARLKs  J.  CiLciiREST  times  you'll  find  the  radio  writers  re¬ 
insult.  .Xnd  fur-  fusing  to  consider  certain  talent  or  pro- 


' 


work  as  a  jiersonal  insult.  .Xnd  fur-  fusing  to  consider  certain  talent  or  pro- 
thermore,  since  so  much  of  .American  grams  liecause  the  people  involved  are 
broadcasting  is  commercially  sponsored,  jiersonal  friends  of  another  writer, 
the  adverti.ser  paying  the  bills  for  the  (lifts  and  parties  must  be  staged  to  as- 
program  will  try  to  bring  pressure  for  suage  the  editor’s  ego. 


favorable  mention  through  the  newspa¬ 
per’s  advertising  department. 

The  radio  editor’s  page  breaks  itself 
down  into  three  main  branches.  Most 
important  of  all,  of  course,  are  the  radio 
jirograms  which  tell  readers  what  they 
can  hear.  Next  in  importance  is  the 
“Pick  of  the  .Air”  or  whatever  you 
may  call  the  department  which  high- 


Isn’t  that  silly? 

-After  all,  the  reader  is  hardly  aware 
of  a  news  scoop,  probably  doesn’t  even 
know  what  a  scoop  is.  .And  he  i>robably 
reads  only  one  morning  and  one  even¬ 
ing  paper.  He  doesn’t  care  about  scoops 
so  long  as  his  favorite  radio  page  gives 
him  the  general  news. 

Probably  the  main  reason  the  radio 


lights  outstanding  programs  for  the  day.  editor  leads  a  tough  life  is  the  wide 
I’ve  always  felt  that  the  radio  editor’s  variety  of  features  radio  offer.  The 
personal  column  is  third  in  importance  theatre  critic  covers  only  plays,  the 
— that  the  programs  and  pick  should  literary  man  only  looks.  Vet  the  radio 


take  precedence. 

The  column  can  lie  built  as  critical 
comment  on  programs  and  talent  or  as 
news  and  features  or  even  as  a  corn- 


editor  hears  political  speeches,  dramas, 
comedies,  dance  and  symphony  and 
opera  music.  Whatever  critical  com¬ 
ment  he  makes  in  any  field  there  are 


bination  of  criticism  and  news,  llie  Ixiund  to  lie  certain  so-called  experts 
news  itself  is  just  as  live  as  the  radio  who,  thinking  otherwise,  will  say  "Who 
editor’s  contacts  with  artists,  program  the  hell  do  you  think  you  are  to  be 
liosses,  radio  station  executives,  press  criticising  opera?” 
agents  and  all  others  mixed  up  in  the  But  the  radio  editor  has  a  ready  an- 
business.  The  criticism  has  just  as  swer  to  that.  He’s  writing  for  his  cir- 


much  reader  interest  as  the  ingenuity 
and  mature  critical  judgment  of  the 
editor. 

Newspapers  can  do  so  much  through 
their  radio  pages  to  help  improve  broad¬ 
casting.  Honest  and  fair  criticism  re¬ 
flects  public  tastes.  Too  long  and  in¬ 
volved  commercial  announcements  which 
detract  from  the  entertainment,  poor 


dilation,  not  for  a  few  exjierts. 

Kearns  of  publicity  material  come  to 
his  desk  daily.  Unless  he’s  situated  in 
a  metropolitan  center  where  he  can  get 
first  hand  information  he  must  rely  on 
publicity  material.  Luckily  most  of 
the  copy  sent  out  by  the  bigger  spon- 
.sors  or  their  advertising  agencies  con¬ 
tains  practical  information — except  in 


talent  and  programming  and  wild  dra-  the  cases  where  the  mi.sguided  agency 
matics  that  send  kids  to  bed  all  set  for  or  sponsor  insists  upon  his  man  simply 
nightmares  are  gradually  fading  due  to  writing  glorification  rather  than  news, 
the  efforts  of  competent  and  courageous  I  think  a  radio  editor  should  base  his 
radio  editors  as  well  as  the  complaints  written  opinion  more  upon  the  general 
of  the  listeners  expressed  through  their  appetite  of  the  listeners  than  on  his  own 
letters  to  the  radio  stations,  the  spoil-  jiersonal  feelings.  I  have  criticized  cer- 


siors  and  to  their  local  newspapers. 

Vet.  some  papers  evolve  their  edi¬ 
torial  policy  for  radio  through  the  ad- 


tain  programs  I  didn’t  like.  A’et  letters 
from  listeners  have  proven  they  liked 
it.  So  it  was  only  fair  that  I  print 


vertising  department.  In  .some  papers  a  their  letters  as  well  as  my  own  criticism. 
spon.sor  of  a  program  who  is  a  heavy  It  seems  that  somebody  likes  almost 
buyer  of  space  in  the  paper  must  be  everything  on  the  air.  One  good  way 

boosted.  If  he’s  an  enemy  of  the  paper,  to  find  out  the  popularity  of  a  program 

nr  buys  space  in  competitive  papers,  then  you  don’t  like  is  to  criticize  it  severely 
he  must  be  knocked,  in  certain  cases.  and  then  await  the  readers’  reactions. 

Like  the  sport  page  the  radio  page’s  They’ll  tell  you  soon  enough  if  they 
jirimary  virtue  is  reader  interest.  If  like  it.  If  they  do  then  it  becomes  ma- 

it  is  controlled  l/y  the  advertising  de-  terial  for  the  “Pick  of  the  Air.”  In 

partment  then  it  will  not  reflect  honest  the  theatres  where  radio  stars  do  vod- 
opinion  of  programs  but  rather  will  vi!  turns  and  at  charity  shows  where 
become  propaganda  and  that  cannot  in-  the  public  sees  leading  entertainers,  you 


crease  reader  interest. 


can  quickly  discover  an  artist’s  popu- 


Unfortunately  some  newspapers  ap-  larity  or  lack  of  it. 


either  throw  the  service  out  as  of  no 
further  value,  or  1  would  be  knocking 
at  the  door  with  my  contract  pro¬ 
vided  I  could  not  get  along  without  the 
service  at  all— and  demand  a  great  re¬ 
duction  in  my  assessment  or  contract 
price.  1  know  some  of  those  selling 
spon.sored  news  contracts  say  they  are 
plowing  money  back  to  im]irovement  of 
the  service.  But  no  possible  improve¬ 
ment  of  the  service,  in  my  judgment, 
could  comiien.sate  for  the  cheapening  of 
the  news  product  in  the  eyes  of  the 
public.  .Also,  I  wonder  if  the  puhlisher 
will  not  feel  that  the  service  coming  to 
him  exclusively  is  not  worth  much 
more  than  the  service  sold  to  com¬ 
mercial  sponsors. 

Maybe  I  just  have  an  old-fashioned 
slant  on  it,  but  having  more  or  less 
slept  with  radio  in  the  newspaper  since 
the  days  of  crystal  sets,  I  cannot  help 
but  feel  the  present  situation  will  not 
last,  that  when  this  thing  is  thought 
through,  there  will  be  such  a  rebellion 
on  the  part  of  newspapers  paying  the 
freight  on  the  news  services  over  the 
sale  of  this  service  to  sponsored  clients 
it  will  become  too  expensive  a  held  for 
the  press  services,  luring  as  the  im- 
meiliate  profits  may  seem  now.  While 
radio  has  made  continuous  advances, 
these  have  not  been  made  consistently. 
Tliey  have  been  made  by  a  series  of 
sjiurts  to  this  field  or  that.  Right  now 
the  fad  is  news-broadcasting.  Speaking 
from  a  radio,  not  a  newspaper,  stand- 
]H)int,  I  think  these  are  lieing  overdone. 
When  the  first  dramas  were  put  on  the 
air  all  the  stations  began,  to  concen¬ 
trate  on  dramas.  Then  they  tried  some 
other  form  until  that  wore  out.  I 
believe  a  check  of  listener-in  interest 
will  show  that  there  is  a  place  for  a 
certain  amount  of  news  broadcasting, 
but  when  it  is  too  continuous  the  radio 
audience  will  turn  to  other  entertain¬ 
ment.  I  will  miss  my  guess  if  there 
is  not  less  news  broadcasting  a  year 
from  now  than  there  is  today.  That  is 
ju.st  my  opinion  from  experience  in 
radio  in  the  past.  There  will  always 
be  some  nCws,  but  it  will  take  its  place 
in  a  balanced  radio  program  and  will 
not  be  the  main  feature.  That  is  why 
some  of  the  practices  inaugurated  today 
by  the  news  services  may  prove  short¬ 
sighted  in  the  long  run.  But  that  is 
their  business,  not  ours. 

We  believe  that  there  is  a  field  for 
radio  as  well  as  for  the  newspaper, 
and  that  the  two  can  work  together 
closely,  and  that  the  solution  of  the 
radio  news  (irogram  lies  in  more  news- 
liaper  ownership  and  control  of  stations. 

INTERVIEWS  HENRY  FORD 

Philip  Kinsley,  Chicaqo  Trihime  re¬ 
porter.  recently  wrote  a  copyrighted 
interview  with  Henry  Ford,  based  on 
Mr.  Ford’s  hopeful  attitude  that,  despite 
chaotic  conditions  now,  America  will 
emerge  from  the  depression  a  stronger 
nation.  Mr.  Kinsley’s  article  also  re¬ 
flected  Mr.  I'ord’s  apparent  unconcern 
over  the  proposed  new  federal  taxation 
program. 

SENATOR  CAPPER  70 

Senate  r  .Arthur  Capper.  T'opeka 
newspaper  and  farm  journal  publisher, 
observed  his  70th  birthday  July  14.  The 
event  was  celebrated  in  Topeka  by  sev¬ 
eral  thousand  Kansas  children  who  at¬ 
tended  the  17th  annual  birthday  picnic 
given  by  the  senior  Kansas  senator 
July  13.  He  was  in  Washington,  but 
greeted  the  children  by  radio. 

CHANGE  TO  EIGHT  COLUMNS 

'Hie  Flint  (Mich.)  Journal  recently 
changed  from  nine  to  eight  columns. 
At  the  same  time,  “easier  to  read”  type 
was  installed.  .A  sample  subscription 
campaign  was  conducted  simultaneously 
with  these  changes,  with  stickers  at¬ 
tached  to  each  sample  copy,  calling  at¬ 
tention  to  the  improvements. 
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Editor  &  Publisher  for  July  2  7,  1  935 


TRACING  $40,000,000  CHAIN  ALLOWANCES 

Ten  Groups  Estimated  to  Receive  That  Total — A.  &P/s  $6,000,000  a  Year  Pays  Its  Entire  News¬ 
paper  Advertising  Bill,  Including  Space  Devoted  to  Private  Brands 


WASHINGTON,  D.  C.,  July  24— 
With  testimony  already  in  the  rec¬ 
ord  that  the  Great  Atlantic  and  Pacific 
Tea  Company  exacts  a  toll  of  $0.000, (MHI 
annually  in  advertising  and  other  special 
allowances  from  the  food  manufacturers 
from  which  it  purchases.  Representative 
Wright  Patman  this  week  laid  plans 
to  carry  the  inquiry  into  the  advertis¬ 
ing  practices  of  other  great  chain-store 
organizations. 

Kepre.sentative  Patman  told  Editor 
&  Pl  iu.isher  letters  are  now  in  process 
of  composition  to  be  addressed  to  wit¬ 
nesses  whose  presence  will  be  required 
before  the  special  House  Committee  on 
Investigation  of  the  American  Retail 
Federation,  of  which  he  is  the  chairman. 
F-siK-cial  attention  will  be  paid  to  the 
extent  of  advertising  allowances  re¬ 
ceived  by  these  groiqjs  from  the  UkkI 
manufacturers,  and  the  disposition  which 
is  made  of  these  funds.  He  predicted 
that  situations  similar  to  that  found  in 
the  study  of  &  P.  will  lie  disclo.se<l 
“all  down  the  line." 

Patman  has  estimated  the  advertising 
expenditures  of  10  of  the  chain-store 
systems,  whose  representatives  were  ac¬ 
tive  in  organizing  the  retail  federation, 
at  $40,000,000  a  year.  Hy  exploring 
the  oi)erati»)ns  of  .\tlantic  1*4.  Pacific, 
the  committee  has  accounted  for  $<>.- 
OOO.lKHl,  and  the  Texan  is  contidetit  the 
balance  vvill  be  brought  to  light  before 
the  investigation  ends. 

The  committee  chairman  pnqMi.ses  to 
inquire  of  the  witnesses  whether  there 
is  an  accounting  to  the  firms  from 
which  advertising  allowances  are  taken. 


By  JAMES  J.  BUTLER 

Editor  &  Publisher  Correspondent 


ditional.  These  items  are  unrelated  to 
])rices  on  invoices. 

.■\t  the  request  of  the  committee,  a 
Complete  list  of  the  food  manufacturers 
with  which  A.  &  P.  has  an  advertising 
allowance  contract,  was  placed  in  the 
record,  together  with  detads  of  the  ct»n- 
tracts  and  a  copy  of  a  typical  agreement. 

The  tyi)ical  agreement  is  worded  as 
follows ; 

•‘Aciv<?rtisitig  agreement  m.iile  this . 

(iay  of  .  1935,  between . . 

a  cor|><»ratioii  duly  organized  and  existing  un¬ 
der  the  laws  of  the  >iate  of . , 

party  of  the  lirst  part  (hereinafter  referred 
to  as  the  ‘advertiser’)  an<!  the  (ireat  Atlantic 
&  Pacific  Tea  party  <if  the  second 

part  (hereinafter  referred  tt»  as  tlie  distribu¬ 
tor’). 

“Witnesseth :  Whereas  the  tiistribiit*»r  owns 
and  tfperates  approxitnatel>  15.(H)(I  retail 
stores  in  the  I’nited  States  an<l  ('anada  lor 
the  distribution  of  food  i>roducts  and  house- 
Indd  supplies;  and 

‘Whereas  the  distributor  has  rendered, 
during  the  year  1934,  at  the  point  of  sale, 
certain  sp(*cial  advertising  special  <listribu- 
tioii  service,  supplementing  the  national  and 
local  advertising  of  the  advertiser,  which 
s|>erial  distribution  service  included  periodic 
newspaper  advertising,  handbill  atlvertising, 
periodic  feature  store  displays  with  the  iner- 
chainlise  in  a  prominent  positiiui  and  readily 
acces-ible  to  consumers,  as  well  as  maintain¬ 
ing  an  ade(|uate  stock  of  the  merchandise 
and  a  prominent  display  of  ailvertiser’s  prod¬ 
ucts  in  tile  stores  where  the  h»cal  demand 
warranted  it: 

“Now,  therefore,  it  is  agreed  that  i.  r  ad¬ 
vertising  and  for  distribution  service  in  the 
I’nited  States  and  Canada  by  the  distributor 
to  the  advertiser,  and  the  further  service  by 
the  distributor  of  periodically  notifying  its 
branches  of  the  advertising  and  support  to 
be  rendered  the  ad%*ertiser's  products,  all  of 
Inch  shall  lie  substantially  e<iual  in  char- 


Pnxlucts  i>aid  the  same,  as  did  Gold 
Medal  foods  (Bisquick  and  Wlieaties). 
Gulden’s  mustard  was  down  for  $3,000 
a  month  for  six  months. 

Lever  Bros.,  soap,  jiaid  $275,000 
flat;  Colgate-Palmolive-Peet  and  Proc¬ 
ter  &  Gamble  allowed  set  sums  i)er 
case  sold. 

Liggett  &  Myers  (Cliesterfield  ciga¬ 
rettes)  was  listed  at  $1  per  store  iier 
month  for  seven  months,  which  figures 
out  to  around  $105,0(KI  for  the  full  A. 
&  P.  .set-up  of  15,200  stores.  Lucky 
Strikes  and  Camels  were  not  listed, 
although  several  less  iK)pular  cigarettes 
contributed  varying  sums. 

Standard  Brands  allowances  for  its 
various  products  totaled  nearly  $300,000 
a  year  in  flat  sums,  plus  other  items, 
making  a  total  estimated  at  $350,000. 

W’rigley's  chewing  gum  allowed  $7,- 
(KK)  a  month,  or  $84,t)tK)  a  year. 

Following  are  the  allowances  listed 
for  some  well-known  concerns,  as  re- 
IKirted  in  the  printed  hut  unrevised  re- 
ixirt  of  the  committee’s  proceedings: 


No  such  accounting  e.xists  in  the  quality  to  similar  iiilvi  rtisitiK  and 

&  P.  system,  it  was  disclosed.  . .  ’ 

Charles  \V.  Parr,  assistant  to  the 
chief  buyer  for  .\.  &  P.'s  15.2(MI  stores, 
was  the  source  of  the  committee’s  infor¬ 
mation  on  much  of  what  has  lieen 
brought  to  light  to  date.  The  organi- 
Mtion’s  annual  advertising  bill,  he  .said, 
is  matched  by  the  amount  which  is 


listribiuior*  service  rendered  during  the  year 
1934,  the  ailvertiser  shall  iia>  to  the  distribu¬ 
tor  on  the  following  basis: 

“It  is  understotKl  that  the  payments  for 
Advertising  and  distribution  service  herein 
mentioned  are  not  to  be  considered  in  any 
way  as  part  of  the  jiurchase  price  of  the 
proflucts  of  the  advertiser. 

“This  agreement  is  subject  to  all  provisions 
of  any  NRA  or  AAA  codes  in  elTet't  during 
the  life  of  said  agreement  and  may  l>e  can- 


\ngelu>-(  ‘amptire,  marshmallow  s,  quantity 
>cale  3-5  per  cent. 

A.  IV  \V.  I'aper,  toilet  i>aper,  $100  per 
month  Hat  advertising  allowance. 

.\rlmckle  llros.,  Yukon  cottee,  $J00  per  month 
tlat  and  5  per  cent  additional. 

.\rmour  \  Co.,  legular  line,  3  to  7  |)cr  cent 
mi  canned  meats  advertising  allowance; 
tresh  meats,  one-halt  i>er  cent  <iuaiitit> 
allowance  if  purchases  total  $1,000,000. 
lleLchnut  IVicking,  bacon,  cotTee,  biscuit, 
i|uantit>  scale  7  per  cent  for  i.»ver  $200,000; 
candy,  gum,  $7,000  per  month  Hal  adver¬ 
tising  allowance:  line.  $10,000  i>er  year 
Hat  advertising  allowance. 

Best  Foods,  Nucoa,  quantity  scale,  0-lc  i>er 
pound,  2-10  million  pounds;  H.  B.  pickles, 

5  iier  cent  advertising  allowance  and  quan¬ 
tity;  mayonnaise,  5  per  cent  advertising  al¬ 
lowance. 

Black  Flag  Co.,  insecticide,  IJjj  per  cent 
quantity. 

Blue  .Moon  Cheese,  5  i>er  cent  advertising 
allowance. 

Borden  Sales,  cheese,  $30  to  $50  per  thou¬ 
sand  for  500  to  700  and  over  a  thousand; 
Eagle  .M.  M.  M.  chocolate,  $1,500  per 
month  Hat  advertising  allowance. 

Burnham  \  Morrill  Co.,  line,  $1,237.75  per 
month  Hat  and  5  per  cent  adjustable  fur 
advertising. 

California  l  acking  Ci»rporation,  Del  Monte,  5 
I)er  cent  pur.  contract. 

California  Prune  \  Apricot,  Sunsweet,  3-“fj 
per  cent  5  to  10  million  iKiunds. 

Chocolate  Sales,  llershey  line,  $5,000  a  month 
Hat  for  advertising  allowance. 

Church  &  Dwight,  sodas,  10  per  cent  sal  soda 

--  .  - -  ,  ^  0*’'  bicarbonate  of  soda. 

Parr  said  General  Foods  is  given  no  These  merchandising  helps,  undouhtedly  Climalinc  Co.,  Cl.  &  Bowlenc,  $ii,ooo  iicr 
report  on  how  much  of  this  fund  is  valuable  to  the  manufacturer,  who  could  ,  "A*,*’  ^  adjustable, 

spent  for  advertising  of  General  Footls  I'l  afford  to  l»e  deprived  of  them,  are  advertUin^aUoVaVce.”’'’  ^ 

ill  the  aggregate  essential  to  retail  oper-  Colgate-Palmolive-Peel,  line,  Palmolive  and 
ation  itself.  Apivarently  large  amounts  .Octagon,  30  gross,  others  KS  cents  a  box. 
of  the  allowances  went  for  such  ser¬ 
vices.  .\]>i)arently  also,  much  of  the  ex¬ 
tensive  advertising  of  A.  &  P.  private 
brands  has  lieen  paid  for  by  the  manu¬ 
facturers  of  advertised  giKids  with  w'hich 


collected  from  flKKl  manufacturers,  run-  ‘•'•jjrd  by  either  party  upon  written  notice, 
ning  about  $6,(KK),(K)(1  a  year.  General 
Foods  was  listed  by  Parr  as  allowing 
$3()().000  a  year  for  cooiierative  adver¬ 
tising.  as  stated  in  Editor  &  Publisher 
of  July  13,  meanwhile  selling  to  A.  &  P 


Duration  of  agreement 

“Hv  . 

"The  I  ireat  -Atlantic  4c  Pacilic  Tea  Co. 
“.\eccpted : 

"Hy  . 

The  contract,  it  will  he  noted,  men- 


at  regular  list  prices.  Later  he  changed  '.'^4  only  newspaper  and  handbill 

this  statement  to  say  the  allowance  is  advertising,  hut  also  point-of-sale  dis- 
5  ])er  cent  of  all  purchases,  which  plays.  with  iieriinlic  feature  store  dis- 
might  have  made  the  total  $450,000  in  plays.  maintenance  of  adequate  stocks. 
1934.  Questioned  by  the  committee.  =‘''<1  "ther  “siiecial  distribution  service.” 


College  Inn,  line,  5  per  cent  for  advertising 
allowance. 

Comet  Rice  Co.,  rice,  10  l>er  cent  for  adver¬ 
tising  allowance;  flakes.  15  per  cent  for  ad¬ 
vertising  allowance. 

Corn  Products,  line,  $5,000  month  for  adver¬ 
tising  allowance. 

Cracker  .lack  Co.,  cracker  jack,  3-5  per  cent 
$25,000  and  over  quantity  allowance. 

Cranberry  Canners,  sauce,  2)^  l»er  cent  for 
advertising  allowance. 


Corton  Pew,  line,  5  l>er  cent  for  advenitin, 
allowance.  " 

(irocery  Store  IVoducts,  Kitchen  Bouqun  . 
per  cent  for  advertising  allowance;  Todd* 

5  per  cent  for  advertising  allowaac* 
i'oulds,  $180  per  month  for  advertiji;, 
allowance.  " 

(iulden.  Inc.,  mustard,  $3,000  for  6  montk 
for  advertising  allowance.  ’ 

Ilecker,  H.  O..  Co.,  package  line,  5  «« 
cent  for  advertising  allowance.  ^ 

II.  I.  Ileinr,  line,  2  i)er  cent  for  advenisioi 
allolvance  with  extra  1  per  cent  IZ 
$4,000,000.  * 

Hills  Hros.,  dates,  etc.,  5  per  cent  foil 
advertising  allowance;  grapefruit,  2)-i  »,{ 
cent  for  advertising  allowance.  additiii;i| 
2yi  [ler  cent  if  50,000  cases;  rrantwm 
sauce,  2;j  iier  cent  for  advertising  allot 
ance.  • 

Hires,  C.  K.,  cxtr.icts,  2  to  8  jier  cent  ogt 
500  to  6,000  gross  quantity.  j 

Hormel.  Ccorge,  canned  meats,  2  to  5  peil 
cent  on  $50,000  to  $200,000  or  over;  siutol 
2  to  5  per  cent  on  25,000  cases  to  Uj.iMI 
cases  or  over. 

Hydrux  Corporation,  beverages,  6  to  10  centil 
I>er  case  on  25.000  to  70,000  cases. 

Hygienic  Products,  Sani  I'lusli,  $15,000  Oai 
with  adjustment  to  "Ji  jier  cent  for  ai  ] 
vertising  ailowaiice. 

Hygrade  E'ood.  lard,  1  i>er  cent  for  $10.00 
or  over;  smoked  meats,  2  ;ier  cent  fr- 
$5,000;  sausage,  5  per  cent  for  $5,000. 
Ivaiihoe  Poods,  Inc.,  mayonnaise,  5  pet  ceit  ! 

for  advertising  allowance.  [ 

lohnson,  S.  C.,  wax,  $l,SOo  ll-tt  for  adverts  j 
ing  allowance  (6  months  inly), 
lohnson  Pducator,  line,  5  to  7  lier  cent  f«  j 
$300,000  to  $800,000  or  over.  [ 

Kerr’s  Hutter  .Scotch,  candy,  $100  Hat  pe  » 
month  for  advertising  allowance.  | 

Kirkman  4c  Son.  soap  line.  10  cents  pc  : 

case  for  advertising  allowance. 

Kraft  Phenix  Cheese,  line,  2  to  3'i  per  cem  f 
for  $100,000  to  $800,000  and  an  additiou: 

I '  i  per  cent  for  quantity. 

Kraft  Phenix  Cheese,  milk  chocolate,  5  pt:  , 
cent  for  advertising  allowance.  | 

Lever  Hros..  soap,  $275,000  fl.it  for  adveirv  i 
ing  allowance. 

Lihliy,  McXeill  &  Libby,  carried  meats,  5  pa 
cent  brokerage. 

Life  Savers,  Inc.,  candy,  $7.o25  Hat.  for  il- 
vertising  allowance. 

Liggett  4c  Myers,  Cliesterlields,  $1  per  st.; 

l>er  month  for  7  months. 

I.ipton,  T.  .1.,  lea,  7'i  per  cent  for  adveCs- 
ing  allowance. 

M.  .1.  U.,  tea  and  coffee,  $2,0(K)  flat  for  adta- 
tising  allowance. 

Morris.  Phillip,  P.  M.  and  .Marlboros,  3  pn 
cent  for  advertising  allowance. 

National  Hiscuit  Co.,  line,  7' 5  iier  cent  5* 

N.  H.  C.  branch  direct,  and  1  per  erst 
to  4'/i  per  cent  by  X.  H.  C.  headquartm 
according  to  quantity  bracket  reached. 
Pabst-ett  Corporation,  cheese,  2'/l  per  cent 
advertising  allowance. 

Penick  &  Pord,  molasses.  1  to  6'/i  per  ent, 
5,000  to  115.000  cases  and  over,  quantii! 
discount;  sirup,  1  to  6  per  cent,  5,000  » 
55,000  cases  and  over,  quantity  disenum: 
My-T-Pine-l)essert.  I  to  7  l>er  cent,  500  M 
75,001  cases  and  over.  15  cents  case,  advp 
tising  allowance;  Southern  Syrup,  3  po  ’ 
cent  advertising  allowance. 

Pomiieian  <  Hive  ( )il.  olive  oil.  5  i>er  cell  j 
advertising  allowance. 

Premier  Pabst  Co.,  malt  extract,  10  per  cent  1 
advertising  allowance. 

Procter  8:  t  iambic  Dist.  Co.,  soaps.  15  I 
case;  Crisco,  one-quarter  cent  i>er  pound 
plus  $61,000  flat  for  advertising  (DTBt 
memo).  I 

Richardson  &  Robbins,  RiR  line,  25)  P« 
cent  advertising  allowance. 

Rumford  C  o.,  line.  6  I>er  cent  aiivertismi  | 
allowance,  w  ith  2  tier  cent  additional  f» !' 
increases. 

Salada  Tea  Co.,  tea,  $25,000  iier  year  flat  wt 
advertising. 

Scott  Paper  Co.,  toilet  tissue,  $1  per  ston  j 
per  month  advertising  allowance. 


cat  I 


products. 

.\sked  specifically  what  the  $6,000,- 
000  ill  allowances  includes,  the  wit¬ 
ness  answered;  “That  includes  all  con¬ 
tracts  that  we  have  covering  cixiperative 
advertising  and  quantity  prices,  which 
do  not  otherwise  show  on  the  invoices. 

”\\’e  know,”  volunteered  Parr,  “that  private  brands  comiiete. 

all  we  .received  and  a  great  deal  more  The  names  of  national  advertisers  are 

is  spent  for  advertising  and  it  has  been  sprinkled  thickly  through  the  list  of  __  . „  _  .  ..  . .  — . — —  _ 

from  year  to  year;  and  this  refers  to  manufacturers  who  gave  allowances  to  ^  advcmsun) 

only  the  amount  of  money  that  we  spent  the  .\.  &  P.,  but  there  are  also  numer- 
in  newsiiaper  advertising,  which  is  only  ous  names  that  awaken  no  sign  of  recog- 
I)art  of  our  advertising  expense.  We  nition  among  close  readers  of  adver- 
make  window  displays,  counter  displays,  tising. 

store  displays.”  A  5  i)er  cent  allowance  is  the  most 

.At  another  point  in  the  questioning,  common  arrangement  listed,  apnroxi- 
Parr  gave  this  information  on  the  cor-  mately  a  third  of  the  .143  manu- 
poration’s  advertising  policies: —  facturers  agreeing  to  this  percentage. 

”Of  course,  in  advertising,  we  cannot  If  the  allowances  of  more  than  5  jier 
confine  .‘all  the  advertising  si>ace  to  cent  up  to  10  jier  cent  are  added,  nearly 
those  products  on  which  we  receive  half  the  list  is  covered.  The  other  half  . . 

advertising  allowances.  It  would  not  niade  a  variety  of  deals,  including  flat  (ieneral^  Foods  Corporation,  line,  $30,000  flat 
be  good  business  for  us  to  do  so.  sums  p.-r  mouth,  or  per  case,  broker- 
We  would  have  to,  as  a  matter  of  age  allowances,  quantity  discoutits,  etc. 
good  business,  advertise  articles  for  the  On  some  products  as  little  as  one  per 
benefit  of  the  consumer,  whether  we  re-  cent  was  allowed.  On  the  other  hand, 
ceive  an  advertising  allowance  or  not.’’  -American  Chicle  allowed  20  jier  cent. 

^  Ltider  further  questioning,  F.  W.  F'lat  sums  were  more  common  among 
Gundrey  of  the  .A.  &  P.  purchasing  the  biggest  companies.  In  various 
staff  stated  that  the  total  of  adver-  cases  also,  the  allowances  went  up  by 
tising  allowances  and  special  quantity  a  graduated  scale  as  volume  increased, 
discounts  for  the  year  1934  was  $6,105,-  F'or  the  Hershey  chocolate  line  for  in- 
000  in  round  figures.  Brokerage  allow-  static?,  there  was  a  flat  allowance  of 
ances  brought  about  $2,000,000  ad-  $5,(K)0  a  mouth,  or  $<i0.<X)0  a  year.  Corn 


once  a  year  for  advertising  allowance. 

Crown  Cork  &  Seal,  caps,  5  per  cent  and 
5  tier  cent  for  advertising  allowance. 

Cudahy  Bros.  Co.,  canned  meats.  5  per  cent 
brokerage. 

R.  B.  Davis,  baking  iMjwder,  4  to  5))  per 
cent  on  $50,000  to  $87,000;  Cocomalt,  Cut- 
rite  Wax,  5  per  cent  advertising  allowance. 

Durkee  Famous  Foods,  cocoanut,  1  per  cent 
(<;.  F.  M.  memo.);  salad  dressing,  etc., 
7f4  per  cent  for  advertising  and  1  l>er  cent 
additional  for  increase;  Contanina  oil,  10 
cents  gallon  for  manufacturing  purposes. 

Educator  Bis.  Chicago,  line,  10  I>er  cent  for 
advertising  allowance. 


for  advertising  allowance  a  month,  or  5  |>er 
cent  discount  for  advertising;  Baker's 
Chocolate,  $0,066  i>er  carton  Q.  D.  (entire 
trade). 

iJiroux  Co.,  Inc.,  sirups  and  sauce,  S  i>er 
cent  fo'r  advertising  allowance. 

Cold  Dust  Corporation,  honey,  1  to  S  per 
cent  on  10,000  to  200,000  quantity;  shoe 
polish,  66  to  84  cents  |wr  gross  on  $5,000 
to  $2^000  gross  quantity,  $6,500  flat  ad¬ 
vertising  allowance;  .soaps  254  per  cent 
for  advertising  allowance. 

Cold  Medal  F'oods,  Bisquick  and  Wheaties, 
$60,000  flat  for  advertising  allowance. 

Corham  &  Co.,  polish,  $1,600  flat  in  merchan¬ 
dise. 


allowance. 

Seminole  Corporation,  tissue, 
advertising  allowance  plus  5  per 
quantity. 

Shefford  Cheese  Co.,  cheese.  3  per  cent 

.Standard  Brands,  foil  yeast,  $144,000  a  yot  t 
advertising  allowance,  10  i>er  cent  quanWf 
discount;  Chase  &  Sanborn’s  coffee,  $97.1"  I 
per  year  advertising  coffee,  $97,164  per  yotl 
advertising  allowance;  Tenderleaf  Tea.$3X 
per  1,000  advertising  allowance;  KoJ" 
Celatine,  $38,004  per  year  advertisini^ 
lowance;  Royal  Baking  Powder.  $D.W 
Iier  year  advertising  allowance:  Dr.  rr** 
Baking  Powder,  $996  per  year  advertisinl 
allowance. 

Swift  &  Co.,  canned  meats,  3  to  5  per 
on  200.000  pounds  or  over;  300,000  pounM 
quantity  discount. 

Tasty  Yeast.  Inc.,  Tastyeast,  5  per  cot 
advertising  allowance.  _ 

I'liderwood,  William,  deviled  ham,  5  per  cw 
brokerage:  line.  $3,000  per  year  advertist»l 
allowance.  .  .  .  , 

Welch  tirape  jujee  Co..  $2,000  advertism 
allowance  for  sTx  months. 

Wesson  Oil  &  Snowdrift,  oil.  $5,000  pR 
quarter  advertising  allowance. 

Wilson  &  Co.,  canned  meats.  5  per  ce» 
brokerage.  .  ■ 

Wrigley.  William,  gum,  $7,000  |>er  month 
vertising  allowance. 


Dep't  Store  Linage 

New  York  &  Brooklyn— First  Half  1935 

NEWS  3.o75>3o6  +396,694 

Sun  2,869,832  —167,427 

W.-Tel.  2,707,258  +  63,897 

Times  2,470,962  +265,688 

H.  Trib.  1,582,090  +142,560 

Eagle  1,303,187  -135,475 

Journal  1,284,304  —122,933 
American  697,298  —  85,817 
Post  542,671  +  85,738 

Mirror  467>968  f  29,569 
Times  U.  18,514  —99,623 

TOTAL  17,019,390  +372,871 
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STORE  EXECUTIVES  URGED  TO  STUDY 
NEWSPAPERS  IN  THEIR  CITIES 

W.  E.  Dempster,  of  N.  Y.  Herald  Tribune,  Suggests  Analysis  of 
Kind  and  Character  of  Local  Press  for  Best 
Sales  Results 


WILLIAM  E.  DEMPSTER,  pro¬ 
motion  director  of  the  Nezv  York 
Herald  Tribune,  drew  an  interestinR 
parallel  t)etween  a  giKxl  store,  whose 
simple  function  is  to  supply  its  cus- 
tt.mers  with  merchandise,  and  a  rikxI 
uewsi)a|>er,  which  supplies  its  readers 
with  news,  l)efore  a  meeting  of  200  buy¬ 
ers  and  store  owners  at  the  Hotel  \ew 
Yorker  here  on  July  16.  Speaking  at 
the  fall  merchandising  clinic  of  the 
Affiliated  Buying  Corporation,  Demp- 
.ster  advised  store  owners  to  take  a 
lively  interest  in  their  local  papers  and 
to  co-oi)erate  only  with  those  papers 
whose  principles  of  ethics  are  highe.st. 

Talking  alK)ut  “Parallel  Interests  of 
S'tores  and  Newspapers.”  Dempster  also 
discussed  the  difference  Itetween  adver¬ 
tising  and  promotion  for  both  institu¬ 
tions. 

"As  a  store  man  transplanted  to  a 
newspaper,  I  urge  you  to  take  a  lively 
interest  in  your  local  newspaiiers,” 
Dempster  .said,  “not  only  on  their  im¬ 
mediate  ability  to  sell  giMxls  through 
your  advertising,  l)ecause  your  interest 
in  that  direction  is  alive  and  constant." 

Stressing  the  need  for  an  interest  in 
what  “kind”  of  a  newsjwper  each  is. 
Dempster  said,  “All  of  you  know  your 
competitor,  what  kind  of  a  store  it  is, 
all  about  its  good  points  and  weak  ones. 

I  maintain  that  a  similar  interest  in 
what  makes  up  the  newspai)ers  that 
form  the  backbone  of  your  selling  work 
can  be  of  great  help  to  yt.u  in  a  lietter 
investment  of  your  advertising  money. 

“The  parallel  between  a  great  news- 
laper  and  a  great  store  is  a  tiiatter  of 
Kind  and  Character.  Just  as  a  sU)re  is 
known  by  the  customers  it  holds,  so  a 
newspaper  is  known  by  the  readers  it 
holds.  Just  as  a  store’s  growth  and 
profit  come  from  the  cusu.mers.  so  a 
newspaper's  ability  to  sell  for  you  comes 
from  the  affection  its  constant  readers 
have  for  its  ixjlicies.  Just  as  a  store's 
growth  conies,  not  from  today’s  super- 
super-special-bargain  opportunity,  hut 
from  its  erery-day-in-tlie-year  alert¬ 
ness  to  new  things,  its  every-day  cour¬ 
tesy  to  customers,  so  does  a  newspaiier’s 
growth  come,  not  from  the  Hash  stunt 
or  feature  of  today,  but  from  its  year- 
generation-long  pattern  of  jiroduc- 

tion. 

‘‘.^s  good  store  ojierators,  you  know 
that  the  temptation  to  seize  today’s  op¬ 
portunities  for  quick  action  clean-ups 
is  a  great  one.  'i’et  you  resist  the  im¬ 
pulse  to  cheapen  yourselves,  to  frighten, 
to  cajole,  to  bedizen  your  public. 
So  it  is  with  a  good  newspaper  editor. 
His  opjKirtunities  are  equally  great;  his 
chances  to  pyramid  circulation  through 
artificial  means  are  everywhere  alniut 
him.  His  opixirtunities  to  stuff  his  pa- 
l^r  with  one-time  advertising  are  only 
limited  by  the  ingenuity  of  his  adver¬ 
tising  salesmen.  Yet  the  gotni  news- 
I>a|)er  shuns  these  narcotic-like  devices; 
fur  ttxlay’s  hypodermic  demands  a 
double  dose  tomorrow,  and  so  on  to 
complete  loss  of  policy  and  meaning. 

“It  should  be  your  concern  as  to  liow 
well  your  local  newspapers  fulfill  the 
job  of  supplying  your  community  with 
news,  real  news,  honest  news  of  the 
world  and  the  people  who  make  up 
your  customers.  And  principally,  I 
c<jmmend  to  your  consideration  the  ad¬ 
vertising  ctH)i)eration  of  your  store  with 
those  papers  whose  principles  of  jour¬ 
nalism  are  highest.  For  by  this  token, 
those  newspai)ers  will  have  the  strong¬ 
est,  soundest  and  most  readily-spending 
element  of  the  community  as  year-long 
readers ;  and  it  is  this  slice  of  any  com¬ 
munity  that  supplies  the  l)est  trade” 
Discussing  the  difference  between  ad¬ 
vertising  and  promotion  Dempster  re¬ 
called  that  it  wa.sn’t  more  than  ten  years 
ago  that  the  word  “promotion”  l)egan 
to  come  into  common  use  in  advertising 
and  store  circles.  “Through  use  it  has 
lost  its  original  meaning,”  he  said,  “un¬ 


til  nowadays  practically  every  adver¬ 
tisement  published  is  referred  to  as  a 
promotion. 

“To  my  way  <»f  thinking,  a  store  ad¬ 
vertisement  of  600  dresses  at  $16.95  is 
no  more  a  promotion  than  a  column 
story  on  a  fire  down  the  street  is  a 
piece  of  newspai)er  promotion  in  the 
newspaper’s  case.  Both  are  basic  com¬ 
modity  dealt  in. 

"But  an  intr(.duction  of  a  new  seastm's 
line-up  of  fashions  can  lie  a  promotitm; 
so  can  the  opening  of  a  new  shop  with¬ 
in  the  store ;  or  the  season-long  telling 
the  public  of  an  exclusive  model  or  line. 
To  spend  advertising  money  c.ii  a  thor¬ 
ough-going  exiMJsition  of  linen  or  cotton 
is  promotion. 

“To  put  it  simply,  promotion  is  an 
investmait  in  si)ace  or  publicity  or 
brains  designe<i  to  advance  the  .store’s 
standing  over  a  reasonably  long  jieriod 
of  time,  .\dvertising  is  the  simple  state¬ 
ment  of  merchandise  for  sale  at  so 
much.” 

Dempster  then  cite<l  e.xamples  of  suc¬ 
cessful  pronu.tion  work  among  New 
York  City  department  stores  and  news¬ 
papers.  Describing  the  Herald  Tribune’s 
promotion  program  he  said,  “In  this 
supplementary  work  of  iwoducing  a 
newspaper,  the  opportunities  for  quick 
profit  by  lowering  the  quality  of  the 
work  or  by  violating  readers’  confidence 
is  ever-present.  It  is  only  over  a  long 
periiKl  of  faithfully  rendering  these  helj>s 
to  readers  that  the  public  comes  to 
share  the  l)elievableness  of  the  institu¬ 
tion  with  its  advertisers.” 


COLORED  DAIUES  COMING 

New  York  Typographical  Counsellor 
Tells  Record  Oregon  Gathering 

{Special  to  Editor  &  1’ubi.ishkr) 

Hood  Rivkr,  Ore.,  July  20 — Newspa- 
liermen  from  every  section  of  Oregon, 
in  record  numbers,  gathered  in  Hood 
River  July  11  to  14,  to  hear  Gilliert  P. 
Farrar,  New  York  tyiiographical  coun¬ 
sellor.  tell  them  that  the  “Newspaiier 
of  1945"  would  be  printed  in  colors,  in 
larger  tyjK*  and  more  attractive  dress. 

They  heard  Dr.  Ernest  Bates.  New 
York  writer  and  critic,  flay  William 
Randolph  Hearst  and  his  type  of  jour¬ 
nalism.  Then  they  attended  to  business 
matters,  and  rushed  off  to  Mt.  Hood 
for  two  days  of  mountain  climbing  and 
other  activity. 

In  iHiint  of  attendance  the  conven¬ 
tion,  the  48th  of  Oregon  State  Editorial 
.•\ssociation.  easily  broke  all  records. 

Advertiser 
Writes  Frankly 

Frank  in  his  praise  is 
Gibson  W.  Vincent  of 
Boonton,  New  Jersey, 
meinhost  of  the  Pudding 
Stone  Inn.  “1  have  adver¬ 
tised  in  The  New  York 
Times  steadUy  during  the 
past  twenty-one  years,” 
he  writes,  “not  because 
The  Times  is  my  favorite 
newspaper,  but  because  it 
brings  more  inquiries  and 
persuades  more  guests  to 
come.  We  have  had  guests 
from  Shanghai,  China 
and  Kobe,  Japan  in  re¬ 
sponse  to  our  advertise¬ 
ments  in  The  Times.” 

Nrtn  Hork 


ADS  DRAW  INJUNCTION  SUIT 

N.  C.  Bar  AMociation  Riled  by  Motor 
Club’s  Claims 

Newsjwiier  advertisements  by  the 
Carolina  Motor  Cluii,  oiierating  in  Noith 
and  South  Carolina,  that  it  has  col¬ 
lected  large  sums  out  of  court  in  con¬ 
nection  with  automobile  damage  cases 
have  drawn  the  lire  of  the  Junior  Bar 
.Association  of  Buncombe  County,  N. 
C.  and  resulted  in  a  suit  being  filed  in 
the  name  of  the  .state  of  North  Carolina. 
The  suit  demands  revocation  of  the  or¬ 
ganization’s  charter  and  a  iiermanent 
injunction  against  its  plan  of  providing 
legal  assistance  for  its  memliers. 

The  suit  was  filed  in  the  state’s 
name  by  Solicitor  Zebulon  V.  Nettles 
and  the  bill  recites  that  the  solicitor 
filed  the  action  on  application  of  the 
Junior  Bar  .Association  and  “various 
members  of  the  bar. 

The  bill  declares  that  the  motor 
club  has  adverti.sed  that  it  has  collected 
$71,780.42  in  out  of  court  settlements 
of  accident  cases  for  its  members.  The 
“further  distribution  of  circulation  of 
the  advertisements,”  copies  of  which 
were  attached  to  the  bill,  and  all  similar 
advertisements  is  asked  to  “lie  enjoined 
and  restrained.’’ 


ADDS  ACCOUN-nNG  DEPT. 

.Stonebraker’s  Organization.  daily 
newspai>er  analysts  and  counselors,  with 
headquarters  at  f)05  North  Michigan 
avenue.  Chicago,  have  added  a  deiMirt- 
ment  of  new.s]>ai)er  accounting  and 
auditing  to  their  service,  it  was  an¬ 
nounced  this  week.  The  accounting 
will  lie  done  by  certified  public  ac¬ 
countants  under  direction  of  Stonebrak- 
er’s  Organization,  with  the  latter  mak¬ 
ing  all  interpretations  and  recommenda¬ 
tions.  if  needed,  from  audits  and  re- 
iwrts.  .Another  new  feature  of  the  ser¬ 
vice,  according  to  J.  N.  Stonebraker,  is 
that  a  typical  city  daily  will  he  u.sed 
as  a  ‘‘lalKiratory”  in  which  all  account¬ 
ing  has  first  been  approved  as  sound 

and  practical  to  the  publisher. 


INTER-STATE  AD  MEN  MEET 

Gathering  at  Haaleton,  Pa.,  He»n 
Chain  Store  Executive 

{Special  to  Editor  &  I’vblishei) 

Hazi.kton,  Pa.,  July  22— The  Inter 
State  .Advertising  Manuagers’  .Associa¬ 
tion,  composed  of  advertising  men  froir 
Pennsylvania.  New  York.  New  Jersei 
and  Delaware,  held  its  third  quarterli 
conference  July  19  and  20  in  the  Hotel 
.Altamont,  Hazleton. 

The  business  sessions  of  the  conven¬ 
tion  were  preceded  by  a  visit  through 
thq  Coaldale  colliery  of  the  Lehigh  Coal 
&  Navigation  Company.  The  trip  was 
a  revelation  to  the  delegates  who  live 
outside  the  anthracite  coal  region. 

The  first  evening  was  spent  in  a 
round  table  discussion  over  which  David 
Knijie.  Lansdale  (Pa.)  North  Penn 
Keportcr,  president  of  the  association, 
jiresided.  J.  L.  Stackhouse,  president  of 
the  Pennsylvania  Newspaper  Publishers 
.Association,  and  W’illiam  N.  Hardy, 
manager  of  the  same  organization,  W 
the  delegates  through  an  exchange  of 
ideas  on  mutual  problems. 

Addresses  by  h'rank  .A.  Mantz,  secre¬ 
tary  of  the  Hazleton  Chamber  of  Com¬ 
merce.  and  J.  -A.  Main,  Wilkes-Barre 
Pa.,  chief  buyer  and  advertising  director 
of  the  Wilkes-Barre  department  of  thr 
.-American  Stores  Company,  featured  the 
second  day’s  sessions. 

Mr.  Mantz  explained  co-operative  ef-  fc 
forts  of  Hazleton  merchants  in  holdint 
“Million  Dollar  Day,”  “Business  Show’ 
and  other  sales  events. 

Mr.  Main’s  address  was  entitled  "The 
Chain  Store  Man’s  \'^iew[K)int  on  News 
liaiier  Advertising.”  He  said  his  firm 
iielieves  definitely  in  newsiiaper  adver¬ 
tising  and  that  it  spends  large  sums  for 
the  purpose.  It  is  convinced,  he  saii 
that  dignified  advertising  is  essential 
and  that  the  reading  public  likes  orderly 
and  well  arranged  news  concerning  mer¬ 
chandise. 

The  last  quarterly  meeting  of  the  I" 
year  will  be  held  (^ct.  25  and  26  at 
Harrisburg,  Pa.  I 


Booth  Newspapers 

SERVE  A 
PROSPEROUS 
HOME  MARKET 

B(K)th  Newspaper  readers  are  home  owners — they  are 
the  substantial  type  that  are  valuable  to  advertisers — 
and  they  have  money  to  buy  now! 

Michigan  Leads  the 

Nation  in  Businessii  Today 

Heeovery  has  been  a  real  thing  in  Michigan  for  months. 
Folks  here  are  working  and  have  been  working  for 
weeks  and  months.  They  are  Buyers!  .\ctive  Buyers! 

Your  advertising  message  in  the  Booth  Newspapers  will 
reach  the  best  of  the  great  Michigan  Market  outside  of 
Detroit. 

Net  Paid  (Urculnlion  Over  a  Quarter  Million  Daily 

Grand  Rapids  Press  Hint  Daily  Journal 
Saginaw  Daily  News  Jackson  Citizen  Patriot  Muskegon  Chronkle 
Kalamazoo  Gazette  Bay  City  Daily  Tunes  Ann  Arbor  Daily  News 

I.  A.  KLEIN,  Inc.,  Eantern  Repreteniaiitt  J.  E.  LUTZ,  Wettern  Represtnlalin* 
SO  East  42nd  St.,  New  York  180  North  Michican  Avc.,  ChicafO 

BOOTH  NEWSPAPERS,  INC. 
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Have  you  seen  the  report  of 

AMERICA’S  FIRST  BATHROOM  and 
DRESSING  TABLE  INVENTORY 

of  Drug,  Sundry  and  Cosmetic  Products? 


America’s  first  large  scale,  com-  marketing  of  products  through  drug 
prehensive  consumer  analysis  outlets, 
in  the  Drug  and  Cosmetic  field,  We  received  a  complete  report  of 
has  been  available  to  interested  every  Drug,  Sundry  and  Cosmetic 
parties  since  April.  It  is  reliable,  product  found  in  5,457  Cleveland 
authentic  and  accurate.  The  data  homes — where  each  item  was  pur- 
were  gathered  by  an  unbiased  organi-  chased — what  was  paid  for  it — who 
zation,  tabulated  by  an  unbiased  in  the  family  used  it  and  whether 
organization  and  presented  by  The  the  doctor  prescribed  it.  We  also 


Cleveland  Press, 
whose  sole  interest 
is  in  reporting  the 
farts  to  any  one 
interested  in  the 


If  you  are  interested  in  seeing  this 
report  of  the  detailed  buying 
habits  of  2%  of  Cleveland’s  fam¬ 
ilies,  write  the  National  Adver¬ 
tising  Department  of  The  Cleve¬ 
land  Press  or  any  Scripps-Howard 
advertising  representative. 


learned  of  the  re¬ 
lation  of  thirty 
common  reme¬ 
dies  to  forty- three 
common  ailments. 


The  Cleveland  Press 

A  S  c  r  i  p  p  s  •  H  oward  Newspaper 


NATIONAL  A  D  V  K  H  T  I  S  I  N  O 

I)  K  P  A  l\  T  M  E  N  T  OF 


S  C  B  I  P  P  S  -  H  O  W'  A  R  D 


NEWSPAPERS 
230  PARK  AVENUE,  N .  Y .  C . 


C  H  1  G  A  U  O 


AN  PRANCISCO 


L  (>  H  A  .N  O  K  L  E  8 


MEMBER  OF  THE  UNITED 
P  R  E  S  S  .  .  .  O  F  THE  AUDIT 


BUREAU  OF  CIRCULATIONS 


MEDIA  RECORDS,  INC. 


PHIL  A  DELPHI  A 
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POLITICS,  NOT  COMMERCE,  THREATENS 
FREE  PRESS,  SAYS  ENGLISH  REPORTER 


Governments  Main  Sources  of  False  and  Tendentious  News,  Dell 
of  Manchester  Guardian,  Tells  Geneva  Student 
Audience 


to  KuITUK  it  PUKLIMILK) 

GKX  E\' a,  J  uly  13 — Govcriiiiients  are 
the  iiu)st  important  sources  of  false 
and  tendentious  news,  Robert  Dell, 
veteran  foreign  corresiKindent  of  the 
Manclu’sicr  Giuirdian  said  in  an  in¬ 
formal  address  liefore  a  conference  of 
young  journalists  aixl  journalism  stu¬ 
dents  here  on  July  9.  He  contended 
that  while  the  iiiHuence  of  large  busi¬ 
ness  interests  is  of  some  importance  in 
the  coloration  of  news,  the  growing  ten¬ 
dency  for  go\  ernments  to  exercise  com¬ 
plete  Control  over  the  policies  of  news- 
paiKTs  is  the  most  serious  menace  to 
the  free  press  today.  ‘‘Governments,'’ 
he  said,  "are  not  afraid  of  opinions; 
they  are  afraid  of  facts.” 

Other  speakers  at  the  conference, 
which  met  from  July  4  to  13  under  the 
auspices  of  International  Student  Ser¬ 
vice,  included  Clarence  K.  Streit, 
Geneva  corresiKindent  of  the  .Veto  York 
Times;  Max  Heer,  former  Geneva  cor¬ 
respondent  of  the  Koliiisclic  Zeitmuj 
and  now  an  exile;  Michel  Polrers, 
Geneva  corres]K)ndent  of  the  Tribune 
des  Xalioiis  (Paris)  ;  K.  J.  Ferguson, 
chief  of  the  Reuter  bureau  in  ( jeneva ; 
Carlo  Ciucci,  corresiKindent  of  the  Cor- 
ricrc  della  Sera,  and  Francis  Smith, 
president  of  the  National  Association  of 
College  Editors  of  the  U.  S.  A.  Dele¬ 
gates  were  present  from  a  number  of 
European  countries  as  well  as  from 
the  United  States  and  Canada. 

Mr.  Dell,  who  is  barred  by  the  Hitler 
government  from  visiting  Germany,  was 
outsiwken  in  his  denunciation  of  press 
control  in  Germany,  Italy  and  Russia. 
Citizens  of  these  totalitarian  states,  he 
said,  know  less  about  what  is  going 
on  around  them  than  do  the  readers  of 
newspapers  abroad.  For  example,  in 
Germany  some  news  is  for  home  con¬ 
sumption,  other  news  exclusively  for 
reproduction  in  the  foreign  press,  ac¬ 
cording  to  the  dictates  of  the  propa¬ 
ganda  ministry.  In  Italy,  it  sometimes 
happens  that  a  speech  by  Mussolini  is 
published  by  order  in  a  Turin  paper  and 
at  the  same  time  barred  from  a  Milan 
paper.  .\s  for  the  British  press,  he 
drew  attention  to  the  recent  attempts 
of  the  British  Foreign  Office  to  bring 
all  newspaiiers  under  control  as  far  as 
foreign  news  is  concerned  by  issuing 
■’handtmts”  to  diplomatic  corresiiondents 
at  Downing  Street. 

He  noted  the  tendency  to  denounce 
the  “capitalist  press”  as  the  main  hin¬ 
drance  to  a  free  press.  This  influence 
he  held  to  be  of  some  imiwrtance,  yet 
he  felt  that  it  should  be  remembered 
that  in  democratic  countries  newspapers 
are  not  only  numerous  but  under  a  va¬ 
riety  of  managements  representing  many 
viewpoints.  Under  these  conditions, 
genuinely  important  news  cannot,  in  the 
long  run.  lie  suppressed.  If  one  news- 
paiier  fails  to  publish  facts  which  other 
papers  print,  it  is  immediately  de¬ 
nounced  by  its  rivals.  Further,  the  in¬ 
fluence  of  the  “iKipular  press”  is,  he 
lielieved  less  important  than  is  often 
supposed.  He  cited  French  and  British 
examples  to  show  that  in  critical 
elections  people  have  voted  directly  op- 
IKisite  to  the  position  held  by  the  papers 
t)f  large  circulation. 

The  beginning  of  false  and  tenden¬ 
tious  news  dates,  in  his  view,  from  the 
time  when  newspapers  came  more  and 
more  under  the  control  of  non-journal- 
istic  persons.  Formerly,  when  papers 
were  in  the  hands  exclusively  of  jour¬ 
nalists,  and  their  existence  was  depen¬ 
dent  entirely  on  sales,  freedom  of  the 
press  and  truth  in  the  news  columns 
was  all-imixirtant.  Mr.  Dell  doubte<l, 
however,  whether  the  influence  of  ad- 
ertisers  is  as  pernicious  as  is  generally 
believed.  .\  good  newspaper  with  a 
fairlv  large  circulation  can  defy  its  ad¬ 
vertisers.  What  he  considered  to  be 
more  important  is  the  influence  of  larj 


and  political  groups,  such  as 
the  armament  linns,  which  have  iKnight 
(lapers  or  provided  subsidies.  Hiis  type 
of  control,  he  said,  is  exercised  over 
several  paiKTs  in  I'aris.  In  England, 
the  London  Times  and  the  Manelicstcr 
httardian  remain  the  two  most  inde- 
liendent  newspapers,  being  organized  as 
trusts  and  so  made  iK*rmanently  free 
from  the  dangers  of  outside  influence. 

As  for  false  news  and  the  journalist 
himself,  Mr.  Dell  emphasized  that  for¬ 
eign  correspondents,  with  few  excep¬ 
tions,  are  genuinely  anxious  to  tell  the 
truth.  They  are  handicapiK'd,  however, 
by  the  necessity  of  “fishing”  lor  news 
and  sifting  a  large  amount  of  rumor 
and  government  propaganda. 

The  future  of  the  fretHlom  of  the 
press  lies,  in  his  view,  not  in  greater 
government  influence,  hut  in  greater 
freedom  and  independence. 

Mr.  Streit  traced  the  vlevelopment  of 
the  .\merican  newspaiier,  stressing  that 
the  press  in  the  United  States  was 
among  the  first  to  lie  free.  He  ex¬ 
plain^  that  gtHigraphical  factors  have 
prevented  the  concentration  in  circula¬ 
tion  and  influence  of  one  or  two  large 
newspapers,  as  in  England.  France  and 
other  countries. 

In  a  detailed  analysis  of  the  present- 
day  press  in  Germany,  Mr.  Beer  iKiinted 
out  that  while  most  countries  during  the 
war  imposed  a  press  censorship,  in  Hit¬ 
lerite  Germany  such  censorship  is  a 
liermanent  feature  of  the  programme  of 
the  National  Socialist  party.  In  fact, 
he  said.  Germany  is  organized  for  war : 
the  entire  state  is  allowed  to  have  only 
one  opinion  on  every  imiKirtant  matter. 
Under  these  conditions  the  German 
press  is  unable  to  fulfill  its  true  func¬ 
tion  and  the  term  “press”  has  become 
as  hollow  a  term  as  “parliament.”  By 
the  terms  of  the  1933  statute  issued 
by  Dr.  Joseph  Goebbels,  “the  only 
journalist  in  Germany  today,”  the  press 
is  to  he  monoform  in  idea  hut  poly- 
form  in  expression.  .\11  journalists  and 
editors  are  required  to  prove  that  their 
ancestry  is  of  “.■\ryan”  stock  as  far  back 
as  18(K).  Even  with  this  qualification 
they  are  liable  to  be  dismissed  at  the 
iiersonal  discretion  of  Dr.  Goebbels. 
This  has  led  to  the  expulsion  and  exile 
of  thousands  of  journalists  and  the  dis- 
apiiearance  of  more  than  2.000  news¬ 
papers.  The  real  power  of  the  press  in 
Germany  lies,  according  to  Mr.  Beer, 
in  the  party  newspapers,  which  tend  to 
he  terroristic  in  tone  and  which  often 
incite  the  populace  to  crude  attacks  on 
IKilitical  opponents  of  the  regime. 

In  democratic  Germany,  he  said,  most 
educated  people  were  accustomed  to 
read  from  four  to  five  new.spaiiers  daily, 
each  of  a  different  point  of  view.  To¬ 
day,  with  all  newspapers  identical,  they 


281,911 

was  the  averape  net  paid  daily  circu¬ 
lation  of  The  Baltimore  Sun  (Morning  j 
and  Evening  issues)  for  the  month  of  I 

JUNE,  1935 

This  represents  A  GAIN  OF  5,901 
OVER  JUNE,  1934  .  .  .  The  Sunday 
Sun  circulation  averaged  196,012  per 
Sunday  for  June,  1935 — a  gain  of 
I  9,812  o  er  June,  1 934. 

Everything  in  Baltimore 
RevolveB  Around 

THE  SUN 

Morning  Evening  Sunday 


By  JOHN  G.  McNAUGHTON 

financial 


DAYS  OF  1‘ERSO.NAL  I'RO- 
.\Ol  N  ARE  HERE  .AGAIN 
''HE  days  of  personal  jounial- 
isiii  are  not  over  after  all. 
judging  from  the  lead  story  in  a 
recent  issue  of  the  Ctirbon  Hill 
t.Ala.)  .Verts,  as  follows: 

"Owing  to  the  fact  that  we 
su.-tairieil  an  injury  to  our  left 
leg  last  Saturday  which  has  kept 
Us  off  our  feet,  and  to  the  further 
fart  that  we  have  developed 
three  or  four  boils,  we  are  un- 
avoidahly  late  this  week.” 


turn  eagerly  to  the  foreign  press,  i>ar- 
ticularly  to  the  German  .Swiss  news¬ 
papers. 

TO  STUDY  G.  A.  CODE 

Daily  Newspaper  Code  Will  Be 
"Incidentally”  Reviewed 

(.Sreeial  to  Kpitor  &  I’en  isUEi;) 

W asiiin(;to.\.  1).  ('.,  July  24 — The 
historical  study  of  graphic  arts  code 
arlministration,  which  will  lie  undertaken 
by  the  National  Recovery  .Administra¬ 
tion,  will  survey  the  daily  newspaper 
code  and  the  oiieratiun  of  non-metroiiol- 
itan  publications,  hut  the  review  will 
lie  merely  “incidental.”  according  to 
je'ick  Tate,  who  was  serving  as  acting 
division  administrator  when  codes  were 
outlawed.  Tate  will  take  i>art  in  the 
survey. 

The  e.xact  scoiie  of  the  review  has 
not  yet  lieen  determined,  he  stated.  It 
is  certain,  however,  that  NR.A  will  at¬ 
tempt  nothing  in  the  line  of  further 


codification,  he  assured,  since  the  imjc 
tion  of  code  making  has  been  trans¬ 
ferred  to  the  Federal  Trade  Conunis! 
sion,  and  is  on  a  purely  volunurv 
liasis. 

The  .skeletonized  recovery  adminis¬ 
tration  exists  only  for  the  purpose  of 
studying  the  oiKTations  of  industries 
under  codes  and  without  these  compacts 
“setting  them  up  in  parallel  columns’’ 
in  the  words  of  l’resi<lent  Roosevelt. 

GOLD  AND  MYSTERY 

United  Feature  Syndicates  Story  of 
Lusitania  Salvage 

United  Feature  Syndicate  has  ob¬ 
tained  newspaiK'r  puhlication  rights  for 
the  entire  world,  e.xclusue  of  the 
Uuitcvl  Kingdom,  to  the  day-hy-day  re¬ 
port  of  the  progress  ot  the  exiiedition 
salvaging  the  Lusitania.  The  British 
rights  have  Ix-en  Ixiught  by  .Allied  News¬ 
papers. 

Tne  enterprise  is  being  undertaken  by 
the  -Argonaut  Company,  of  Glasgow, 
Scotland.  .Monte  1'.  Bourjaily,  general 
manager  of  United  Feature  Syndicate, 
negotiated  for  news  rights  by  trans¬ 
oceanic  telephone  and  cable.  Releases 
liegan  July  25  to  .14  newspapers. 

The  daily  story  is  lieing  written  by 
Gilbert  .Mc.Allister,  Scottish  journalist, 
and  radiiK-d  direct  from  the  salvage 
ship  Urphir,  now  in  the  Irish  Sea  above 
the  wreck  of  the  torix‘diK?d  British  liner. 

The  exix-dition  is  exiK-ctetl  to  clear 
up  the  20-year-old  controversy  concern¬ 
ing  the  circumstances  of  the  Lusitania's 
sinking,  and  to  recover  the  millions  of 
dollars  in  bullion,  cash  and  jewels  which 
went  down  with  the  ship. 


PASADENA 


Hill  &  Walnut  Market 

Itl  NORTH  HILL 
^OCERIES— MEATS 
^VEGETABLES 


>ec  Delivery 
Sone  Tr  S&33 


TELLS  WHY- 


RinNO  De^alers 


TELL  WHERE 

Lever  BixilherK  are  €'ont»istent  advertisers 
of  KiiiMi  and  Lux  in  The  Christian 
Sr-ienee  Monitor.  laisl  year  .577  Meinitor 
advert isr-nienlK  of  loeal  dealers*  featured 
Kinso.  Lux,  and  other  Lt‘ver  Brothers 
lirodiielt,,  at  no  ex|>en!*e  to  the  nianiifae- 
liirt-r.  .Many  national  adverliwrs  enjov 
the  iH-neiil  of  this  unique  tie-up  serviee. 

THE 

CHRI^TIAIV  SiClE^CE 
MONITOR 

Publisheti  by  The  Christian  Science  IhiblishinK  Society 
Itoeton.  Massachusetts 

.NEW  YORK  OFFICE  — .500  FIF''!'!!  AVE. 

(Mhrr  Hranch  (trices:  (^Jiioafro.  Detroit.  St.  Dniis. 
Kansas  City.  San  FTaiirisro,  Dm  Anf^eles.  Seattle.  Miami. 
London.  Paris,  (teneva.  Milan. 


A  DAILY  NEWSPAPER  FOR  THE  HOME 


T  GETS  YOU  THERE  Faster! 


There  is  no  nonsense  about  a  streamline  signed  along  new  lines — to  fill  the  need  of 

train.  It  was  designed  to  fill  a  grim  neeessity  hundreds  of  thousands  for  a  clearer, 

— the  necessity  for  more  speed.  It  breaks  quicker,  more  attractive,  more  trust- 
with  railroad  tradition  because  it  had  to,  worthy  newspaper.  It  breaks  with  tradi- 
to  be  efficient.  It  gets  you  there  faster.  tion  without  dishonoring  taste.  And  so  it 

Going  to  New  York  to  advertise  your  has  won  a  unique  place  in  the  loyalties  of 

goods?  There  is  a  modern  way  to  reach  a  unique  group  of  readers.  They  form  the 
this  market — as  modern  as  the  stream-  heart  of  the  great  New  York  Market.  They 
line  train.  are  the  people  you  want  as  your  customers. 

Go  by  way  of  the  Herald  Tribune.  No  Going  to  New  York?  Go  via  the  Herald 
nonsense  about  if,  either.  It,  too,  was  de-  Tribune.  It  gets  you  there  faster. 
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Terre  Haute  Dailies  Suspend 

During  City’s  Labor  Holiday 


{Special  to  Editor  &  Pi'Blishbr) 

Terre  haute,  Ind.,  July  24— 

This  city  was  without  a  daily  uews- 
liaper  two  days  this  week  after  goitiK 
through  one  of  the  most  amazing  labor 
disturbances  on  record.  The  strike  has 
l)een  settled.  For  several  weeks,  em¬ 
ployes  of  the  Columbian  Stamping  Mill 
had  been  on  a  strike.  Five  nights  ago 
the  company  moved  in  40  “watcbmen.” 
The  strikers  declared  these  wen^aike 
breakers  and  demanded  their 
The  company  ignored  thew 
Saturday  the  strikers 
ment  saying  that  th^  had^^^^^^H 
a  “Labor  Holiday”  in 
the  presence  of  tliese 
and  said  that  the  Terre 
Labor  Union  had  not  ; 

the  movement,  and  thatl^^H^Jbcafc  ■ 
had  agreed  to  join  the  “Hi^rMiday." 

General  iiaralysw  of  MSiness.  mekid-  ■ 
ing  newspaper  publishing,  followed  Mon¬ 
day  morning,  when  early  risers  dis¬ 
covered  no  milk,  no  gasoline  stations 
(.pened,  no  taxi  cabs  running,  stores, 
downtown  hotels,  restaurants  and  the¬ 
aters  closed,  and  nearly  every  line  of 
business  usually  supported  by  a  city  of 
66.000  wholly  susiiended. 

Crowds  filled  the  streets,  mobs  of 
strikers  and  strike  sympathizers  milled 
in  public  places.  Remaining  stores  ainl 
business  places  were  visited  and  threat¬ 
ened  and  the  spirit  of  the  mob  nsnally 
brought  prompt  compliance  with  the 
■holiday.”  By  noon  today  matters  l)e- 
gan  to  ease  up  and  there  were  a  sprink¬ 
ling  of  business  places  oiiened. 

The  Terre  Hmtte  Slur  suspeiuletl 
Monday  and  the  Trihnne  shut  down  the 
next  morning.  On  Tuesday  a  mob  of  >ev- 
eral  hundred  visitetl  the  Tribune  Builtling 
and  staged  a  demonstration.  The  Tri¬ 
bune  made  its  full  city  run  on  the 
12  :30  afternoon  edition  and  these  were 
delivered  to  the  homes  and  all  mail 
editions  were  made  on  this  early  jiaiier. 
Last  night  a  mob  of  “Labor  Holiday 
agitators  poured  into  the  composing 
room  of  the  Star  and  demanded  that 
the  paper  be  suspended.  Foreman  Kress 
explained  that  the  printers  had  con¬ 
tracts.  This  made  no  difference  to  the 
mob  and  after  threats  to  set  the  press 
and  machines  out  in  the  street,  the  man- 
aj^cment  decided  to  suspend  fo»*  the 
night. 

This  morning,  with  some  business 
resuming,  the  Tribune  prepared  to  start 
its  machines  on  time.  The  compositors, 
however,  notified  the  management  that 
they  wanted  protection  while  at  work 
and  while  on  their  way  to  and  from 
the  newspaper  office.  The  management 
did  not  deem  the  situation  this  serious. 

The  Tribune  announced  that  it  would 
resume  publication  Tuesday,  but  a  dele¬ 
gation  from  the  local  printers’  chaiiel 
anounced  that  while  they  knew  they 
had  a  contract,  they  wanted  protection 
of  the  militia  while  at  work  and  on 
the  streets.  The  printers  had  called 
President  Charles  Howard  of  the  In¬ 
ternational  Typographical  Union  aiid 
although  he  reminded  them  of  their 
contract,  he  said  that  the  men  were 
entitled  to  protection. 

.\mazing  as  it  mav  seem  the  heat 
of  the  situation  transferred  itself  from 
the  Stamping  Mill  to  the  newspapers. 
The  Tribune  management  decided  in 
the  interest  of  preventing  trouble  and 
also  of  avoiding  the  condition  of  liav- 
ing  employes  work  under  protection  of 
the  militia  that  work  should  susiiend 
for  Tuesday. 

E.  H.  Harris,  Richmond  (Ind.)  Pal¬ 
ladium-Item,  secretary  of  the  A.N.P.A., 
called  early  during  the  strife  to  offer 
his  services  in  the  situation,  but  he  was 
told  that  this  was  a  strange  and  uni(|ue 
labor  difficulty,  there  being  no  strike, 
the  whole  situation  evolving  from  a 
“Labor  Holiday”  in  reality  a  sympa¬ 
thetic  strike. 

The  Terre  Haute  Star,  after  missing 
one  issue  of  their  publication,  added 
their  entire  features  in  the  missed 
edition  in  the  regular  issue  of  Wednes¬ 
day  morning. 

Following  suspension  of  local  news¬ 


papers,  out-of-town  pa])ers  flooded  the 
city  streets  and  went  like  “hot  cakes”. 
These  publications  kept  Terre  Haute  in¬ 
formed  as  to  what  was  taking  place  in 
strike  circles. 

The  Indiimapolis  Times,  \eies  and 
Star,  the  Chicago  Tribune,  Herald  and 
lixamincr  and  Chicago  Tribune,  were 
the  most  widelv  circulated.  On  various 
occasions  newsdealers  were  compelled  to 
leave  the  city  in  order  to  procure  addi- 
•  tional  copies  to  supply  Newsboys. 

I  The  sales  of  out-of-town  itapers  were 
■apid,  until  the  strikers  committee 
Apved  along  tlie  streets  and  ordered  the 
^ws  off.  ti^er  threats 
^H^Se  labor  holiday  attracted  news- 
^^Bunen  from  near  and  far  and  many 
^^^Ariters  arrived  here  early.  Among 
were,  Louis  Stark.  .Yen'  York 
jj^es,  making  the  trip  by  ainilane;  Ed 
rKennedy,  Chicago  Tribune.  Claude  .\. 
Mahi  .ney.  Indianapolis  Star,  Robert 
Butler,  Indianapolis  Xeuv;  James  1). 
Doss,  and  Helen  Lindsay,  Indianapolis 
Times,  and  Ted  Wagner,  St.  Louis 
Past  Dispatch;  Harold  B.  Harrison  and 
Thorbum  Wiant,  Representatives  of  the 
.\ssociated  Press;  Allen  Dibble,  the 
United  Press,  and  Eugene  I.  t'ailon. 
International  News  Service.  Photog¬ 
raphers  from  many  other  newsiiaiiers 
and  several  news  reel  com|>anies  were 
also  represented. 

AGAINST  VERTICAL  SET-UP 

Stereotypers  Convention  Praises 
Wagner  Law 

.\  resolution  calling  for  resistance 
of  any  move  to  substitute  vertical  union 
organization  for  the  present  craft  or¬ 
ganization  was  passed  by  the  Intern-i- 
tional  Stereoijiiers  and  Electrotypers 
Union  which  concluded  its  week’s  ci.n- 
vention  in  Des  Moines,  la..  July  20. 

The  resolution  supported  the  Wagner- 
Coniiery  lalxii  disputes  law  in  all  its 
features  except  that  which  the  union 
felt  might  permit  “the  majority  to  act 
for  and  represent  entire  groups'  of  em¬ 
ployes  in  collective  bargaining,”  in  sub- 
stitiitir.n  of  the  present  craft  plan. 

The  action  declared  some  sections  of 
the  new  law  “as  interpreted  to  the 
newspaper  publishers  of  North  America 
by  Senator  Wagner  and  Congressman 
Connery  would  definitely  restrict  and 
l)erhai>s  prohibit  the  right  of  stereo¬ 
typers  employed  in  newspaper  offices  to 
liargain  for  themselves  in  their  own  lo¬ 
cal  units.” 

The  group  agreed  it  “will  not  subor¬ 
dinate  its  right  to  bargain  as  a  unit  to 
any  other  group  or  groups,  majority  or 
otherwise.” 

Friendly  conciliation  gets  farther  than 
any  other  possible  strong  arm  methixls 
ill  three-fourths,  and  often  nine-tenths, 
of  disagreements  between  employers  and 
employes.  Gardner  Cowles,  publisher  of 
the  Des  Moines  Register  and  Tribune 
told  the  delegates. 
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Group  coverase  among 
Journal  and  Bulletin  read¬ 
ers  ranges  from  about  40% 
among  the  lower  working 
class  to  90%'  of  the 
wealthy  families. 
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PHILA.  GUILD  GROUP 
FIGHTS  AFFILIATION 

Cites  Reporters’  Ejection  From  Hos¬ 
iery  Union  Meeting  As  Example 
of  News  Treatment  Wanted 
By  A.  F.  of  L.  Unions 

Philauelphia,  July  23— The  first  is¬ 
sue  of  The  Autonomist,  a  mimeo¬ 
graphed  paper  published  by  Philadel¬ 
phia  livening  Ledger  unit  members  op¬ 
posed  to  affiliation  of  the  .American 
Newspaper  Guild  with  the  Amerir:an 
Federation  ot  Labor,  made  its  appear¬ 
ance  yesterday. 

Dedicated  to  “preservation  of  the 
(iiiild’s  autuiuiniy,”  the  paper  will  lie 
published  weekly  until  the  national  vote 
on  the  question  of  .Y.  F.  of  L.  affilia¬ 
tion  is  taken  this  fall.  It  is  in  charge 
of  a  committee  against  affiliation  ap¬ 
pointed  by  the  unit  chairman,  Girard 
Chapiit,  t«‘  nromote  discussion  of  the 
(|iiestion.  .\  similar  publication  is 
planned  by  the  proponents  of  affilia¬ 
tion,  headetl  by  Norman  Colley. 

The  initial  issue  was  devoted  to  a 
story  of  the  ejection  of  reporters  of 
four  local  dailies  from  the  convention 
of  the  American  Federation  of  Hosiery 
Workers  July  18.  .\ccording  to  Le- 
Roy  Greene,  chairman  of  the  committee 
publishing  the  .Yutonomi.st,  a  motion 
made  on  the  floor  and  concurred  in  by 
the  convention  delegates  declared  the 
reiKirters  were  “putting  tcni  much  in¬ 
formation  in  unfriendly  hands”  and 
should  lie  “removed  from  the  conven¬ 
tion  fliHir  where  they  can’t  hear  what 
we  are  doing  and  they  can  only  get 
what  we  want  them  to  have  and  only 
what  will  do  ns  good.” 

Pointing  out  that  the  hosiery  work¬ 
ers’  federation  is  “one  of  the  leading 
branches  of  the  .\.  F.  of  L.,  Greene 
said : 

“This  incident,  we  lielieve.  is  the  plain 
answer  to  the  question :  ‘Will  affilia¬ 
tion  with  the  .American  Federation  give 
organized  lalior  a  control  over  news  and 


news  reporting  and  cause  bias  ainn.» 
news-gatherers  and  cause  them  to  lf« 
iheir  present  unprejudiced  status  >•  ^ 

“It  appears  clear  that  the  general  ff-i 
mg  among  the  rank  and  file  of  X 
.American  Federation  of  Ubor  memh^ 
IS  that  no  news  should  lie  printed^ 
the  labor  movement  except  that  it  « 
fleets  favorably  to  the  movemm 
.American  Federation  of  l.abor  affilia' 
tion  by  the  guild  will  undoubtedly  be  a 
real  blow  to  aggressive,  sincere  con 
scientious  reixirting,  with  the’  title 
changed  from  ‘reporter’  to  ‘member’  and 
under  domination  of  a  group  seeking  to 
control  news.  * 

“While  leaders  of  the  lalwr  niove- 
ineiit,  and  particularly  leaders  of  the  A 
Iv  of  L..  continually  protest  that  af¬ 
filiation  would  in  no  way  affect  the 
present  status  of  news-gathering  in  an 
impartial  manner,  it  is  obvious  that  the 
rank  and  file  of  the  .\.  1'.  of  L.  members 
is  not  of  the  same  opinion.  The  rank 
and  file  wants  to  cfintrol  news. 

“There  is  every  reason  to  believe  that 
if  the  Guild  becomes  part  of  tiie  A.  F. 
of  L..  steps  will  lie  taken  not  only  to 
control  news,  but  news  sources  and  news 
publications,  with  possible  reprisals 
against  those  reporters  who  attempt  to 
dig  down  into  the  facts.” 

McCUTCHEON  ON  AIR  TOUR 

John  T.  McCutcheon,  Chicago  Trib¬ 
une  carttKMiist,  left  this  week  on  a  trip 
by  airplane.  Graf  Zeppelin  and  hoi, 
which  will  take  him  and  his  partr 
through  South  America,  to  Ciermanj 
and  France,  and  return  to  this  country 
by  way  of  New  York  by  Sept.  2.  Ht 
left  by  plane  from  Miami,  Fla.,  July  21 
and  will  visit  the  princii>al  countriw  ot 
-South  -America  liefore  sailing  from  Rio 
de  Janeiro  on  the  Graf  Zeppelin  for 
Germany,  via  the  west  coast  of  .Afrio. 
He  is  writing  a  daily  news  dispatch  oi 
this  trip  for  the  Tribune.  In  his  first 
story,  Mr.  McCutcheon  remarked  that 
“most  of  the  time  we  will  be  twice  ai 
far  from  our  destination  as  when  w 
started.” 
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re  wondereOT 
,  extraordinal 


RDERS  PER  DAY 


Montgomery  Advertiser  discovered  fhts  week 
that  the  paper  had  been  subscribed-  to  by  a  local 
family,  and  descendants,  living  in  the  some 
Jtotue,  for  105  years. 


lilt 

It  is  to  be  hop^  that  the  Hoe  shareholders  will 
Realize  the  magnitude  of  the  achievement  and  prop¬ 
erly  reward  it.  The  passing  of  the  Hoe  name  would 
|nave  been  a  major  tragedy  to  the  newspaper  world, 
fter  more  than  a  century  and  a  quarter  of  honest 
service  and  the  happy  solution  of  its  difficulties  will 
not  be  grudged  by  any,  even  its  warmest  com¬ 
petitors. 


now  so  noticeable  in  all  commum'ties. 

Editors  in  offices  heavily  dominated  by  Guilds 
complain  of  a  tendency  to  slant  copy  bearing 
on  labor  cases.  The  Lorain  outrage  was  ear- 
cnsed  in  an  A.P.  dispatch  by  a  Guildsmon  say¬ 
ing  pickets  were  under  or^s  not' to  commit 
assault. 


^well-intentioned  people  contend  that 
lerican  press  devotes  too  much  space 
•eports  of  criminal  cases,  exploiting 
to  the  detriment  of  society.  In 
this  criticism  is  well  founded, 
nsirror  of  the  social  order  and 
sound  foundation  of  an  in- 
[B,  newspapers  can  scarcely  be 
dng  thB  amazing  crime  con- 
■;ally  exposed  in  an  insur- 
c  J.  Hoffman,  writing  in 
the  insurance  companies, 
ivc  years  there  have  been 
lited  States. 

is  35  per  day,  he  states, 
difficult  to  exaggerate.” 
t  these  cases,  for  some 
:e  readers  feel  a  sense 
lid  go  unnoticed  and 
►t  fo  check  the  red 


THE  NEW  DAY 

ffT  ought  to  be  better  recognized  in  the  newspaper 
'I  field  that  recent  years  have  wrought  profound 

changes  in  the  habits  and  requircnients,  indeed 
the  tastes,  of  the  average  reader.  The  publisher 
who  is  catering  to  readership  with  the  same  con¬ 
tents  formula  that  he  successfully  used  ten  or  more 
vears  ago  may  be  fishing  with  dead  bait,  if  not  a 
bare  hook. 

The  most  important  change  that  has  come  over 
modern  life  is  the  comparative  leisure  that  is  inci¬ 
dent  to  the  short  work  week,  or  complete  idleness, 
affecting  millions.  The  tempo  of  the  average  per¬ 
son’s  life  has  been  remarkably  slackened.  The  re¬ 
sult  is  an  increased  interest  in  printed  matter  of  all 
sorts,  particularly  the  newspaper.  At  last  accounts, 
circulations  for  the  whole  country  were  nearly  at 
their  historic  peak,  and  the  oiggest  jump  was  in  the 
instance  of  the  Sunday  newspaper.  In  1921  fewer 
than  19,000,000  Sunday  newspapers  were  sold  in  this 
country ;  today’s  sale  is  in  Excess  of  26,000,000  copies, 
although  the  retail  copy  price  of  many  has  jumped 
from  five  to  ten  cents.  Sunday  newspapers  have  in¬ 
creased  circulations  nearly  3,000,000  for  the  whole 
country  in  less  than  two  years.  The  gains  by  eve¬ 
ning  and  morning  newspapers  have  been  striking, 
but  the  average  has  not  compared  with  that  of  the 
Sundays. 

Why  is  this?  Are  Sunday  newspapers  so  much 
better  than  in  former  years?  Can  the  jump  be  ac¬ 
counted  for  by  excellent  promotion,  or  other  arti¬ 
ficial  stimulation?  We  think  not. 

The  answer  seems  to  be  that  people  have  more 
time  in  which  to  read,  and  enjoy  the  substantial 
editorial  character  of  the  Sunday  newspaper.  Flash 
news,  on  which  the  press  of  another  day  depended, 
is  now  a  well-worn  jade.  Radio  has  skimmed  that 
pot  quite  well,  and  now  that  the  “lid  is  off’’  promises 
to  make  spot  bulletin  reporting  increasingly  pre¬ 
carious  for  the  newspaper.  Supplanting  flash  news 
service  is  the  well-turned  story,  as  complete  as  pos¬ 
sible,  brightly  told,  and  illustrated  with  pictures  hot 
off  the  griddle.  Newspapers  that  are  lively  cru¬ 
saders  for  causes,  or  that  have  developed  specialized 
writers,  seem  to  lie  getting  the  public  call,  obviously 
due  to  a  running  interest  that  is  not  supplied  by 
any  other  medium. 

On  this  theory,  the  trend  is  toward  better  writ¬ 
ing,  more  skillful  reporting,  finer  pictures,  and  more 
brilliant  specialized  or  policy  writing.  Looking  at 
the  magazine  field,  it  is  clear  that  those  publications 
which  have  made  the  best  progress  in  the  depression 
years  are  those  that  have  given  their  readers  a 
regimen  of  news  treated  by  specialized  writers,  in¬ 
terpretative,  stylistic,  colorful,  descriptive  and  often 
controversial 

Not  so  many  newspaper  offices,  in  this  day,  arc 
boiler  factories,  operated  by  half-mad  men,  with 
reporters  rushing  and  tearing  their  hair,  the  product 
being  a  half-baked  portion  of  scrambled  events. 
Some  of  the  finest,  fastest  and  most  successful  news¬ 
papers  are  conducted  by  editors  that  never  raise 
their  voices,  coolly  survey  the  scene  and  select  what 
they  want  for  print  in  the  most  casual  manner,  and 
who  demand  of  writers  thorough  coverage,  clean 
copy,  stories  worth  reading. 

Five  years  ago  Harold  Herd,  distinguished  British 
journalist,  wrote  in  a  book  called  “The  Newspaper 
of  Tomorrow,”  the  following  prohesy;  “The  Age 
of  Leisure  should  be  the  Golden  Age  of  Journalism. 
The  press  will  have  the  opportunity  of  satisfying 
the  needs  of  millions  of  people  eager  for  culture  and 
possessing  both  the  time  and  the  means  to  gratify 
their  tastes ...  Lavishly  illustrated  reviews  and  mag¬ 
azines  will  reach  circulations  inconceivable  at  the 
present  day. .  .The  Age  of  Leisme  will  probably  also 
be  the  .\ge  of  Great  Editors.  Personality  will  be 
dominant  in  the  press ;  anonymous  journalism  will 
not  be  satisfying  to  a  generation  of  eager  and  crit¬ 
ical  readers  that  look  to  the  newspaper  for  ideas. 
We  shall  have  a  race  of  editors  who  write  as  well 
as  direct.” 

We  think  we  see  signs  of  a  fulfillment  of  some  ot 
Mr.  Herd’s  beliers  in  this  country,  long  before  he 
expected  them  to  be  realized  in  England. 


micides  as  England 
many  murders  go 
re  is  to  “educate 

Bat  human  life  is 
to  convince  read- 
^that  crime  does 
I  cheaply  held, 
year  by  year, 
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Southern  Editors  Climax  Cruise 

With  Luncheon  in  New  York 


It’s  a  cordial  Virginia  handrfiake  Dr.  Douglas  Southall  Freeman,  editor  of  the 
Richmond  News  Leader,  (left)  is  giving  Mayor  La  Giurdia  during  the  Biltmore 
Hotel  luiirheoii  of  (he  Virginia  Press  Association  today.  On  the  right  is  Dr. 
John  Stewart  Bryan,  publisher  of  the  News  Leader  and  president  of  William 
and  Mary  College. 

THh'  VirKinia  Press  .Association,  would  exercise  its  prerogative  and  ad- 
which  held  its  47th  annual  conven-  joum  without  any  further  word  from 
tion  on  the  steamship  Robert  E.  Lee,  the  White  House.  He  declared  there 
climaxed  the  cruise  iu  Xew  York,  July  was  no  real  reason  why  Congress  should 


19,  at  a  lunchet.u  at  the  Biltmore  Hotel. 
Mayor  F.  H.  LaCuardia  addressed  the 
edtiors  and  guests.  Other  speakers  in- 


t>e  in  session  at  present. 

The  speaker  defended  the  inditical 
liberalism  and  fiscal  conservatism  of 


eluded  Mavor  l-a(hiardia.  Dr.  Douglas  \  irgiuia.  He  esixiused  the  school  ot 
Southall  Freeman,  editor  of  the  Rich-  IM)litical  thought  oji  which  he  said  the 
numd  Nnvs- Leader  and  a  Pulitzer  Estate  of  N’irguua  and  the  country  were 
prize  winner  this  year,  and  Dr.  John  founded  and  to  which  he  declared  both 
Stewart  Brvan,  president  of  William  owed  their  prosjierity. 
and  Mary  College.  Dr.  Bryan  is  pub-  "N'irginia  has  been  accused  of  being 
Usher  of'  the  Richmoml  News-Leader  ultra-conservative.’’  Dr.  Freeman  as- 
and  a  former  director  of  the  .American  serted.  "The  record  does  not  liear  this 


Newspaper  Publishers  .Association. 


out.  In  reality  she  is  politically  liberal. 


There  were  147  editors  and  guests  on  but  fiscally  conservative.  To  be  a 
the  cruise.  They  arrived  in  New  York  iwlitical  liberal  does  not  mean  to  be 
July  18  for  a  two-day  sight-seeing  liberal  with  other  people’s  money.  That 

is  a  lesson  that  might  well  lie  taught 
Major  Raymond  Bottom,  publisher  of  national  capital, 

the  Nnt'port  Netes  Press,  was  elected  He  stressed  the  iwint  that  legislation 
president  to  succeed  Louis  Spilman,  dealing  purely  with  Federal  matters 
publisher  of  the  IVavnesboro  Xeu's-Vir-  should  be  enacted  by  Congress  under 
'  the  power  with  which  it  was  endowed 

Powell  Glass  of  the  Lynchburg  News,  hy  the  Constitution.  He  insisted  that 


wrote  the  Constitution.  “Steam,  rail- 
loads,  aviation,  radio  and  automobiles 
were  not  part  of  the  everyday  life  of 
the  eighteenth  century,’’  he  declared. 

The  Mayor  also  took  occasion  to  an¬ 
swer  Dr.  Freeman’s  statement  that  the 
United  States  ought  not  to  pursue  a  fis¬ 
cal  policy  that  would  be  passed  on  as 
"a  debt  to  our  children.’’  He  said  no 
one  siigge.sted  during  the  “stock  ticker 
prosperity  there  lie  a  Federal  agency 
to  control  securities  during  that  iieriod.” 

“We  must  adjust  ourselves  to  new 
conditions”  the  Mayor  went  on.  “We 
will  never  tie  able  to  employ  all  the 
labor  in  this  country,  so  we  must  ad¬ 
just  ourselves  to  the  changes  forced  on 
us  through  this  highly  mechanized  age.” 

He  urged  the  publishers  and  the 
guests  of  the  association  to  support 
President  Roosevelt  in  the  “greatest 
crisis  that  ever  confronted  a  President 
of  the  United  States.”  He  .said  the 
United  States  was  worth  saving  and  all 
in  this  country  should  unite  with  this 
view  in  mind. 

"This  is  no  time  to  stab  the  head  of 
the  government  in  the  back,”  the  .Mayor 
said  in  closing  his  address. 

Winder  R.  Harris,  publisher  of  the 
Norfolk  I'irginian  and  Pilot,  brought 
a  message  of  optimism,  saying  X’irginia 
was  getting  out  of  the  depression,  with 
business  improving  in  every  line.  Mem- 
tiers  of  the  association  retuni  to  their 
homes  today. 

GRAVURE  INFORMATION  GIVEN 

_  .A  promotion  folder  issued*  by  the 
(jravure  Service  Corporation,  a  group 
organized  to  sell  space  in  any  news- 
liapers  offering  gravure,  but  more  di¬ 
rectly  concerned  with  three  territorial 
groups  embracing  29  Sunday  news¬ 
papers.  hints  of  the  growing  import¬ 
ance  this  class  of  linage.  The  survey 
shows  there  are  now  57  Sunday  gravure 
sections  in  44  key  cities  with  a  circu¬ 
lation  of  12.831.544.  The  total  base  rate 
for  these  [lapers  is  ^1.73  per  line.  The 
valueable  booklet  includes  a  complete 
listing  of  data  on  gravnire  papers,  cir¬ 
culation,  rates,  etc. 


thirty-seven  contestants. 

The  awards — the  C.  C.  Rhame  cer- 


Dr.  Freeman  demanded  preservation 
of  constitutional  government,  saying  the 
New  Deal  philosophy  had  not  worked 
out.  He  was  particularly  critical  of 
of  the  government’s  fiscal  policy  and  its 
liberality  in  expending  huge  sums  of 
money  for  various  projects. 

Dr.  Freeman  was  selected  to  speak 
in  place  of  United  States  Senators 
Carter  Glass  and  Harry  Flood  Byrd, 
publishers  of  Virginia  newspapers. 

Telegrams  were  receivea  trom  each 
Senator  explaining  he  could  not  be 
present  at  the  luncheon  because  Con¬ 
gress  was  in  session.  Dr.  Freeman  paid 
tribute  to  the  two  legislators  for  re¬ 
maining  in  Washington  “to  do  their 
duty.” 

He  said  a  real  service  would  be  ren¬ 
dered  the  country  by  Congress  if  it 
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N.  C.  PRESS,  ON  CRUISE 
ELECTS  OFFICERS 

F.  G.  Britt  Named  President,  and  L 
C.  Gifford  Vice-President _ 

Group  Held  Buaineia  Sea- 
sion*  on  Skip 

tStecial  to  Editor  &  Pvblishei) 

Bosto.v,  July  2(1— F.  Grover  Britt  of 
the  Sampson  Independent,  t  linton,  X  c 
was  elected  president  of  the  North 
olina  Press  .Association  at  the  63rd  an¬ 
nual  convention  of  that  group  held 
atxiard  the  S.  S.  Fairfax,  en  route  to 
Boston  this  week.  He  succeeds  D.  Hi- 
den  Ramsey  of  the  .-islreille  Citisn- 
I  inws,  L.  C.  Gifford  of  the  Hickory 
Daily  Record  was  chosen  vice-presi- 
dent. 

Beatrice  Cobb,  of  the  Morganlmi 
Nezvs-Hcrald,  will  continue  as  secre¬ 
tary-treasurer,  B.  .Arp  Lowrance  of  the 
Mecklenburg  Times,  as  historian,  and 
the  following,  with  the  newly  elected 
Addie  Mae  Cook  of  the  Gates  County 
Index,  will  continue  to  serve  on  the 
executive  committee ; 

D.  Hiden  Ramsey,  Beatrice  Cobb, 
C.  C.  Council,  of  Durham  Herald-Sun 
John  T.  Perkins,  of  Lincoln  Coani)' 
Netes;  L.  C.  Gifford,  F.  Grover  Britt, 
Talbot  Patrick  of  Neyes-.-Irgus,  Golds- 
Ixiro. 

The  North  Carolina  press  group 
took  passage  on  the  Fairfax  July  17 
and  sailed  to  Boston  for  a  sightseeing 
tour  of  newspaper  plants  and  spots  of 
tourist  interest  in  this  vicinity.  En 
route  the  business  meetings  were  held 
and  officers  elected.  By  the  time  the 
large  jiarty  reached  this  city  they  were 
free  for  relaxation  and  pleasure  jaunts. 
I'riday  and  Saturday.  They  sailed  Sat¬ 
urday  night  on  the  same  Ixiat  on  which 
they  embarked  at  Norfolk. 

ADDS  NEW  COLOR  UNIT 

.Addition  of  a  new  color  unit  to  the 
Berkeley  (Cal.)  Gazette  was  effected 
July  15,  it  was  announced  by  Charles 
E.  Dunscomb,  publisher. 


and  President  .Atkins  of  the  Coalfield  local  laws  should  be  enacted  by  the 
Progress  of  Norton  were  chosen  vice-  State  Legislatures  and  not  be  inter¬ 
presidents  while  George  Green,  of  the  ^ered  with  by  Federal  legislation. 
Clifton  Forge  Review,  and  James  C.  Shaking  his  fist  at  the  audience  but 
Latimer,  of  Bristol,  were  re-elected  looking  directly  at  Dr.  Freeman,  the 
treasurer  and  secretary,  respectively.  -Mayor  at  one  point  of  his  speech  re- 
Two  days  out  of  Norfolk  the  associa-  tuarked : 
tion  held  its  round-table  conference.  ‘It  is  difficult  for  any  one  to  talk 
The  winners  in  the  weekly  newspaper  political  liberalism  with  a  man  who  is 
contest  were  announced.  There  were  hungry. 


With 

FLYING  COLORS 


in 


Referring  to  a  suggestion  made  by 
Dr.  Freeman  earlier  that  the  Constitu- 


tificates— were  for  the  best  front  page,  .  ought  to  be  amended  wherever 

the  best  handling  of  display  advertising.  ret|iured  hut  strictly  within  the  bounds 
the  best  press  work  and  best  general  down  by  its  framers,  without  tres- 

make-up.  The  winners  in  the  order  passing  on  State  rights,  the  Mayor  said 
named  were  the  Eastern  Shore  News,  the  present  needs  of  the  country  could 
Onancock,  Va.;  the  Peninsula  Enter-  not  have  been  forseen  by  those  who 
prise,  .Acconaca,  Va. ;  the  South  Side 
Virginia  News,  Petersburg,  Va.,  and  the 

Rappahannock  Times.  TnQ 

At  the  luncheon  Mayor  La  Guardia  * 

vigorously  defended  the  New  Deal  mCUIIA  D  DnUimC 

after  it  had  been  criticized  by  Dr.  Free-  JUollUA  D.  I  UwvCllw 


OKLAHOMA  CITY 

MORNING  and  EVENING 

QUOTE  ...  Ill  a  comprehensive  reader  interest 
survey  of  the  Oklalioina  City  territory,  your 
syndicate  came  out  with  dying  colors.  FOUR 
of  the  first  SIX  features  carried  in  the  Oklahoma 
City  Times  proved  to  be  CHICAGO  TRIBUNE 
COMICS. 

In  the  survey  of  comics  carried  in  the  Daily 
Oklahoman,  ORPHAN  ANNIE  led  all  the 
rest.  .  .  .  UNQUOTE 

P.S. — This  is  an  extract  from  a  letter, 
dated  July  17, 1935,  from  the  Managing. 
Editor  of  the  Oklahoma  City  Oklahoman- 
Times.  The  caps  are  otirs. 

ChicagoTribune-New  York  News  Syndicate,  Inc. 

ARTHUR  W.  CRAWFORD,  General  Manager 

New*  Building  -  8S0  East  42nd  Street,  New  York  -  MUrray  Hill  2-1 834 


Editor  &  Publisher  for  July  27,  1  935 


TWELVE  NEW  UNITED  PRESS  BUREAUS 


Twelve  new  sources  of  news  coverage  assuring 

FAST,  ACCURATE  COMPLETE  SERVICE 

i 


New  United  Press  bureaus 
opened  since  January  1st 

ADDIS  ABABA 

BATON  ROUGE 

CHARLOHE 

CINCINNATI 

HONG  KONG 

KNOXVILLE 

MINNEAPOLIS 

ROCHESTER 

SAN  DIEGO 

TIENTSIN 

TOLEDO 

WHEELING 


UNITED  PRESS 


220  East  42nd  Street 


New  York 
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Editor  &  Publisher  for  July  2  7,  1  93  5 


WINE  MAKERS  STUDY 
COOPERATIVE  DRIVE  I 

Meanwhile  Individual  Firms  Are  Ex-  ^ 
pected  to  Double  Appropriations  ll 
as  Consumption  Grows  in  y 

Many  Markets  '' 

(By  telegraph  to  Editob  &  Pusushbb)  s 
San  Fhancisco,  July  24 — While  di-  ^ 
rectors  of  the  Wine  Institute  have  P 
voted  approval  of  an  advertising  com-  ^ 
mittee  report  favoring  co-operative  ad-  ^ 
vertising,  definite  plans  for  any  cam-  ' 
l>aign  face  long  delay  and  must  await  ® 
confirmation  from  the  176  members  of 
the  association,  it  was  learned  here  to-  * 
day  at  the  San  Francisco  offices.  s 
Meanwhile  it  was  learned  from  other  ^ 
sources  that  the  individual  wineries  are  ^ 
increasing  advertising.  Advertising  ^ 
activitip  are  greatest  in  markets  where  ' 
sales  situations  are  the  most  favorable.  • 
Doubling  of  the  winery  advertising 
during  the  next  twelve  months  was  ' 
predicted  by  one  informant.  While  3 
ligures  on  the  winery  advertising  are  t 
rather  intangible,  it  was  estimated  by 
an  executive  in  close  contact  with  the  * 
lield  that  $500,000  was  expended  by  . 
the  individual  wineries  for  advertising 
purposes  during  the  itast  year.  If  this 
^timate  is  correct,  the  wineries  individ¬ 
ually  will  expend  approximately  one 
million  dollars  within  another  12  P 
months,  it  is  predicted.  t 

Reverting  to  the  announcement  of  t 
ctwperative  advertising,  the  Wine  In-  i 
stitute's  project  is  based  on  favorable  « 
reports  from  various  marketing  centers  t 
throughout  the  nation.  Among  these  i 
were  improved  legislative  conditions, 
increased  consumption  and,  in  some  * 
instances,  lower  taxes.  It  also  is  re-  ' 
ported  that  the  field  has  been  improved  < 
l)y  the  gradual  dropping  out  of  many  « 
fly-by-night  operators.  i 

Increased  national  consumption  of  200  I 
to  300  i»er  cent  is  possible  for  the  wine  1 
industry  with  proper  merchandising  and  ' 
advertising,  Gerald  Pearce,  economist,  : 
reported  to  a  recent  meeting  of  the 
directorate  of  the  Wine  Institute.  Mr.  ' 
Pearce  stated  that  the  wineries  are 
now  getting  into  position  to  advertise 
and  advocated  an  extensive  program. 

Cited  in  Mr.  Pearce’s  report  as  an 
omen  of  improvement  were  a  60  per 
cent  increase  in  wine  consumption  in 
New  York  state  and  a  100  per  cent  gain 
in  Connecticut  during  the  past  year. 
Four  states  have  just  legalized  the 
sale  of  wine,  increasing  the  market 
further,  it  was  stated. 

Other  factors  aiding  in  the  wine  pro- 
I)ects  are  improvement  in  the  average 
quality  of  domestic  wine  and  much 
more  reasonable  prices,  the  report 
stated. 

.\nother  favorable  report  which  re¬ 
cently  came  to  the  California  wine  in- 
dustr>-  was  made  by  B.  H.  Critchfield 
agricultural  marketing  expert.  Mr. 
Critchfield  stated  that  a  six-month  sur¬ 
vey  lent  basis  to  the  belief  that  1935 
wine  consumption  will  exceed  that  of 
1919,  when  34,650,000  gallons  were  sold 
in  the  United  States. 


Post  Progress 

564,543 

Lines  Gain 
Six  Months 

In  six  months  to  July  1,  1935,  the 
Post  carried  564,543  more  lines  of 
paid  advertising  than  a  year  ago — 
an  average  gain  of  nearly  100,000 
lines  a  month  reported  by  Media 
Records.  June  gain,  46,756  lines. 
Cleeu'ly,  Post  readers  are  buying! 

NEW  YORK  POST 

Founded  1S01 

GEO.  A.  McDEVin  COMPANY 
National  Advcftisins  Representatives 


Meanwhile  the  viewpoint  of  the  wine 
industry  itself  is  tliat  the  national  mar¬ 
ket  has  not  as  yet  been  touched.  A 
50  per  cent  increase,  expected  this  year, 
was  descrilKfd  by  one  observer  as  a 
mere  “drop  in  the  bucket”  comijared 
with  the  potentialities  of  a  wine-drink¬ 
ing  nation. 

In  California,  for  example,  the  con¬ 
sumption  per  year  is  at  the  rate  of 
three  gallons  per  capita.  This  com¬ 
pares  with  a  national  average  of  one- 
fifth  of  a  gallon.  In  other  words, 
Californians  consume  15  times  as  much 
wine  as  others  in  the  nation-  -on  an 
average. 

Improvements  in  distribution  in  15 
states  have  featured  events  of  the  past 
six  mouths.  Legalizing  of  bulk  sales 
has  opened  new  markets  in  Wisconsin. 
Ohio,  Florida  and  Georgia.  There  have 
been  some  license  reductions  an<i_  tax 
cuts,  it  was  reported.  Hopes  are  for  a 
readjustment  of  what  was  ternied  a 
“lopsided”  condition  immediately  follcw- 
ing  repeal,  when  high  taxes,  license", 
and  other  factors  handicapped  distribu¬ 
tion  at  an  api>ealing  price. 

NEWSPAPER  DRIVERS  AFFECTED 

Bill  Proponents  Seek  to  Remove 

Trucking  Regulation  Exemptions 

(Special  to  Editos  &  Publisher) 

Washington  D.  C.,  July  24 — Con¬ 
gress  will  be  asked  to  modify  the  e.x- 
emption  originally  planned  in  the  motor 
truck  regulatory  bill  to  cover  carriers 
of  newspaiiers.  livestock  and  produce, 
and  if  the  change  is  approved  these 
truckers  will  be  subject  to  substantial 
control. 

The  bill  which  passed  the  Senate  did 
not  include  the  exemption,  but  it  was 
written  in  by  the  Hoi'«e  committee, 
only  to  be  altered  just  lief  ore  it  was 
reported  this  week.  Under  the  plan  now 
nrojected.  truckers  of  newspaiiers  would 
be  subject  to  the  safety  provisions — 
hours  of  work  for  drivers  (but  not 
wages),  qualifications  for  drivers,  and 
standards  of  safety  in  equipment. 

.Action  on  the  bill  is  expected  next 
week. 

GRANDON  SETS  STONE 

Dedicat*  Sterling  (III.)  Gazette  To 
“80  More  Year*’’  of  Service 

(Special  to  Editor  S:  Publisher) 

Stealing,  Ill..  July  23 — Culmination 
of  many  years  of  effort  came  here  last 
Saturday  when  the  cornerstone  of  the 
new  Sterling  Daily  Gazette  building 
was  laid  as  a  part  of  a  special  program 
in  which  tribute  was  i>aid  to  D.  W. 
Grandon.  Gazette  publisher. 

T.  Barney  Thompson,  editor  of  the 
Rockford  (Ill.)  Register-Rcfnddic,  de¬ 
liver^  the  principal  address,  praising 


The  Little  Falls,  N.Y. 
TIMES 

Now  isBues  a  colored  comic  section 
every  Saturday. 

First  Paper  in  Herkimer  County  to 
publiah  these  effective  Depression 
Killers. 

One  of  the  very  few  small  papers 
in  the  county  to  have  such  an 
entertaining  feature. 

Covers  a  trading  territory  of  over 
twenty  miles  square,  with  a 
population  of  nearly  60,000. 

Includes  Van  Homesville,  seat  of 
State’s  most  famous  and  efficient 
rural  school. 

Foreign  Advertising 
Representative 

GEORGE  B.  DAVID  COMPANY 

110  E.  42nd  Street,  New  York  City 


the  high  newspajicr  ideals  of  the  Gazette 
and  its  publisher.  Commenting  uixin 
-Mr.  Grandon,  Mr.  Thomi>son  said  in 
I>art : 

“Another  important  thing  1  notice 
about  Mr.  Grandon.  that  I  think  rei>- 
resents  the  ideas  of  our  newspaiiers  in 
northern  Illinois  and  southern  \Viscon- 
sin.  is  clean  courage,  the  ability  and  the 
willingness  to  stand  for  the  best  in¬ 
terests  tif  the  community,  not  to  be  a 
dictator — he  said  this  afternoon  that  the 
Sterling  tlazettc  did  not  desire  to  cam- 
mand  and  control  the  jxjlicies  of  this 
community.  There  isn’t  an  honest  and 
understanding  newspaperman  who  will 
not  concur  with  Mr.  Grandon  on  that. 
Newsjiapers  don’t  care  for  the  power  of 
dictatorship.” 

-Mr.  Grandon  presidetl  in  the  actual 
laying  of  the  cornerstone,  a  750  jxiund 
blue  granite  stone  which  liears  on  one 
fate  the  name  "Sterling  Daily  Gazette” 
and  on  the  other  face  the  name  of  “D. 
W.  Grandon.  1935.”  He  dedicated  the 
new  plant  "tt*  another  80  years  of  ser¬ 
vice  to  the  community” 

BURROWES  ASSISTANT  M.  E. 

(Special  to  Editor  &  Publisher) 

.St.  Joseph,  .Mo.,  July  24 — Arthur  V. 
Burrowes.  news  editor  of  the  St.  Joseph 
Snes-I'rcss  since  1927.  has  lieen  made 
assistant  managing  etlitor.  it  was  an- 
nounetd  today.  He  will  fill  a  newly- 
creattd  jxisition  made  necessary  by  the 
advanced  age  and  illness- of  C.  L.  Rutt. 
for  thirty-five  years  managing  editor  of 
the  News-Press.  Mr.  Burrowes  joined 
the  News-Press  in  1913  after  serving  for 
sometime  as  a  reporter  for  the  Sedalia 
(Mo.)  Democrat. 


POST  SIGNS  WITH  GUILD 

See*  No  Connection  With  Free  Prew 
Question,  Editorial  Says 

-After  several  months  of  successful 
negotiation,  the  New  York  Post,  puK. 
lished  by  J.  David  Stern,  signed  a  con¬ 
tract  with  the  New  York  NewsnaiR-i 
Guild  July  25. 

The  contract  extending  to  .April  1 
1936,  calls  for  a  closed  shop,  a 
day  50-hour  week,  equal  time  for  over^ 
time,  a  graduated  scale  of  vacations 
sick  leave,  a  negotiation  provision  iw 
minimum  wages,  a  check-off  dues  guild 
collection  system,  a  sliding  scale  of 
dismissal  notices  and  provides  for  j 
grievance  committee. 

.A  Post  editorial  regarding  the  signinr 
of  the  contract  said  that ;  "The  guild 
contract  is  an  agreement  in  writing  to 
insure  fairness  and  decency  in  our  rela¬ 
tions  with  the  news  room,  to  provide 
iriachinery  for  corr^ting  any  unfairness 
whether  it  be  intention  or  unintentional.’’ 

“The  Post,”  it  also  said  editorially 
“does  not  see  any  connection  between 
collective  bargaining  and  freedom  of  the 
press.  Management  of  the  Post  still 
retains  the  absolute  right  summarily  to 
discharge  any  reporter  who  disobeys 
orders.  It  has  given  up  the  “right”  sum¬ 
marily  to  discharge  a  superannuated 
reporter.” 

PRESS  CLUB  SPONSORS  HGHT 

The  San  Francisco  Press  Club  will 
stage  a  10-round  non-title  fight  in  an 
outdoor  arena  Aug.  19  between  Tony 
Canzoneri,  world’s  lightweight  cham¬ 
pion,  and  Frankie  Klick  of  San  Fran- 


T'hese 

CONTEST  Plans 

have  proven  the 
most  successful  in 
newspaper  history 


Utilizing  the  talents  of  such  outstanding 
artist-humorists  as  John  Held,  Jr.,  Peter 
.\rno,  Roland  Coe  and  others,  contests 
created  and  conducted  by  Publishers 
Service  Company  have  attracted  an  un¬ 
precedented  wealth  of  reader  interest  and 
produc*ed  circulation  results  that  duly 
merit  the  claim  of  “most  successful  con¬ 
tests  in  American  newspaper  history.” 

For  details  as  to  how  these  plans  are 
available  on  self-linancing  arrangements 
that  involve  no  risk  or  gamble  for  the 
newspaper,  communicate  with 


UBLISHERS  SERVICE 
COMPANY  INC. 


75  WEST  ST. 


NEW  yORK,N.y. 


Editor  &  Publisher  for  July  2  7,  1935  23 


IN  5  GREAT  MARKETS 

★  ★  ★  ★  ★ 

PITTSBURGH  WCAE 
BALTIMORE  WBAL 
NEW  YORK  WINS 
MILWAUKEE  WISN 
SAN  FRANCISCO  KYA . . . 


With  several  Hearst  enterprises  coopera¬ 
ting,  General  Mills,  Inc.  inaugurated 
sponsorship  of  International  News  Serv¬ 
ice  through  its  “Woman’s  Newspaper  of  the 
Air”  on  these  five  Stations  June  3,  1935 

NATIONAL  REPRESENTATIVE 


HEARST  RADIO 

NEW  YORK  •  CHICAGO  *  SAN  FRANCISCO 

959  8TH  AVENUE  435  N.  MICHIGAN  AVE.  HEARST  BUILDING 


PAUL  H.  RAYMER 
COMPANY 
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NAZI  PAPER  REGRETS 
‘DOCTORING’  DISPATCH 


Angrieff  Says  Anti-Jewish  Material 

Inserted  in  I.N.S.  Stories  by  Sub¬ 
ordinate — Threatened  writh 
Service  Withdrawal 

The  Nazi  newsiaper,  Auyricff,  Ber¬ 
lin,  published  a  box  July  25  apologiz¬ 
ing  for  inserting  material  in  Interna¬ 
tional  News  Service  dispatches  which, 
as  published,  have  been  called  anti- 
Jewish  propaganda,  Barry  Paris,  I.N.S. 
editor,  told  Editor  &  Publisher  July 
25. 

Attention  to  the  dispatches  in  this 
country  followed  a  dispatch  from  Fred¬ 
erick  T.  Birchall,  New  York  Tintfs 
corresjxindent,  to  the  Times  July  23, 
which  quoted  several  “propaganda”  ar¬ 
ticles,  under  the  I.N.S.  signature.  Mr. 
Birchall’s  dispatch  said  that  the  Times 
bureau  had  checked  with  the  I.N.S. 
bureau  and  had  found  that  the  dis- 
Iiatches  as  published,  had  not  been  sup¬ 
plied  textually  by  I.N.S. 

Mr.  F’aris  said  I. NS.,  had  told  the 
newspaper  that  if  such  a  circumstance 
happen^  again  I.N.S.  would  withdraw 
its  service.  The  ultimatum  was  issued 
previous  to  the  Birchall  dispatch,  Mr. 
Paris  said.  In  its  apology,  according 
to  Mr.  Paris,  .^ngrieff  said  that  addi¬ 
tional  material  had  been  inserted  in 
the  I.N.S.  material  by  a  subordinate, 
and  that  it  would  not  happen  again. 

(^ne  of  the  dispatches  quoted  by  Bir¬ 
chall  read : 

“I.N.S..  New  York,  July  23 — Various 
Jewish  organizations  called  a  mass 
meeting  against  Germany  last  night,  at 
which  re.solutions  calling  for  intensifica¬ 
tion  of  the  boycott  against  German 
gixids  were  to  be  adopted. 

“The  demonstration  proved  a  com¬ 
plete  failure,  for  despite  elalmrate  pro¬ 
paganda  only  about  2.000  persons  at¬ 
tended.  One  of  the  Jewish  speakers 
openly  admitted  being  a  Communist  and 
proce^ed  to  develop  a  program  for 


Governor  Rapped  and  Commended 

for  Illinois  Confidence  Law  Veto 


(Special  to  Editor  &  Publisher) 

Chicago,  July  24 — The  Chicago 
Atnericait  this  week  editorially  de¬ 
nounced  Gov.  Henry  Horner’s  veto  of 
the  reporters’  immunity  bill,  recently 
(lassed  by  both  houses  of  the  Illinois 
legislature,  declaring  it  was  “a  destruc¬ 
tive  veto”  and  injurious  to  the  cause 
of  good  government. 

Citing  its  own  experience  a  year  ago 
when  an  .\merican  reporter  was  declared 
in  contempt  of  court  liecause  of  his  re¬ 
fusal  to  tell  who  gave  him  information 
concerning  graft  in  the  operation  of  the 
Illinois  Emergency  Relief  Commission, 
the  American  stated : 

“But  if  he  does  reveal  the  source  of 
his  information,  then  it  is  a  reasonable 
certainty,  in  most  cases,  that  those 
politicians  and  business  grafters  asso¬ 
ciated  with  them  who  are  exposed  by 
the  revelations  will  quickly  squelch  that 
source  of  information.” 

In  answer  to  the  governor’s  argument 
that  clergymen,  lawyers  and  doctors 
have  the  legal  right  to  protect  confi¬ 
dences,  but  not  reporters,  the  .\merican 
comments : 


“It  is  all  right  for  clergymen,  lawyers 
and  doctors  to  have  that  right,  but  it 
is  even  more  important  that  newspaper 
men  have  it. 

"It  enables  doctors,  lawyers  and  cler¬ 
gymen  to  protect  the  interests  of  in¬ 
dividuals. 

“It  would  enable  newspaper  men 
more  adequately  to  protect  the  interests 
of  all  the  people.” 

The  Chicago  Tribune,  however,  in  a 
recent  editorial,  commended  Gov.  Hor¬ 
ner  for  his  veto  of  the  act  which  would 
have  extended  immunity  of  privilege 
communications  to  newspapermen,  simi¬ 
lar  to  the  laws  in  Maryland  and  New 
Jersey.  “It  was  a  bad  act  and  would 
have  been  liad  law,”  declared  the 
Tribune.  “The  veto  was  right  and 
proper,  although  although  some  of  the 
governor’s  reasoning  in  support  of  it 
was  erroneous.”  The  Tribune  took  is¬ 
sue  with  justification  of  lawyer  and 
clerical  immunity,  and  saw  no  reason 
why  newspapers  should  be  granted  such 
a  privilege  which  might  bring  about 
questionable  alliances  between  the  press 
and  criminals. 


take  some  account  of  this  fact”,  he  said. 

The  scales  awarded  by  Judge  Mich¬ 
aels,  and  confirmed  by  Prof.  Douglas, 
were  97.2  cents  per  hour  for  nights  and 
91.1  cents  per  hour  days.  The  con¬ 
tract  granted  to  either  iiarty  the  right 
to  open  wage  scale  negotiations  as 
of  May  1,  1935.  The  contract  was  so 
opened  by  the  union  and  in  the  result¬ 
ing  negotiations  an  hourly  wage  rate 
of  $1.10  per  hour  for  nights  and  $1.03 
per  hour  days  was  agreed  upon.  The 
local  award,  confirmed  by  Prof.  Doug¬ 
las,  covered  the  period  from  May  1, 
1934  to  May  1.  1935.  The  fact  that 
a  subsequent  local  settlement  was  made 
could  not  be  used  as  evidence  before 
the  International  .\rbitrational  Board. 


junction  shall  be  lifted  or  be  made  per¬ 
manent. 

The  injunction  was  issued  June  21 
after  a  mass  picketing  demonstration. 


NAMED  LOCAL  AD  CHIEF 

Ray  C.  Smith  has  been  named  local 
advertising  manager  of  the  Dayton 
(O.)  Joitrnal-Herald  by  Frank  C.  Ad- 
dleman.  director  of  advertising.  For 
the  past  eight  years  Smith  has  been 
credit  and  accounting  manager  of  the 
two  papers.  He  joined  the  staff  of  the 
collections  department  in  1923  and  four 
years  later  he  was  promoted  to  man¬ 
ager.  In  his  new  position  he  will  have 
complete  charge  of  all  local  advertising. 


RULES  FOR  FURNITURE  ADS^ 

New  Regulations  Adopted  by 
York  City  Dealers 

A  new  set  of  regulations  for  1 
ture  advertising  and  selling,  with 
plements  for  refrigerators  and  ra 
has  been  issued  by  the  Better  Busi 
Bureau  of  New  York  City.  The  rc, 
lations  were  approved  by  the  Board 
Governors  of  the  .'\ssociated  Fumii 
Dealers  of  New  York,  Inc.,  to  superi 
a  code  adopted  in  April,  1933. 

The  Bureau  pointed  out  in  a  bu 
tin  that  the  regulations,  designed 
protect  the  public  against  misi 
sentation,  are  self-imposed. 

“It  is  expected  that  certain  X, 
York  newspapers  will  require  that 
vertisers  adhere  to  these  standan 
said  the  Bureau. 

“The  standards  ban  bait  offers 
merchandise  wherein  goods  are 
fairly  and  cheerfully  sold  by  a  di_ 
at  an  advertised  price.  They  reqnir* 
truthful  naming  of  the  woods  of  wl 
furniture  is  made  and  insist  upon 
rate  descriptions,  including  illustn  _ 
used  in  advertisements.  Imperfect 

damaged  or  second-hand  merchai _ 

must  always  be  advertised  as  such,  anf 
definite  limitations  and  descriptions  art 
set  up  for  liquidation  sales,  going  out  a 
business  sales,  sales  of  liankrupt  stpcl 
and  various  other  special  events.  Pri# 
contests  to  promote  the  sale  of  fumi 
ture  are  frowned  upon  in  these  reguh- 
tions.  which  also  call  for  special  can 
about  credit  terms  and  charges.” 

WARNING-NO  CONNECTIONS 

Reports  from  the  Oklahoma  Citi 
Better  Business  Bureau  indicate  thr 
a  man  identifying  himself  as  F^ul  K. 
Brown,  with  contracts  headed  as  “TW 
Ad  G>mpany,”  is  signing  contracts  it 
Oklahoma  City  for  advertising  space* 
the  Daily  Oklahoman  and  Times,  and 
time  on  radio  station  WKY.  .Accord¬ 
ing  to  officials  of  the  Oklahoma  ^ 
lishing  Co.,  no  Paul  K.  Brown  is  con¬ 
nected  with  the  company. 


Communistic  activities  in  the  United 
.States,  whereupon  nationally  minded 
Americans  prcKeeded  to  stage  a  violent 
counter-protest. 

“The  Communistic  and  Jewish  par¬ 
ticipants  in  the  meeting  w’ere  hooted 
out  of  the  hall.  Presently,  a  free-for- 
all  fight  ensued,  which  prevented  adop¬ 
tion  of  the  proposed  resolutions  against 
German  goods.” 


DOUGLAS  AFFIRMS  MICHAELS 

Decision  by  St.  Paul  Arbitrator  Last 
Year  Upheld  by  Impartial  Chairman 

(Special  to  Editor  &  Publisher) 
Chicago.  July  24. — Affimation  of  the 
decision  of  Judge  James  C.  Michaels, 
local  arbitrator  in  the  St.  Paul  Typo¬ 
graphical  Union  case  against  the  St. 
Paul  News  a  year  ago,  was  made  by 
Prof.  Paul  H.  Douglas.  University  of 
Chicago,  impartial  chairman  in  the 
appeal  of  the  union  to  the  International 
Board  of  Arbitration,  it  was  announced 
here  today  by  Harvey  J.  Kelly,  chair¬ 
man  of  the  A.  N.  P.  A.  Special  Stand¬ 
ing  Committee.  In  affirming  Judge 
Michaels’  decision.  Prof.  Douglas  said; 
“(1)  While  the  financial  condition  of 
an  important  individual  newspaper  may 
well  be  taken  into  consideration  over 
short-run  and  intermediate  periods  of 
time,  it  should  not  be  allowed  iier- 
manently  to  depress  wages  in  a  given 
locality.  For  the  survival  of  individual 
newspapers  should  depend  primarily 
on  efficiency  under  the  approved  rules 
of  the  game  rather  than  making  the 
rules  of  the  game  dejiend  uiK>n  the 
.survival  of  individual  businesses.  Of 
course,  if  wage  scales  were  fixed  so 
high  as  to  force  a  large  percentage  of 
newspapers  out  of  existence  then  there 
would  be  an  indication  that  under  our 
existing  economic  organization  the 
wages  might  be  reduced  in  order  to 
prevent  wholesale  unemployment.  But 
no  such  general  claim,  as  I  understand 
it,  is  advanced  by  the  group  of  pub¬ 
lishers. 

“The  scale  in  St.  Paul  has  lagged 
behind  these  in  other  large  cities  and 
sooner  or  later  should  be  adjusted  to 


LORAIN  MAN  ATTACKED 


Ohio  Advertiaing  Solicitor  Say*  He 
Wa*  Assaulted  by  Picketer 

(Special  to  Editor  &  Publisher) 

Lorain,  O..  July  21 — A  story  in  yes¬ 
terday’s  Lorain  Journal  said  that  J.  M. 
Clark,  Journal  advertising  solicitor, 
claimed  he  was  attacked  by  two  news- 
pajier  guild  pickets  as  he  came  to  work 
yesterday.  There  have  been  other 
charges  of  violence  in  the  Lorain  strike. 

In  the  July  23  edition  it  was  reported 
that  Ralph  Disler,  Journal  reporter, 
suffered  cuts  about  the  face  and  head 
when  he  was  attacked  late  the  day 
before. 

Hearing  on  the  injunction  prohibiting 
American  Newspaper  Guild  from  en¬ 
gaging  in  mass-picketing  of  the  plant 
of  the  Journal  or  attacking  its  employes 
is  scheduled  to  come  up  before  Judge 
Guy  B.  Findley,  Lorain  County  com¬ 
mon  pleas  court.  July  29.  The  judge 
will  decide  whether  the  temporary  in- 


A  PUBLISHER  COMMENTS  ON 

“Home  Economics" 

THE  COMPLETE 
COOKING  SCHOOL 
SERVICE 


.  .  and  (bo  to  record  onr  apprecialioii  o( 
di«  on*  hwidrBd  perCBiit  iMniicr  la  whkh 
th«  tMUonal  advattMnt,  dial  yea  aaaraMaad 
to  Bd  ut,  war  delivared"  .  .  .  “Tliare  war* 
ovarilow  aadiaticat  avary  day  and  on  thraa 
oi  tha  days  wa  had  to  tarn  handradi  aaray." 

(From  a  Connecticut  Newspaper) 


We  guarantee  amd  deliocr  «  definite 
ameunC  of  additionai  aatiaaal  mdvgrtitiHg 


HOME  ECONOMICS 
SERVICE  CORPORATION 

S47  Park  Avt.  N««  York 

ESTABUSHKD  ItM 


Sight  Plus  Sound 
Eipials  100% 
Attention. 


for  the  thorough  coverage 
of  America’s  Fastest  Grow¬ 
ing  Market. 

The  Dallas  Morning  News 

Daily  and  Sunday 

The  Dallas  Journal 

Afternoon  Week  Days 

Radio  Station  WFAA 

50,000  Watts  -  Nalionally  Cleared  Channel 


Texas  Centennial-1 936-in  Dallas  and  Other  Cities  of  Ter 


hHCA^ 


IREENE  WICKER, 
"The  Singing  Lady" 


:li 


wil 


QUIN  RYAN, 
general  mana¬ 
ger  of  IP'-G-N 


W-G-N’s  new  $500,000  studio  building  adjoining  TRIBUNE  Tower 


m  NOW  ORIGINATES  PROGRAMS 
rOR  THE  FIVE  MAJOR  NETWORKS 


f|W-G*N  —  Chicago  Tribune  Quin  Ryan,  Virginia  Clark  as 

j  » ned  and  operated — is  now  build-  "Helen  Trent”  and  Ireene  Wicker, 

ng  programs  for  five  major  net-  "The  Singing  Lady,”  are  presented 

ivfks.  W-G-N  programs  are  heard  qjj  ^  daily  schedule.  The  outstand- 

Mutual  Broadcasting  System,  dance  orchestras  of  the  air  are 

Tbe  National  Broadcasting  Com-  ,  ,  ,  w/  /-  tvt 

,  „  ,  .  .  „  j  heard  each  evening  over  W-G-N 

:4nv,  the  Columbia  Broadcasting  ...  , 

;.cm.  The  Canadian  Radio  Net- 

I  and  the  Yankee  Network.  Wayne  King,  Horace  Heidt. 

!  Thenew$500,000  W-G-N  studio  Anson  Weeks,  Joe  Sanders  and 
'  vituirig,  devoted  exclusively  to  Shep  Fields.  Ralph  Ginsburgh  and 
^  ..idcisting,  will  be  ready  for  the  ^is  incomparable  ensemble  and  the 
T-ring  of  super-radio  productions  two  great  W-G-N  studio  orchestras 
sithm  the  next  sixty  days.  directed  by  Henry  Weber  and 

Outstanding  programs,  big  Harold  Stokes  also  are  presented 
!  nimes  of  the  radio  entertainment  each  day  of  the  week. 

are  heard,  many  exclusively,  If  yoti  want  to  reach  the  biggest 
oq  W-G-N.  Clara,  Lu  ’n’  Em,  Little  audience  at  the  lowest  cost  place 
lOrpban  Annie,  Lum  and  Abner,  your  radio  program  on  W-G-N. 

THE  CHICAGO  TRIBUNE  STATION 

416.4  M*t«rs— 720  KHocycl.s 

National  Prestige . . .  Superior  Programs . . .  50,000  Watts  Power 
Clear  Channel . . .  Intensive  Coverage  in  Central  Five  States 


CHESTER  LAUCK  and 
NORRIS  GOFF,  "Lum  and  Abner’’ 

HENRY  WEBER,  conductor  of  the 
W-G-N  Cjonce-* 

Orchestra 


CLARA,  LU  ’N’  EM,  "The  Chatter 
Queens  of  Radio" 


Harold  stokes,  conductor 

V  the  W-G-N  Dance  Orchestra 


WAYNE  KING, 
"The  Waltz  King" 


HORACE  HEIDT,  conductor  of 
the  Drake  Hotel  Dance  Orchestra 


VIRGINIA  CLARK,  who  plays  the 
title  role  in  the  sketch  "Helen  Trent" 
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WAR  IN  ETHIOPIA  WILL  TEST  REPORTERS 

Karl  von  Wieg^and  Says  Event  Will  Call  for  News  Men’s  Resourcefulness — May  Have  to  Resort  ti 

Foot  Runners  for  Carrying  News- — Dangers  Seen 


After  2S  years  of  reporting  wars, 

•  big  and  little,  riots,  revolutions  and 
bloodshed,  national  stratagem  and  diplo¬ 
macy  in  virtually  every  part  of  the 
globe,  Karl  H.  von  Wiegand,  dean  of 
American  foreign  correspondents  and 
head  of  Universal  Service’s  overseas 
coverage,  set  out  from  New  York  this 
week  on  the  Bremen  for  his  "most  in¬ 
teresting”  assignment — the  scheduled 
war  between  Italy  and  Ethiopia.  Mr. 
von  Wiegand’s  headquarters  will  be  in 
the  empire’s  capital,  .Addis-Abalta. 

What  makes  it  interesting  to  Mr.  von 
Wiegand — and  to  all  journalism — is  the 
fact  that  coverage  ot  the  event  will  re¬ 
quire  the  ultimate  in  resourcefulness  on 
the  part  of  correspondents.  It  means 
reversion  to  primitive  methods  of  re¬ 
porting  wars — back  to  the  days  of  the 
1870’s.  even  preceding  the  Spanish- 
American  War.  In  all  likelihood  it  will 
mean  that  correspondents  will  have  to 
get  their  copy  out  of  a  country  that  is 
devoid  of  communications,  according  to 
Mr.  von  Wiegand,  who  ought  to  know. 
It  will  also  mean,  he  says,  that  writers, 
eager  to  give  their  liest  to  their  home 
offices,  both  for  selfish  and  ethical 
reasons,  will  have  to  face  hardships  that 
would  make  coverage  of  the  World  War 
seem  an  accomplishment  almost  effemi¬ 
nate.  The  highlands  and  the  lowlands 
of  this  country,  which  may  prove  the 
spotlight  of  world  attention,  are  un¬ 
known  to  Westerners — it  is  unknown 
even  to  Mr,  von  Wiegand.  News  and 
adventure  and  privation  lurk  there. 

Look  at  the  map  of  this  strange  black 
country,  ruled  by  the  civilized  emperor 
of  an  uncivilized  empire — Haile  Selassie. 
Parts  of  it  even  the  British  War  Office 
say  are  inaccurate — and  Mr.  von  Wie¬ 
gand  thinks  that  the  British  maps  are 
the  most  comprehensive.  Addis-.\baba, 
with  a  listed  population  of  65,000,  is  the 
largest  city,  and  there  are  only  three 
<)r  four  more  that  even  approach  that 
figure.  There  is  only  one  railroad, 
tunning  from  Jibouti,  on  the  Gulf  of 
.•\den,  where  the  Red  Sea  empties  into 
the  Indian  Ocean,  to  Addis-Ababa,  and 
this  covers  hundreds  of  miles  with  very 
uncertain  service.  The  first  object  of 
the  Italian  army,  Mr.  von  Wiegand  be¬ 
lieves,  will  be  to  destroy  all  communica¬ 
tions,  including  the  railroad,  especially 
since  Italy  has  proved  sensitive  about 
the  space  given  the  Ethiopian  cause  in 
the  foreign  press.  And  it  will  prove 
extremely  difficult,  he  says,  to  get  to 
Khartoum,  in  the  Anglo-Egyptian  Su¬ 
dan,  where  dispatches  might  be  trans¬ 
mitted.  Khartoum  is  about  a  month 
away  by  caravan. 

Mr.  von  Wiegand  figures  out  the  dif¬ 
ficulties  this  way :  the  northern  front 
in  Ethiopia  will  be  about  450  miles 
from  Addis-.Ababa.  the  southern  front 
about  250  miles.  There  is  no  commu¬ 
nication  between  these  points,  he  has 
learnerl.  Correspondents  covering  these 
fronts,  he  says,  will  have  to  rely  on  mule 
traffic  or  the  native  Ethiopian  runners, 
who  can  ma’-'e  between  40  and  50  miles 
a  day.  Radio  short  wave,  he  believes 
t(-  be  out  of  the  question,  since  to  trans¬ 
mit  material  only  50  miles  would  require 
a  truck-load  i^f  eruipment,  and  there  is 
no  way  in  Ethiopia  of  transporting  that 
amount  of  luggage. 

Mr.  von  Wiegand  says  that  this  will 
be  not  only  his  most  interesting,  but  his 
most  difficult  assignment. 

“I  am  curious  to  see  what  the  young¬ 
sters  will  do  in  covering  this  war,”  he 
S'*  id  this  week  at  his  apartment  in  the 
Sherry-Netherland  Hotel.  *T  noticed 
that  in  the  Wor’d  Wa""  the  old  t'mers 
among  war  correspondents  lagged  be¬ 
hind  the  younger  men  who  were  ex¬ 
tremely  anxious  to  make  names  for 
themselves.  It  will  be  inte’’esting  to 
see  how  the  younesters  w'”  adaot 
themselves  to  the  conditions  in  Ethiopia. 

“It  is  part!'’  a  Teutonic  sf^in  in  me 
that  makes  m-  tri-  to  envision  every 
exigency  and  emergency  that  may  arise. 


No  one  knows  what  will  happen  over 
there,  and  for  the  first  time  in  my  life 
1  am  taking  a  tent  and  a  sleeping  bag 
with  me.  There  are  only  two  hotels  in 
.Addis-.'Mtaba,  and  if  the  city  is  bom- 
l)arded,  the  hotels  might  easily  be  de¬ 
stroyed.  tent  may  come  in  handy. 

"With  all  communications  shut  off 


Karl  H.  voii  Wiegand 

there  may  be  a  fo<xl  shortage.  I  may 
take  some  food  along  too.  .Xnd  there 
is  no  organized  Red  Cross  and  very  few 
doctors. 

“Another  thing  to  remember  is  that 
there  are  two  widely  varying  climates  in 
Ethiopia,  and  corresitondents  should 
have  clothing  to  fit  the  occasion,  if 
they  want  to  be  comfortable.  In  Jibouti 
it  is  warm  and  low.  In  .\ddis-.Mjaba 
you  are  up  some  8,000  feet  and  it  gets 
quite  chilly  at  night. 

“There  will  likely  be  a  tendency  on 
the  part  of  correspondents,  on  arriving 
at  .\ddis-. Ababa,  to  exert  themselves 
more  than  they  should  at  that  altitude. 
They  shouldn’t  have  any  trouble,  how¬ 
ever,  if  they  go  slow  at  first  and  adapt 
themselves  to  conditions.  The  trouble  is 
that  the  mountain  air  is  so  stimulating 
that  you  are  apt  to  forget  any  plan  of 
going  easy. 

“Correspondents  covering  this  war 
will  expo.se  themselves  to  danger,  just 
the  same  as  soldiers.  It  will  be  a  lot 
different  than  it  was  in  covering  the 
World  War.  when  the  rejKirting  was 
mostly  routine.  Correspondents  at¬ 
tached  to  the  Italian  army  will  likely  be 
treated  just  as  thev  were  in  the  World 
W’ar.” 

One  enc<iuraging  situation  seen  by 
Mr._  von  Wiegand  is  that  Emperor 
Haile  Selassie  will  be  extremely  cor¬ 
dial  to  correspondents.  The  monarch, 
he  added,  has  highly  appreciated  the  ef¬ 
forts  of  newspapers  to  tell  Ethiopia’s 
side  of  the  controversy,  and  will  wel¬ 
come  reporters  into  his  kingdom  with 
open  arms.  He  added,  however,  that 
there  is  no  way  of  knowing  how  tribe 
chieftains,  who  plav  an  important  part 
in  the  country’s  affairs,  will  react  to 
newspapermen. 

Mr.  von  Wiegand  will  outfit  himself 
in  Europe  and  is  scheduled  to  arrive  in 
.Addis-.Ababa  around  the  first  of  Sep¬ 
tember. 

“I  have  heard  of  several  London 
newspapermen,*"  he  said,  “who  have 
given  up  their  jobs  to  go  to  Ethiopia 
as  free  lances,  hoping  to  win  fame  and 
fortune  by  being  on  the  ground  when  the 
trouble  starts.  However.  T  don’t  ex¬ 
pect  a  huge  armv  of  reporters  will  cover 
the  story  of  Ethiopia. 

Mr.  von  Wiegand  enumerated  the 
conflicts  he  has  cov--'red  in  his  long,  dis¬ 
tinguished  career,  a''d  at  the  conclusion 
of  the  interview  said :  “I  am  enthu¬ 
siastic  about  this  assignment,  but  I 
hope  it’s  my  last  war.” 


He  had  come  to  New  York  to  writes 
his  memoirs,  but  when  he  was  asked  to 
take  this  war  assignment  he  did  so  glad¬ 
ly.  He  does  not  seem  so  anxious  to 
write  his  own  eventful  story,  although 
several  publishers  are  constantly  after 
him  to  do  so.  He  said  he  doesn’t  like 
to  use  the  personal  pronoun,  and  that  he 
doesn’t  like  the  idea  of  taking  a  chance 
on  harming  people. 

Mr.  von  Wiegand  is  still  enamoured 
of  his  profession.  In  outlining  his  tra¬ 
vels,  he  told  of  a  prominent  Chinese 
general  who  wanted  him  to  join  his  staff 
as  political  advisor.  .Although  the  cor¬ 
respondent  had  the  greatest  resp«t  for 
the  general,  and  admired  his  ability,  he 
declined  because,  he  said,  “I’m  a  news¬ 
paperman.  and  I  didn’t  want  to  get 
mixed  up  in  anything  else.” 

During  the  World  \Var  Mr.  von  Wie¬ 
gand  served  on  more  fronts  than  prob¬ 
ably  any  other  correspondent.  He  was 
with  the  Germans,  until  the  United 
States  entered  the  conflict,  and  then  was 
with  the  Belgians.  French,  Italian,  Rus¬ 
sian,  Roumanian  and  Bulgarian  armies. 
He  w'as  the  only  corresi»ondent  to  be 
with  the  German  fleet. 

He  has  covered,  among  many  other 
events,  the  Riff  War,  the  Spanish  revo¬ 
lution,  the  riots  in  Syria,  where  he  saw 
the  bombardment  of  Damascus,  and  the 
Sino- Japanese  struggle. 

The  battle  of  Shanghai  was  his  most 
unique  assignment,  he  said,  for  in  cov¬ 
ering  this  he  could  cover  lx)th  sides. 
“I’d  go  in  the  morning  to  the  Chinese 
front,  and  then  at  noon  call  a  taxicab 
and  motor  over  to  the  Japanese  front.” 

Mr.  von  Wiegand  is  credited  with  be¬ 
ing  the  first  writer  to  recognize  the 
|K)tentiaI  power  of  .Adolph  Hitler,  and 
he  said  this  week  that  Hitler  himself 
had  mentioned  the  fact.  Recalling  those 
days  in  Germany,  the  writer  said  the 
other  correspondents  used  to  ridicule 
him  for  devoting  so  much  attention  to 
Hitler. 

One  of  Mr.  von  Wiegand’s  most  ex¬ 
citing  assignments  was  on  the  round- 
the-world  trip  of  the  Graf  Zeppelin, 
sponsored  by  William  Randoli)h  Hearst. 
in  1929.  He  travels  most  of  the  time 
in  airplanes. 

Toward  the  end  of  1931,  when  the 
Manchurian  trouble  broke  out,  he  was 
enjoying  a  well-earned  vacation  in  the 
Sahara  Desert,  his  favorite  vacation 
spot,  when  a  cable  from  Mr.  Hearst 


SERVICES  RUSHING  PLANS 
FOR  WAR  COVERAGE 

A  LTHOUGH  cloaked  in  pro- 
fessional  secrecy,  plans  for 
coverage  of  a  possible  war  in 
Ethiopia  are  being  rushed  by 
the  various  news  services.  In 
addition  to  Karl  von  Wiegand. 
who  will  handle  the  situation  for 
Universal  Service,  the  Hearst 
services  will  have  H.  R.  Knick¬ 
erbocker  in  charge  for  the  In¬ 
ternational  News  Service,  assisted 
by  another  American  who  has  not 
yet  been  selected.  The  U.  S.  is 
attempting  to  get  an  Italian  visa 
for  Ed  Hunter  of  Paris,  so  be  can 
rover  the  Italian  angles.  Resi¬ 
dent  Correspoinienl  A.  Angel- 
opoulos  in  Addis  Ababa  and 
resident  men  in  Aden  and  Jbouti 
are  being  kept  in  service  by 
I.N.S.  Knickerbocker  leaves  in 
two  weeks. 

The  ISew  York  Times  is  util¬ 
izing  the  services  of  G.  L.  Steer, 
London  Times  man  in  Addis 
Ababa  and  will  add  more  men 
if  war  breaks  out.  The  United 
Press  and  the  Associated  Press, 
both  with  a  representative  now- 
on  the  scenes,  have  men  en- 
route  hut  declined  to  announce 
their  complete  plans.  The  U.P. 
man  in  the  Ethiopian  capital  is 
Col.  F.  S.  Sandford. 


of  Manchuria.  The  air  there  was , 
cold  it  burned  the  throat.  He  contractel 
a  slight  case  of  bronchial  pneumonu 
but  as  soon  as  things  (juieted  down  ' 
Harbin  he  went  down  to  Mukden  to 
terview  General  Honjo  in  command 
the  Japanese  troops.  Directly  a*  I 
that  he  returned  once  again  to  the  'aT 
mosphere  of  the  tropics— this  time  hk 
dia.  No  sooner  had  he  arrived 
than  war  broke  out  in  Shanghai  r 
back  he  went  by  plane  to  within  i  - 
miles  of  Singapore,  by  auto  throu^  t- 
Malayan  jungle  in  record  time  to  cat; 
a  ship  for  Shanghai.  The  entire  tr 
set  a  new  mark  for  eastern  travel.  .\ 

Mr.  von  Wiegand  likes  to  travel. 

REPORTERS  THREATB 
TO  LEAVE  ARGENTINA 

Several  Writers  Reported  Ready  b 
Leave  Buenos  Aires  Unless  Goveri- 

ment  Relaxes  Air-tight  Censor¬ 
ship  Set  Up  in  July  19  Decree 

.A  United  Press  cable  from  Bua*. 
Aires  says  that  an  official  communiq* 
issued  July  24  attempts  to  clarify  fe 
muddled  situation  resulting  from  th 
July  19  decree  by  the  Argentina  Mit- 
istrj'  of  the  Interior  putting  all  newsua 
per  correspondents  and  news  agencies  it 
that  country  under  heavy  cash  bonii 
and  providing  for  strict  control  of  _ 
outgoing  news  by  the  post  office  de¬ 
partment. 

What  the  effect  of  the  clarifjTait 
statement,  which  attempts  to  justify  iht 
move  as  within  the  limits  of  “interm 
tional  conventions. .  .allowing  prohibi 
tion  of  transmission  in  certain  cases." 
will  be,  especially  on  the  many  foreip 
writers  who  were  reported  by  John  W 
White  in  the  New  York  Times  as  reiih 
to  quit  the  Argentina  capital,  is  not  yet 
evident. 

The  decree,  effective  last  Friday,  said 
that  all  correspondents  and  agencies 
must  be  registered  at  the  postoffice  de¬ 
partment  and  deposit  bonds  in  the  Bank 
of  the  Nation  before  they  can  operate 
The  bond  is  each  case  will  be  fixed 
by  the  post  office  dejartment,  but  it 
cannot  be  less  than  5,000  pesos  nor  more 
than  50,000  pesos.  ,, 

Corresiwndents  must  keep  copies  of  all  f 
telegraphic  dispatches  and  mailed  articles 
in  copybooks,  which  are  to  be  open  to 
constant  inspection  by  the  postoffice  de 
partment. 

No  reason  for  the  government’s  cen¬ 
sorship  action  has  been  given,  but  it  has 
met  with  virtually  unit^  opposition  by 
all  except  the  Fascist  papers. 

The  Nacion  calls  the  decree  absurd, 
and  says  its  mechanism  is  so  monstrous 
and  capable  of  causing  such  grave  daio- 
age  to  honorable  journalism  that  it  is  j 
impossible  to  conceive  how  it  could  have 
been  thought  out  and  signed. 

The  Prensa  points  out  that  the  Con¬ 
stitution  specifically  forbids  Congress  ^ 
to  pass  any  law  which  would  put  the 
press  under  the  control  of  the  natiow 
government.  It  argues  that,  if  Con¬ 
gress  cannot  pass  such  a  law,  the  Ex- 1 
ecutive  has  even  less  power  to  assume  I 
that  control  by  a  Presidential  decree.  I 

The  Nnv  York  Times  has  annoui^ 
that  it  will  move  its  South  .American 
headquarters  from  Buenos  Aires  to 
Montevideo.  Press  associations  will  b* 
unable  to  leave  Argentina  on  account 
of  incoming  news  service,  but  they  pl*" 
to  deposit  bonds  and  later  bring  a  test 
case  before  the  courts. 

The  International  News  Service  an¬ 
nounced  it  would  not  send  any  news 
from  Buenos  .Aires  while  the  decree  n 
in  effect,  but  will  report  .Argentine  hap¬ 
penings  from  Montevideo,  Santiago. 
Chile  or  Rio  de  T^neiro  as  “rumor? 
here  from  Argentina.” 
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What  is  the  A-P-Lr 


Ans.  The  All-Purpose  hinotype 


is  a  flexible  casti/igunit,  producing  slug  lines  from  handset  matf'ices 


Q.  Why  is  that  better  than  setting  the  type 
itself  by  hand? 

A.  Because  you  never  run  out  of  sorts, 
slug  lines  are  easier  to  handle  and  make  up, 
and  every  line  is  newly  cast. 

Q.  Is  the  face  really  good? 

A.  Its  built-in  automatic  surfacer  gives  you 
a  fine  printing  face. 

Q.  What  is  the  size  I'angef 

A.  5  point  to  144  point.  A  range  that  covers 
every'  ordinary  requirement. 

Q.  Does  the  A-P-l^  requb'e  a  special  operatoi'f 

A.  \o.  It  is  essentially  a  hand-compositor’s  tool, 
and  is  easy  to  use  and  maintain. 


Q.  Can  a  small  shop  use  an  A-P-L,f 

A.  Yes,  because  it  does  much  more  than 
cast  slug  lines.  In  its  spare  time  it  automatically  produces 
rules,  borders,  spacing  material.  In  addition,  individual 
type  can  be  proeluced  easily  and  economically. 

Q.  Do  the  slugs  need  underpinning? 

A.  Suit  yourself.  The  A-P-L  is  flexible. 

It  will  cast  any  size  on  any  body  up  through  72  point 
and  in  any  position  on  the  body. 

Solid  .  .  .  overhanging  ...  or  T-shape. 

Q.  What  does  the  A-P-L,  cost? 

A.  That  naturally  depends  on  the  equipment 
that  goes  with  it.  If  you  have  display  matrices, 
an  A-P-L  installation 

need  not  cost  more  than  $2500  to  $3000  to  start. 


♦ 


O"*”  LI  NOTYPE -O 


MERGENTHALER  LINOTYPE  COMPANY,  BROOKLYN,  NEW  YORK 

SAN  FRANCISCO  •  CHICAGO  •  NKW  ORLEANS 
CANADIAN  LINOTYPE,  LIMITED,  TORONTO,  CANADA 

Refresentativti  in  the  Principal  Cities  of  the  World 
Linotype  Caslon  Old  Foce 


WANTED 

MERCHANDISE 


ABLE  SALES 
MANAGEMENT 


Competition,  also,  will  make  good  management  imperative. 


The  attention  of  the  advertising  world  is  being  focussed  by  Frank  E. 
Fehlman  of  the  “Major  Market  Newspapers”  upon  several  facts  that  all 
must  accept  as  incontrovertible. 

We  are  about  to  enter  upon  a  new  business  cycle  so  difficult  that  even 
the  ablest  will  be  hard  put  to  it  to  sell  at  a  profit  that  will  take  care  of  div¬ 
idends  .  .  .  after  taxes.  But  .  .  .  American  big  business  has  been  built  upon 
mass  production  .  .  .  mass  production  upon  mass  selling  .  and  mass 
selling  upon  advertising  in  newspapers. 

And  .  .  .  upon  the  evidence  of  dividend  payments  and  study  of  current 
re-action  to  advertising,  NEWSPAPERS  are  still  the  logical  mass  medium, 
the  straight  road  to  both  dealer  and  consumer  acceptance. 


And  yet  .  .  .  with  quality  merchandise  and  experienced  merchandisers,  the 
way  to  successful  advertising  is  as  clear  as  are  the  well-marked  channels  of 


In  the  strenuous  days  ahead  of  us,  it  is  axiomatic  that  it  will  not  pay  to 
manufacture  or  to  attempt  to  market  products  that  give  inferior  service, 
that  are  out-moded,  or  over-priced. 
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SALE5-PR0FITS 


Whatever  you  have  to  sell,  offer  it  to  folks  who  want  it,  at  a  price  they  are 
willing  and  able  to  pay,  at  a  time  when  they  are  receptive,  in  the  medium 
to  which  they  look  for  advertising  news,  and  which  the  habits  of  years 
have  made  their  daily  shopping  guide  .  .  .  THE  NEWSPAPER. 

And  the  newspaper  will  give  you  the  most  responsive  audience  that  your 
advertising  dollar  can  buy. 


Akron  Beacon  Journal 
Altoona  Mirror 
Boston  Globe 
Chicago  Tribune 
Cincinnati  Enquirer 
Cleveland  Plain  Dealer 
Columbus  Dispatch 
Fall  River  Herald  News 
Gannett  Newspapers 


Hartford  Courant 
Honolulu  Star-Bulletin 
Johnstown  Democrat 
Johnstown  Tribune 
Louisville  Courier-Journal 
Louisville  Times 
New  York  Daily  News 
New  York  Herald  Tribune 
New  York  Sun 


New  York  World- Telegram 
Providence  Journal 
Providence  Bulletin 
Salt  Lake  City  Telegram 
Salt  Lake  City  Tribune 
St.  Paul  Dispatch 
St.  Paul  Daily  News 
St.  Paul  Pioneer  Press 
Westchester  Newspapers 


ADEQUATE 
NEWSPAPER 
a  ADVERTISING 


entry  to  great  world  ports  to  licensed  pilots.  For 
i  thousands  of  successful  newspaper  advertisers,  great  and 

small,  local  and  national,  have  been  charting  their  courses 
for  a  quarter  of  a  century.  Now  all  who  will  may  know 
how  best  to  tell  their  story  of  service  to  those  who  need  it  ...  in  the 
medium  that  is  as  much  a  part  of  the  daily  lives  of  the  American  people 
as  is  speech  with  our  neighbors. 
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“WE  WILL  NOT  UE” 

There  seems  nothing  left  for  the  foreign 
correspondents  in  Argentina  but  to  withdraw 
from  that  unhappy  country  in  a  body.  If 
they  remain,  complying  with  the  ridiculous  decree 
of  the  Interior  Ministry,  requiring  them  to  post 
heavy  bonds  to  insure  the  transmission  of  news 
exclusively  favorable  to  the  government,  they  will 
violate  every  tenet  of  honorable  journalism  and  lend 
themselves  to  a  propaganda  calculated  to  deceive 
the  world. 

There  are  two  possible  explanations  of  the  decree. 
One  is  that  Argentina  is  such  a  bad  government 
that  it  dare  not  risk  the  world’s  opinion  on  an  im¬ 
partial  statement  of  the  facts  in  the  news.  The 
other,  and  more  charitable  view,  is  that  the  President, 
.\gustin  P.  Justo,  is  a  pathetically  incompetent 
statesman.  In  either  case,  during  the  past  week 
he  has  effectively  served  notice  on  all  other  nations 
that  Argentina  is  not  disposed  to  turn  a  brave  and 
open  face  to  the  world.  When  a  Government  de¬ 
mands  flattery,  on  pain  of  forfeiture  of  heavy  bonds, 
there  is  little  reason  for  the  outside  world  to  believe 
that  it  is  an  honorable  government,  \ations,  like 
men,  are  respected  for  their  acts  judged  on  the  basis 
of  fact,  not  upon  forced  sycophancy. 

If  the  decree  persists,  the  outside  world  will  be 
justified,  according  to  all  common  sense,  in  holding 
all  that  .Argentina  stands  for  in  the  sisterhood  of 
nations  as  suspect.  This  would  he  a  crime  against 
the  good  people  of  that  country,  for  manifestly  the 
people  and  many  of  the  newspapers  of  .Argentina 
do  not  deserve  to  live  under  such  a  cloud  of  re¬ 
proach,  but  they  would  have  their  own  President  to 
thank  for  such  stigmatization. 

It  is  to  l)e  hoped  that  the  decree  will  soon  l)e 
raised.  Press  accounts  indicate  that  the  responsible 
press  of  Buenos  .Aires,  including  some  of  the  finest 
newpapers  in  the  world,  is  solidly  opposed  to  the 
President’s  nonsensical  action,  observing  in  their 
columns  that  it  would  discredit  their  people  and 
break  world  confidence  in  their  institutions.  If, 
however,  the  rule  stands  the  correspondents  should 
not  hesitate  to  pack  up  and  leave.  Such  action 
would  carry  no  reproach  upon  them,  indeed  would 
convince  public  opinion  of  the  world  of  the  sin¬ 
cerity  of  their  professional  mission.  When  a  news¬ 
paperman  cannot  tell  the  facts,  good,  bad  or  indif¬ 
ferent,  in  news  despatches,  he  has  nothing  to  do.  If 
Argentina’s  government  is  so  treacherous,  so  false 
to  itself,  that  it  dare  with  impunity  abrogate  its 
constitutional  grant  of  press  freedom,  and  set  up 
the  meanest  censorship  we  have  heard  of  in  the 
world,  including  that  of  Hitler,  it  should  he  met 
by  prompt  and  firm  action  on  the  part  of  the  press. 
“We  will  not  lie  for  you’’  is  the  answer. 


A  bright,  actwe,  wholesome  soul,  in  charge 
of  news,  is  reflected  on  page  one  as  if  in  a 
mirror:  dttll  minds  produce  blurred  neivs. 


BANK  PUBUCITY 

Eight  kinds  of  activity  by  the  American  Hankers 
.Association  make  up  an  “imposing  total’’  of  public 
relations  activity  according  to  the  -A.  B.  .A.  Presi¬ 
dent,  R.  S.  Hecht,  who  thinks  therefore  that  nothing 
more  need  be  done  by  the  association  to  improve 
bankers’  standing.  He  described  this  activity  this 
week  in  reply  to  a  recent  request  by  New  York 
State  bankers  for  a  nation-wide  educational  program 
in  behalf  of  bankers  and  banking. 

Two  points  in  this  eight- point  program  refer  to  the 
B-  A.  publicitv  activities  and  its  advertising  ac¬ 
tivities.  A  substantial  suin  has  been  set  aside 
from  the  reserve  funds  of  the  Association  for  the 
use  of  the  Publicity  Department,’’  said  President 
Hecht.  The  advertising  department,  however,  buys 
no  space,  but  merely  prepares  copy  for  member 
banks  who  care  to  use  it. 

To  newspapermen  that  kind  of  arrangement  makes 
President  Hecht’s  use  of  the  word  “imposing”  quite 
accurate.  Regardless  of  how  many  newspapers  will 
print  “articles  of  constructive  news  interest,”  why 
cannot  the  American  Bankers  Association  establish 
a  real  appropriation  for  paid  space  and  tell  its  story 
straightforwardly,  when  it  wants  to,  where  it  wants 
to,  and  in  its  own  W'ords  and  headlines?  Other  in¬ 
terests  have  found  such  a  plan  more  effective.  .And 
certainly  few  of  them  needed  a  direct  approach  to 
public  confidence  more  than  the  banking  business. 


I  A  L 


Ye  know  not  what 
James,  IV ;  14. 


shall  he  on  the  morrow.- 


THE  RADIO  ARM 

IN  point  of  numbers,  daily  newspapers  have  be¬ 
come  important  as  licensees  of  broadcasting  sta¬ 
tions.  The  press  holds  air  rights  over  more  than 
10  per  cent  of  the  available  time  and  channels, 
through  licenses  owned  by  newspapers  or  their  direct 
subsidiaries,  and  through  co-operative  arrangements, 
probably  enjoys  the  right  of  reaching  the  listening 
public  over  as  many  more  stations.  Newspaper 
broadcasting  reflects  accurately  the  qualities  of  the 
newspapers  holding  the  facilities.  For  the  most  part, 
the  stations  are  of  a  range  comparable  with  the  cir¬ 
culation  territory  served.  Few  have  power  exceed¬ 
ing  1,000  watts  and  only  four  are  super-power,  50,000- 
watt  stations.  The  near  future  will  probably  see  in¬ 
creased  power  granted  to  many  newspaper  stations 
now  working  with  100  watts,  as  they  demonstrate 
their  public  service,  to  the  communications  commis¬ 
sion. 

Data  which  api)ears  on  other  pages  of  this  issue 
indicate  that  most  newspaper  broadcasters  consider 
their  radio  news  a  purely  public  service,  not  avail¬ 
able  for  advertising  sponsorship.  Most  of  the  minor¬ 
ity  which  will  i)ermit  sponsorship  also  reserve  to 
themselves  one  or  more  news  periods  daily  without 
any  advertising  tag-lines.  .And  the  great  majority  of 
newspaper-operated  stations  now  furnish  much  more 
news  over  the  air  than  was  contemplated  when  the 
Press-Radio  bureau  was  formed  18  months  ago. 

Opinion  as  to  the  wisdom  of  permitting  sponsor¬ 
ship  of  news  is  still  divided  or  unformed,  it  appears 
irom  the  comments  of  newspapermen  who  have  been 
associated  with  the  radio  for  various  periods,  dating 
back  to  the  pioneer  days  of  1920.  None  of  those 
who  have  given  their  views  to  Editor  &  Publisher 
specifically  approve  commercial  sponsorship  of  news. 
One  repudiates  the  idea  emphatically,  another  con¬ 
siders  it  unfortunate,  others  just  don’t  find  opinion 
or  action  necessary.  Some  believe  that  the  present 
volume  of  broadcast  news  is  excessive  and  will  be 
curtailed  soon  because  the  public  will  not  accept  a 
routine  budget.  All  experienced  in  press  and  radio 
l>elieve  that  the  broadcasting  of  news  can  be  used 
to  promote  newspaper  circulation.  Whether  the 
methods  now  in  use  help  or  hinder  circulations  is 
another  question. 

.A  small  minority  sells  time  on  its  stations  co¬ 
operatively  with  space  in  the  paper,  but  the  majority 
opinion  is  that  the  selling  problems  arc  so  radically 
different  that  separate  staffs  and  separate  rate-cards 
lierform  best.  That  radio  advertising  has  not  been 
at  the  expense  of  their  newspaper  columns,  but  has 
rather  promoted  newspaper  advertising,  seems  to  be 
the  general  conclusion  of  the  leaders  quoted.  In  any 
case,  operation  of  a  station  permits  them  to  offer 
Iwth  horns  of  the  dilemma  to  the  doubtful  prospect. 

So  run  the  opinions  of  people  qualified  by  experi¬ 
ence  to  have  them.  They  have  changed  frequently 
in  the  years  that  have  passed  since  1920,  and  they 
will  change  often  between  now  and  1940.  On  one 
subject,  they  and  Editor  &  Publisher  are  in  accord 
— and  some  of  our  readers  appear  to  have  forgotten 
that  this  paper  has  advocated  the  idea  for  more  than 
10  years — newspapers  by  their  place  in  the  com¬ 
munity  and  their  knowledge  of  communications  pro¬ 
cesses  are  better  fitted  to  be  broadcasters  than  any 
other  group  which  can  be  named.  The  field  is  not 
yet  closed  to  newspaper  participation,  and  it  is  not 
at  all  unlikely  that  technical  advances  will  open  new 
air  channels  for  broadcasting.  If  so.  let  it  not  be 
said  again  that  newspapers  “missed  the  boat.”  For, 
whatever  may  be  the  legal  status  of  the  radio 
medium,  it  is  essentially  a  means  of  public  com¬ 
munication.  and  neither  competitor  nor  ally,  but 
adjunct  of  the  daily  newspaper  instrument. 


The  newspaper  is  the  dominant  advertising 
medium  some^vhat  because  it  is  a  good  deal 
more  than  an  advertising  medium. 


SENATE  WRITES  FREEDOM 

The  amendments  to  the  .Administratio 
A.  A.  .A.  bill,  adopted  by  the  Senate,  insnria 
press  freedom,  represent  a  clear-cut  and  wd 
justified  victory  by  the  American  Newspaper  Pd 
lishers  Association.  The  press  has  to  thank  Prtj 
dent  Jerome  D.  Barnum  for  spirited  and  intellign 
action. 

The  amendments  read: 

“No  order  shall  be  issued  under  this  act  prohih,- 
ing,  regulating,  or  restricting  the  advertising  of  ar 
commodity  or  product  covered  hereby,  nor  shall  ar 
marketing  agreement  contain  any  provisions  prr 
hibiting,  regulating  or  restricting  the  advertising 
any  commodity  or  product  covered  by  such  markf-; 
ing  agreement.” 

.And:  “Nothing  contained  in  this  title  shall  l 
construed  to  authorize  any  tax  upon  the  prrKe-." 
of  any  commodity  which  processing  results  in  t 
production  of  newsprint.” 

The  amendments,  offered  by  Augustine  Dmerga: 
Democrat,  of  Connecticut,  also  had  the  approval  < 
Ellison  D.  Smith,  Democrat,  of  South  Carolim 
chairman  of  the  .Agriculture  Committee,  althou^ 
the  latter  felt  the  bill  has  been  “entirely  misunde 
stood.”  If  there  was  a  fear,  however,  that  th 
Secretary  of  .Agriculture  could  regulate  advertisiu 
or  restrict  certain  kinds  of  paper,  Mr.  Smith  wante 
it  dispelled  by  the  specific  exemptions  covered 
the  amendments.  There  was  such  fear,  clearly  « 
plained  by  Mr.  Barnum. 

The  principle  which  lies  behind  this  action  is  tha 
a  “free  press”  which  is  economically  enslaved  worn 
be  as  helpless  as  a  press  prostrate  under  the  he^ 
of  a  political  dictatorhip.  Economic  freedom  is  tl> 
best  guaranty  of  any  liberty.  The  poverty-strirlr 
editor  grovels  under  a  killing  censorship. 


When  rulers  of  nations,  such  as  Hitler  aii 
Mussolini,  indicate  by  their  actions  that  they 
dare  defy  world  public  opinion,  the  questiot 
arises  whether  chilisaiion  has  been  .ehnrki-l  ('«( 
of  all  sensithnty. 


A 


BRIBERY? 

CONSlDh'RABLE  section  of  the  reading  pu::' 
probably  believes  that  the  advertising  done-' 
the  .Associated  Gas  &  Ellectric  system,  at 
tacking  the  administration  at  Washington  and  urgud 
citizens  to  wire  their  representatives  in  Congrr 
to  vote  against  the  Wheeler-Rayburn  bill  and  ihu  j 
save  the  “widow  and  orphan”  investors  in  holds 
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companies,  represented  brazen  bribery  of  the  pro<^ 
The  discovery  that  an  agent  of  the  company 
the  Western  Union  transmit  1,300  telegrams  of  p:  | 
test  from  Warren,  Pa.,  signed  by  names  taken  tr'* 
a  telephone  directory,  certainly  is  an  indication  < 
the  impudent  lengths  to  which  the  holding  rompdif 
lobby  was  willing  to  go  to  influence  public  opitr. : 

Our  information  is  that  something  like  a  quar  r 
of  a  million  dollars  was  spent  in  advertising.  ( ? 
it  he  called  a  bribe?  To  so  regard  it,  the  .''f- 
investigating  committee  must  show  that  the  advr 
tising  influenced  the  action  of  editors  in  reference  1 
the  Wheeler-Rayburn  act.  There  are.  without  que 
tion,  newspapers  in  this  country  that  arc  not  ak- 
such  practices,  but  they  are  few  in  number  and  t! 
influence  would  be  negligible  in  any  political  cotiir- 
Display  advertising  which  opposed  the  holding  C'" 
pany  bill,  properly  signed  by  an  interested  advertisw 
would  be  considered  legitimate  in  most  offices,  s" 
would  appear  without  the  knowledge  or  the  concv 
of  the  average  editor.  We  do  not  doubt  that  m?: 
newspapers  published  the  advertisements  in  (imMur 
and  also  favored  the  Wheeler-Rayburn  bill  in  tbr 
editorial  columns.  Others  may  have  published 
advertising  while  sincerely  opposing  the  bill.  It 
inconceivable  that  the  advertising  would  affect 
on  the  subject  a  jot  or  tittle,  in  any  newspaper.  I  j 
the  business  was  given  as  a  bribe,  to  influence  t: 
press,  it  represents  just  another  stupid  corpurit- 

blunder.  _ 

Heyivood  Broun,  in  The  Nation,  complairu 


that  the  A.  P.  man  at  Lorain,  O..  is  nianagiso 
editor  of  the  Journal,  in  charge  of  an  alleged 
lock-out  of  Guildsmen.  Broun  thinks  he  ntust 
be  prejudiced  against  labor,  and  can’t  write 
fair  reports.  But  the  same  Broun  says  Guilds¬ 
men,  committed  to  his  industrial  union  policy, art 
capable  of  unprejudiced  news  reporting.  There i 
blind-spot  philosophy  for  you! 
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Father  and  Son  Desert  Big 

Daily s  to  Operate  Weekly 

This  is  the  story  of  a  father  and  From  Topeka,  he  went  to  St.  Louis 
son  who  tired  of  metropolitan  news-  as  publicity  agent  for  the  Southwestern 
paper  work  and  found  fun— as  well  as  Bell  Telephone  Co.  From  there  he  went 
worry— in  publishing  a  small  town  to  Bisbee,  .\riz..  where  he  was  general 
weekly,  manager  of  Bisbee  and  Tucson,  dailies 
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tlxv  will  spemi  two  momns. 

John  Lee,  publisher,  Hilo  (Hawaii) 
Press  and  Mrs.  Lee  are  returning  to 
Hilo  after  a  four-week  mainland  visit. 
The  publisher  and  his  wife  visited  San 
Francisco,  Los  .\ngeles,  Yosemite  \’al- 
Icy  and  other  points. 

p.  C.  Lackey,  co-publisher,  Blanchard 
(Okla.)  Ncivs,  and  Mrs.  Lackey  re¬ 
cently  announced  the  birth  of  a  son, 
John  Prentice. 

j  T.  Fain,  Jr.  co-publisher  Hcnder- 
son'ille  (N.  C.)  Times-Netvs  has  lieeii 
elected  a  director  of  the  Hendersonville 
Roury  Club,  and  placed  on  its  program 
committee. 

Leon  Cellman,  editor,  St.  Louis  Jew- 
isk  Record,  has  moved  to  New  York 
to  become  president  of  the  Misrachi 
Organization  of  .\merica,  which  is  ac¬ 
tive  in  the  Orthodox  Zionist  movement. 
He  was  honored  with  a  farewell  dinner. 

Luther  Harrison,  chief  of  the  edi¬ 
torial  page,  Oklahoma  City  Daily  Okla¬ 
homan  and  Evening  Times,  will  speak 
.\ug.  3  at  dedication  of  the  (Jrady 
County  courthouse  at  Chickasha,  Okla. 

L  G.  Walker,  editor,  Chattanooga 
(Tenn.)  Times,  celebrated  his  81st 
birthday  July  20  and  was  the  recipient 
of  many  congratulations. 

Jay  Hennig.  publisher  of  the  Tarpon 
Springs  (h'la.)  Leader,  has  been  chosen 
as  a  member  of  the  Park  Board  of  that 
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XHAT’S  one  thing  Thomas 
J.  Dowling,  circulation  man¬ 
ager  of  The  New  Y ork  W orld- 
Telegram,  writes  about  the 
LITTLE  MARY  MIXUP 
comic  strip. 

This  from  Mr.  Dowling  is 
particularly  significant,  for 
LITTLE  MARY  MIXUP 
has  been  one  of  his  news¬ 
paper’s  star  comics  ever  since 
The  World-Telegram  started 
in  1930.  Five  years’  running 
— and  one  of  the  best  circu¬ 
lation  bets  today!  LITTLE 
MARY  MIXUP  must  be 
good! 

And  the  feature’s  record 
throughout  the  country 
proves  its  popularity  as  con¬ 
vincingly  outside  as  in  New 
York. 


Cullen  Cain  Forrest  Cain 

At  Qayton,  Mo.,  almost  in  the  shad-  owned  by  the  Phelps  Dodge  Copper  Co. 
ow  of  St.  Louis’  three  big  dailies,  Cul-  After  two  years  in  the  desert  country, 
len  Cain  and  his  son,  Forrest,  put  the  he  joined  the  San  Francisco  Chronicle. 
St.  Louis  County  Leader  to  bed  each  From  there,  he  went  to  Chicago  as  edi- 
Thursday,  heave  a  sigh  of  relief  and  tor  of  a  trade  magazine. 

W.  S.  Cady,  former  advertising  l)CKin  preparations  for  the  next  weeks  After  two  years  on  the  magazine,  Mr. 
manager  of  the  Wichita  (Kan.)  Daily  .  Cain  joined  the  Philadelphia  Public 

Beacon,  was  a  Wichita  visitor  last  week.  The  present  partnership  is  the  cul-  pledger  as  staff  columnist.  Two  years 
He  is  now  publisher  of  the  Idaho  State  mination  of  a  close  father  and  son  asso-  i'.--  u.  ioined  the  National  Raseball 
W  and  Pocotelle  (Idaho)  ciation  which  had  its  beginning  many  league  as  manager  of  the  service 

rnftwtc.  Mr.  Cady  stopped  over  with  years  ago  when  the  father  was  carving  ,  *  nosition  he  held  ten  vears 

his  family  en  route  home  from  an  ex-  t'Ut  his  interesting  newspaper  career.  m  u  ■  \f  ^  a  u 

tended  trip  through  the  East.  Cullen  Cain  joined  l^e  Warsaw 

Earl  E.  Naugle  has  been  appointed  Enterprise  as  a  printer’s  devil  spent  most  of  his  early  life  trap- 

f  .u  ^  when  he  was  15  vears  old  He  soon  around  with  his  old  man,  accord- 

becaL  fore^n  ofT/^  ing^o  the  father.  He  showed  no  early 

\Vaii:ir»  P  .  .1*  El  D  u  serving  as  foreman  of  a  plant  in  Fay-  interest  m  newspaper  work.  In  his 

u  Her-  years,  he  went  to  Mena,  teens,  he  got  a  job  in  the  press  room 

of  ti,»  T  **  ^cn  appointed  a  member  Ark.,  as  editor  and  manager  of  the  of  the  Saturday  Evening  Post. 

K  Times.  He  joined  the  Wat'erbury  (Conn.) 

viirropa  One  year  later,  Mr.  Cain  went  to  Republican  as  cub  reporter  and  after  a 

innm  T  '  J  ’  Boyle  of  San  .\n-  Coffeyville,  Kan.,  as  managing  editor  year  went  to  the  Brooklyn  Eagle  as 

'  resigned.  _  ,j£  Journal.  Four  years  later,  he  reporter  horn  Oyster  Bay.  In  1926 

IN  THF  RimiMFCc  rkPinr'c  joined  the  Topeka  State  Journal  as  he  joined  the  New  York  World  and 

API'  UhULt  political  writer.  After  serving  five  was  with  that  paper  until  its  suspen- 

f  L.vRK  HOWELL,  JR.,  general  years  in  this  capacity,  he  was  named  sion  in  1931.  He  then  joined  the  New 

manager,  Atlanta  (Ga.)  Constitu-  managing  editor.  He  held  the  position  York  Post,  where  he  served  until  the 

turn,  and  Mrs.  Howell  and  their  young  two  years.  During  his  service  with  the  depression  caused  a  reduction  of  the 

SOT,  arrived  in  London  last  week,  and  State  Journal,  he  obtained  a  leave  of  editorial  staff. 

plan  to  spend  some  time  touring  Europe,  absence  and  worked  as  staff  man  on  “Then  we  began  to  talk  country 

Herbert  Taylor,  business  manager,  Chicago  Tribune  six  months.  newspaper,”  the  father  said. 
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XtlLKL  a  reason,  oi 
course.  LITTLE  MARY 
MIXUP  —  both  in  the  daily 
strip  and  the  Sunday  color 
page — is  fresh  and  whole¬ 
some  and  young.  It  wins 
every  youngster  and  every 
one  who  ever  was  a  young¬ 
ster. 

You’ll  know  this  the  moment 
you  glance  over  a  few  of  the 
recent  releases.  Let  us  send 
them  to  you,  together  with 
terms.  Address : 


The  Bungle  Fai 

By  Harry  Tuthill 


vertistf' 


is  America’s  Great  Family  Comic 


Daily  Strip  and  Sunday  Page 


Readers  laugh  in  any  weather,  at  George 
Bungle  and  his  amusing  family. 
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(Cimtinued  from  page  31) 


treatment  by  the  National  Guard  camp 
doctor,  Miss  Pelisek  was  returned  to 
her  home  at  Manitowoc. 

Marvin  P.  Cannon,  formerly  of  the 
Omaha  (Neb.)  World-Herald  adver¬ 
tising  staff  has  been  appointed  general 
advertising  manager  of  all  Haverty  fur¬ 
niture  stores  in  the  South,  according 
to  announcement  in  Atlanta. 

John  R.  Needham,  manager,  Centcr- 
znlle  (la.)  Daily  loroeqian  &  Citizen 
has  returned  from  a  8,3()0-mile  vacation 
trip  by  automol)ile  through  the  south 
and  west.  He  left  May  2. 

A.  L.  Lennon,  paymaster  and  office 
manager,  Sioux  City  (la.)  Tribune, 
has  b«n  crowned  champion  of  the  85 
employes  who  entered  the  annual  golf 
tournament.  It  was  his  third  win  and 
he  was  awarded  permanent  possession 
of  the  trophy  offered  by  J.  E.  Winslow, 
advertising  manager. 


IN  THE  EDITORIAL  ROOMS 

WALTER  HARRISON,  managing 
editor.  Daily  •OHahoman  and 
Times,  Oklahoma  City,  returned  re¬ 
cently  from  a  vacation  trip  in  Cuba  and 
Panama.  Mrs.  Harrison  accompanied 
him  on  the  trip. 

Oldham  Paisley,  managing  editor. 
Marion  (Ill.)  Daily  Relntblican,  has 
assumed  command  of  the  Citizen’s  Mili¬ 
tary  Training  Camp  at  Fort  Sheridan, 
Ill.  He  is  a  lieutenant-colonel  in  the 
344th  Reserve  Corps. 
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Stuart.  Advertising  Manager;  James  Wright  Brown. 
Jr..  Service  Manager;  George  H.  Strate.  Clrrehitiofi 
Manager ;  L.  P.  Likely.  Classified  Manager ;  Elizabeth 

McMahon.  Cashier. _ 

London  Office:  c/o  The  Caztcm  Magazine.  Grand 
Buildings.  Trafalgar  Sq..  W.  C.  2.  .\llan  Dela- 
fons.  Manager.  Paris.  Prance.  Office:  16  rue  det  Petits 
Champs,  Sydney  R.  Clarke,  Manager.  Paris  Editor: 
George  Langelaan.  0  Rue  Jules  Duinien.  Tokyo 
Correspondent.  Clarence  A.  Davies,  c/o  Japan  .\dver' 
tiser.  Washington  Correspondent:  General  Press 
Assn..  .Valionol  Press  Club  Building,  Chicago  Office: 

London  Ouaraniee  and  Accident  Building,  dtiO 
North  Michigan  Avenue,  Telephone  Dearborn  6771, 
George  Brandenburg.  Correspondent ;  Pacific  Coast 
Representatives:  Editorial:  Campbell  Watson.  tISt 
Derby  Street,  Berkeley,  Cal.,  and  Ken  Taylor.  Itld 
North  Hobart  Boul.,  Los  Angeles.  Advertising;  Fen* 
ger-Hall  Co.,  Ltd.,  San  Francisco.  tSS  Montgomery 
Street;  Los  Angeles.  1161  8.  Broadway;  battle, 
1006  Second  Avenue, 

International  Year  Book  Number— Containing  circu- 
latimis.  advertising  rates.  News  and  Feature  Ser¬ 
vices.  Names  of  Editors.  Publishers,  and  Depart¬ 
mental  Executives  of  more  than  2.000  newspapers  of 
United  States  and  Canada  with  basic  data  of  leading 
newspapers  of  the  World — last  Saturday  in  January — 
**A.N.P.A.**  numbers  lut  two  Saturdays  in  .\pril — 
Advertising  Convention  number  first  Saturday  in  June — 
Advertising  linage  records  in  March  and  .August — 
Newspaper  rates  and  circulations  in  January  and  July — 
Market  Guide  containing  standardized  merchandising 
and  marketing  data  on  1,400  newspaper  markets 
third  Saturday  in  November — 

Size  of  type  page  8%  z  12  inches — 168  agate  lines 
(12H  oms)  on  four  columns — total  of  672  agate 
lines  to  the  page— 

Largest  type  page  in  the  business  paper  field — 


Iln«.  or  soriei  of  insertiems  m 

follows 

I  L1dc0 

6 

13 

26 

L  52 

site  1  Agate 

Time 

Times 

Times 

Times 

Times 

1  Page  672 

$250 

$225 

$200 

$190 

$168 

,‘S  Page  336 
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120 

110 

100 

95 

Page  168 

75 

70 

65 

60 

55 

Hi  Page  84 

50 

45 

40 

33 

30 

^  Page  42 

30 

25 

20 

17 

16 

Hie  single  column  forty-two  line  rate  maker  card  at 
a  cost  of  616  per  week  earns  as  low  a  rate  on  a 
S2-time  basis  as  any  other  scheilule.  namely.  1168 
per  page:  |05  half  page:  $56  quarter  page. 
Classified  rates:  75c.  per  agate  line  one  time;  6te. 
oer  agate  line  four  times. 

Situations  wanted:  50c.  per  agate  line  one  time; 
40c.  per  agate  line  three  times  (count  six  words  to 
the  line). 

Subscription  rates :  By  mail  payable  in  advance 
United  States  and  Island  Possessions  $4  per  year; 
Canada  $4.50;  Foreign  $5. 

Charter  Member  of  the  Audit  Bureau  of  Circulations 
with  an  average  certified  **A.B.C.**  as  follows: 


Six  Montbs 

Ended 

Net 

Paid 

Total  Dis¬ 
tribution 

December  31.  1934 . 

9.651 

10,607 

“  1933 . 

8,625 

9,819 

“  1932 . 

9,337 

10,488 

“  1931 . 

10,116 

11.1-20 

«  1930 . 

10,403 

11,417 

«  1929 . 

10.180 

11,564 

“  1928 . 

8.967 

10.019 

John  Terrell,  formerly  of  the  Chicago 
Daily  News,  the  Chicago  Herald-hx- 
aminer  and  the  Chicago  City  News 
Bureau,  has  become  a  general  assign¬ 
ments  reporter  for  the  Salt  Lake  Trib- 
tme. 

Louis  Gladwell,  former  college  reiKir- 
ter  for  the  Ogden  (Utah)  Standard- 
Ilxamiiier,  is  now  covering  the  federal 
branch  run  for  the  newspaper  and 
working  on  the  copy  desk  three  days 
l)er  week. 

Roy  White,  of  the  Atlanta  Constitu¬ 
tion;  PM  Miles  of  the  Journal  and 
Jimmy  Bums,  of  the  Georgian,  are  as¬ 
sisting  Willie  Livingstone,  the  Ingleside 
professional,  in  arrangements  for  the 
annual  newspaix-r  golf  tournament  to  be 
played  during  the  week  of  July  29- 
August  3  at  Avondale  on  the  Forrest 
Hills  course. 

f.len  Perrins,  telegrajdi  editt)r,  Ogden 
(Utah)  Standard-Examiner ,  and  Eihtor 
&  PuBi-iSHER  correspondent,  has  left  on 
a  ten  days’  vacatioti  camping  and  fishing 
trip  in  the  Rockies.  .\s  author  of  Sol, 
humor  column  of  the  pajier,  he  promises 
readers  some  of  the  big  ones — that  don't 
get  away. 

Rol)ert  McCall,  who  worked  on  sev¬ 
eral  dailies  in  Southern  Texas,  has 
joint'd  the  Sioux  City  (la.)  Journal  staff 
as  city  hall  reporter.  He  succeetls 
Waldo  Wiese. 

Robert  Sprinkle,  formerly  of  Carroll 
(la.)  Daily  Xezes,  iias  joined  the  'iioiix 
City  (la.)  Tribune  staff  as  city  hall  re¬ 
porter,  succeeding  John  R.  Rose,  who 
joined  the  .Associated  Press  at  Pierre. 
S.  D. 

Sandford  F.  Brandt.  Efonston  (Ill.) 
Nezcs-Index  city  hall  rei)ort?r  and  busi¬ 
ness  jiage  editor,  has  re.-igned  to  join 
ihe  publications  dci>artment  of  .Address- 
ograph- Multigraph  Company,  Cleveland. 
Willard  lofiannsen,  News-Index  ])olice 
reiK)rter,  succeeds  Brandt.  Max  Karant 
replaces  Johannsen  as  (wlice  reporter. 

-Allen  Quinn  of  the  Kansas  City  Jour¬ 
nal-Post  rewrite  staff,  is  author  of 
weekly  articles  in  that  newspai)er  des¬ 
cribing  fishing  and  outing  resorts  in 
Missouri.  The  articles  have  been  pro¬ 
ductive  of  advertising  from  tho.se  re¬ 
sorts. 

J.  Fisher  Rothermel  is  filling  in  as 
associate  editor  of  the  Birmingham 
(.Ala.)  Age-Herald  in  the  absence  of 
Ted  Van  de  N’eer  who  recently  suffered 
a  nervous  breakdown. 

George  Sisler,  Jr.,  of  the  St.  Louis 
Globe-Democrat  sports  staff,  will  enter 
Colgate  University  in  September  as 
holder  of  a  scholarship  won  by  his 
scholarship  and  all  around  ability,  par¬ 
ticularly  as  a  former  first  baseman  and 
manager  of  the  .American  League  club 
at  St.  Louis. 

George  Leo  Patterson,  of  the  Denz'er 
Post  editorial  staff  and  president  of  the 
daily’s  ‘‘OutdcKir  University.”  gave  his 
2006th  lecture  on  astronomy,  or  “Sky 
Guidance,”  July  14.  Mr.  Paterson,  has 
spoken  on  that  subject  in  all  parts  of 
the  country. 

John  Brewer,  oil  editor,  San  Angelo 
(Tex.)  Standard-Times,  is  organizing 
an  oil  dejiartment  for  the  Corpus  Christi 
(Tex.)  Caller-Times. 

George  Daley,  sports  editor.  New 
York  Herald  Tribune,  left  for  Lake 
George,  New  York,  July  22,  to  pass 
another  three  weeks  recuperating  from 
a  serious  illness  before  returning  to 
work  about  .Aug.  15.  He  was  con¬ 
fined  to  a  hospital  for  seven  weeks 
before  going  to  I-ake  George. 

Ray  Krimm  has  left  the  copy  desk 
of  the  Nezv  York  Herald  Tribune  to 
join  the  Paris  Herald,  Furojjean  edition 
of  the  nailer,  and  sailed  for  France  Julv 
17. 

Howard  Burba,  Sunday  editor.  Day- 
ton  (O.)  Daily  Nezi's,  and  George  D. 
.Antrim,  president  of  the  Gem  City  Ice 
Cream  comi>any  of  Dayton,  have  pur¬ 
chased  the  historic  tavern  “Cascade 
Tavern,”  site  of  the  long-famous  water¬ 
falls  and  gorge  at  West  Milton,  Ohio. 
The  deal  was  made  for  investment  pur- 
ptises  only,  the  new  owners  have  an¬ 
nounced. 


FOLKS  WORTH  KNOWING 


MISS  .MARJORY  -M.  FISHER, 
music  editor  of  the  San  Francisco 


iVl  music  editor  of  the  San  Francisco 
Neii’S,  has  turned  inventor.  Proof 
of  the  success  of 
her  invention  lies 
in  the  fact  that 
not  only  has  she 
obtained  a  patent 
l)ut  she  also  has 
made  sales  of  her 
product. 

The  invention 
i  s  designed  for 

violinists.  It  con- 

si.sts  of  a  combi¬ 
nation  chin  rest 

and  shoulder  pad 
that  eliminates 

Marjokv  .M.  Fisher  of  the 

Violin  s  tone  from 

contact  with  the  body,  according  to 
Miss  Fisher. 

It  is  Miss  Fisher's  contention  that 

many  artists  kill  the  tone  before  the 
fiddle  touched  the  .strings  by  the  use  of 
certain  type  of  rests.  For  that  reason 
she  had  some  time  ago  adopted  the  use 
of  a  home-made  device. 

Freer  and  more  resonant  tone  qual¬ 
ity  than  that  (lossible  otherwise  is 
claimed  for  the  invention,  called  Free- 
Ur-Toiie.  Endorsement  of  the  rest  by 
Louis  Persinger  and  other  artists  is 
reported. 

Miss  Fisher  has  been  a  music  critic 
for  the  News  during  the  past  six  years. 
Dislike  for  teaching,  the  usual  task  for  a 
violinist  who  is  not  at  the  very  top — 
“where  1  never  pretended  to  lie” — 
caused  her  to  enter  newspaiier  work, 
she  .said  candidly. 

Since  schtKil  days  she  has  been  corre¬ 
spondent  for  Musical  America.  She  also 
formerly  covered  Coast  music  and 
drama  events  for  the  Christian  Science 
.Monitor. 


Nezes,  June  20,  Pioneer  .Anniversarj 
edition,  46  pages. 

Oklahoma  City  Oklahoma  Sew$ 
June  30,  A’acation  and  Recreation  sec¬ 
tion,  tabloid  size. 

Allendale  (S.  C.)  County  CitiuH,\l. 
liage  farm  section  July  18,  includi^ 
tributes  by  H.  A.  Wallace,  Secretary 
of  .Agriculture,  and  J.  Roy  Jones,  state 
commissioner  of  agriculture. 

.llbany  Evening  Nezvs  and  the 
Knickerbocker  Press,  July  17  and  July 
18,  siiecial  electrical  and  home  comfort 
editions,  each  16  pages,  tabloid. 


C.  B.  Allen,  aviation  editor,  Nezv 
York  Herald  Tribune,  was  in  Detroit 
this  week  covering  the  .All-.American 
-Aircraft  Show. 

Frank  Shalters  left  the  Philadelphia 
Ezvning  Ledger  copy  desk  recently  to 
take  a  similar  position  on  the  Nezv  York 
Daily  Nezvs. 

Carl  F.  Meyer,  secretary  of  The 
Milwaukee  (W'^is.)  Press  Club  and  a 
correspondent  for  Editor  &  Pubt-ishi-R 
has  returned  to  his  duties  following  an 
apiiendectomy  at  St.  Joseph’s  hospital 
July  6.  His  brother,  Eric  Meyer, 
"pinch  hit”  during  the  two  week  period. 

Walter  E.  Schneider,  feature  editor. 
Philadelphia  Ez'ening  Ledger,  and  Phil¬ 
adelphia  correspondent  for  Editor  & 
Publisher,  has  returned  from  a  vaca¬ 
tion  in  the  Poconos  and  at  several  shore 
resorts. 

Richard  Yaffe.  copy  desk,  Philadel¬ 
phia  Inquirer,  has  joined  the  Philadel¬ 
phia  Ezvning  Ledger  copy  desk. 

-Al  Wolf,  Omaha  (Neb.)  IVorld- 
Herald  golf  writer  for  the  past  nine 
years,  has  resigned,  effective  August  1. 
to  make  his  home  in  California.  His 
successor  has  not  been  announced  vet. 


WEDDING  BELLS 

FR.ANK  L.  DENNIS,  night  city  edi¬ 
tor.  Boston  Herald,  to  Miss  Kath¬ 
erine  Wright,  daughter  of  Mr.  and 
Mrs.  Nathaniel  Wright,  -Miami,  Okla, 
there.  July  1(). 

George  H.  Holsteii,  Jr.,  reiwrter,  A'nr 
Brunszeick  (N.  J.)  Daily  Home  Nnes 
and  .S’unday  Times,  to  Aliss  Eleanor  L 
Wuester,  July  20  in  the  Reformed 
Church.  Pompton  l.akeks,  N.  J. 

Martin  J.  Knop,  of  the  classified  de- 
l>artment,  Indianapolis  Star,  to  .Miss 
-Mice  Spies  of  t^olumbiis,  Ind.,  at  In- 
dianaiMilis,  June  8. 

Ray  L.  Horsch,  city  editor,  Hretr- 
hill  (.Mass.)  Sunday  Record,  to  Miss 
.Margaret  D.  Butler,  society  editor,  Sun¬ 
day  Record,  at  St.  James’  Rectory, 
Haverhill,  July  11. 

Jack  Thompson,  Moline  (111.)  Dis¬ 
patch  reporter,  to  Evelyn  Baxter,  in 
Chicago  recently. 


ASSOClA'nONS 

KE.  KELLENBERfiER  of  the 
•Union  Switch  and  Signal  company 
was  elected  president  of  the  Pittsbc*ch 
.Advertising  Club  at  its  recent  annual 
meeting.  Sam  K.  Smith,  of  .Sam  K 
Smith  and  .Associates,  was  named  via 
president;  J.  -A.  Cullison,  National  Fire¬ 
proofing  Corporation,  secretary,  anc 
I'red  W.  Morgan,  Bell  Telephone  Com¬ 
pany,  treasurer.  Following  were  elected 
to  the  lioard  of  governors:  W.  C.  .Ar¬ 
thur,  F.  -A.  Ensign  .Agency;  William 
E.  Jackson,  of  Radio  Station  KDKA: 
Harold  Perkins,  Pittsburgh  Press;  Jos¬ 
eph  Schewe,  B.  K.  Elliott  Company, 
and  Julius  Schmidt,  Eddy  Press  Cor¬ 
poration. 

Inaugurating  a  series  of  Saturday 
night  parties  at  “Newsland  Roof’  atop 
the  Medical  .Arts  building,  the  News¬ 
paper  Men’s  Club,  Memphis,  Tenn. 
siHinsored  a  dance  July  20.  Curley 
Bruner  is  chairman  of  the  house  com¬ 
mittee.  Herliert  L.  Harjier,  attorney, 
was  the  first  speaker  in  a  series  oi 
lectures  covering  newspaper  subjects, 
at  a  meeting  of  the  club  held  July  24 
Over  100  members  of  the  Philadel¬ 
phia  Club  of  Advertising  Women  wert 
present  at  the  installation  dinner  held 
recently  on  the  roof  of  the  -Adelphi 
Hotel.  The  new  officers  are:  Fxlitl: 
E.  Ellsworth,  president ;  Elsie  E 
Weaver,  vice-president;  Clare  V.  Fey. 
treasurer;  Qiarlotte  M.  Bobb,  corre¬ 
sponding  secretary;  Elizabeth  V.  Wil¬ 
son,  recording  secretary ;  directors 
Nan  M.  Collins,  .Alice  M.  Rudy,  Esthe 
-A.  S'.  Wass,  Marie  V.  Kelly. 


SPECIAL  EDITIONS 

COLTH  BEND  (Ind.)  Nezvs-Times, 
^  July  21.  “South  Bend.  City  of 
Homes,  Industry  and  Progress,”  20- 
page  tabloid  section. 

Madison  (Wis.)  State  Journal.  July 
17.  Summer  A'^acation  Section,  12-i)age 
tabloid  size. 

Madison  (Wis.)  Cafntal  Times,  July 
17.  Summer  Vacation  Section,  12  pages 
tabloid  size. 

.Yaslizdlle  (Tenn.)  Banner,  July  19. 
Piggly  Wiggly  anniversarv  section,  10 
pages,  full  size. 

South  Bend  (Ind.)  Tribune,  Home, 
Industry  and  Progress  Edition,  20  pages 
tabloid  size,  recently. 

Richmond  (Va.)  Times-Dispatch, 
July  21,  refrigeration  and  air-condition¬ 
ing  section,  10  pages,  full  size. 

Ogden  (Utah)  Standard-Examiner, 
July  21,  Pioneer  Days  Edition. 

Salt  Lake  City  (Utah)  Deseret 


CHANGES  OF  OWNERSHIP 

W.  O.  Ray,  Tishomingo,  Okla,  statt 
sMiator  from  the  26th  district  has  pur¬ 
chased  85  per  cent  of  the  stock  in  tht 
Tishomingo  Johnston  County  Capital- 
Democrat,  S.  Hardy,  editor,  announced 
this  week.  Mr.  Ray  who  will  be  editor 
and  write  a  personal  column  daily  prO" 
(loses  to  change  the  weekly  to  a  daily 
by  Aug.  1 5.  Grady  White,  present  pub¬ 
lisher,  will  be  associated  with  Ray. 


NEW  PAPER’S  STAFF  NAMED 

W.  S.  O’Brien  has  been  named 
editor  of  the  Maryszille  (Cal.)  Star, 
it  is  announced  by  Arthur  W.  Gluck- 
man,  Sr.,  publisher  and  sole  owner  ot 
the  new  paper.  Gardner  Griffith. 
Robert  G.  Bamford  and  -Arthur  Wi- 
Gluckman,  Jr.,  have  been  named  mem¬ 
bers  of  the  advertising  department  with 
Roy  Sweeney  in  charge  of  circulation. 
Mrs.  C.  Iden  is  accountant  and  R.  P- 
.Anderson,  composing  room  foreman 


/ 
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Give  your  news  broadcasts  the  best 
send-off !...  w;ffi  Western  Electric  equipment 


More  anti  more  progressive  newspapers  Laboratories  to  meet  specific  needs. 


Western  Electric  5  Kilowatt  Transmitter 
at  WTC.N:  The  Minneapolis  Tribune — 
Sl  Paul  Press -Dispatch  station.  This  is 
oneof  about  40  Western  Electric  equipped 
stations  owned  or  operated  by  newspapers. 


are  going  on  the  air.  When  you  get 
ready  to  operate  your  own  station,  play 
safe  on  the  quality  of  your  transmission 
— use  Western  Electric  equipment. 

Western  Electric  microphones,  ampli¬ 
fiers  and  transmitters  are  backed  by  53 
years’  experience  in  making  Bell  Tele¬ 
phones  and  other  sound-transmission 
apparatus.  Each  broadcasting  installa¬ 
tion  is  engineered  by  Bell  Telephone 


Among  the  more  than  300  Western 
Electric  stations  in  the  United  States, 
you’ll  find  such  outstanding  leaders  in 
high-fidelity  transmission  as  WTCN, 
WOR,  KMBC,  KHJ  and  KFRC. 

For  full  information  on  equipment 
to  meet  your  paper’s  needs,  write  to 
Graybar  Electric  Co.,  Graybar  Building, 
New  York,  N.  Y.  —  or  telephone  Gray- 
bar’s  nearest  branch. 


Western  Electric 

Distributed  by  GRAYBAR  Electric  Co. 


radio  telephone  broadcasting  equipment 
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NBC  SALUTES  THE 

NEWSPAPER 


HE  IDEALS,  AIMS  AND  ACCOM- 
PLISHMENTS  OF  NEWSPAPERS  AND  RADIO 


ARE  ESSENTIALLY  ALIKE*  AS 
MAJOR  MEANS  OF  NATIONAL 
COMMUNICATION,  THEY  JOIN 
FORCES  MANY  TIMES  TO  TRANS¬ 
MIT  NEWS  OF  VITAL  SIGNIFI¬ 
CANCE  *  AS  ADVERTISING 
MEDIA,  THEY  ARE  MOST  FRUIT¬ 
FUL  OF  RESULT  WHEN  WORKING 
TOGETHER  *  IN  FACT,  FROM 
EVERY  ANGLE— NEWS,  ADVER- 

— THE  PEOPLE 


TISING,  EDUCATION,  ENTER¬ 
TAINMENT— THE  PRESS  AND  THE 
MICROPHONE  COMPLEMENT 
EACH  OTHER  *  AND  SO  THE 
NATIONAL  BROADCASTING 
COMPANY,  IN  BEHALF  OF  RADIO, 
SALUTES  THE  NEWSPAPER,  AND 
OFFERS  CONTINUED  COOPERA¬ 
TION  IN  SERVING  THE  INTERESTS 
OF  THE  SUPPORTERS  OF  BOTH 
OF  AMERICA. 


NATIONAL  BROADCASTING  COMPANY  •  INC 

A  RADIO  CORPORATION  OF  AMERICA  SUBSIDIARY 

NEW  YORK  CHICAGO  SAN  FRANCISCO 


The  T^uttonal  Broadcastwg  Company  reiterates,  for  1935.  this  greeting 
which  appeared  in  Editor  &  Publisher’s  Golden  Jubilee  Issue  of  July  21st. 
1934  —  adding  to  these  sentiments  the  conviction  that  newspaper'radio 
relationships  have  since  progressed  and  improved,  fostered  by  frani{  and 
open  discussion  of  mutual  problems.  There  are  today  thirty'one  newspaper 
owned  or  affiliated  radio  stations  associated  ivith  the  J^BC  T^etworlis. 


* 


CAMPBELL  ASKS  NEW 
DRUG  BILL  CHANGES 


IOWA  DAILY’S  CRUSADI 
BRINGS  LIBEL  SUIT 


usually  prevails  in  news  broadcasts.  ,io„  Atlw  $50,000  _ 

hollowing  the  tailoring  and  the  new  c  c 

.Iress  the  copy  is  then  passed  along  to 

-Mr.  Hurd  who  {lasses  uiion  its  merits.  Hold  Back  PriTe 

Following  the  editing  process  it  is  (Special  to  Editor  it  Pvblishu) 

then  typed  on  a  thin  zinc  plate  in  an  C'epar  Kapids,  la.,  July  22— Noti# 
electric  typewriter.  (An  electric  type-  of  the  filing  of  a  $50,(X)6  libel  suit  i 
writer  being  used  to  gain  an  even  touch  .Marshalltown,  la.,  against  the  CeiU 
to  the  imprint  on  the  zinc  sheet.)  This  Rat>ids  Gazette  and  its  editor.  Vent 
plate  is  proofed  and  dispatcher!  to  the  Marshall,  hy  the  law  firm  of  Boardna 
press  room,  where  under  the  guidance  of  and  Cartwright  of  Marshalltown,  ha*i 
John  C.  Wilson,  assistant  superintend-  l>een  served  on  John  L.  Miller,  preside 
ent  tile  press  nM)ni,  it  is  inserted  in  of  the  (iazette  Company,  and  Mr.  M»r 
the  inultilith  machine  which  through  the  sh  "  *'  ' 

process  of  off-set  printing  prefiares  it  w 
on  legal  size  pajier.  The  inultilith  is 
callable  of  handling  5,000  sheets  per 

hour.  The  Monitor  issues  7,000  copies  „ _ r _ ... 

daily  for  the  broadcast  manuscript.  Harold  M.  Cooper,  resigned  chaiman 

The  copy  for  the  first  few  pages  of 
the  manuscript  is  started  alxiut  8 :30 
a.  Ill.  so  that  every  hour  in  the  morning 
there  are  usually  three  or  four  of  the 
zinc  plates  lieing  dispatched  to  the  press 
r<K>ni.  .\t  twelve  forty-five  the  last 
plate  has  been  typed  and  is  ready  to  be  . 
printctl.  The  printed  sheets  are  sent  ^ 
to  the  bindery  and  are  dispatched 
through  the  mail  at  three  o’clock 
promptly. 

Hie  average  wording  of  the  individual 
news  items  is  not  over  220  words  to 
an  item.  Enough  copy  is  embodied  in 
each  manuscript  for  a  thirty  minute 
broadcast.  As  a  result  some  stations 
give  two  broadcasts  daily  of  fifteen  min¬ 
utes  each. 

It  has  been  roughly  estimated  that 
the  time  value  of  the  smallest  station 
amounts  to  two  thousand  dollars  per  m 
year.  The  total  value  of  all  stations 
time  now  presenting  this  news  feature 
is  estimated  at  800,000  dollars  annually. 

I'his  time  is  granted  free  and  in  no  way 
is  there  any  commercial  sponsorship.  appeal  wi 

.\t  the  present  date  a  survey  of  the  „  ®  may 
stations  has  shown  that  with  the  187 
stations  throughout  the  United  States  *' 
and  Canada  there  is  a  listening  audience  '  ^ 

of  fen  million. 


hicii  handles  the  Cedar  Rapids  pape 
at  Marshalltown  also  was  named  a  de. 
fendant. 

Boardman  and  Cartwright  representtc 

„  - — Joi 

the  Iowa  Liquor  Commission,  when  tin 
latter  was  tried  and  convicted  in  Od* 
Rapids  la.st  February  on  clwges  oi 
violating  the  state  liquor  act.  The  con¬ 
viction  was  appealed  with  the  Marshall¬ 
town  attorney  still  acting  for  Coo^. 

Their  suit  results  from  the  assertki 
igned  iiage  one  editorial  on 
),  that  Cooper’s  attorneys  had  in 
in  “stalling  strategy’’  in 
their  briefs  in  connection  with  the  an 
peal  to  the  state  supreme  court  ’I* 
editorial  was  captioned  “Struggling  | 
Escape  a  Showdown.’’ 

Responding  to  an  Associated  Pr» 
request  for  a  statement,  Marshall  4 
dared,  “One  must  expect  these  thin$ 
when  in  a  campaign  such  as  the  Gn 
zett?  has  been  waging.  We  are  rea^ 
to  go  into  court  anywhere,  at  any  ti* 
for  this  or  any  other  trial  forced  on  n 
connection  with  our  fight  for  goven- 
mental  and  {lolitical  decency  in  Ion 
but  that  does  not  mean  that  we  enjm 
litigation,  for  we  do  not. 

"The  complete  record  of  the  Coofa 


the  protection  of  the  consumer,  he  editing  the  Monitor  staff  approaches  the 
pointed  out.  deld  with  a  new  manner  of  news  pres- 

This  point  was  disputed  by  Rep.  entation. 

Edward  A.  Kenney  of  New  Jersey,  who  Under  the  direction  of  Volney  D. 

questioned  the  ability  of  the  Department  Hurd,  assistant  to  the  executive  editor, 
of  .\griculture  effectively  to  control  the  radio  department  of  the  daily  is  a 
false  advertising.  highly  systematized  and  coordinated 

Dr.  Norman  W.  Barritt,  representing  staff.  Efficiency  is  the  key  note  in  the 
the  New  Jersey  Medical  Society,  made  work  of  gathering,  selecting,  and  edit- 
a  pointblank  request  for  a  congressional  ing  the  daily  broadcast  manuscripts  that 
investigation  of  the  present  food  and  are  issued  every  day  except  Sunday  and 
drug  control  by  the  Department  of  legal  holidays.  These  manuscripts  are 
-Agriculture  before  the  Cojieland  bill  prepared  daily  and  mailed  to  the  station 
shonW  be  considered.  managers  of  one  hundred  and  eighty- 

Dr.  Barritt  presented  the  views  of  his  seven  stations  throughout  the  North 
association  in  the  form  of  a  resolution  .American  Continent, 
adopted  by  the  societ’'  at  its  state  con-  Growing  with  the  increase  in  the  de- 

vention  at  .Atlantic  City,  May  2,  1935.  mand  for  this  new  phase  in  journalism,  -  -  -  -  --  -  — 

Dr.  Barritt  stated,  that  the  society  had  the  radio  department  has  l)een  granted  Joseph  (Mo.)  News-Press  to  assistant 
long  studied  the  administration  of  the  a  larger  room  for  their  staff  and  equip-  managing  editor,  it  was  announced  July 
Wiley  Pure  Food  and  Drug  law,  and  ment  on  the  fourth  Hoor  of  the  Publish-  17  by  H.  .A.  Sprague,  publisher  of  the 
requested  a  congressional  investigation,  ing  house.  The  broadcasts  that  are  .News-Press  and  the  Gazette.  Mr. 
inspired  by  the  thonp^ht  that  the  present  made  daily  from  tlie  Monitor  are  an-  Burrowes  will  be  assistant  to  C.  L. 
law  is  not  being  properly  enforced. 

Before  completing  his  testimony. 

Lampl)ell  suggested  several  amendments 
to  the  present  draft  of  the  bill.  The 
l>rovision  which  protects  any  dealer 
from  prosecution  for  advertising,  in 
good  faith,  outlawed  products  providing 
that  the  sale  and  distribution  is  solely 
directed  within  the  state  affected,  should 
be  changed,  he  insisted.  .Any  dealer 
who  does  not  “introduce  into  or  re¬ 
ceive’’  outlawed  products,  shall  be 
granted  immunity  for  false  advertising, 
in  good  faith,  if  directed  to  a  local  state 
area,  said  Campbell.  Manufacturers 
then  will  not  be  able  to  utilize  local 
outlets  for  restricted  intrastate  distri¬ 
bution  for  their  outlawed  products. 

Campbell  also  suggested  that  the  bill 
be  amended  to  punish  producers  of 
“grossly  deceptive”  goods  along  witli 
those  who  manufacture  products  im¬ 
minently  injurious  to  health.  He  cited 
for  an  illustration,  a  product  for  diabetes 
that  is  a  brew  of  a  low  grade  of  wheat. 

The  product,  though  not  harmful  to 
one’s  health,  is  “grossly  deceptive”  in 
that  it  does  not  cure  diabetes. 

In  a  brief  introduced  by  Rep.  William 
P.  Connery  of  Massachuetts  the  Lydia 
Pinkham  interests  challenged  the  right 
and  ability  of  the  Department  of  .Ag¬ 
riculture  to  control  the  false  advertising 
provisions  of  the  bill.  Wgitten  by 
William  P.  Jacobs  of  the  Institute  of 
Medicine  Manufacturers,  the  brief 
stated  that  advertising  is  at  present 
effectively  controlled  by  the  FTC  and 
that  “dual  control  of  advertising’’  would 
be  expensive,  unwieldly  and  cause  ser¬ 
ious  complications. 


Individual  motor  units 
displaced  belts  and  pulley 
For  sreater  Flexibility 

"MMPROVEr" 

Is  the  demand  of  Progress 


"Greater  Flexibility”  has  been  the  motive  power  in  brinsins  about  many 
developments  in  Wood  Dry  Mats.  Givins  special  attention  to  the  require* 
^  ments  of  individual  newspaper  plants,  has 

shown  the  necessity  for  this  sreater  flexibility 

this  need  has  been 

a  "natural”  for  Wood  because  "Improve!' 
is  the  Wood  keynote. 


The  Intertype  Composing  Stick 
-Aitachment  Increases  the  Range 
oi  any  Intertype  to  hill  60-point 


FLONC  a»P(»AIION 


WOOD  DRY  MATS  ARE  NOW  USED  BY  A  MAJORITY  OF  THE  DAILIES. 


/ 


■•ia  3  ■  •^m-9S‘M-  fe»a,e-g-B.g 
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The  new  RCA  5-C  High  Fidelity 
Broadcast  Transmitter.  5,000  watts 


practically  avary  nawspapar  station  usas  soma 
KA  sqalpmant,  tha  following  Incorporato  comploio 
RCA  tronsmlttars 

ISW,  Portland  Oregonian,  Portlond,  Oregon. 

Wil,  Garden  City  Telegram,  Garden  City,  Kansas. 

WC,  Houston  Post,  Houston,  Texas. 

®IT,  Dei  Moines  Register  &  Tribune,  Des  Moines,  Iowa. 

Oes  Moines  Register  &  Tribune,  Des  Moines,  Iowa. 

The  Ardmoreite,  Ardmore,  Oklahoma. 

'*'I£N,  Buffalo  Nows,  Buffalo,  N.  Y. 

The  Jewish  Daily  Forward,  Now  York,  N.Y.  (Affiliated). 
hllAA,  Dallas  News  and  Journal,  Dallas,  Texas. 

Greenville  News-Piedmont,  Greenville,  S.  C 
Rock  Island  Argus,  Rock  Island,  Illinois. 

*^10,  Dayton  Daily  News,  Dayton,  Ohio. 
j**A,  Madison  Times  &  Wisconsin  Stote  Journal,  Madison,  Wis. 

I  Capper  Publications-Topeka  Capital,  Topeka,  Kansas. 
I'^XlS.Waterbury  Republican  and  American, Waterbury,Conn. 

Doily  Oklahoman,  Oklahoma  City,  Okla. 
j*QBC,  Vicksburg  Post,  Vicksburg,  Mississippi. 

Winston-Salem  Journal  &  Twin  City  Sentinel, 

I  Winston-Salem,  N.  C. 

VTAG,  Worcester  Telegram  &  Gazette,  Worcester,  Mass. 

*^AR,  Norfolk  Ledger  Dispatch  &Virginian  Pilot,  Norfolk,  Vo. 

Asheville  Citizen  &  Times,  Asheville,  N.  C. 

^SW,  Pittsburgh  Post-Gazette,  Pittsburgh,  Po. 


RiH  mnnuf ncTURinc  co.,  inc. 

TRANSMITTER  SECTION  •  CAMDEN,  N.V 


The  Federal  Communications  Commission  has  granted  four — and 
only  four — applications  for  High  Fidelity  experimental  broadcast 
assignments.  Three  of  these  stations  are  RCA  equipped:  W1XBS 
(the  Waterbury  American  and  Republican);  W6XAI,  Bakersfield, 
Calif.;  and  W9XBY,  Kansas  City,  Mo.  Since  these  licenses  (accom¬ 
panied  by  highly  prized  privileges)  are  only  issued  to  stations 
which  con  prove  that  they  are  in  a  position  to  make  some  ex¬ 
tremely  valuable  contribution  to  the  advancement  of  broadcasting, 
RCA  is  particularly  proud  of  its  record.  Not  every  station  can  obtain 
such  an  assignment,  but  any  station  con  have  RCA  High  Fidelityl 


Every  operator  of  a  broadcast  station  strives  for  the 
largest  possible  audience  of  pleased  listeners.  Only  by  realizing  this  aim  can  his 
efforts  and  investment  be  justified,  can  he  obtain  revenues  approaching  the  max¬ 
imum  potential. 

This  is  the  underlying  reason  behind  the  selection  of  RCA  broadcast  transmitters 
by  such  well-known  newspapers  as  the  Portland  Oregonian,  the  Dallas  News 
and  Journal,  the  Houston  Post,  the  Des  Moines  Register  and  Tribune,  the  Dayton 
News,  the  Buffalo  Evening  News,  the  Worcester  Telegram  and  Gazette,  the 
Waterbury  American  and  Republican,  and  many  others. 

Larger  audiences,  more  satisfied  audiences,  go  with  RCA  equipment.  Operators 
like  the  advanced  technical  features,  listeners  like  the  results.  The  overwhelming 
preference  of  both  for  RCA  equipment  is  proved  by  the  fact  that  over  half  the 
broadcasting  power  in  the  United  States  was  installed  through  RCA  I 

If  you  are  considering  installing  or  improving  a  broadcast  station,  write  or  wire 
for  information. 


Install  the  equipment  chosen  not  only  by  the  leading  news¬ 
paper  stations,  but  by  the  better  broadcasters  of  every  type 


A  COMPLETI  SYSTEM  OF  RADIO  BROADCAST 
EQUIPMENT,  ALL  CAREFULLY  COORDINATED 
FROM  MICROPHONE  TO  ANTENNA 
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Editor  &  Publisher  for  July  27,  1  935 


_ Circulation _ 

25,000  AT  FESTIVAL  IN 
NEW  YORK 

6,000  Singers  and  Musicians  Ac¬ 
claimed  At  New  York  Journal 
Event — Gov.  Lehman  Requests 
Affair  Be  Held  Annually 

With  6, (KM)  amateur  siiiRers  and  musi¬ 
cians  takiiiR  part  and  an  audience  of 
25, (KH)  not  including  over  5,lMHI  on  Qh)- 
gan  Bluff  and  surrounding  territory 
the  .VcTi’  York  Ejvning  Journal  held  its 
first  Summer  Music  h'estival,  at  the 
Polo  Grounds,  in  New  York  City, 
July  20.  The  musical  festival  was  the 
climax  of  a  series  of  auditions  in  which 
more  than  2,()0()  amateur  singers  in¬ 
cluding  vocalists,  mi.xed  choruses,  hands 
and  fife  and  drum  corps  from  three 
states  participated. 

More  than  86  band  units  had  parti¬ 
cipated  in  the  preliminary  contests  that 
were  held  on  Saturday  morning  to  se¬ 
lect  the  winners  of  various  groups,  "nie 
committee  was  headed  by  Paul  White- 
man,  well  known  orchestra  conductor. 

Governor  Herbert  H.  Lehman,  of 
New'  York,  was  introduced  by  Lee  11. 
Olwell,  publisher  of  the  Journal,  and  in 
a  brief  speech  said  in  part,  "To  unite 
thousands  of  music  lovers  in  this  man¬ 
ner  and  with  a  common  purptise  is  a 
most  creditable  and  meritorious  act. 
It  is  moreover  a  great  plan  to  use 
such  a  splendid  medium  as  a  means  of 
raising  funds  for  one  of  our  greatest 
cliarities.  I  wish  to  express  my  thanks 
to  Mr.  Ohvell  and  Mr.  William  Ran¬ 
dolph  Hearst  for  according  me  the 
privilege  of  appearing  here  and  parti¬ 
cipating  in  a  community  enterprise  of 
this  kind.  May  I  sincerely  hope  that 
this  great  festival  liecome  an  annual 
event  ?’’ 

In  his  introduction  of  the  Governor, 
Mr.  Olwell  welcomed  the  vast  audience 
and  said  in  part : 

“Mr.  Hearst  believes  that  .America 
needs  more  community  singing  get- 
t<jgethers  of  this  kind,  that  more  atten¬ 
tion  should  be  paid  to  the  musical  tal¬ 
ents  of  the  young,  that  community  sing¬ 
ing  will  develop  a  neighborliness  not 
possible  in  any  other  kind  of  gathering. 

“Through  music,  Mr.  Hearst  feels 
people  may  tune  in  with  the  feelings  of 
one  another  and  develop  a  new  under¬ 
standing,  a  new  community  spirit  of 
friendliness  and  helpfulness.” 

The  evening  open^  with  a  parade 
in  review  formation  of  the  86  band 
units  which  had  participated  in  the 
preliminary  events  earlier  in  the  day. 
Following  the  parade,  Lyle  V'an  intro¬ 
duced  Major  Edward  Bowes,  as  mas¬ 
ter  of  ceremonies,  who  introduced  tlie 
winners  in  the  following  classification : 
Junior  Open  Class  Drum  Corps; 
Highest  Rated  Competitive  Band; 
Veterans  of  Foreign  Wars  Class  Drum 
Corps;  Open  Class  Senior  Drum  Corps 
and  -American  Legion  Class  Drum 
Corps.  The  two  winners  in  the  ama¬ 
teur  vocal  contest  were  then  introduced. 

Cups  for  the  winners,  other  than 
those  presented  at  the  Polo  Grounds 
before  rain  forced  curtailment  of  the 
presentatioij  program,  with  medals  for 
the  individual  members  of  the  class  cup 
winning  organizations,  were  sent  to  the 
organizations  this  week. 

One  of  the  high  spots  of  the  program 
was  the  singing  of  the  Hall  Johnson 
Negro  Spiritual  Chorus,  of  1,200  voices. 
Another  spot  in  the  program  was  the 
massed  saxaphone  ensemble  with  Clyde 
Doerr,  conductor. 

The  New  York  World-Telegram 
commenting  editorially  on  the  F'estival, 
J  uly  22  said : 

"Newspapers  have  rallied  the  marble- 
shooters,  the  F'rench  harp  players,  the 
roller  skaters  and  even  the  tree  sitters. 
We  believe  there  is  a  distinct  sign  tliat, 
culturally,  we  are  coming  into  ado¬ 
lescence,  if  not  of  age,  when  a  New 
York  newspaper  is  not  only  willing 
to  make  the  effort  but  succeeds  beyond 
all  expectation  in  bringing  forth  thou¬ 
sands  of  excellent  voices,  many  of  the 
l)est  of  which  might  otherwise  have 
forever  bloomed  unheard.” 


BAND  TO  GIVE  TERCENTENARY  CONCERT 


IS2  CARRIERS  ON  600-MILE  TM| 

One  hundred  and  fifty-two  carrii, 
boys  and  girls  of  the  Terre  flW 
(Ind.)  Tribune-Star,  left  July  2()o 
a  600-mile  trip  following  the  slv«^ 
of  Lake  Erie  from  Cleveland,  0  fc 
Buffalo.  .\.  Y.,  and  Niagara  Falls ’’ja 
also  a  stopover  in  New  York  Cih 
The  group  met  at  the  Tribune-Sti 
offices  and  after  dining  at  a  local  rts- 
taurant,  they  attended  a  theatre  pam 
at  the  .American  Itefore  the  train  lei 
th?  city.  The  group  was  accompaniet 
by  J.  T.  Hanrahan.  circulation  manage 
of  the  Tribune-Star;  Wallace  Ferrill 
district  manager ;  .Arthur  Rosenthal 
John  (luerri,  and  Elmer  Ress,  all  oj 
the  circulation  department.  The  three- 
day  tri))  for  the  carriers  is  a  ■•eward  for 
special  work  (Uine  on  their  routes. 


The  Veil’  Haven  ( Conn.  I  Hefiister's  Boys’  Bund,  pliologruplied  above,  composed 
of  78  members  under  the  direction  of  Charles  Smith,  instructor  of  the  A'ale 
L  niversily  Band,  which  has  been  chosen  to  give  the  concert  at  the  celebration 
of  the  .'lOllth  anniversary  of  the  founding  of  Connecliciii  this  month. 


H.  M.  SNYDER  PROMOTED 


of 


Appointed  Circulation  Manager 
Camden  (N.  J.)  Courier-Post 

Harold  .\1.  Snyder,  assistant  circu¬ 
lation  manager.  I'aiiulen  (  N.  J.)  C  our¬ 
ier-Post,  has  been  ap)K)inted  to  suc¬ 


ceed  David  Stern 
Loeb,  nei)hew  of 
the  iiuhlisher.  J. 
David  .Stern,  as 
circulation  man¬ 
age  r.  following 
Mr.  Loeb’s  recent 
jiromotion  to  the 
position  of  assist¬ 
ant  husinrss  man¬ 
ager  of  the  Phila¬ 
delphia  Record. 

Mr.  Loeb,  while 
retaining  nominal 
charge  of  the 
Courier-Post  cir¬ 
culation  depart- 
created  title  of 
now  devoting 


Haholo  M.  Snydkr 
ment  with  the  newly 
circulation  director, 
full  time  to  his  new  duties  at  the  Record. 

Mr.  Snyder  formerly  was  city  cir¬ 
culation  manager  of  the  Baltimore  Post 
for  four  years  and  held  a  similar  posi¬ 
tion  with  the  livansx’ille  (Ind.)  Coiwier- 
Joumal  for  two  years.  He  served  as 
a  first  lieutenant  in  the  army  for  9 
years  and  following  the  w'ar  joined  the 
Evansville  Press  as  a  circulation  dis¬ 
trict  manager. 


INTERSTATE  MEETING  SEPT  15-16 

The  fall  meeting  of  the  Interstate 
Circulation  Managers  .Association  will 
be  held  Sept.  15-16  at  the  Madison 
Hotel.  .Atlantic  City.  N.  J. 


DETROIT  DERBY  DREW  $5000 

Two  hundred  Detroit  boys  partici¬ 
pated  in  the  final  heats  of  the  Detroit 
Nexi’s  Soapbox  Derby  at  River  Rouge 
Park  July  20,  before  a  crowd  of  5,000. 


PUBLISHER'S  COMMENT  ON 

inorri$on  Plan 


•  CAM  PAIO  NS  • 

THE  PROVEN  riRCL'LATlON  BUIlDtR 


The  Jolin  K.  Morrisun  (’oinpiiiy  of  I>es 
Moines,  Iomm.  has  just  eonpleted  a  ten 
weeks  subxTiption  campaign  for  u$.  It 
was  the  cleanest  new$paper  campaign 
ever  stageii  in  the  county. 

The  MDRHISttN  PLAN  U  a  feasible 
fMie  anil  seems  better  adapted  to  newi« 
paiier  subscription  contests  than  any 
other  one  1  have  ever  seen.  I  would 
reciRiiniend  it  to  any  newspaper  planning 
such  a  campaign. 


K. 


RitIaUu.  Kilitor. 
Hancock  County  Journal. 

C'arthage.  lllinoii. 


(bcJohnTrJftrriswO 


NEWiP^PtR0OMJ  LfADINO 


CIRCULATION  BUILDERS 


HONOR  CARRIERS  FETED 

I'wcnty-six  carriers  of  the  Pittsburgh 
Press,  wlui  made  perfect  records  for  the 
first  six  mouths  <>f  tliis  year,  were  the 
guests  of  the  daily  recently  at  a  ban- 
«iuet.  The  Ixiys  were  iiresented  with 
gold  service  buttons  by  Walter  R. 
Rauck.  circulation  manager,  emblematic 
of  a  six-montli  iK'rfect  record  and  is 
the  highest  award  that  is  given.  Silver 
buttons  are  also  presenteil  to  carriers 
who  are  on  the  lionor  roll  for  tliree 
consecutive  montlis. 


CITIZENS  TO  MARK  2STH  YEAR 

( Hy  trlrr.iul'h  tu  Kiinon  \  I’l  iLi.sHti) 

St.  PF;TERSBi:k(;.  I''la..  July  24— Pljns 
are  Ixfing  formulated  by  leading  & 
Petersburg  citizens  for  a  Labor  Dj. 
celebration,  to  mark  the  25th  anniver 
sary  of  the  Exvning  Independenti 
“Sunshine  Offer,”  which  was  originatui 
by  Major  Lew  H.  Brown,  publishw 
providts  for  the  free  distribution  of  thi 
newspaper,  any  day  when  the  sun  faik 
to  shine  up  to  press  time.  St.  Peters¬ 
burg  recently  lasscd  its  4()0th  day 
continuous  sunshine — the  second  longest 
“stretch”  since  the  inauguration  of  the 
offer-  During  the  25  years  there  haw 
been  116  free  issues  of  the  Independent 


HAS  COLOR  COMIC  SECTION 

T  lie  Little  Falls  (N.  A’.)  rimes  lias 
added  a  four  page  colored  comic  section 
to  its  Saturday  edition  effective  July  6. 
The  section  contains  five  standard 
strips  and  two  educational  features. 


DAILY’S  STUNT  FORCES  ISSUE 

When  Daui>iiin  County  Republican 
mditical  leaders  were  lax  about 
nouncing  candidates  for  the  primari 
election,  the  Harrisburg  (Pa.)  Tele¬ 
graph  newspaiters  instituted  a  campaign 
to  iiermit  readers  to  make  nomination 
for  the  guidance  of  party  leaders.  Coo- 
]K)ns  were  printed  daily.  The  campaign 
was  preceded  by  a  series  of  front  page 
c'ditorials  by  E.  J.  Stackpole.  Sr.,  presi¬ 
dent  and  editor,  and  long  active  in  Re 
publican  circles. 


MACON,  Ga.,  EVENING 

NEWS 

Gains 


24% 


in  Home  Del  iver  ed  C  irculation, 

Increases  Price  50% 


s/ 


Since  Usins  N.  B.  A.  Service  jt  — 


Mr.  J.  Tom  Webb,  Jr.  , 

Circulation  Manager,  says:  - 

"When  we  began  using  NBA  Service 
on  January  1st,  1933,  our  home 
delivered  circulation  was  5,  705 
copies,  and  the  price  was  10c  per 
week.  " 


ioo«  ;:hops  Ui  OC  I  f 


"Today,  our  home  delivery  figure 
is  7, 075,  a  gain  of  approximately 
24  per  cent,  and  our  weekly  rate  is 
15c,  an  increase  of  50  per  cent.  " 

"These  substantial  gains  in  both 
readers  and  revenue  have  convinced  us 
that  NBA  provides  the  best  service 
of  its  kind.  We  wholeheartedly 
recommend  it  to  any  newspaper  in 
need  of  profitable  promotion  and 
practical  training  for  its  carrier- 
salesmen.  " 


NEWSPAPER  BOYS  OF  AMERICA,  Inc.,  INDIANAPOLIS 
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Ade(|uate  measurement  of  the  New  England 
market  requires  a  special  yardstick  of  a  size  applic¬ 
able  to  but  a  towering  few  of  the  nation’s  regional 
trade  areas. 

Economically  speaking,  this  territory  is  so  large 
that  the  only  standard  of  economic  measurement 
which  will  fit  it — ^is  the  Billion  Yardstick. 

Here  are  some  outstanding  examples  of  its 
application : 

New  England  had  about  $2,300,000,000  total 
retail  sales  during  19.^4,  a  5  per  cent  gain  o\'er 
19vES  and  largest  volume  since  1930.  Total  savings 
deposits  for  the  New  England  region  were  $4,284,- 
369,000  in  1934,  making  New  England  first  by  a 
wide  margin  in  regional  savings  totals.  Another 
\  ital  measurement  was  6,334,687,000  kw.  h.  of 
electricity  necessary  during  1934,  to  supply  this 
major  market  of  S,5()(),00()  people. 

Fields  whose  New  England  activities  measure  a 
half  billion  or  more,  include  approximately 
$500,000,000  spent  here  annually  for  recreation  by 
vacationists,  which  gives  first  place  to  New 
England  in  this  respect.  .Another  measurement 
of  this  great  market’s  superb  buying  power,  is  that 
of  $520,345,000  paid  for  new  ’34  life  insurance, 
up  3.2  per  cent  over  ’33. 

.And  still  another  yardstick  used  to  both  measure 
and  generate  New  England  buying  power — is  the 
huge  and  growing  volume  of  National  Linage  in 
New  England  newspaper  advertising.  By  far  the 
great  bulk  of  it  appears  in  these  59  papers.  Their 
use  means  true  economy — in  addition  to  perfect 
coverage. 


SAVE  BY  SPENDING  MORE  in  these  NEW  ENGLAND  NEWSPAPERS 


It  Takes  a 

“BILLION 

YARDSTICK” 

to  Measure 
This  Market 


MAINE— Population  797,423 

Ad  Rates 

Clrcu-  2.5M  19.0M 

latlon  lines  lines 

UBantor  Dally  News . (M)  28.278  .09  .09 

"Portland  Press-Herald  Express. 

Sunday  Teletram . (ME)  41,489  .20  .14 

NEW  HAMP8HIRS— Population  445,293 
'Concord  Monitor-Patriot ....  (E)  7.114  .05  .03 

'Keene  Sentinel . (E)  3,998  .034  .025 

"Manchester  Union-Leader.  .  (ME)  34,241  .15  .12 

VERMONT— Population  359,411 

"Barre  Times . (E)  4,594  .04  .03 

tttBrattleboro  Reformer . (E)  3,472  .04  .025 

tttBurlIngton  Free  Press . (M)  14.352  .045  .045 

"Rutland  Herald . (M)  13.292  .04  .04 

MASSACHUSETTS— Population  4,249,414 

"Attleboro  Sun . (E)  5,804  .04  .04 

"Boston  Ere.  American . (E)  243.345  .50  .50 

"Boston  Sunday  AdTertlscr...(S)  478,274  .75  .75 

"Boston  Globe . (M<tE)  244.248  .50  .50 

ttfBoston  Transcript . (E)  33,907  .25  .25 

"Boston  Post . (M)  343,793  .40  .40 

"Boston  Post . (S)  280,508  ,55  .55 

"Brockton  Enterprise-Times.  (E)  31,247  .10  .10 

"FItchburt  Sentinel . (E)  11,345  .055  .045 

'Greenfield  Recorder-Gasette(E)  4.245  .045  .045 

"HsTerhlll  Gaxette . (E)  15,773  .07  .04 


tttHolyokc  Transcript  6c  Tele¬ 
gram . (E)  14,568  .08 

*Lawrence  Eagle-Tribune. ..  (ME)  28.565  .11 

**Lynn  Item . (E)  16,837  .07 

*Lowell  Gourler-Cltlsen  and 

Erenlng  Leader . (MOcE)  21,615  .09 

••The  Lowell  Sun . (E)  13,490  .09 

•New  Bedford  Standard  Times 

and  Mercury . (MOcE)  48,315  .14 

•New  Bedford  Sunday  Standard 

Times . (S)  25.536  .10 

•North  Adams  Transcript. ...  (E)  11.165  .06 

•Pittsheld  Eagle . (E)  19,187  .07 

••Salem  News . (E)  20,204  .09 

ttfTaunton  Gazette . (E)  8,915  .05 

••Worcester  Telegram  and 

ETenlng  Gazette . (MOcE)  105,743  .28 

••Worcester  Sunday  Telegram. (S)  51,873  .21 

RHODE  ISLAND— Population  687.497 

••Pawtucket  Times . (E)  29,777  ,09 

••Providence  Bulletin . (E)  90,832  .20 

••Providence  Journal . (M)  42,908  .12 

**  Providence  Journal . (S)  91,703  .20 

ttProvIdence  News-Tribune. . .  (E)  29,558  . 10 

ttWesterly  Sun . (E8tS)  5,269  .04 

••Woonsocket  Gall . (E)  16.007  .06 


Ad  Rates 
2.500  10.000 

lines  lines 


CONNECTICUT— Population  1.606.903 

Ad  Rates 

Clrcu-  2,500  10.000 

latlon  lines  lines 

•Bridgeport  PostTclegram.  (MOcE)  48,291  .125  .125 

•Bridgeport  Post . (S)  22,395  .08  .08 

ttDanbury  News-Times . (E)  9,303  .06  .05 

••Hartford  Gourant . (M)  37,912  .10  .10 

••Hartford  Gourant . (S)  59,345  .15  .15 

••Hartford  Times . (E)  56,746  .15  .15 

•Middletown  Press . (E)  9.541  .055  .035 

••New  Britain  Herald . (E)  14,763  .09  .08 

tttNew  Haven  Register . (EOcS)  60,532  .16  .15 

•New  London  Day . (E)  14,426  .06  .06 

••Norwalk  Hour . (E)  7,507  .045  .04 

tttNorwlchBulletln8cRccord(M8cE)  18,227  .09  .07 

••Stamford  Advocate . (E)  11,123  .065  .055 

•Waterbury  Republican  8c 

.\mcrlcan . (M8cE)  30,188  .10  .10 

•Waterbury  Republican  8c 

American . (EOcS)  16,293  .10  .10 

(B)  Combination  rate  Dally  Journal  and  Evening  Bulletin. 
ttPubllshers*  Affidavit,  Apr.  1,  1934. 

**A.  B.  G.  Publishers’  Statement.  Oct.  1,  1934. 
tttPubllshers’  Affidavit.  Oct.  I.  1934 

•A.  B.  G.  Publishers*  Statement.  Apr.  1.  1935. 
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BEHIND  THE  CAMPAIGNS 


Advertising  circles  buzzed  this 

week  with  re-’orts  that  a  new  large- 
scale  agency  was  in  process  of  organiza¬ 
tion,  with  offices,  and  iwssibly  head¬ 
quarters,  in  Detrc.it,  to  serve  several  out¬ 
standing  automotive  accounts. 

The  executive  head  and  i)art  owner 
of  a  leading  agency  was  nameci  as  the 
central  figure  of  the  plans.  His  office 
was  one  of  the  few  advertising  offices 
where  there  was  nothing  to  say  on  the 
reports.  Indications  were  that  the  pro¬ 
posal  had  been  discussed,  but  that  its 
execution  was  uncertain. 


Busy  Postmen 

The  proiwsed  fcxid  and  drug  bill 
poked  its  head  up  again  this  week, 
as  told  in  other  columns  of  Editor  & 
Publisher,  and  the  war  was  on  again 
at  once.  The  mail  of  newspaper  men 
and  special  representatives  was  evidence 
that  the  truce  was  over.  This  time, 
however,  the  mailed  appeals  for  siipiiort 
were  not  one-  sided ;  the  proprietary  men 
were  divided  into  opposing  camps.  _  .'\nd 
the  appeals  for  jiassage  of  the  S.?,  the 
revised  and  re-revised  Coi>elaiid  bill, 
were  just  as  emphatic  as  the  demands 
that  it  be  rejected. 

Prominent  among  the  opponents  ol 
the  measure  was  the  Institute  ot 
Medicine  Manufacturers,  whose  tym. 
P.  Jacobs  declared  tbe  bill  “still  gives 
entirely  too  much  authority  to  the  Sec¬ 
retary  of  Agriculture.” 

“We  are  all  opposed  to  false  adver¬ 
tising,  but  this  bill  will  not  prevent  it. 
said  Mr.  Jacobs.  “Its  clumsy  attempt 
will  kill  truthful  advertising,  which  is 
an  econoniic  necessity  in  assuring  lower 
commodity  prices  to  the  consumer. 


Lvdia  Pinkham 

Northe.\stern  advertis¬ 
ing  AGENCY,  INC,  Lynn. 
Mass.,  (representing  Lydia  E.  Pink- 
ham  Medicine  Company  and  others) 
was  another  agency  that  sought  news¬ 
paper  help  to  defeat  the  bill.  Beside 
quoting  the  Jacobs  statement  previously 
mentioned,  this  agency  said  on  a  printed 
pink  sheet :  “We  believe  that  the  pas¬ 
sage  of  the  Coiieland  bill  will  give  tbe 
government  power  to  interfere  with  the 
advertising  and  selling  of  proprietary 
medicines  to  such  an  extent  that  event¬ 
ually  it  will  force  many  proprietary 
manufacturers  out  of  business.  C)nly  the 
voiced  objection  of  an  indignant  public 
can  prevent  it  from  becoming  a  law.” 


On  the  Other  Side 
I  'WO  years  of  uncertainty 
■-  has  in  our  judgment  hurt  the  volume 
of  national  advertising  in  the  industries 
affected.  This  uncertainty  can,  we  believe, 
be  ended  if  all  parties  involv^  will  now 
unanimously  and  wholeheartedly  press 
for  the  passage  of  Bill  S-5  at  this  ses¬ 
sion.” 


Thus  wrote  Vick  Chemical  Companv, 
over  the  signature  of  H.  S'.  Richardson, 
chairman  of  the  board,  in  a  printed  com¬ 
munication  “intended  as  a  personal  and 
individual  letter  to  publishers,  whose 
customers  we  have  been,  good  years  and 
bad,  for  a  quarter  of  a  century.” 


By  Robert  S.  Mann 
The  Vick  statement,  in  general,  is 
understood  to  reflect  the  stand  of  the 
Proprietary  -Association,  which  an¬ 
nounced  some  months  ago  that  a  con¬ 
sensus  of  its  memliers  favored  S-5  as 
it  came  from  the  Senate.  The  \'ick 
statement  likewise  limited  its  indorse¬ 
ment  to  the  bill  “in  its  pre.sent  form 
without  amendments,  other  than  correc¬ 
tions  of  phrasing  or  tyixjgraphy.” 

“.And  especially  provided,”  said  Vick, 
“that  there  be  no  tamjiering  with  the 
Bailey  Amendment,  which  regulates 
multiple  seizures.” 


scrutinizing  advertisements  of  individual 
firms  and  eliminating  unjustified  copy. 


TWO  BIG  CAMPaiq* 
PLANNED  IN  FLO^  ,cAM 


Bank  Idea 

Dudley  V.  haddock,  secretary 
of  the  -Arkansas  State  Chamber  of 
Commerce,  bad  the  idea  some  time  ago 
that  some  bank 


Miami  City  Committion  Alloti  |i|; 
500  for  Advertising — State  Co». 
mittee  Proposes  $390,000 
Budget 


FAi 


Dflnr  mi 

RflCU..  ^ 


Proprietary  Scientists 

SOME  newsiiapermen  have  received 
letters  from  Frank  -A.  Blair,  presi¬ 
dent  of  the  Proprietary  Association, 
urging  support  for  the  bill,  but  be  has 
made  no  general  apjieal,  it  was  said  this 
week. 

Currently  the  assiR'iation  is  reorganiz¬ 
ing  its  Scientific  Section  with  the  aim 
of  combating  attacks  on  proprietary 
medicines.  Chairman  of  the  section  is 
George  F.  Reddish  (Lambert  Pbarma- 
cal),  and  other  members  of  the  Scienti¬ 
fic  Committee  are;  b'rederick  J.  Cullen, 
general  representative  of  the  associa¬ 
tion  at  Washington;  Samuel  T.  Helms 
(Emerson  Drug),  John  Paul  Snyder 
(Norwich  Pharmacal),  and  John  R. 
-M  cClelland  ( Kolynos ) . 

The  committee,  with  an  advisory 
board  of  15  to  25  to  be  named  later, 
will  meet  in  New  York  in  September, 
when  there  presumably  wll  be  papers 
and  reports  on  questions  affecting 
packaged  medicines. 


COMMUCIAL  NAfOMAi  BANK 


Maxon,  Ine. 

MA  NON  A  D  V  E  R  TI  S  I  N  G 
-AGENCY  was  one  which  sent 
out  letters  urging  protests  against  pass¬ 
age  of  the  bill.  -Mr.  Jacobs’  statement 
was  inclosed  in  the  Maxon  letter,  winch 
was  signed  by  Maurice  S.  Gould  of  the 
New  York  office. 

"Our  clients  in  the  drug  field  feel 
that  certain  features  of  this  bill  are 
wrong,”  said  the  letter.  “-All  of  these 
manufacturers  are  opposed  to  false  ad¬ 
vertising  but  they  do  not  feel  that  this 
bill  will  prevent  it.  We  urge  you  to 
write  or  wire  immediately.  .  .  .” 

-A  list  of  Maxon  clients  includes  the 
following  in  the  drug  and  cosmetic 
fields ;  Rinex  Laboratories,  Cleveland  ; 
Gallia  Laboratories.  Inc.,  New  York: 
hxlent  Chemical  Company,  Detroit ; 
Michel  Cosmetics,  Long  Island  City; 
Helena  Rubinstein,  Inc.,  New  York; 
Vapo-Cresolene  Company,  New  A'ork. 


Cooperative  Campaign 

ACG0PER.ATI\’E  advertising  cam¬ 
paign  to  better  the  public  standing 
of  the  proprietary  industry  has  been 
discussed  by  some  members  of  the  as¬ 
sociation,  but  no  action  has  been  taken, 
it  was  said  this  week.  S'uch  a  campaign 
may  come  later,  after  groundwork  has 
been  laid  by  the  Scientific  Section. 
Meantime  the  .Advisory  Committee  on 
-Advertising  is  continuing  its  work  of 


could  make  itself 
the  best  -  known 
one  in  the  state 
by  devoting  its 
advertising  siiace, 
not  to  loans,  in¬ 
vestments,  and 
banking  service, 
but  to  live  topics 
of  general  busi¬ 
ness  interest.  He 
mentioned  h  i  s 
.  idea  to  W.  A. 

McDonnell,  exec¬ 
utive  vice-president  of  the  Commer¬ 
cial  National  Bank  of  Little  Rock, 
and  the  result  was  a  newspaper  cam¬ 
paign  of  the  sort  illustrated.  Inci¬ 
dentally,  it  was  the  first  newspaiier  ad¬ 
vertising  the  bank  had  done  for  several 
months. 

“Arkansas  is  a  happy  hunting  ground 
for  damage  suit  racketeers,  and  for  sev¬ 
eral  years  the  Arkansas  State  Chamber 
of  Commerce  has  been  conducting  a 
campaign  of  education  to  put  a  crimp 
in  it,”  Mr.  Haddock  commented.  “The 
irresponsible  juror  is  the  key  to  the 
whole  business,  and  we  have  been  urg¬ 
ing  responsible  citizens  to  serve  upon 
juries  when  called  upon. 

“Tlie  campaign  is  attracting  attention 
throughout  the  country,  because  the 
damage  suit  racket  seems  to  be  univer¬ 
sal  in  the.se  hard  times,  and  Mr.  Mc¬ 
Donnell  is  receiving  reipiests  for  copies 
of  his  ads  from  N>w  York  to  Cali¬ 
fornia.” 

Incidentally,  the  subject  is  “loaded 
with  dynamite,”  in  Mr.  Haddex-k’s 
|>iirase,  and  Mr.  McDonnell,  an  attor¬ 
ney,  has  scrutinized  each  advertisement 
from  this  standpoint.  Some  of  the  ad- 
\ertisements  have  dramatized  the  ac¬ 
tivities  of  the  ambulance-chasing  lawyer, 
with  posed  photographs. 


i.Stecial  to  Edito*  Si  Pcblishu) 
J.ACKSO.NVILLE,  Fla.,  July  2i-plj. 
for  two  big  advertising  campaigns  aff? 
ing  Florida,  have  just  taken 


mg  MorKla,  have  just  taken  defi^ 
shajK;  with  announcement  of  Miam 
projected  exjienditure  ..f  $167,^ 


-hIC. 


the  rounding  out  of  Gov.  Dave’  Sholg 
program  for  state-wide  publicity,  ha* 
on  a  propo.sed  budget  of  $390,(ioo  foPthemea 
ne.xt  year.  The  Miami  City  Commisjkil  C/I 

yesterday  informed  its  publicity  advisop  * 
commission  that  $107,5(K)  could  be  mai 
available  for  telling  the  nation  aboi 
-Miami — with  $20,OtKJ  to  be  used  forth 
annual  air  races,  this  year  to  be  knor. 
as  "maneuvers.” 

The  -Miami  publicity  group  may  bui 
get  the  fund,  aside  from  the  air  ran 
allotment,  as  it  sees  fit — subject  to 
approval  by  the  commission.  The  cih 
levies  one  and  one-half  mills  for  pti 
licity,  and  Miami  Beach  adds  $25, Oft 
for  the  joint  advertising  program.  Th 
committee’s  tentative  Inidget,  which  to¬ 
talled  $176,375,  must  lie  trimmed  t 
come  within  the  commission’s  alloo 
tion.  Major  items  tentatively  approve 
ly  the  committee  were:  $■!(), (WO  fa 
newspaper  advertising ;  $5,()(X)  for  magr 
zine  advertising;  $15,000  for  a  sumrar 
program,  and  $13,500  for  booklets. 

Tlie  state-wide  program,  which 
also  put  into  official  form  yesterday- 
when  the  recently  appointed  adverti: 
ing  committee  met  at  the  state  capita. 
Tallahassee — will  be  handled  under  th 
name  of  “The  Governor’s  .All-Florid; 
.Advertising  Committee.”  The  nam 
was  selected  yesterday,  at  which  tim 
the  executive  committee  agreed  to  asl 
county  commissioners  for  a  10-cent  cm 
tribution  for  each  resident  of  thn! 
counties,  a  total  of  $1()0,000. 


But  Rel 
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M.v 
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AMONG  ADVERTISING  MEN 

Edwin  B.  Self,  five  years  head  of  his 
own  agency.  Edwin  B.  Self,  Inc.,  at 
CTiicago  and  Dayton,  Ohio,  has  joined 
Pettinger-LaGrange,  Inc.,  Indianapolis 
advertising  agency,  as  an  account  ex¬ 
ecutive.  Mr.  Self  was  formerlv  in 
charge  of  sales  jiromotion  and  adver¬ 
tising  for  the  Dayton  Ruliber  Company. 
He  had  been  with  the  Geyer  Company, 
Dayton,  and  the  Josep’n  Katz  Comjvany. 
Baltimore,  and  has  had  two  plays  pro¬ 
duced  on  Broadway ;  “Junk,”  and 
“Two  Strange  Women.” 

Edward  F.  Wheaton  and  Charles  H. 
Saiidak  have  joined  the  Franklin  Bruck 
.Advertising  Corporation,  New  A’ork,  as 
account  executives. 

James  L.  Free,  president  of  Free  & 
Sleininger,  Inc.,  radio  station  represen¬ 
tatives.  has  appointed  Earl  Irwin,  form¬ 
erly  of  the  Packard  Motor  Car  Com¬ 
pany  sales  staff,  as  manager  of  the 
Detroit  office,  effective  immediately. 
Russell  Woodward,  of  the  New  York 
office  of  Free  &  Sleininger,  will  assist 
Mr.  Irwin  temporarily  while  moving 
the  firm’s  offices  from  General  Motors 
Building  to  larger  sjvace  in  the  New 
Center  Building. 

John  Canning,  Jr.,  formerly  with  the 
Des  Moines  bureau  of  the  Associated 
Press,  has  joined  Ruthrauff  &  Ryan, 
Inc.,  as  a  radio  continuity  writer.  Mr. 
Canning  is  in  Des  Moines. 

William  T.  Kelly,  for  many  years 
director  of  advertising  for  the  Boyce 
Publications,  has  been  appointed  busi¬ 
ness  manager  of  American  Business 
combined  with  System  now  published 
by  Dartnell  Publications.  Inc.,  Cliicago. 

-A.  W.  Nealy,  formerly  vice-president 
of  the  Geyer  Co.,  Dayton,  O.,  and  also 
formerly  vice-president  of  Pri  ctor  & 
Collier  Co.,  Cincinnati,  has  joined  the 
St.  Louis  office  of  Gardner  .Advertis¬ 
ing  Co.  as  account  executive. 


KESSLER  WHISKY  ACCOUNT 

Cecil.  Warwick  &  Cecil.  New  A’ork, 
have  been  appointed  to  handle  the  ad¬ 
vertising  of  Julius  Kessler  Distilling 
Company.  Inc.,  Chrysler  Building,  New 
A’ork,  wholly  owned  subsidiary  of  Jo¬ 
seph  E.  Seagram,  Inc.  Initial  advertis¬ 
ing  will  apjiear  in  a  long  list  of  news¬ 
papers.  The  new  company  will  market 
two  blends  of  whisky  lower  in  price 
than  Seagram’s  5  Crown  and  7  Crown. 
General  Frank  R.  Schwengel,  vice-presi¬ 
dent.  will  direct  the  companv’s  sales. 
David  M.  Davies  will  be  advertising 
manager. 


a  luiai  l 

Hotel  and  apartment  owners  will  lx  / 
asked  for  $25,lX)0;  real  estate  concera 
for  $10,tXX);  the  -All-Florida  CommittK 
of  Newspapers  for  $20,000;  transpom- 
tion  lines  for  $25,000;  and  chambCTsof 
commerce,  banks,  various  industries,  and 
interested  citizens  for  $150,000. 

The  executive  committee  voted  to  ad¬ 
vertise  only  in  recognized  national 
media,  and  agreed  that  none  of  the  funds 
should  be  used  for  expenses  of  tbe 
organization.  There  will  be  no  paid 
employes. 
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POMPEIAN  MAKING  TEST 

(Stecial  to  Editok  &  Publisher) 

Pittsburgh,  July  22— Pittslnirgh  wo¬ 
men  have  Iteen  confronted  with  the 
question,  “How  much  damage  have  cos¬ 
metics  done  your  skin in  a  campaign 
being  tested  by  the  Pompeian  Company, 
in  which  the  cosmetic  manufacturer  cites 
-sitecific  skin  injuries  arising  from  the 
use  of  cosmetics.  It  is  probable  that  the 
tests  may  lead  into  a  general  camitaign. 
but  to  date  executives  have  not  decided 
definitely Full  pages  in  newspapers 
were  utilized  for  the  opening  blast  of 
the  campaign. 


The  governor  will  serve  as  geno>l|j|jjy 
chairman  of  the  committee,  and  tht‘  •' 
group  chose  state  treasurer  W.  V. 
Knott  as  campaign  treasurer.  Charks 
H.  Overman  of  Bagdad  is  vice-chair¬ 
man.  and  Ralph  G.  Grassfield  of  Jack¬ 
sonville,  manager-secretary  of  the  state 
chamber  of  commerce,  is  secretao 
The  next  meeting  will  l>e  held  in 
Tampa  Sept.  9. 
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GETS  REALTY  ACCOUNT 

Ralph  Rossitcr,  Inc.,  New  York  _ 

agency,  has  Iteen  appointed  by  the  We«- 1  tl*  ra 
Chester  Gtunty  S’yndicate  CorporaWl  Car 
to  advertise  its  various  properties,  which  , 
include  the  new  Scarsdale  Club  .Apart-  ;  Waite 
ments  in  Hartsdale,  and  the  Fox  Mea-t  panen 
dow  development  for  private  ho^l  The 
ranging  in  price  from  $20,(K)0  to  $250.  |  tising 
000.  Newspapers  and  direct-mail  will,  store 
be  used. 


AD  TIPS 


HAS  NEW  QUARTERS 

-May  -Advertising.  Inc.,  Philadelphia, 
has  moved  from  its  former  offices  at 
1211  Chestnut  St.  to  new  and  larger 
quarters  at  1516  Chestnut  Street  where 
it  has  taken  the  entire  fifth  floor.  Prin¬ 
cipals  of  the  agency  are  Bertram  May 
and  F.  J.  McGinnis. 
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INDIANA  S.  O.  JOINS  A.  N.  A. 

The  Standard  Oil  Company  (Indi¬ 
ana).  Chicago,  has  been  elected  to  mem¬ 
bership  in  the  -Association  of  National 
-Advertisers.  A.  N.  Steele  will  repre¬ 
sent  the  company. 


Erwin,  Waitr.v  &  fo..  230  N.  Mlchlgl! 
.\v«‘inn‘,  Chicago.  Now  itlacing  thel|f-;i”^0- 
count  of  Elgin  iVuicricuu  -Nlfg.  Co.,  ElgU.  ]  Th< 
111..  Toilet  .Vccessorlea.  (the  n 

I.oril  &  TIiomaM,  !tlO  N.  Michigan  An-  1,;  , 
nue.  Chicago.  I’sing  a  few  eastern  newt  i  ‘-Kuc 
Itapers  on  Luxor,  Ltd.,  Chicago,  Cot-  iSssert 
inetics.  Idestri 

r.  Wehdel  Murnrh,  210  E.  Ohio  street  !i  ., 
Chicago.  Placing  copy  in  Chicago  ue*i  ;  * 

papera  on  C-H-C  Labs.  &  Sales  Co..  Chi' ! 
cago  inanufactiirers  of  .Mosipilto  CreBX  jmetre 
Koot-Mandabaeh  .\dvrrtlNing  .\gear) 

2ti  N.  Wacker  drive,  Chicago.  Isauinf 


orders  to  a  few  ncws|>apers 


SouU 


Bend  Beverage  &  Ice  Co.,  South  Bend  i 
lud.  I 

United  .UdvertlBlng  Pnmpiknieit,  J*r' 

205  N.  Michigan  avenue,  Chicago,  rslufj 
a  number  of  newspapers  In  mid- west  sii 
Thomas  Hair  Treatment.  Chicago.  |  Inc., 


I 
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CA»«’A>GN  by  CH^S 
pj\jl  ..S  TO  HALT  TAX 

But  Referendum  Looms  in  California, 
"  Both  Sides  Expected  to 
Make  Large  Use  of  News¬ 
paper  Space 

^SpecilIlto  Kuitor  1'i-blisiifr) 

MN  Fkanum'-.  July  JJ-  AtUr  an 
>tatt-wi(le  atlvi-rtisiiiR  lani- 
l^.L.n  rctitK-stiiiR  C  alilornia  citizens  to 
“^e  or  ‘'overnor  Frank  l\ 

Mtrriam  to  veto  the  chain  store  tax. 
jhfuieasnrc  '' as  sinned  hv  the  Ro\ernor 

CAN  YOU  AFFORD 

r  HIGHER  PRICES 

for  food,  clothing,  drugs? 


BUiCK  TO  ERWIN  WASEY 

Account  to  be  Handled  in  New  York, 

With  Contact  Office  in  Detroit 

Hiiick  Motor  Company,  division  of 
(ieneral  Motors  Corixiration.  lias  placed 
its  advertisiiiR  account  with  Ivrwin, 
W’asey  sS;  Co.,  New  York,  effective  im¬ 
mediately. 

Plans  have  not  yet  heen  develojied  for 
a  campaiRii  in  the  near  future,  it  was 
said  this  week  at  the  agency.  1  he  ac¬ 
count  for  the  present  at  least  is  under 
the  personal  direction  of  .-Xrthur  Kud- 
ner,  jiresideut  of  the  aRency. 

I'.rwin  W’asey  will  somewhat  enlarRe 
its  offices  in  the  Xew  Center  MuildiiiR, 
Detroit,  to  provide  contact  service  on 
this  and  other  accounts.  Init  the  princi¬ 
pal  work  will  he  done  at  the  New  York 
headi|uarters  of  the  agency. 


D’ARCY  PROMOTES  TWO 


YOURcMt«<llvin|  wiU  |0 
Aod  *«r«lv 
Mermni  uf  n« 
Store  Tax 

0 

Tka  kill  will  torce  u*. 

to  either 

your  bilk  for  food. 
^  cMmu  «d  necew 

Tku  ncAA*  CaliforniA 
tMdm  wiB  kevc  to  pty  out 
thui  pocketbook* 
nun  more  a  ycAr  due 
»  »  oenehd  wethode  And  in- 

(  f  rfhcMAcy. 

If  ckMA  ttorei  quit.  50,000 
pmfk  wdi 

WW  eke  cab  employ  them? 
Tk«e  CAkfonuA  f  Ainilica  trill 
IM*  $70,000,000  A  yoAT  in 
tdwWABdtrACC*- 
Wt  biy  S230.000.U00 
«  product*  A  ycAT  from 
Calfm*  lAimcr*.  We  pAy 
■  t*XM  And  rent*  ah- 
Mily.  Do  you  wBPt  to  uke 
Ikk  Mney  Awoy  from  the 
Stole  by  puttong  ue  out  of 
hotoHM  Ihroufh  toxinf  ue 
no  cock  yoor  for  every 


CHAIN  STORES 

TUNC  IN  HPO.  •:! 
NUt  JOHN  rPANCIS  NCVU 


•lore  while  our  competitor* 
poy  ll-OOeyeArV 

The  common  people  — 
contumer*.  employoe*  And 
lArmero— wdl  be  the  one*  to 
Hiffer  moM  from  thi*  Ux. 

Who  wtU  benefit  by  it?T1ic 
jtiker  in  tbe  bin  k  thiA 

The  reel  benef Actori  from 
deotruction  of  ibe  ckeki 
•tore*  wdl  not  be  the  in^ 
pendent  reUiier*.  but  pow« 
rrful  middfamen  who  want 
to  re»lore  wA«teful.  ineffc 
cient  metbodi  —  and  meke 
you  pay  theco*t. 

Help  keep  your  own  kvinf 

Help  eavc  50.000  CaWor. 
niA  fanwlie*  from  loeii^  their 
job*. 

Help  CakfonuA  farmer* 
who  •tand  to  loee  purchaacr* 
for  $230,000,000  a  year  of 
farm  product*. 

Nrtk  M  nirt  MtowriMe  flkNF 
MCIHAM.  SeciMMAk.  Ciht*r*i«. 
ithtof  kiN  k  the  CImm  $l*r«  In 
14.  B*ilt*4iyf 


OF  CAUFORNLA 

»  P.  M.  rONMHT 

Jl  ON  TNW  VrML  MNKCT 


One  of  Chain  Store  Ads 

shortly  before  the  midnight  deadline  last 
Saturday  night.  This  unique  campaign 
was  far  from  a  failure,  however.  Stating 
that  in  signing  the  controversial  measure 
ht  bowed  to  the  wishes  of  the  State 
Legislature,  (jov.  Merriam  added  that 
he  would  be  pleased  to  have  an  expres¬ 
sion  of  the  jietiple’s  opinion.  Thus  the 
advertising  campaign  apparently  has 
paved  the  way  to  a  referendum  vote. 
The  referendum  probably  will  be  coupled 
with  legal  action.  Opiionents  of  the 
chain  store  tax  claim  it  is  discrimina¬ 
tory.  The  measure  calls  for  a  $500 
levy  per  store  on  chains  of  teti  stores 
(If  more. 

Expectatiotis  are  that  the  proposed 
raerendum  vote  will  call  for  another 
barrage  oi  newspaper  advertising. 

Copy  in  the  (>4  newspapers  used 
rangrt  upward  to  five  columtis  18  inches 
deep  per  release.  W'hen  radio  speeches 
were  given,  additional  newspaper  ad¬ 
vertising  was  taketi  for  announcements 
of  speakers.  John  Francis  Neylati, 
counsel  for  W.  R.  Hearst,  was  among 
the  radio  speakers  urging  a  veto. 

Car-<ards  and  billboards  also  were 
wed  in  the  campaign,  prepared  by  J. 
waiter  Thompson  Co.  Hut  the  news- 
k  papers  carried  the  liulk  of  the  load, 
p  There  is  a  iKJSsihility  also  of  adver- 
\  Using  by  the  proixments  of  the  chain 
f  store  levy  in  event  of  a  referendum, 
k  the  pre-signing  move  the  independent 
’"^•'.ehants  rcpliecl  to  the  claims  of  the 
ejains  in  a  release  carried  in  San  Fran- 
1^0  Bay  region  newspapers.  This  was 
handled  by  Wank  &  Wank,  San  Fran- 

'  CISCO. 

The  chain  advertising  claimed  that 
w  measure  would  mean  10  per  cent 
higher  prices  “against  our  will.”  It 
i  asserted  that  the  real  benefactors  from 
[Wstruction  of  the  chain  stores  would 
he  the  “pciwerful  middlemen.’’  Red  ink 
was  applied  to  copy  ajipearing  in  the 
I  metropolitan  papers. 


John  E.  Sullivan  and  John  M. 

Drescher  Made  Vice-President* 

John  Iv.  Sullivan  and  John  M.  Dres- 
chcr  have  heen  elected  vicc-jiresidents  of 
the  D’.Xrcy  .Advertising  Company,  St. 
Ixmis. 

Mr.  Sullivan  joined  the  company  in 
’.Ol.l  in  the  Media  Department,  of  which 
he  has  Iveen  manager  for  many  years. 
While  continuing  the  direction  of  the 
outdoor  branch  of  this  department,  he 
will  attend  to  servicing  of  accounts. 

-Mr.  Drescher  entered  the  Market  Re- 
se.arch  Division  of  the  comivany  in  1919, 
and  has  been  manager  of  that  de])art- 
meut  since  1923. 

FIND  ADVERTISING  PAYS 

The  U.  S.  14  Association,  a  group 
organized  for  furthering  usage  of  U.  S. 
Highway  14  from  Chicago  to  the  Black 
Hills,  has  found  that  newspaper  adver¬ 
tising  used  to  promote  tourist  travel 
pays,  according  to  a  story  filed  this 
week  hv  Hal  Foust,  Chicaao  Trilmne 
automobile  editor,  from  Rapid  Citv.  S. 
D.  Mr.  Foust,  on  a  tour  of  the  Black 
Hills  region,  reports  an  interview  with 
Paul  K.  Meyers  of  Huron.  S.  D.,  vice- 
president  of  the  association.  Mr.  Mey¬ 
ers  said  that  there  has  been  a  notice¬ 
able  and  marked  return  from  newspa- 
|)er  advertising  of  this  route.  An  in¬ 
crease  of  50  ner  cent  in  the  number  of 
tourists  passing  through  Rapid  City 
this  year  as  compared  with  two  years 
ago,  was  reported. 


TAKES  FOOD  BUREAU  POST 

Bovd  Knell,  Minneaiiolis  lias  been 
anpointed  advertising  director  of  the 
National  FockI  Bureau,  it  was  announced 
this  week  by  George  Livingston,  execu¬ 
tive  vice-president  of  the  Millers’  Na¬ 
tional  Federation,  with  which  the  food 
bureau  is  affiliated.  Mr.  Knell  has 
been  advertising  manager  of  the  Inter¬ 
national  Milling  Companv.  Minneapolis, 
and  the  Robin  H<xxl  Mills,  Ltd..  Can¬ 
ada.  He  recently  aided  a  committee  of 
the  Millers’  Federation  in  preoirqtion 
of  a  promotional  campaign,  which  in¬ 
cluded  field  work,  research  and  home 
economics. 

COLORTYPE  SALES  INCREASE 

Sales  of  .American  Colortype  Com¬ 
pany  for  the  (iiiarter  ending  Inne  .30 
this  year,  ^mo'inted  u>  SL5.35.617  as 
•against  $1,356,456  for  the  Tune  oiiarter 
of  1934.  an  increase  of  1,3.2  i>er  cent. 
For  the  six  months  ended  June  30,  19.35 
sales  totaled  $3.504  235.  aeainst  $3,018,- 
2.35  in  the  first  half  of  1934,  an  increase 
of  5.1  iier  cent. 

SET  CHICAGO  AUTO  SHOW 

The  Chicag')  .Automobile  Show  will 
he  held  Nov.  23-30,  inclusive,  following 
the  New  York  show  to  lie  staged  earlv 
in  November,  as  well  as  the  Detroit 
exhibit.  The  show  will  he  sponsored 
by  the  Chicago  .Automobile  Trade  .As- 
Miciation. 


BISSELL  JOINS  BLACKM 

John  Bennett  Bissell,  formerl 
' '  Bissell  I^nd.  Pittsbui 
j.  "U  recently  with  Paris  &  Pea 
i,  “'’•'•  has  joined  Blackman  .Adv 
’'K-  New  York. 


HALPERN  JOINS  HARTMAN 

S.  .A.  Halpern  has  joined  L.  H.  Hart¬ 
man  Co..  Inc.,  as  a  partner  and  copy 
chief.  For  the  jiast  eight  years  Air. 
Halt>ern  has  been  the  chief  copy  writer 
of  Lord  &  Thomas  in  New  York. 


“STOP”  AND  “GO”  IN  COLORS 


Shell  Oil  Copy  on  West  Coast 
Shows  Effective  Use 

Insight  into  the  art  ixissibilities  of 
two-color  (and  black)  advertising  is 
lieing  given  the  Pacific  Coast  in  the 
metropolitan  newspaiier  advertising  re¬ 
leases  of  the  Shell  Oil  Company.  Red 
and  gri  en  are  used  in  ap  iropriate  de- 
>ign-  to  illustrate  drixiiig  throiigli  heavy 
tra ffic. 

.\pl>roximately  1(K)  Coast  newspajiers 
are  using  the  Shell  copy,  with  color  lie- 
iiig  confined  to  metroiHilitan  art'as.  The 
campaign  will  continue  throughout  the 
‘iinimer.  it  wa^  >tated  at  offices  of 
J.  Walter  Thompson  (’onv'any.  hand¬ 
ling  the  account. 

One  release  of  copy  featured  a  >trcet 
■'Cene  with  red  arrows  showing  the  traf¬ 
fic  lane.  Red  and  green  dots  ma'-ked 
the  corners  in  traffic-signal  style.  The 
art  work  appeared  under  the  caption, 

‘  Three  stojis  can  cost  you  a  mile  of 
gasoline.”  The  word  “stops”  was  cen¬ 
tered  in  a  great  red  dot. 

A  second  slogan  in  the  corner  of 
the  traffic  scene  used  the  words :  “4 
out  of  5  miles  you  drive  are  stop  and 
go”  against  a  solid  iilack  background. 
The  “stop”  and  “go”  were  circled  with 
a  red  and  a  green  dot.  rcsixictivcly. 

W'hile  hut  three  green  dots  were  used 
in  all,  the  green  stoixl  out  lioldly  and 
enhanced  the  attractiveness  of  the  red 
and  black. 


AD  GOLF  OUTING  AUG.  1 

The  second  annual  golf  tournament 
of  the  {'hicago  I'ederated  .Advertising 
Club  will  be  held  at  the  Wilmette 
Country  Club  .Aug.  1.  starting  at  1  30 
p.  m.,  H.  F.  Clarke.  Chicago  advertising 
representative  of  the  Ao’tc  York  Siiii, 
is  chairman  of  the  golf  committee. 
Other  members  arc:  T.  Mathilde 
W’cher.  \Ym.  J.  Morton  &  Comtiany; 
Ann  E.  Marti.  New  York  Sun:  Mary 
Coffey.  (iiienthcr-Bradford  Company; 
Burr  L.  Robbins.  General  Outdoor  .Ad¬ 
vertising  Company :  (Jiester  L.  Price, 
City  National  Bank  and  Trust  (Y>m- 
any:  C.  H.  Snndberg.  Major  Market 
Newspapers,  Inc. :  R.  B.  Johnston,  This 
IVt'ek;  and  H.  H.  Zipf.  Zipf  Bros.  Coal 
(.'omnanv.  President  Richard  J.  Thain 
is  offering  a  low  net  golf  trophy. 

GIBBONS  JOINS  AGENCY 

J.  Burr  (jibbons  has  joined  the  Rog¬ 
ers-!  iano  .Advertising  -Agency.  Chicago, 
resulting  in  the  new  name  of  Rogers, 
(iano  and  Gibbons,  Inc.  The  manage¬ 
ment  of  the  agency  remains  unchanged 
with  R.  C.  Gano,  president :  Mr.  Gib¬ 
bons.  vice-president ;  and  J.  C.  Bachrodt, 
secretary. 

HYDROX  TO  DAUGHERTY 

Jimm.  Daugherty,  Inc..  St.  Louis 
agency,  has  lieen  anpointed  advertising 
counsel  for  the  Hydrox  Ice  Cream 
Company  in  addition  to  the  advertising 
of  the  St.  Louis  Dairy  ('ompany. 
another  unit  of  National  Dairv  Prcxlucts 
whose  account  also  is  handled  by  that 
agency. 

NEW  AYER  ACCOUNTS 

N.  AV.  Ayer  and  Son,  Inc..  Phila¬ 
delphia,  has  announced  the  following 
clients:  Montpelier  Seminary.  Mont- 
nelier.  A'ermont :  Wyoming  Seminary, 
Kingston.  Pa.  and  Otterhein  College 
SchcK)!  of  Music.  Westerville,  O. 

HANDLING  PAINT  ACCOUNT 

John  Lucas  &  Co.  Philadelphia  manu¬ 
facturer  of  Ttaints.  varnishes,  enamels  and 
lacquers  place-'  its  advertising  acc'iint 
recently  with  McKee  &  .Albright  Inc.. 
Philadelphia  agency. 

PHILADELPHIA  AGENCY  NAMED 

(iodshalk  ("’o..  Philadelphia,  manu¬ 
facturer  of  Kalene  (leaning  Fluid,  is 
now  nlacing  its  advertising  through 
John  Faulkner  Arndt  &  Co.,  of  that 
city. 

STEWARD-JORDAN  NAMED 

The  Philadelphia  C(v!!ege  of  Pharm¬ 
acy  and  ScieiKe  has  anpointed  Stewart- 
Jordan  Company  Philadelphia  agency 
to  handle  its  advertising  and  publicity. 


URGES  N.  J.  CAMPAIGN 


Year-Round  Promotion  Provided 
in  Proposed  Plan 

A  j'rogram  for  the  general  'advance¬ 
ment  of  New  Jersey  and  its  industries 
has  i  ecu  submitted  to  the  State  Cham- 
Ikt  of  Commerce  by  Louis  St  John, 
president  of  the  .Atlantic  (aty  Chamber 
of  (.'ommerce,  which  includes  a  promo¬ 
tional  campaign  to  ;idvertise  the  advan¬ 
tages  of  New  Jersey  resorts,  industry, 
r.sideutial  sections  and  agriculture. 

Declaring  that  the  state  ehamlier 
should  make  itself  recognized  as  the 
“leader  of  all  state  forces  working  for 
the  common  good  of  agriculture,  tuisi- 
ues'  and  industry,’’  St.  John  said  that 
lie  lielieved  the  program  lie  outlined 
would  lie  attractive  to  every  section  of 
New  Jersey. 

".All  advertising  campaign  should  he 
devcloix-d  and  executed  that  will  ‘tell 
tlie  World  of  the  advantages  of  living, 
working,  playing  and  investing  in  this 
state.’  ” 

The  campaign  would  be  year-round. 


4-A  PICKS  WHITE  SULPHUR 

'I'hc  19.36  coinention  of  the  -American 
.\ssociation  of  .Advertising  Agencies 
will  lx-  lield  at  The  Greenbrier,  White 
.Sulphur  .Springs,  W.  Va.,  .April  .30, 
Mgy  1  and  2.  The  success  of  the  asso¬ 
ciation’s  1935  co'iveiition,  held  at  White 
.Sulphur  Springs,  coupled  with  the  many 
I  (unmeiidatory  expressions  received 
from  memlxTS,  it  is  stated,  led  to  this 
unusually  early  decision  on  the  asso¬ 
ciation’s  next  meeting  place  by  its 
executive  hoard. 

SCHUMANN  REJOINS  TIMES 

Charles  Schumann  has  heen  named 
acting  financial  advertising  director  of 
the  A’cw  York  Times.  George  -A.  Wells 
is  financial  advertising  manager.  Mr. 
Schumann  started  his  newspaper  career 
covering  Wall  street  for  the  Nciu  York 
/■Aenincf  Post.  For  six  years  after  that 
he  covered  Wall  street  for  the  financial 
news  department  of  the  Times.  I'or 
the  past  nine  years  he  has  been  an 
account  executive  with  Doremus  & 
Company. 


TEST  CANNED  PABST  BEER 

A  test  campaign  in  Rockford.  111., 
Cedar  Rapids,  la..  Kansas  City,  Mo., 
Memphis.  Tenn.,  and  Dallas,  Tex.,  is 
lieing  conducted  by  Pabst  Corporation 
on  beer  in  .specially  prepared  tin  cans. 
ITiture  plans  for  the  sale  of  canned 
Pabst  lieer  are  not  as  yet  definite,  ac¬ 
cording  to  Harvin  Harms,  advertising 
manager.  The  account  is  placed  by 
Morris,  Windmuller  &  Ensingcr,  Inc., 
Chicago  agency. 


BOSTON  SESSION  SEPT.  23-24 

The  seventh  Boston  Conference  on 
Distribution  will  be  held  at  the  Hotel 
Statler  September  23  and  24,  with  Dan¬ 
iel  Blcximfield,  manager  of  the  Retail 
Trade  Board  of  the  Boston  Chamber 
ot  Commerce,  again  directing  this  na¬ 
tional  forum.  The  two  major  themes 
will  lx‘  “Distribution  and  the  Consumer” 
and  “Government  Policies  and  Distri¬ 
bution.” 


G.  E.  RADIO  CAMPAIGN 

(ieneral  Electric  Company,  through 
A'oung  &  Rubicam,  Inc.,  New  A’ork, 
will  carry  on  a  campaign  in  some  77 
newspajicrs  for  its  new  line  of  metal- 
tnlx'd  radio  sets.  Schedules  will  aver¬ 
age  aliout  5,(X)0  lines.  In  addition,  G.  E. 
will  aid  its  dealers  in  a  big  co-opera¬ 
tive  camjiaign  to  run  from  August  to 
December. 

TO  HANDLE  MINIT-RUB 

Benton  &  Bowles,  Inc..  New  A’ork. 
has  been  appointed  to  handle  the  adver¬ 
tising  of  Miiiit-Rub,  a  product  of  Bris- 
tol-AIycrs  Comi>any,  New  A’ork.  No 
decision  has  been  made  as  to  media. 


MULLER  AGENCY  MOVES 

J.  P.  Muller  &  Co.,  New  A'ork 
agency,  has  moved  into  new  (|uarters  at 
512  Fifth  avenue  after  having  occupied 
the  old  offices  at  220  West  42d  street 
many  years. 


meiits  given  nut  to  the  foreign  press.  “‘Well,  what  else?  What  next’' 
The  most  amazing  discrejMincies  showed  asked.  I  was  thinking  of  a  kiss 
up.  greeting.  ’ 

His  exiH-riences  are  simply  hut  force-  •• -What’s  ne.vt"’  .^ndheren«,. 
fully  pre.sented  and  the  result  is  a  re-  reHectivelv.  ‘Ne.xt...:-  Then  the^ 
cord  of  what  many  leel  to  be  senseless  a,„l'  they  hang  the  big  dniin> 

brutality,  iiersecution  and  dishonesty  in  -•  •  •• - — 

this  kaleido.scopic  Germany.  The  ac¬ 
count  is  induspiitably  frank  and  ob¬ 
jectively  written  by  a  man  who  has 
visibly  striven  to  remain  just  and  un¬ 
biased. 

Stephen  I.orant’s  case  never  came  up 
for  hearing  and  no  legal  proceedings 
were  even  instituted  against  him  nor 
was  he  informed  specifically  the  reason 
for  his  arrest.  Because  his  wife  dared 
to  endeavor  to  bring  about  his  release,  reau 
she  was  detained  at  the  same  prison 
for  over  six  weeks  and  not  allowed  to 
communicate  with  her  husband.  Kvent- 
ually  both  were  released  after  much  place  in 
publicity  apjieared  in  the  Hungarian 
Press  and  the  Hungarian  government 
made  continuous  demands, 
tion  in  Budapest  he  was  met  hy  hi; 


the  nail  on  the  head.  He  had  gh, 
the  liest  and  most  succinct  descrii 
tion  of  Hitler’s  (Germany.’’— K.  D.  C. 

POSTPONE  A.  B.  C.  MEETING 


stories  of  the  building.  The  new  of¬ 
fices  will  also  house  their  monthly 
magazine.  Travel,  and  the  Dinlge  Pub- 

Three  “Stop,  Look  and  Listen”  signs  have  lishing  Company. 

Hashed  acr(»8s  the  path  of  the  American  press 
in  its  own  very  recent  headlines. 

There  is  the  account  of  Mrs.  Anna  Sage, 
popularly  believed  to  have  turned  John  Hil* 
linger  over  to  the  |>oIice.  Mrs.  Sage  relates 
how  the  newspaper  stories  of  Dillinger*s  ex¬ 
ploits  were  of  great  comfort  to  that  des¬ 
perado. 

There  is  the  account  of  Alcatraz  Prison, 
federal  penitentiary  off  the  shore  from  San 
Francisco,  where  the  gates  are  barred  against 
the  press,  in  order  to  wean  the  criminal 
from  a  taste  for  publicity. 

And  then  there  is  the  account  of  the  press 
committee  of  the  .American  Bar  Association, 
which  condemns  the  conduct  of  the  press  in 
the  Lindbergh  trial  and  urges  collaboration 
between  press  and  courts  in  order  that  a 
formula  for  crime  news  may  l)e  worked  out 
that  will  not  defeat  the  cause  of  justice. 

In  the  first  instance,  we  have  the  circum¬ 
stance  of  American  newspapers  reporting 
crime  in  such  a  manner  that  its  savage  ugli¬ 
ness  is  obscured,  and  the  criminal  limks  into 
the  mirror  of  newsprint  and  is  pleased  with 
his  image. 

In  the  second  instance,  we  have  news¬ 
papers  so  contaminating  that  prison  officials, 
seeking  to  rehabilitate  a  man,  are  forced  to 
shut  the  doors  on  the  American  press. 

And  in  the  third,  there  is  a  virtual  dec¬ 
laration  that  the  manner  in  which  the  press 
covers  crime  news  is  a  very  real  deterrent 
to  justice.  Difficult,  indeed,  would  it  be 
for  any  apologist  of  American  journalism  to 
gloss  over  the  fact  that  the  American  legal 
profession,  in  order  to  empi»wer  justice,  has 
been  forced  to  direct  an  appeal  to  the  press 
that  it  change  its  manners. 

Thus  the  press  in  these  cases  is  disclosed 
as  a  comfort  and  joy  to  the  uncaught  crimi¬ 
nal.  a  menace  to  the  man  to  be  rehabilitated, 
and  a  deterrent  to  justice. 

The  American  press  has  rightly  demanded 
and  been  granted  almost  unrestricted  free¬ 
dom.  This  privilege  should  induce  on  the 
part  of  the  press,  not  license  and  social  irre¬ 
sponsibility,  but  a  keen  sense  of  duty  in 
exercising  its  rights  constructively.  It  is, 
indeed,  an  ironic  misuse  of  its  freedom  to 
enroll  itjrelf  in  any  degree  on  the  wrong  side 
of  society’s  desperate  batttle  against  crime. 

The  priceless  freedom  of  the  press  will  l>e 
best  protecte<l  if  the  press  uses  its  power 
always  with  appreciation  for  the  responsibili¬ 
ties  invoked  by  privilege. 


HE  following  cdittirial  appvared  in 
Christian  Science  Monitor  for  July 


Joint  Session  on  Newspaper  Cos 
mittee’s  Report  Off  Until  Septemke 

The  joint  meetiiiK  of  the  .\udit  Bo 
of  Circulations  committee  of  i 
rectors  and  the  Ncwsiiaper  Invc*. 
{iating  Committee,  beaded  by  Frank  j 
Xewell,  Toledo  Blade,  scheduled  to  tab 
/  New  York  City  July  26,  h* 

b^en  called  off  at  the  request  of  lit 
Newell  because  of  bis  inability  to  as^ 
.\t  the  sta-  semble  members  of  bis  committee  « 
the  date  set.  The  meeting  was  at- 
three  year  old  son  who  had  Ireen  staying  ranged,  following  the  June  session  u 
in  Berlin  for  the  six  months  blissfully 
unaware  of  tragedy  in  the  family.  sidcration  was 
“He  raised  his  hand  in  the  German 
salute  and  yelled  ‘Heil  Hitler’.  ‘Well,’ 
said  I,  ‘Haven’t  you  anything  else  to 
say  to  me?’ 

“  ‘Heil  Hitler !’  he  .shouted  again. 


“T\V.\S  Hitler’s  Prisoner”  (Putnam, 
l-$2.75)  is  a  chronicle  of  events  sur¬ 
reptitiously  recorded  by  Stephan  Lorant 
during  his  six  and  one-half  months’ 
confinement  in  a  Munich  prison  in 
“Protective  custody”  as  a  iKilitical  of¬ 
fender.  Herr  Lorant,  a  non  partisan 
Hungarian,  was  the  cxlitor  of  Mnnchner 
Illustrierte  Presse  which  was  a  con¬ 
servative  Catholic  paper  with  largest 
circulation  in  southern  (jermany.  One 
of  his  staff  writers,  who  was  an  ardent 
Nazi,  was  influential  in  having  the  Presse 
executives  placed  in  prison  while  Na¬ 
tional  SiKialists  confiscated  jxisitions  and 
property.  The  editor  had  an  oppor¬ 
tunity  to  hear  the  stories  of  a  number 
of  political  prisoners  and  compare  them 
to  accounts  published  in  Hitler’s  organ, 
Volkischer  Beohachter,  and  the  state- 


A.  B.  C.  directors,  at  which  time  c» 
given  the  iiewspape 
committee  reixirt,  for  the  purpose  oi 
discussing  the  committee’s  proposals  for 


changes  in  bureau  by-laws  and  nifes 
It  is  hoiied  that  a  meeting  of  the  tn 
groups  can  be  arranged  in  September 


The  July  American  Mercury  carries  ! 

“Propaganda  on  the  .\ir,”  by  Irving 
Kohxiin,  .Vetc  York  Sun  music  and  art  ^ 
critic.  It  treats  of  the  amazing  growth 
of  radio  as  a  political  propaganda  med¬ 
ium ...  Richard  Lee  Strout,  Christian 
Science  Monitor  Washington  corres¬ 
pondent  authors  “The  Radio  Nostrum 
Racket”  in  the  current  Nation — an  ac¬ 
count  of  the  recent  testimony  given  be¬ 
fore  the  F.  C.  C.  by  the  American  Medi-  i 
cal  .\ssociation. .  .'Shonping  is  a  “ci'miili-  i 
cat^  political  ritual”  in  the  Soviet  ' 
Union,  to  quote  Eugene  Lyons,  L'nited 
Press  representative  in  Russia  for  six  ! 
years.  His  article  “The  Customer  is  ! 
•Always  Wrong”  api)ears  in  the  July  ; 
American  Mercury.  1 

Heywood  Broun  took  time  from  his 
.\  ett'  k  ork  IV orld-Te’efiram  columnizing 
to  do  a  short  for  July  Vanity  pair.  It’s  I 
“Love  .^mong  the  Lobsters”.’.  .The  cur¬ 
rent  Scribners  contains  a  short  on 
’’Croup  Medicine  and  the  Doctors”  by 
William  Gaver.  recently  of  th»  Balti¬ 
more  Sun,  in  which  he  lists  reasons  for 
and  against  group  medical  nra  tice,  wit*! 
emphasis  on  the  “far-reaching  social 
obligations  of  medicine”.  ..Current  His¬ 
tory  for  July  includes,  “VV’ho  Shall  Rule 
the  Money  Market  ?”  done  by  Elliot 
Bell.  Nerv  York  Times  financial  writer. 
...“The  Party  Line-Up  for  1936”  by 
Paul  Mallon,  Wa.shington  columnist  and 
N..\.N..\.  correspondent,  (July  Current 
History) ,  comments  on  the  possibilities 
for  a  G.  O.  P.  comeliack. — C.  G.  T. 

*  *  * 

ROBER’T  M.  MCBRIDE  &  COM¬ 
PANY.  boo':  and  magazine  pub¬ 
lishers.  are  moving  to  larger  quarters 
at  116  Fast  I6th  Street.  New  York. 
The  publishers  will  occupy  the  ei’t-'-e 
floor  space  of  the  eleventh  and  twelfth 


Yes,  it’s  time  we  clean  up  this  auto¬ 
mobile  accident  situation!  But  before 
any  real  extensive  progress  can  be  made, 
attitudes  as  they  now  exist  in  many 
localities  will  have  to  be  changed. 


^  K  '^HE  prevention  of  automobile 
a  accidents  is  not  impossible. 

States,  cities  and  towns  have 
improved  their  experience.  So  have 
owners  of  commercial  fleets,  as  many 
business  enterprises,  including  news¬ 
papers,  know  first  hand.  And  operators 
of  privately-owned  cars  are  learning 
that  a  minute  gained  at  the  cost  of  an 
accident  is  no  bargain. 
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Sweeping  Circulations  to  Tidal-Wave  Heights! 


these  newspapers  now 
are  publishing  IT: 


Akron  Times- Trrnn 
iJbsnv  Times-i  ’nior* 
Tribune 

Birmingham  Tunt 

Botton  Heratd-  Trareirr 
Bufiato  Times 
Cedar  Hmpids  Amzette 
Chicago  Tribune 
Oacinnati  Post 
Ciereland  Press 
Coiumhus  Citizen 


leruisriUe  Times 


Memphis  Press-Scimitar 
Minnea§M»lis  Journal 
yetc  York  World-Telegram 
ihrkland  Tribune 


iPklahorna  yetcs 


Philadelphia  Inqttirer 
Pittsburgh  Press 
Prrrvitience  Journal 
Regina  lemder-Post 


Richmtmd  Sews- 1  evader 


lienrer  Rocky  Mountain 

Seus 


Umonton  Journal 
El  Paso  ilerald-Post 
Etansrille  Press 
ft.  fPirrth  Press 
Halifax  Herald 


Hrrchester  Journal 
Son  Hiego  Sun 
Son  k'rancisco  Sews 


SaskaUron  Star-Phoenix 


Si,  Ijouis  Post-IHspatch 
Syracuse  Journal 


Houston  Press 
Indianapolis  Times 
Ksnsas  City  Star 
Knoxrille  yetcs-Sentinel 


Toteehr  years- Ree 


U’ashington  yeics 


Wichita  Heacon 


Im  irigeles  Times 


Winnipeg  Free  Press 
Youngstoten  Telegram 


Fr«n  a  •  pilntln!  by 
"  J  Vyljvard,  C)irts<y 
d  World  Pe^3A’ay8.  Inc. 


SALVAQ I  NO 
^  THE 


usitania 


Auk  (lay-by -day  story  of  the  most  daring  and 
romantic  adventure  of  real  life  since  the  World 
War — wirelessed  by  Gilbert  McAllister  from  the 
salvage  ship  Orphir— now  in  the  Irish  Channel, 
phimhing  the  20-yrar-old  mystery  of  the  sinking 
of  the  Lusitania  and  retrieving  the  $20,000, 000  in 
bullion  and  jewels  she  carried. 


Bannered  across  front  pages  from  its  first  release — 
Thursday,  July  25 — it  is  sweeping  circulations  of 
newspapers  throughout  the  world  to  new  tidal- 
wave  heights.  The  list  of  subscribers  above,  at 
the  left,  speaks  for  itself. 


The  very  attempt  to  .salvage  the  Lusitania  is  big 
news.  With  every  finding  of  fact  and  treasure  that 
the  Orphir’s  divers  make  100  fathoms  down,  there 
leaps  forth  bigger  and  bigger  news. 


OuDKR  “Salvaging  the  Lusitania”  NOW  and 
get  every  advantage  from  that  bigger-and-bigger 
news  when  it  comes.  Get  in  line  now  with  the 
other  alert  newspapers  already  winning  bigger- 
and-bigger  circulations  with  the  feature.  Wire, 
collect,  for  terms,  to 


UNITED 

FEATURES 


\I01\TE  BOURJAILY,  General  Manager 


220  EAST  42  ST.,NEWYORK 
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WOULD  BAN  SCHOOL  NEWS 

In  a  resolution  adopted  July  12,  Xor- 
ir.an  GallaRhcr,  etlitor  of  the  liellc 
(Mo.)  liaiiiii-r,  was  re<iuested  by  the 
hoard  of  erlucation  there  "not  to  men¬ 
tion  our  school  or  Iniard  of  education  or 
any  faculty  inenilKT  in  his  paper,  com¬ 
plimentary  or  otherwise,  unless  offi¬ 
cially  requested  to  do  so.”  The  Banner 
in  a  recent  alitorial  criticisal  K.  A. 
Kyzer,  suiK'rintendent,  when  he  with¬ 
held  from  ])uhlication  a  letter  from  the 
state  superintendent’s  otfice,  endorsing 
the  work  of  the  sclund’s  viK'ational 
pericultTire  instructor.  Berry  1).  Kainey. 
The  Banner  publishe<l  the  letter  from 
another  source,  receiving  the  thanks  of 
the  state  siiiKTintendent’s  t)ffice. 


NEW  DAILY  PLANNED 

Preparations  are  being  completed 
establishment  of  the  Helena 
tiecord,  afternoon  daily,  which  win 
edited  by  J.  h'.  Scholield,  until  recei 
of  Jeffersonville,  Ind.  Kd  Schultz 
1r*  city  editor  and  K.  B.  I^sswell  ad' 
tising  manager.  The  initial  issue 
Ik'  puhlisht'd  alwiut  Aug.  1  in  a  S( 
W  alnut  street  building  in  which  eq' 
ment  is  being  installed. 


PASS  IN  REVIEW 


Boston.  Again 

Wh:  thought  our  recent  paragraph 
about  newspa()er  promotion  in 
Boston  would  result  in  a  letter  or  twii. 
It  has.  From  h>nest  Hoftyzer,  atlver- 
tising  director  of  the  Hailv  l\‘.ra>rd.  who 
naturally  doesn’t  agree  with  ns.  comes 
a  note  enclosing  an  ad  which  was  iiub- 
lisheil  on  the  first  page  of  the  tabloid 
Record  on  June  2S.  It  is  reproduceil 


AF'FAV  weeks  ago  we  commented  tin 
the  Des  Moines  Jie;iistcr  and  I'ri- 
httne's  use  of  a  woman’s  ligure  with 

*"  paiier’s  ade- 

quate  coverage  of 
its  market.  W’e 

/S^l  siHike  of  the  eye- 

/  lv\  catching  value  of 

^  'fiF  '-^i\  feminine  charms. 

V,.  .  -  ,  There  may  or 

may  not  lie  any 

vr connection,  but 
now  comes  the 

Tha  iMHMt  fcM  MMa.  .1  /  / /»  I'lM/ JOUt- 

T "IT"  mil  with  a  new 

TMC  MILWAUMt  XWKIUL  I’^l^’*' 

_  paign  using  tlie 

running  he.ad 
“Siieaking  of  Coverage”  and  going  the 
Register  and  Tribune  one  liettcr  in  en- 

- - ^ - -  ticiug  the  mascu- 

|3£AkW&or(OW£RASq  line  siiace  buyers 

^ with  sex  apiieal. 

"Smart  .\leck,’’ 
says  the  girl, 
whose  undeniable 

» —a. has  more  state, 

-**»•' - F—  *~  more  city,  more 

— - '  total  home  deliv- 

THEMKWAUKK  JOURNAL  ^^ed  circulation 

than  any  other  W'isconsin  i>aiK'r.’’ 

The  second  ad  in  the  series  is  even 
sexier,  even  lietter,  although  it’s  harder 
to  reproduce  here.  Surprised  while  un¬ 
der  the  canvas  covering  of  a  life  jjoat 
on  board  a  ship  are  a  young  man  and 
a  young  woman  whose  clothes  arc  some¬ 
what  the  worse  because  of  their  obvious 
pastime.  The  young  man  is  trying  to 
laugh  it  off.  "Oh,  hello,  Caiitain,”  he 
says,  “Miss  LeVerne  and  1  were  just 
playing  stowaway.’’ 

Certainly  there  is  a  jilace  for  sex  in 
liromotion.  Since  sex  is  always  with  us 
and  since  space  buyers  arc  only  normal, 
these  newspapers  are  smart  in  spicing 
their  ads  with  it.  Newspajier  promotion 
becomes  better  when  it  uses  imagination 
and  leaves  the  lieaten  jiaths. 


LAU  TO  BEAUMONT 

L.  C.  Lau,  formerly  advertising  man. 
ager  of  the  Slircrei>ort  (La.)  Timet 
assumed  his  duties  this  week  in  a  simi.^ 
lar  capacity  with  the  fteaumont  (Tm) 
linterf>rise  and  Journal.  ' 


The  press  department  of  the  Ringlins  Bros,  and  Barnum 
&  Bailey  Combined  Circus  wishes  to  call  the  attention 
of  all  newspaper  men  to  a  remarkable  feat  of  coopera¬ 
tion  in  New  York  State  recently  on  the  parts  of  the  Rome 
Daily  Sentinel,  the  Utica  Daily  Press  and  the  Big  Show. 
The  I  ion's  share  of  praise  is  due  the  Rome  Daily  Sentinel, 
for  that  paper,  almost  single-handed,  made  the  quickest 
change  of  route  in  circus  history  an  amazing  success. 

The  Big  Show  was  scheduled  to  play  Binghamton,  New 
York,  Thursday,  July  11,  following  its  engagement  in  Utica 
on  July  10.  A  few  hours  before  the  circus  arrived  in 
Utica,  floods,  raging  through  the  Empire  State’s  Southern 
Tier,  forced  the  last  minute  cancellation  of  Binghamton.  A 
city  outside  the  flood  area  had  to  be  substituted  for  Bing¬ 
hamton  at  short  notice,  or  the  circus  would  lose  a  day. 
All  the  advance  forces  were  far  ahead.  Officials  of  the 
show  hurried  to  Rome,  which  is  but  seventeen  miles  north¬ 
west  of  Utica.  Rome's  mayor  issued  a  license  for  July  11 
and  enthusiastically  promised  that  his  city  would  welcome 
the  circus  and  do  everything  possible  to  make  the  unex¬ 
pected  engagement  a  success. 

The  press  agent  handling  Utica,  immediately  placed  a 
page  ad  in  the  Utica  Daily  Press  and  rushed  on  to  Rome. 
There  he  and  the  Rome  Daily  Sentinel  got  together.  With 
a  double-truck  of  wood-block  display,  the  Sentinel  an¬ 
nounced  the  coming  of  The  Greatest  Show  on  Earth  the 
next  day,  backing  up  the  display  with  a  double  line  8- 
column  head  across  Page  1 ,  knocking  out  the  weather  box 
and  the  paper's  slogan  to  the  left  and  right  of  the  mast¬ 
head  to  replace  with  Big  Show  edition  lines,  and  smashing 
a  four-column  layout  of  art  and  story  matter  down  the 
center  of  the  same  page,  backing  it  all  up  with  tremendous 
art  and  story  smashes  inside  the  paper.  Five  thousand 
extra  copies  were  carried  to  surrounding  hamlets  and 
country  routes  by  auto  trucks  and  distributed  by  men  from 
the  Sentinel  and  the  circus. 

This  was  all  the  advertising  possible,  except  every  thirty 
minutes  the  WIBX  radio  station  in  Utica  broadcast  the  news 
that  the  big  combined  circus  would  tomorrow  play  Rome 
for  the  first  time. 

Not  a  sheet  of  billing  was  posted.  Not  a  banner  was 
tacked,  not  a  lithograph  or  window  card  aided  the  news¬ 
paper. 

The  press  staff  of  the  show  eagerly  watched  the  result 
for  here  was  a  chance  to  prove  what  a  newspaper  could 
do  without  the  help  of  the  show's  force  of  75  billers. 

Well,  Rome  gave  the  Big  Show  a  day.  It  turned  out  the 
largest  attendance  for  a  circus  there  in  many  years.  The 
Rome  Daily  Sentinel  literally  saved  the  day.  Rome  was 
billed  in  a  day — less  than  a  day — by  a  newspaper. 

General  Manager  Sam  W.  Gumpertz  and  the  press  de¬ 
partment  of  the  Ringling  Bros,  and  Barnum  &  Bailey  organi¬ 
zation,  including  Dexter  Fellows,  Frank  Braden,  Edward 
Johnson  and  the  undersigned,  wish  all  newspaper  men  to 
share  their  satisfaction  in  this  gratifying  exposition  of  the 
power  of  the  press.  They  wish  again  also  to  thank  the 
Rome  Daily  Sentinel  and  the  Utica  Daily  Press. 

Roland  Butler,  General  Press  Representative. 


here.  The  copy  iKiints  out  the  enviable 
record  of  the  paiier  ("More  lines  of 
advertising  in  each  of  the  live  depres¬ 
sion  years  than  in  the  prosiienius  year 
of  1929").  In  Mr.  lloftyzer’s  opinion 
"this  is  one  of  the  lie.st  nroinotions.  if 
not  the  liest.  which  has  ever  come  out 
of  Boston,”  .  .  .  Then  from  J.  Bain 
Thompson,  who  violently  agrees  with  us 
and  who  signs  himself  "disgusted  ,\lien 
Bostonian,"  comes  a  vehement  letter 
damning  Boston  for  its  unpromotion- 
mindedness  and  giving  examples  of  it. 
He  would  like  us  to  print  his  letter  in 
full,  hut  if  we  do,  we’re  afraid  he  won’t 
be  able  to  get  out  of  Boston,  which  he 
says  he  is  planning  to  do  very  so<jn. 


Used  Cars 

THHi  classified  advertising  columns 
of  the  New  York  IVorld-Telegram 
have  had  some  nice  promotion  in  recent 
years.  We  like  best  the  light,  newsy 
ads  with  the  cartoonish  drawings  by 

_ . . . .  Ralph  Stein.  Typical  of  this  series  is 

CAtVay^.V^ttw.”  ABC  Tells  y  ‘"'e  reproduced  here,  “The  Captain 

about  the  paper’s  publishing  habits  .  .  .  Comes  .Aboard  ’  promoting  the  used 

how  many  etlitions  it  has.  how  many  _ 

copies,  what  percent  is  in  the  city  and 

in  the  suburhs,  etc.  *  ^ 

Equally  important  to  advertisers  who 
want  coverage  where  .sales  come  from. 

says  the  Chicago  Neu.s,  is  XVZ,  which  _  _ 


COMES  ABOARD 


.Vt  tseo  CAM  ADS  m  tSt  Dam  Cmmma 

World -Telegram  Want  Ads 


car  ads.  The  Captain  is  the  father  vyho 
has  just  bought  a  used  car.  He’s  get¬ 
ting  aboard  for  the  family’s  first  ride. 
The  envy  of  the  neighbor’s  boy,  the 
excitement  of  the  wife,  kids  and  dog; 
the  pride  of  the  Old  Man  is  brought  out 
effectively. 

Vaughn  Weidel  is  no  longer  promo¬ 
tion  manager  of  the  W  orld-Telegram. 
He  is  the  classified  advertising  mana¬ 
ger.  But  he  is  still  a  good  promotion 
man  when  he  uses  ads  like  this  in  his 
new  job. — Allen  French. 


applies  to  i>eople’s  reading  habits  .  .  . 
what  newspaiKTs  do  certain  kinds  of 
people  read,  when  do  they  read  them, 
what  and  how  much  do  they  huy.  etc. 

To  supply  the  need  for  XYZ,  the 
News  offers  a  survey,  made  late  in  1934, 
costing  $1(K).(KK),  including  147,360  in¬ 
terviews  and  conforming  in  method  to 
the  rules  suggested  by  the  Research 
Committee  of  the  A.A.A.A. 
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Selling  The  Classified  Pages 


-  By  L,  P.  UKELY 

*  nASSlFll'-l)  lampaiRii  was  re-  /iNOTHER  interesting  lure  for  bus- 
\  ceiitiv  used  t>y  the  Alhany  Kuick-  lx  iness  service  iHjople  is  the  theatre 
ho  her  Fri’ss  and  lircninn  Nctvs  to  ticket  stunt  for  those  who  patronize  the 
'  iliiflKC  an  imiH)rtant  decision  by  gov-  advertisers.  All  this  requires  is  a  movie 
ine  officials  of  N'ew  York  state.  hook-up,  a  little  daily  promotion  space 

'^"llajor  offices  of  the  .State  L’nemploy-  (a  few  lines  of  solid  agate  will  do  if 
■  Insurance  I'und  were  sinm  to  lie  the  theatre  tie-up  can  thus  Ik.*  nego- 
and  the  city  of  .\lhany  was  ex-  tiated)  and  a  few  minutes  of  clerical 
nerifniing  some  ixditical  difficulty  in  help  each  day. 

■fttin?  itself  chosen  for  the  hx:ation.  .At  the  iKjgiiming  of  your  business 

Evan  M-  -Mitchell,  classified  adver-  .service  column  or  in  display  space  on 
using  nianager  of  the  Press  and  News,  any  (»thcr  page,  offer  your  readers  two 
ii»ik  the  op|)ortunity  to  sway  opinions  theatre  tickets  whenever  they  prove  to 
,ii  officials  aiul  at  the  same  time,  to  sell  you  that  they  have  patronized  one  of 
jhout  .1"?  individual  want  ads.  your  business  service  advertisers. 

The  advertising  feature  was  headed  This  can  be  done  by  accepting  the 
liv  a  three-column  three-inch  Isox  with  reader's  word  and  later  verifying  it 


The  advertising  feature  was  headed  This  can  be  done  by  accepting  the 
liv  a  three-column  three-inch  Isox  with  reader's  word  and  later  verifying  it 
tht  word  "Petition"  at  its  top,  letter-  with  the  advertiser,  or  by  submission  to 
spaiv<l  in  .><'  IHiint  tyia*.  .\  paragraph  the  paper  of  a  receiiUed  bill,  or  other 
iiJlottiiig  reail:  written  record  of  the  service  involved 

•'Relieving  that  .Vlbany,  as  the  t'apital  in  the  transaction. 

City,  'houlil  be  truly  representative  of  Tins  idea  can  be  made  to  work  three  ' 
the  prestige  and  i)ower  of  the  .State  <>f  ways  to  your  advantage.  I'irst.  it  stim- 
New  York,  the  business  and  profes-  ulates  )iatronage  for  your  advertisers.  ; 
simol  men  listed  herewith  join  the  ap-  .Second,  you  will  know  who  is  getting  , 
peal  initiated  by  the  Knickerlx>cker  results  and  to  what  extent.  Third,  you 
Press  and  .Mbany  Evening  News  for  can  use  this  liberal  offer  to  secure  cash-  i 
tstahlishment  of  the  major  offices  ()f  the  in-advance  from  service  advertisers  who  i 
Inemplnviuent  Insurance  bund  in  .-M-  cannot  establish  satisfactory  credit, 
hany."  ..  *  *  *  . 

Follnwing  the  heading  apiH*ared  .s/  U'XCERPTS  from  the  promotional  iien  i 
two.  three,  and  four-line  ads  classified  1-a  of  classilied  coiner  Doris  Lins  of  j 
under  various  types  of  services  and  the  .Vcjt'  Urunsxwk  (X.  J.)  Daily  \ 
mfrehandise.  _  Hoiiii'  and  S'uiiday  Tiiiu's: 

.Ml  ads  were  sold  to  run  for  seven  (iRow'Tit  Control — 
cimsecntivc  issues,  and  practically  all  of  _\  sleuth  Ilipiied  this  neat  one  bright 
them  were  secured  in  one  day's  solicita-  and  early.  ; 

tion>.  _  “The  apartment  dweller  never  knows  : 

The  drive  to  locate  the  main  offices  what  a  nuisance  a  lawn  can  be  unless  he  i 
of  the  bund  in  .Albany  was  originated  keeps  a  mu.stache.”  Well,  there's  a  lot  I 
previously  by  the  editorial  department  of  truth  in  that.  .And  speaking  of  trim  | 
of  these  same  papers  and  the  classified  apartments,  these  were  rented  thru  j 
stunt  augmented  it.  classified  a  few  days  ago.”  | 


stunt  augmented  it. 

.\ll)any  was  finally  selected  as  head- 
(juarters  for  the  Insurance  Eund 
agency.  There  are  probably  other 


dtuatious  of  public  interest  throughout  bels  this'  one _ 


XCL.MMEI)  answers  finding  their 
wav  to  Miss  Lins’  desk.  She  la¬ 


the  country  each  year,  which  would  lend 
themselves  to  influence  by  an  impressive 


■Anything  (Iof.s: 

"Dropping  you  a  few  lines.  I  read 


campaign  from  small  advertisers  in  the  your  adv.  in  the  jiaper  that  you  have 
classified  section.  an  nneniinr  nositinn  for  a  .A-1  rook. 


classitied  section.  opening  jmsition  for  a  .A-1  cook.  1 

T*  *  *  .  that  should  be  a  first  class  cook,  I  am  ! 

HE  liulk  of  Business  Service  adver-  looking  for  a  iiosition  at  a  hotel  or  ! 

tisers.  more  often  than  not,  are  poor  restaurant  or  in  a  private  resident,  j 

credit  risks.  Many  a  credit  manager  doesn't  make  no  difference  to  me,  I  can  ! 

has  cash  on  the  line  on  the  tip  of  his  fully  guarantee  for  myself."  i 

tongue  as  soon  as  he  finds  out  that  a  Replv  from  another  employment  | 
new  classified  advertiser  is  in  the  busi-  seeker  was  dublied : 

ness  of  hanging  paper,  scraping  flcKDrs,  >Jot  the  Only  One _ 

cleaning  vaults,  repairing  autos,  wreck-  “j  aP  present  imployed  in  Wall  | 
mg  buildings,  etc.  Street  and  dispare  of  the  future  there.” 

Ihe  potential  business  from  this  large  _  i 

general  group  of  prospects  is  quite  W.N.U  TO  MAKE  AUDIT 

tempting  to  most  every  classified  de-  — - 

partment.  however,  especially  during  Told  By  Judge  To  Do  So  Or  Assume  i 
cerain  seasons  of  the  year.  Burden  of  Proof 

Theretore.  any  scheme  that  will  f Spec, W  lo  Editor  &  p.  bi.ishfr) 

arouse  the  prospects  for  these  classifica-  Qmaha.  Neb.,  Jiilv  22- Western 


W.N.U  TO  MAKE  AUDIT 


certain  seasons  of  the  year. 

Therefore,  any  .scheme  that  will 
arouse  the  prospects  for  these  classifica- 


Other  Times, 
Other  Ways 

Like  everything  else  in  a  swift-moving  world,  news 
styles  change.  The  success  of  the  tabloid,  of  the 
news  magazines,  news  digests  and  news  letters,  and 
finally  of  radio’s  rapidly-widening  role  in  the  news 
field,  are  more  than  straws  in  the  wind.  They  are 
the  most  positive  of  proofs  that  older  styles  of  news 
presentation  no  longer  suffice — that  the  swifter  modern 
world  needs  something  new,  and  rewards  him  who 
provides  it. 

W^ITH  due  respect  for  journalism’s  fine  traditions, 
but  none  for  its  outworn  impedimenta.  Transradio 
offers  a  news  service  that  is  pre-eminently  readable, 
compelling,  understandable  to  the  common  man.  For 
the  large  newspaper  its  many  exclusive  features  and 
modern  style  make  it  the  ideal  auxiliary  service.  For 
the  smaller  ones,  its  completeness  without  verbosity 
finds  immediate  favor. 


tiMs  to  the  iwint  of  lieing  willing,  and  Xewspaper  Union  counsel  indicated  to 
^rhaps  eager  to  pay  cash  not  only  p^j^ral  ludge  James  A.  Donohoe  last 
^ie>  the  credit  problem  but  also  adds  ^^at  it  would  require  three  weeks 

gently  to  linage  and  ad  count  ^  and  detailed  audit 

^  ^  ^  of  the  company’s  Irooks  to  the  court  and 

A  FEW  years  ago  A  D  the  crash  ''  would  cost  $25,000  for  a  certified 

one  paper  made  a  tempting  reduc-  accountant  to  prepare  such  an 

tion  in  classified  business  service  rates,  .  n-  j  /- 

but  with  an  important  string  attached  ''  "en  Judge  Donohoe  gave  .Alfred  D. 
to  the  offer.  Ellick,  counsel  for  Western  Newspaper 

All  riskv  prospects  in  the  group  were  Union,  the  choice  of  either  submitting 
solicited  by  telephone  and  informed  that  bhe  audit  or  assuming  the  burden  of 
»  special  offer  was  then  available  for  P^oof  of  the  company’s  solvency,  Ellick 
thfm.  consisting  of  an  allowance  up  to  chose  the  former  after  heated  protest. 

M  or  25  per  cent.  Such  discount  could  Tlie  court  action  grew  out  of  an  at- 
be  secured  on  the  regular  transient  tempt  by  three  principal  bondholders  to 
weekly  rate  provided  the  advertiser  force  the  company  to  reorganize  under 
would  order  his  ad  for  a  run  of  two  bankruptcy  laws, 
weeks.  From  a  surplus  of  $1,076,000  at  the 

He  had  to  pay  cash  in  advance  for  time  of  reorganization  in  1929,  the  com- 
tlw  two  weeks,  and  further,  since  this  pany  has  acquired  a  deficit  of  more 
offer  was  exceedingly  generous,  he  was  than  a  half  million  dollars,  bondholders 
^liged  to  mail  his  remittance  or  else  assert. 

bring  it  to  the  office.  The  paper  could  The  hearing  is  expected  to  be  re- 
not  afford  to  send  a  collector  or  a  sumed  within  two  weeks, 
classified  representative  after  business  .CT .. 

in  which  there  was  practically  no  profit.  HEARST  DAILIES  COMMENDED 
This  made  quite  a  hit  with  many  of  The  executive  committee  of  the  Mili- 
jhe  business  service  individuals  who,  tary  Order  of  the  Purple  Heart,  meet- 
bke  women  who’ll  buy  anything  they  ing  in  Detroit,  July  18,  passed  a  resolu- 
tnink  a  store  is  losing  money  on,  flocked  tion  praising  the  Hearst  newspapers  for 
into  the  office  with  copy  and  cash-in-  their  aggressive  editorial  camoaign 
advance  payments.  This  idea  still  against  Communism  in  the  United 
'"fks  well.  States 


Transradio  offers  service  ranging 
from  an  1 8-hour  high  speed  leased 
wire  to  a  small  pony  report. 
Write  or  wire  for  rates. 


Transradio  Press  Service 


INCORPORATED 


342  Madison  Avenue 


New  York 
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HOUSE  FIGHT  AHEAD 
ON  SEDITION  BILL 

Minority  Report  Sees  Peril  To  Press, 
Jeers  at  Idea  Law  Would 
Guard  Armed  Forces 
From  Communists 

Hy  J A. NIKS  J.  Bi’TLKK 

(Kditor  &  I’uBLisiiKK  C  orresfoiidcnl) 

Washixcton,  D.  C,  July  23— Hrist- 
liiiR  with  ridicule  and  sharp  criticism, 
a  minority  rejxjrt  hy  Kepreseiitatives 
Maury  Maverick,  ol  Texas,  and  Paul 
Kvale,  of  Minnesota,  has  laid  the 
groundwork  for  a  stiff  fight  against 
concurrence  by  the  House  in  the  Sen¬ 
ate's  approval  of  the  Tydings-MacCor- 
mack  sedition  bill. 

Aroused  by  the  danger  which  they 
profess  to  .see  in  such  legislation,  with 
reference  to  the  freedom  of  the  press, 
the  two  House  liberals.  Maverick  and 
Kvale,  lal)el  the  bill  "a  brash  piece  of 
Hitleristic  fascism."  The  measure 
makes  it  a  crime  to  attempt  to  dis¬ 
suade  any  memlier  of  the  armed  forces 
of  the  country  from  i)erformance  of 
his  duty. 

Its  effect  would  l)e  that  any  news¬ 
paper  suggesting  that  the  Xavy  did  not 
have  the  best  battleships,  could  be 
charged  with  a  violation  of  the  law, 
in  that  it  was  inciting  the  sailors  to 
disaffection,  thinking  the  ships  might  not 
be  suitable  for  their  sailing,  the  report 
points  out  as  an  illustration. 

Representatives  Maverick  and  Kvale 
ridicule  the  assertion  of  the  sponsors 
of  the  measure  that  it  is  aimed  to  rid 
the  Army  and  Navy  of  Gmununists, 
by  citing  the  testimony  before  the 
House  committee  of  Henry  L.  Roose¬ 
velt,  assistant  Secretary  of  the  Navy, 
and  Gen.  Smith  of  the  .\rmy. 

Regarding  Communists  in  the  Navy, 
Secretao'  Roosevelt  stated  there  are 
"none  either  among  the  officers  or  en¬ 
listed  men.”  and  that  the  Communistic 
influence  was  "absolutely  infinitesimal.” 
Gen.  Smith  is  quoted  as  testifying : 
“While  there  has  been  some  effort  on 
the  part  of  subversive  forces  to  pene¬ 
trate  the  armed  forces,  it  appears  that 
their  efforts  have  not  met  with  a  great 
deaf  of  success.” 

"This  bill  then  prop<ises  in  effect  to 
use  a  twelve-inch  gun  to  kill  a  gnat,” 
declares  the  minority  report.  “The 
truth  is  that  it  is  not  really  aimed  at 
Communists — that  is  a  subterfuge — but 
the  honest  peacetime  expression  of 
opinions  on  anything  remotely  concern¬ 
ing  the  .\rmy  or  Navy  of  any  projects 
favored  by  the  profiteering  munition- 
makers  and  similar  interests.” 

Stating  that  present  laws  and  regula¬ 
tions  adequately  allow  the  .\rmy  and 
Navy  to  control  subversive  forces  within 
their  ranks  without  the  need  for  ad¬ 
ditional  unwarranted  legislation.  Repre¬ 
sentatives  Maverick  and  Kvale  declare 
that  the  bill  is  “un-.\merican,  unneces¬ 
sary  and  impractical.” 

The  Inll.  they  argue,  opens  the  w’ay 
for  a  military  coup  d’etat  by  placing  in 
the  hands  of  the  .\rmy  and  Navy  the 
iwwer  to  punish  any  critical  statement 
of  the  two  branches  of  the  federal  gov¬ 
ernment.  In  its  loosely  drawn  state,  the 
|K)wers  of  surveillance  and  seizure  are 
not  limited,  nor  is  the  degree  of  lati- 
tiade  allowed  in  expressing  an  opinion. 


ULTRA-SHORT  WAVES  HOLD 
NEW  PRESS  OPPORTUNITY 

(Continued  from  pufic  3) 


homes,  particularly  the  patents  held  by 
W.  G.  fl.  Finch.  The  Finch  equipment 
is  designed  on  a  practical  basis,  with 
attachments  for  present  day  radio  re¬ 
ceiving  equipment  worked  out  on  an  in- 
exiwnsive  scale. 

Television,  liecause  it  involves  the 
simultaneous  transmission  of  many  im¬ 
pulses.  in  order  to  create  a  complete 
moving  picture,  will  require  a  much 
wider  transmission  band,  at  least  ten 
times  wider  than  ordinary  broadcasting. 
For  example,  one  television  brj)adcast 
station  would  use  the  frequencies  50,- 
(XK)  to  54,000  inclusive.  The  present 


Stone  Age  Boy  Again  Glorified  in 

New  Sunday  Comic  Feature 


THK  beginning  of  a  new  success 
story  in  the  comics  was  written  this 
week  in  an  announcement  hy  the  Nnv 
York  Herald  Tri¬ 


bune  that  it  will 
l)egin  publication 
of  a  new  Sunday 
funny  strip, 
‘Peter  Piltdown,” 
Aug.  4.  The  new 
strip,  intended 
‘somewhat  for 
kids,  but  also  for 
adults  ”  is  l)eing 
drawn  by  M  al 
Eaton.  Its  title 
is  derived  from 
Peter,  its  prin- 
c  i  p  a  1  character, 
who  is  a  boy  liv- 


•y 


ing  in  the  times  of  the  Piltdown  man. 

Harry  Staton,  manager  of  the  Herald 
Tribune  Syndicate,  which  is  handling 
the  strip  for  out  of  town  jwpers,  an¬ 
nounced  this  week  that  six  papers  had 
signed  for  it. 

.According  to  Mr.  Staton,  Eaton  six 
weeks  ago  submitted  one  episode  of  the 
.strip  that  was  so  amusing  that  the  Syn¬ 
dicate  immediately  ordered  him  to  do 
a  dozen  more  to  see  what  they  woukl 
l)e  like.  Usually,  Mr.  Staton  said  a 
new  comic  is  not  even  given  consider¬ 
ation  unless  at  least  a  dozen  sequences 
are  submitted. 

This  is  the  first  continuous  strip 
Eaton  has  ever  attempted,  although  he 
has  drawai  for  comic  magazines  and  also 
has  made  newspaper  illustrations,  in¬ 
cluding  iwrtraits  and  other  drawings 
for  the  Sundav  Herald  Tribune. 


Eaton,  who  is  thirty-three  years  old. 
said  this  week  that  he  was  Imrn  in 
New  York  and  "started  copying  ()pi)er, 
Dirks  and  Briggs  at  an  early  age  and 
Ix’cn  doing  so  ever  since,  which  saves 
me  lots  of  time  and  worry.  If  any 
one  who  had  seen  me  chalking  up  the 
sidewalks  of  New  York  years  ago  pre¬ 
dicted  1  would  tme  day  tie  an  artistic 
genius  he  would  have  tieen  burned  as 
a  witch,  and  it  would  have  served  him 
right.” 

Eaton  got  a  job  as  an  office  txiy 
in  the  art  department  of  the  .Vcrc  York 
Times,  where  he  remained  for  three 
years  while  studying  nights  at  the  .\rt 
.Students  l.eague.  He  recalled  how 
"after  trying  to  .sell  drawings  to  ‘Life’ 
for  six  months  without  siKcess  I  came 
in  one  day  when  Roliert  Sherwood,  th.n 
erlitor,  was  preparing  to  leave  on  his 
honeymtKin.  He  was  feeling  so  happy 
he  accepted  a  drawing  without  ques¬ 
tion.  In  later  years  I  found  that  see¬ 
ing  the  editor  on  the  right  day  is  worth 
all  the  talent  in  the  world.” 

Eor  the  next  four  years  Eaton  con¬ 
tributed  to  "Life”  as  well  as  to  the 
New  York  Times,  Herald  Tribune. 
New  York  Telegram  and  Brooklyn 
Eagle.  He  also  worked  for  various  ad¬ 
vertising  agencies  as  well  as  for  Metro 
Goldwyn,  Colliers  and  Cosmopolitan. 
He  said  this  week  that  he  liked  draw¬ 
ings  by  Webster  and  animals  of  all 
kinds,  especially  dinosaurs,  which  find 
a  place  in  his  new  comic.  He  said  his 
dislikes  were  sentimental  comic  strips, 
brussel  sprouts  and  all  kinds  of  ciga¬ 
rette  advertising  and  iiersonality  girls. 


have  purchased  and  resold  at  cost  (Ju 
to  $25  for  amateur  sets  (  to  readers' i*. 
terested,  ultra  high  freiiuency  rece^ 
tion  equipment  in  order  to  stimulate  » 
terest  in  the  project  in  their  individna; 
territories. 

In  short  then,  opiK>rt\inity  is  knock 
ing  for  the  second  time  in  radio 
tory.  But  it  may  take  smart  newspaper. 


men  to  hear  her. 


SCIENTISTS’  SHYNESS 
HIT  IN  EDITORIAL 


Attitude  of  ‘‘Diehard*’’  on  Newtp*p« 
Reporting  of  Scientific  Fact*  Cited 
by  Chicago  Tribune  in  Con¬ 
nection  with  Boiler  Maker* 


ordinary  liroadcast  band  extends  from 
5.50  to  1,500  kilocycles,  so  this  means 
tl’.at  one  television  station  would  require 
a  wider  band  than  is  assigned  for  all 
of  the  present  intermediate  commercial 
broadcast  channels  in  the  United  States. 
The  channels  allowed  for  the  latter  pur- 
])ose  are  each  10  kilocycles  wide,  that  is 
500,  570,  580,  etc.  Television  stations 
will  each  require  a  transmission  band 
equivalent  to  about  400  standard  broad¬ 
casting  channels.  Voice,  of  course,  re- 
cpiires  only  one  channel,  so  that  a  tele¬ 
vision  station  broadcasting  sound  at  the 
same  time  would  need  only  5!).(KI0  to 
54.010  kilocycles,  inclusive. 

In  its  present  experimental  use,  high 
.  fre<iuency  is  lieing  used  on  alxmt  975 
stations  in  this  country,  many  of  them 
being  ultra  high.  The  chart  presented 
with  this  story  shows  what  interests  are 
doing  the  experimenting  in  this  field, 
the  present  electrical  and  radio  interest 
holding  the  big  share  of  the  allotments 
when  states  and  cities  (90  per  cent  po¬ 
lice)  are  not  taken  into  consideration. 
Tlie  police  have  found  ultra  high  fre¬ 
quency  especially  useful  because  it  per¬ 
mits  two-way  communication — from  the 
station  to  the  car  and  vice  versa — and 
requires  considerably  less  jxiwer,  result¬ 
ing  in  more  economical  operation. 

F.  C.  C.  authorities  point  out,  in  all 
fairness,  that  liecause  experimentation 
is  being  done  in  the  ultra  high  fre¬ 
quency  field  by  certain  interests,  that  is 
no  assurance  that  when  development 
reaches  the  stage  where  permanent  li¬ 
censes  are  to  lx:  allocated  the  present 
experimenters  will  he  able  to  retain 
the  preponderance  of  channels. 

The  propriety  of  the  individual  ser¬ 
vices  will  lie  weighed,  their  importance 
studied  from  the  viewpoint  of  general 
public  interest,  aiul  allotments  made  on 
that  basis,  first  come,  first  served. 

There  is  much  reason  to  believe,  how¬ 
ever.  that  those  who  gain  the  knowledge 
through  present  experimentation  will 
have  the  best  opportunity  of  cashing  in 
on  their  foresight  because  they  will  see 
♦  he  potentialities  earlier  than  others. 
There  experimentation  will  form,  also, 
a  liackground  for  profitable  operation  in 
the  ultra  high  frequency  field. 

There  is  good  reason  to  believe,  also, 
that  newspapers,  through  experimenta¬ 
tion  now,  can  pave  the  way  to  use  of  a 
more  proportionate  share  in  the  field 
of  facsimile  and  sound  television  trans¬ 


mission  than  is  now  held  by  newspapers 
in  the  intermediate  (ordinary  com¬ 
mercial  radio)  band. 

A  survey  of  opinion  among  many  en¬ 
gineers  shows  that,  in  their  opinion,  fac¬ 
simile  and  television  will  antequate  pres¬ 
ent  methods,  insofar  as  certain  applica¬ 
tions  are  involved,  as  completely  as 
sound  movies  outmoded  the  silent  screen. 
Of  course,  not  all  the  present  transmit¬ 
ting  equipment  involved  will  go  to  the 
scrap  heap,  because  it  can  be  converted, 
but  the  present  reception  equipment  in 
the  average  home  will  probably  lie  sup¬ 
plemented  or  even  eventually  discarded, 
in  metropolitan  areas,  in  favor  of  ultra 
high  frecpiency  receiving  sets.  Obvi¬ 
ously  this  will  be  a  restraining  influ¬ 
ence  on  the  growth  of  ultra  high  fre¬ 
quency  broadcasting,  but  many  of  the 
biggest  radio  interests  have  shown  a 
willingness  to  promote  the  advent  of 
television  and  facsimile. 

The  chart  of  ex|)erimentcrs  in  the 
high  frequenc}-  field  shows  newspapers 
operating  on  10  channels.  These  are 
lieing  jiut  to  various  uses,  but  mainly, 
as  far  as  experimentation  is  concerned, 
in  transmitting  programs  for  short 
jieriods  to  amateurs  in  the  neighhor- 
licKi.l.  In  «.ome  instances  e.xjierimenters 


In  a  recent  Chieaiio  Tribune  editorial 
the  question  of  newspaiier  reporting 
scientific  news  was  discussed.  In 
reference  was  made  to  a  small  group  oi 
“(liehards  among  scientific  and  technical 
societies,  happily  decreasing,  who  shriii 
from  the  publicity  offered  their  special¬ 
ties  by  newspaix’rs.”  The  editorial 
based  on  reluctance  of  the  National 
Board  of  Boiler  and  Pressure  Vessel 
Insjiectors  to  make  available  until  afto 
its  publication  in  the  official  report  ot 
the  convention,  a  pajx'r  on  alloy  steels 

Pointing  out  the  general  interest 
every  intelligent  newspaiier  reader 
the  subject  of  alloy  steels  and  the  valnt 
such  publicity  would  have  to  the 
dustry  as  a  whole,  the  Tribune  editoria 
stated  in  part: 

"The  boiler  inspectors  may  bring  fori 
the  ancient  defense  that  newspaper  rt 
ixirters  are  inaccurate  and  not  to  bi 
trusted  with  accounts  of  highly  tech 
nical  subjects.  Unfortunately  the  news- 
liaiiers  are  sometimes  guilty  in  tfe 
respect,  but  inaccuracy  may  more  fre 
quently  be  charged  to  lack  of  coopen 
tion  of  the  technical  or  scientific  sockh 
than  to  the  newspaper. 

"Most  of  the  larger  technical  ani 
scientific  societies  cooiierate  with  news¬ 
papers,  to  their  mutual  advantage. 

“The  .Nmerican  Medical  associatkn. 
as  well  as  such  organizations  of  special¬ 
ists  as  the  .American  College  of  Phy¬ 
sicians  aixl  the  .American  College  of 
Surgeons  welcome  newspaper  coveraft 
of  their  conventions.  They  assign  mem¬ 
bers  to  e.xplain  technical  papers  to  re 
ixirters.  They  have  been  rewarded  by 
vastly  more  accurate  reports  of  thdr 
meetings  and  by  widened  public  eduo- 
tion  in  medical  matters.” 
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ROY  MINTON  INJURED 

Roy  Q.  Minton.  Southwestern  r^- 
sentative  for  King  Features  Syndicate, 
suffered  a  fractured  knee  cap  and 
severe  bruises  and  abrasions  in  an  auto¬ 
mobile  collision,  last  week  near  Bowie. 
Tex.  Police  officials  investigating  the 
accident  said  it  was  caused  hy  the 
driver  of  the  other  car,  who  was  killed 
outright,  swerving  his  machine  into 
Minton’s  car.  Minton  was  exonerated 
of  all  blame  for  the  accident.  He  was 
taken  to  his  home  in  Dallas  and  will  he 
unable  to  travel  for  two  months. 
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ctfrn  broadcasting 

^  ^ITORIAL  PAGE 

of  E«changing  Adverti.ing  Space 
for  Promotion  Time  on 
Air 

{Special  to  Ki.itdk  4s  1’ubi.i.sher) 

Phiudelphia.  July  22— The  riiila- 
d-lPkia  Record,  which  a  month  ago  eni- 
hlrked  on  a  iK)licy  ..1  swapping  adver- 
tisine  «pate  i'l  ‘"luinns  tor  sfxjt  an- 
loaKonents  on  news  broadcasts  hy  sta- 
L  WFIL,  is  now  putting  its  editorial 
Lk  on  the  air.  exchanging  larger  dis- 
Il,v  >pace  for  its  own  program  with 
L  radio  station. 

Xte  change  went  into  ettect  last 
Thursday  night,  the  announcements  of 
tht  Record’s  tie-up  with  featured  I.N.S. 
nt*s  stories  being  dropped  upon  intro¬ 
duction  of  the  new  feature.  Eventually. 
It  is  said,  the  newspaper  may  develop 
the  program  so  that  readers  may  listen 
in  un  an  editorial  conference  and  learn 
how  editorials  arc  evolved. 

present  the  broadcast  is  confined 
to  excerpts  from  the  Record’s  editorials, 
the  continuity  being  written  in  the  edi- 
toriai  rooms  of  the  newspaper  shortly 
alter  corrected  jircHifs  are  received.  This 
IS  .sent  to  the  station  in  ample  time  for 
the  broadcast,  known  as  “The  Record’s 
Fditorial  Page,’’  from  10:40  to  10:45 
P.  M. 

\  typical  announcement  following  the 
"talking  editorial  page”  states  that : 

■'TTiese  excerpts  from  tomorrow  morn¬ 
ing's  Philadelphia  Record  give  you  only 
the  high  jioints.  See  tomorrow  morn¬ 
ing's  Record  for  complete  discussion  of 
each  of  these  subjects.  This  is  the  edi- 
tnrial  page  that  has  forecast  and  in¬ 
fluenced  the  trend  of  modern  economic 
and  political  history.  Read  it  for  its 
,  liberal  presentation  of  events  that  affect 
:  you." 

The  change  was  decided  by  J.  David 
Stem,  publisher  of  the  Record ;  W'illiam 
F.  Hawkes.  managing  editor ;  and 
j  Ilavid  Stern  Loeb.  assistant  business 
,  manager. 

'  The  new  program  was  adopted  be¬ 
cause  it  was  felt  the  editorial  page 
i  iifmed  the  best  base  for  circulation  pro¬ 
motion  under  the  new  policy.  Arrange¬ 
ments  were  made  for  space  exchange 
luth  the  radio  station's  manager,  Donald 
Withveomb.  Ati  unusual  feature  of  the 
:  agreement  is  that  WI'IL  makes  no 
,  qalifying  statement  that  the  views  ex¬ 
press^  in  the  editorials  “do  not  reflect 
the  views  of  the  station.” 

It  is  believed  the  advertising  space 
allotted  each  week  by  the  newspaper 
totals  approximately  $300  under  the  ar¬ 
rangement.  Tlie  station’s  newspaper 
copy  is  restricted  to  program  advertis¬ 
ing  in  which  the  trade  name  of  the 
s^sor  is  not  mentiotied.  .4t  the  end 
fli  each  week  checks  are  exchanged  to 
cover  the  amount  involved.  Six  pro¬ 
grams  are  given. 

j  The  program  is  said  to  be  the  only 
I  one  of  its  kind  not  sixinsored  by  a 
j^spaper  owning  its  own  radio  station. 
**'*f*nt3lly.  its  introduction  following 
w  recent  aiint-uncemeiu  in  Editor  & 
hblishfr  that  Mr.  Stern  is  seeking  a 
broadcasting  station  in  Xew  York  City 
gave  rise  to  rejiorts  that  a  similar  pro¬ 
gram  is  planned  there  if  his  application 
!>o  operate  a  station  there  is  approved. 


WGN  POLICY  SHARPLY 
DEFINED 

{(.'oiitiiiued  jroiii  t'aue  5) 

vertising  sponsorship.  W'CX  saw  the 
necessity  of  better  programs  which  such 
sponsorship  provided  and  in  1927-23.  we 
laid  aside  a  substantial  appropriation  for 
programs  which  could  and  would  he 
sponsored.  As  a  result,  our  expendi¬ 
tures  in  radio  greatly  increased,  but  as 
time  went  on.  more  advertising  sponsors 
came  into  existence  and  reduced  our 
costs.  W’e  still  have  invested  more  in 
radio  than  we  have  received  in  iirofits.” 

Indicative  of  the  progressive  iwlicy  of 
the  Tribune  in  regard  to  its  radio 
station.  W'CX’s  new  $5(K).0()J  studio 
theater,  located  just  north  of  Tribune 
Tower,  will  be  completed  alxiut  the  mid¬ 
dle  of  Septemlx'r.  It  will  contain  some 
of  the  finest  radio  studios  in  me  country 
and  the  only  theater  in  the  world  de¬ 
signed  and  constructed  solely  for  broad¬ 
casting  show  purposes,  t  ol.  McCor¬ 
mick  has  announced  that  invited  guests 
at  the  first  broadcasting  show  would 
be  the  workmen  who  have  constructed 
the  building  and  their  families.  The 
\V(iX  theatre  will  seat  58^ 

Taking  up  the  matter  of  WGX  leav¬ 


ing  XIU'  to  affiliate  with  CDS  and 
sui)sei;ueiitly  to  form  a  new  iietworK — 
Mutual  Hroadcasting  System,  Mr. 
Macfarlane  said: 

“The  chain  policy  seemed  to  be  then, 
as  it  is  now.  to  have  a  contract  with  a 
gotnl  station  for  virtually  all  of  the 
good  time  as  they  chose  to  use  it  and 
when  not  using,  to  supply  the  station 
with  a  sustaining  program.  In  those 
days,  we  received  $50  an  hour  for  our 
radio  facilities  and  1  hardly  need  to  say 
that  this  was  not  the  equivalent  of  our 
proportionate  operating  expense. 

“The  Tribune  decided,  however,  not 
to  sell  \V(jX  and  when,  in  1931.  XI5C 
took  over  the  management  of  another 
Chicago  station,  we  made  a  contract 
with  Columbia  Broadcasting  System  and 
sold  to  Columbia  as  much  as  16  hours 
of  time  per  week.  Columbia  owned  its 
own  station  in  Chicago,  but  did  not  have 
full  time.  During  the  life  of  its  con¬ 
tract,  Columbia  obtained  synchronization 
with  a  Xebraska  station  of  its  time  for 
its  Chicago  station  and  suhse(|uently 
transferred  its  programs  to  that  outlet, 
thus  giving  Columbia  a  clear  channel  in 
Chicago. 

“Thus  WGN  had  its  experience  with 
lioth  XBC  and  CBS.  It  was  invited  to 


join  several  pro|)o.sed  chains,  including 
American  Broadcasting  Company,  hut  it 
turned  down  all  of  these  invitations.  I 
recognized  that  interests  of  an  inde¬ 
pendently  owned  and  operated  .station 
were  always  to  lie  contrary  to  interests 
of  existing  chains.” 

Mr.  Macfarlane  briefly  outlined  the 
growth  of  his  idea  of  a  chain  of  sta¬ 
tions  similarly  operated  to  WtiX.  After 
considerable  study  and  negotiation,  he 
was  able  to  organize  a  selective  group 
of  owned  and  operated  independent  sta¬ 
tions.  resulting  in  the  Mutual  Broadcast¬ 
ing  System.  The  original  stations  of 
this  .system  w'ere  WOR,  Newark,  50,(M)6 
watts  ;  WLW,  Cincinnati,  .5(X).000  watts  : 
WX"!/,  Detroit.  l.OOl)  watts.  an<l 
WfiN.  Recently  WXYZ  signed  a  con¬ 
tract,  effective  Sept.  29,  with  XBC  and 
since  then  Mutual  has  signed  CKIAV 
( Detroit- Windsor  Canadian  wave 
lemrth).  5.(KI()  wa^ts,  wliich  will  become 
affiliated  Sept.  29.  Summing  up  his 
experience  with  chain  broadcasting,  Mr. 
Macfarlane  concluded: 

“Thus,  having  had  experience  with 
both  chains,  W(iX  came  to  the  con¬ 
clusion  that  for  its  policy,  a  chain  of 
mutually-owned  stations  was  the  only 
.solution  to  better  programming  and  for 
better  public  service  to  listeners.” 
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WDAE  WANTS  MORE  POWER 

telegraph  to  Kditor  &  1’i-blisuhr) 

•ampa,  Ma..  July  23— The  Tampa 
bmes  Company,  publishers  of  the 
Umpa  Daily  Tiiiics  and  operators  of 
station  WD.\E  has  been  grantetl 
'  bearing  by  the  Federal  Communica- 
Commission  on  its  application  to 
•  lee  the  stations  day  iwwer  from 
’  '  to  five  kilowatts.  Date  for  hearing 
'  not  been  set. 

I  TO  REPRESENT  WDAE 

S.  ^litchell.  manager  of  radio  sta- 
'  \M).\E,  owned  and  oiierated  by 
'  ‘ooipa  (I'la.)  Daily  Times,  an- 
'Jiiu-il  this  week  the  appointment  of 
*■«.  Johns  &  Field,  Inc.,  as  national 
'ertiMiig  representatives. 
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The  Major  LOCAL 
Station  Serving  this 
Great  Empire  is 

K-L-X 

AFFILIATED  WITH  THE 

(®aktandlS©ibunp 

One  of  the  West's  Great  Newspapers 


1^  I  w  A  Pioneer  Bay  District  Statio-  .  .  .  Full 
IC  I  Coverage  in  the  Metropolitan  Bay  Area. 

1^  I  w  Three  Daily  TRIBUNE  News  Broadcasts— 
lx  I  Jv  Local,  National,  International  Coverage. 

1^1  W  Oakland  TRIBUNE  Radio  Page  and  Log— 
Carries  Daily  KLX  Detailed  Publicity. 

ly  I  Maintaining  Well-balanced  Programs. 

1^  L  yy  The  Effective  Bay  Area  "SPOT"  Station. 

I  y#  Metropolitan  Bay  Area  Outlet  for 
1^  I  World  Broadcasting  Program  Service. 
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MISS  MAY  C.  MOORK,  67,  who 
with  her  brother,  Paul  \V.  Moore, 
was  co-owner  of  the  Redlands  (Cal.) 
Daily  facts,  died  July  13  from  a  sud¬ 
den  heart  attack  at  Long  Beach,  Cal., 
where  she  was  spending  the  summer. 

Fra.nk  Williams  Dewey,  67,  editor 
and  publisher.  Westerly  (R.  I.) 
weekly,  known  in  Rhode  Island  as  the 
"one-man  newspaper  staff,”  died  July  18 
of  a  lieart  attack.  He  joined  the  staff 
of  the  Westerly  Trilmne  in  1895  and 
later  bought  the  paper  and  continued 
to  publish  daily  as  the  Westerly  Her¬ 
ald.  In  19(X)  he  changed  the  paper  to 
a  weekly  and  changed  the  name  to  The 
Times.  For  35  years  Mr.  Dewey  had 
worked  alone,  handling  all  editorial,  ad¬ 
vertising  and  business  details.  He 
never  missed  an  edition  until  the  week 
preceding  his  death.  His  wife,  a 
daughter  and  a  sister  survive. 

A.  T.  Moore,  former  publisher  of  the 
Daily  Nexvs,  Staunton.  V'a.,  which  was 
later  purchased  by  the  Ei-emnq  Leader, 
was  killed  in  an  automobile  accident 
Tuesday.  July  16,  on  the  Lee  Highway, 
in  front  of  one  of  his  hostelries,  h'air- 
way  Tavern.  He  collided  with  another 
car.  and  his  companion  was  seriously 
injured.  Survivors  are  his  widow  and 
a  granddaughter. 

John'  G.  Ropes,  62,  publisher,  Jl'ood- 
lake  (Cal.)  Echo  for  more  than  40 
years,  died  July  21  after  a  long  illness. 
Mr.  Ropes  edited  the  Echo  since  1913 
when  he  went  to  California  from  South 
Dakota. 

James  A.  Minder,  7.1,  veteran  news¬ 
paperman  and  printer,  died  at  a  Lin¬ 
coln.  >feb.,  hospital  following  a  two 
months’  illness,  July  14.  Minder  began 
his  long  career  as  editor  of  the  Crystal 
(  X.  D. )  Call,  which  he  edited  for  35 
years.  Together  with  his  two  sons. 
Roy  and  Fred,  he  managed  a  group  of 
Lancaster  county.  Neb.,  parers  under 
the  firm  name  of  Interstate  Xewspajier 
Company.  The  papers  were  later  coin- 
bineii  with  the  Lancaster  County 
Weekly.  His  son  Fred  is  at  present 
field  manager  of  the  Nebraska  Press 
Association.  He  is  survived  by  his 
widow,  two  married  daughters  and  the 
two  sons,  Roy  and  Freil. 

William  Towns,  20.  son  of  Ed 
Towns,  circulation  manager  of  the 
Siotuv  City  (la.)  Journal,  died  of  in¬ 
juries  suffered  July  17  when  he  crashed 
while  piloting  a  glider  a  few  miles 
north  of  Sioux  City'. 

C.  M.  ViNNEDGE,  68,  who  for  a  num¬ 
ber  of  years  was  city  editor  of  the 
Vero  Beach  (Fla.)  Press- Journal,  died 
at  the  Mountain  St.  Rose  Hospital  in 
St.  Louis,  Mo.,  recently.  He  had  Iteen 
confined  for  the  last  three  years  with  a 
lingering  illness.  For  a  number  of  years 
he  was  with  the  Abilene  (Tex.)  Xews. 

Lewis  A.  Craft,  84,  retired  Burling¬ 
ton,  N.  J.,  newspaperman,  died  there 
July  22.  Mr.  Craft  had  been  with  the 
Burlington  (N.  J.)  Daily  Enterprise 
for  more  than  50  years  as  printer,  re¬ 
porter  and  editor. 

Mrs.  George  McManus,  mother  of 
George  McManus,  well  known  cartoon¬ 
ist,  died  in  Hollywood,  Cal.,  July  18. 
She  went  to  Hollywood  a  year  and  a 
half  ago.  Survivors  include  (ieorge  and 
another  son,  (Tharles. 

Charles  H.  Benson,  69,  for  some 
years  a  traveling  representative  for  the 
circulation  department  of  the  Miami 
(Fla.)  Herald,  died  Julv  21  at  his  Mer¬ 
ritt  Island  home,  near  Cocoa,  Fla.  His 
wife  survives. 

Mrs.  Annabelle  Braendle.  31. 
wife  of  Kenneth  W.  Braendle.  pub¬ 
lisher  of  weekly  newspapers  in  western 
Michigan,  died  in  St.  Mary’s  Hospital, 
Grand  Rapids,  July  17,  following  a  long 
illness.  Well  known  in  the  Michigan 
Press  Association,  an  organization  of 
weekly  newspapermen.  Mrs.  Braendle 
was  an  efficient  linotype  operator  and 
worked  with  her  husband  until  contract¬ 
ing  the  illness  which  resulted  in  her 
death.  Besides  the  husband,  five  chil¬ 
dren  and  two  brothers  survive. 

William  H.  Rintelman,  69,  pub¬ 


lisher,  Menominee  falls  (Wis.)  Xews, 
died  at  his  home  in  that  city  July  15. 
He  was  a  graduate  of  Beloit  College 
and  Milwaukee  Normal,  and  after  three 
years  of  teaching,  toiik  up  journalism 
a  few  years  before  the  turn  of  the 
century.  His  wife,  a  daughter  and  tw'o 
sons  survive. 

Dr.  Henry  H.  Ahrens,  religious  edi¬ 
tor  of  the  Xew  Orleans  (La.)  Times- 
Picayune  for  35  years,  and  one  of  the 
leading  religious  authorities  in  the  South, 
died  at  his  home  in  New  Orleans  July 
15.  Dr.  Ahrens  made  an  exhaustive 
study'  of  the  history,  doctrines  and  poli¬ 
cies  of  denominations  in  New  Orleans 
in  order  to  prepare  himself  before  lie- 
coming  religious  editor  of  the  Daily 
Picayune,  one  of  the  predecessors  of 
the  Times-Picayune.  During  the  war 
he  was  with  the  Department  of  Com¬ 
merce  in  Washington,  later  returning  to 
the  Timcs-Picayune,  where  he  remained 
until  a  few  years  ago  when  he  retired 
because  of  ill  health.  He  is  survived 
liy  his  widow,  one  daughter  and  two 
sons. 

Kenneth  Harris,  40.  of  the  .'Hioux 
City  (la.)  Journal  staff,  died  July  16 
following  a  nervous  breakdown  from 
which  he  failed  to  recover.  Before  go¬ 
ing  to  Sioux  City  Mr.  Harris  was  w'ith 
the  Des  .Moines  Register  and  Tribune. 

I' RANK  H.  Grace.  40,  a  reporter  for 
the  Davenport  (la.)  Daily  Times  for 
20  years,  died  in  a  Davenport  hospital 
July'  17  following  an  emergency  opera¬ 
tion  performed  two  days  earlier. 

Edw  ard  W'etzi.er.  editor  emeritus  of 
the  Lancaster  ( O. )  Eagle  and  a  staff 
member  since  he  was  seven  years  old. 
died  of  lieart  attack  in  Lancaster  July 
24.  He  was  72. 

Geor<;e  T.  I.KtoMiTE.  .56,  for  24  years 
connected  with  the  engraving  depart¬ 
ment  of  the  government  bureau  of  en¬ 
graving  and  printing  in  Washington, 
died  in  Baltimore  July  23. 

Frank  G.  Cross,  member  of  the  .Vctc 
Vork  Times  comiKising  riMim  staff  and 
formerly  composing  room  foreman  for 
the  Bronx  Home  .Vctc'.r.  died  Inly  23 
after  a  year  .attack.  He  was  63. 

J.  Homer  Oulla,  (A  composing  room 
employe  of  the  Greenville  (S.  C.)  Pied¬ 
mont  was  instantly  killeil  July  22  in  a 
highway  crash  near  that  city. 

Lot  IS  SoHNiiEN.  79,  formerly  adver¬ 
tising  manager  of  the  old  Cincinnati 
Volkshlatt  and  later  <if  the  frcic  Presse, 
died  in  the  Cincinnati  General  Hospital 
July  15  from  complication  caused  by  a 
iiip  injury  sustaineil  in  a  fall  two  months 
ago. 

R.  D.  Pow'ELL,  76.  father  of  Horace 
Powell,  circulation  manager  of  the  .At¬ 
lanta  (Ga.)  Journal,  died  in  a  Nash¬ 
ville.  Tenn.,  hospital  this  week  after  a 
prolonged  illness. 


JAMES  M.  SMITH 

James  M.  Smith.  65.  dean  of  Bergen 
County  newsiiaper  men.  managing  edi¬ 
tor  of  the  Hackensack  (N.  J.)  Repub¬ 
lican  since  1931  and  previously  for  35 
years,  city  editor  of  the  Hackensack 
Bergen  Eivning  Record,  died  July  19  at 
his  home.  Since  last  October  he  had 
undergone  a  series  of  operations  in  the 
Hackensack  Hospital.  Mr.  Smith,  who 
had  been  the  correspondent  of  the  Xete 
York  Times  for  many  years,  was  born 
in  Edinburgh.  Scotland.  He  came  to 
the  United  States  in  1885  with  his 
family  who  settled  in  the  West.  He 
worked  as  a  cowpuncher,  pony  mail 
carrier  and  grocery  clerk  before  getting 
his  first  newspaper  job  as  printer's  devil 
on  the  Black  Hills  Daily  Pioneer  at 
Deadwood,  S.  D.  Later  he  joined  the 
Weekly  Register  at  Spearfish,  S.  D., 
and  subsequently  he  traveled  to  New' 
York  and  early  in  1890  settled  in  Hack¬ 
ensack.  where  he  became  a  reporter  on 
the  Bergen  Index.  Within  five  years 
he  had  been  appointed  county  corres¬ 
pondent  for  five  New  York  newspapers. 
In  1895  the  Bergen  Evening  Record  was 
founded,  with  Mr.  Smith  as  editor  and 
entire  editorial  staff  As  the  paper’s 
organization  grew,  he  became  city  . 
editor.  I 


MERRIS  TAYLOR 

Merris  Taylor,  83,  who  was  editor- 
in-chief  of  the  Wilmington  (Del.)  Every 
Evening  from  1894  until  his  retirement 
in  1921,  died  in  the  .Masonic  Home  of 
Delaware  July  18.  During  his  career 
on  the  F'very  Ivvening,  he  had  filled 
almost  every  post  in  the  editorial  de¬ 
partment  before  becoming  e<litor-in- 
chief.  He  learned  the  printer’s  trade  in 
Wilmington,  where  he  later  Ix-came  a 
reporter  on  the  Daily  Gazette,  which  he 
and  Jerome  B.  Bell,  bought  from  Caleb 
P.  Johnson.  They  conducted  the  daily 
until  its  merger  with  the  Every  Eve¬ 
ning. 


BANGS  FOR  GOVERNOR 

Crusading  Editor-Mayor  Silent  In 
Cell  on  Candidacy 

(Special  to  Editor  &  1’cbi.isher) 

Huntington,  Ind.,  July  23. — .More 
than  1,(KK)  friends  of  Mayor  blare  W. 
H.  Bangs,  jailed  anti-utility  crusader 
and  publisher  of  the  Huntington  .Vctc’J. 
are  forming  an  organization  here  this 
week  to  sponsor  his  candidacy  in  the 
1936  Gubernatorial  campaign. 

■‘Thev  can’t  lieat  him.”  declares  Ce¬ 
cil  McGregor,  the  mayor’s  construction 
foreman  and  temporary  chairman  of  the 
"Huntington  County  Bangs  for  Govern¬ 
or  Club.”  McGregor  was  cited  for  civil 
contempt  of  court  with  the  mayor  for 
extending  .services  of  the  city  electric 
plant  allegedly  in  violation  of  an  in¬ 
junction  granted  the  Northern  Indiana 
Power  company. 

John  Motto.  Warsaw  Republican 
leader,  lias  been  eTigaged  as  state  or¬ 
ganizer  of  the  movement  by  the  mayor’s 
supporters.  He  may  serve  as  the  pub- 
li.shcr’s  campaign  manager. 


EDITOR  MAY  HGHT  SECRECY 

As  “Matter  of  Principle”  Judge  With¬ 
holds  Trial  Record 

With  the  liacking  of  the  Minnesota 
Editorial  Association.  Palmer  Holman, 
editor  of  the  If'ayzata  (Minn.)  Herald. 
may  take  L.  E.  Christ.  Wayzata  justice 
of  peace,  into  court  presently  in  a  fight 
to  make  the  latter  open  his  records  for 
public  inspection. 

The  justice  recently  refused  the  edi¬ 
tor,  who  was  bent  on  making  notes  on 
a  case  the  justice  had  tried,  access  to 
his  records.  The  editor  went  to  the 
county  attorney  of  Hennepin  county  and 
the  state  attorney  general,  both  of  whom 
ruled  the  records  were  public  property. 

“This  is  a  matter  of  principle  with 
me.”  the  jii.stice  replied.  ‘When  people 
come  liefore  me,  I  try  to  help  them. 
That’s  been  the  idea  behind  every  case 
I’ve  tried.  Now,  I  .see  no  reason  why 
they  should  he  brought  into  the  public 
eye. 

“I  don’t  think  the  people  of  this  com¬ 
munity  want  that  sort  of  thing  in  their 
newspaiKT — it  would  make  a  scandal 
sheet  of  if.  But.  anyway.  I’ll  resign  be¬ 
fore  1  will  turn  over  my  records  for  the 
purpose  of  publication.  VNTiy,  I  have 
some  of  the  best  citizens  in  this  com¬ 
munity  in  mv  court.” 
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PUBUCITY  AWARDS  MADE 


National  Women’s  Club  Honors 
bers  for  Editorial  Promotiot 

Winners  in  the  1935  publicity  cor  I 
of  the  National  Federation  of  Bus- 
and  Professional  Women’s  Clubs 
announced  at  the  group’s  conventkij 
Seattle  last  week.  .Awards  were^ 
to  the  club  obtaining  the  liest  ediw 
in  a  local  newspajier,  daily  or  we4 
and  to  the  State  that  published  thebii 
news  publicity  story  lietween  luwi 
1934.  and  June  1,  1935.  ^ 

F'irst  prizes  for  editorials  wentw 
the  Business  and  Professional  \Vonif!.iT" 

Club  of  Monticello,  Iowa.  The  editor r 
was  published  in  the  .Monticello  Fjk-t  l 
through  the  efforts  of  Miss 
■Meyer,  the  publicity  chairman.  i 

honorable  mention  was  given  to  llsf’ 

Ruth  Sweenev  of  l.onizviAu;  u;.  Ii-nd  ot 


HE 
fairly 
il>  the 
^aickl)  c 

jnciTtaiii 

jercial 
Haii  st( 
t.urt  dei 


Irming 
of 


oi 


Ruth  Sweeney  of  Longview, 
publicity  chairman,  for  an  editorial  .r 
the  Long’Aen'  Daily  Xeivs.  Second  hi 
orable  mention  went  to  Mrs.  Mattie i 
McDowell,  publicity  chairman  of  ■■  P'"' 
Kingsport,  Tenn.,  club,  for  an  cditiri  ' 
published  in  the  Kingsport  Times. 

The  first  prize  for  the  best  i!r>. 
publicity  story  published  during  the  is 
was  awarded  to  the  State  Federatioiii 
South  Carolina.  The  story  was 
lished  in  the  .Vctcj  Piedmont  of  (irw- 
ville,  S.  C..  and  was  written  by  Llti, 

K.  Barton.  First  honorable  mir:!.:  "  ^ 
was  given  by  the  judges  to  two  -tun-  , 
considered  of  tKjual  merit,  one  pimli-jr- 
in  the  Jackson  (Miss.)  Daily  SetetiiL 
the  other  in  the  Great  falls  ™ 


T ribune.  Second  honorable  mention . 


given  to  a  story  in  the  Lennston 

"'  ll  tc 


Journal. 

The  awards  w  ere  made  bv  the  Xe^ 
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The  Advertiser 
Was  Very  Decent 
About  It 


•tdii 

Ihant  g 


P« 


— said  he  knew  accidents 
happen  and  accepted  the  offer  offrad  t 
re-insertion  without  charge  in  afj; 
justment  of  the  horrible  mess 
of  his  dress  .sale  page.  The  sakwA,*.,  [ 
a  “dud,”  but  that  just  proved  v 

the  paper  was  read. 

The  stereo  department  had  pta® 
of  excuses,  but  the  foreman  hh  of 
nail  on  the  head  when  he  said 
told  you  two  weeks  ago  I  wanlal 
case  of  Certifieds.”  Just 
instance  where  a  Certified  M» 
costing  little  more  than  a  thin 
would  have  saved  humiliation  ^ 
expense. 

For  dependable  stereotyping. 
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over  1,000,000 
visitors  from 
outside  of  the  state 


will  attend  the 
Connecticut  Tercentenary 
Exercises  this  Summer 


than  54  of  1 ;  Philadephia,  over  12^2  ; 
Pittsburg,  over  10;  St.  Louis,  over  8; 
Salt  Lake,  over  7}4 ;  San  Antonio,  over 
^  By  RICHARD  WEBSTER  11 ;  and  Seattle,  over  5 Li- 

'HE  third  week  of  July  showed  121  per  cent  better  than  for  the  first  ^  j QKp;  sales  of  general  inerchan- 

tairlv  good  retail  volume.  Natur-  half  of  U33,  though  sales  at  retail  were  ^ 

the  ultimate  consumer  is  not  so  up  about  4  jier  cent  this  June  over  June,  amounted  to  nearly  $2!,4  billion — al- 

^xi.  yr  deeply  affected  by  economic  U34,  there  was  no  K^tti  >n  the  news-  $105  million  more  than  in  the 

as  are  financial  and  com-  paper  advertising  of  department  and  same  period  of  1934,  according  to  the 
L  i:il  executives.  Fall  buying  for  apparel  specialty  in  -1  major  cities  as  ^-stiniates  of  the  International  Statisti- 
!  stores  may  be  delayed  by  the  listed  by  Meciia  Records— but  a  loss  of  Bureau  of  New  York.  March  was 

•rt  decisions  adverse  to  AAA  and  alniut  -54  per  cent  in  each  classification,  this  year  not  to  show 

fvsiim  taxes,  l)ut  so  far — even  in  In  the  department  stores,  the  drop  ^  gain  over  the  corresixuiding  month 
;lj, ,2  areas— there  has  lieen  no  eyi-  was  relatively  much  greater  in  basement  ^f  1934.  June’s  total  of  almost  $400 
net  of  a  decreased  desire  or  ability  advertising  (from  2,543,015  lines  to  millions  lK*ats  the  June  record  for  the 
bu>'-  11  processing  taxes  stop  en-  2.338,(X)7 — over  8  per  cent)  than  in  the  last  four  years.  The  extent  of  price 
Iv  there  may  lx*  a  big  drop  in  farm  upstairs  total  (from  14,203,776  to  14,-  drop  is  evident  from  the  fact  that  a  4.9 
vine  power.  But  the  lirst  few  days  043,362 — not  quite  1.0  per  cent).  Does  jj^r  cent  gain  in  dollar  volume  for  the 
uncertainty  and  fear  on  this  score —  this  mean  that  the  ba.sements  are  not  six  months  corresiionds  to  a  gain  of  7.3 
d  of  uncertainty  and  hope  on  the  getting  their  share  of  a  projier  budget?  jK;r  cent  in  phvsical  volume. 

,rc  of  tax  refunds— have  affected  Or  that  there  is  more  stress  on  quality  Mail  order  houses  pined  22.1  jxjr 

lin  desks  and  not  the  far-side  of  the  goods  that  pnxluce  a  greater  profit  ?  cent ;  general  merchandise  chains  gained 

On  the  basis  of  department  store  5.3  iier  cent ;  and  deiiartment  stores 
l)un  &  Bradstreet  estimate  retail  total  linage,  the  cities  to  show  gains  about  2.5  i)er  cent  over  last  year  lirst 
.  nit  up  12  to  30  iK'r  cent  over  the  with  iiercentage  of  gain  were  (in  al-  half — according  to  this  authority, 

rd  week  of  luly,  1934.  The  gain  in  phabetical  order):  .\tlanta,  8;  Haiti-  ♦  ♦  ♦ 

lu'trial  business  is  even  greater —  more,  less  than  54  of  1 ;  New  Orleans,  C  M.ALLER  i>rices  and  more  unit  sales 
cdlent  promise  for  retailing  and  all  nearly  12)4;  New  York,  4;  San  Fran-  O  has  been  a  good  formula— before 
.dress,  since  no  jaermanent  and  cer-  cisco,  2;  and  Washington,  11.  Tlie  Henry  Ford,  and  since.  Two  new  ex- 
n  improvement  can  be  expected  until  decreases  were :  Birmingham,  1 ;  Boston,  amples  in  w  idely  different  fields : 
iustry  takes  a  marked  turn  for  the  Chicago,  over  2)4  ;  Cincinnati,  254  :  I£lectric  refrigerator  sales  for  the  first 

■  Cleveland,  over  3;  Detroit,  almost  8;  five  months  of  1935  were  over  the  same 

A'ith  retailing  at  its  best  fetr  a  num-  Indianapolis,  over  10;  Los  Angeles,  less  months  in  1934  by  14  per  cent  in  dollar 


volume  and  by  26^2  per  cent  in  units. 

On  the  Los  .Xngeles  Limited  between 
Chicago  and  Los  .Vngeles  on  the 
Chicago  &  Northwestern  Railway  and 
the  Cnion  Pacific  system  meal  service 
has  Ixen  cut  to  the  lows  of  25  cents 
for  breakfast,  30  cents  for  lunch  and 
35  cents  for  dinner — a  dollar  a  day. 

(iimbels.  New  York,  is  using  small 
newspaper  siace  to  advertise :  iimbels 
repairs  hosiery  while  you  shop.  10  cents 
a  single  thread  run.  Snags,  5  cents  an 
inch.  ( iuaranteed  workmanship.  ’ 

The  William  Hahn  Company  o()erat- 
ing  its  own  shoe  store  in  Washington, 
D.  C.,  and  running  the  sh(x:  departments 
for  Bonwit  Teller  in  Philadephia  and 
Frank  Jelleff  in  Washington,  finds  that 
a  shoe  repair  department  a  profitable 
adjunct  and  no  hindrance  to  the  sale  of 
new  shoes. 

Montgomery  Ward  &  Co.  are  distri¬ 
buting  auto  tires  and  accessories 
through  the  R.  G.  Lydy  Parking  Com¬ 
pany’s  20  parking  lots  in  the  (Chicago 
Loop.  Ten  new  retail  stores  will  sexm 
Ik*  ojvened  by  Montgomery  Ward — the 
first  additions  since  the  depression  be¬ 
gan  :  one  each  in  Bellevile,  Murphys- 
horo,  and  Peoria.  Ill. ;  Boone,  Creston 
and  Estherton,  Iowa ;  Portland,  Me. ; 
Lakeland,  Fla. ;  (^watonna,  Minn. ;  and 
Siou.x  Falls,  S.  D. 


Retail  News  and  Notes 


THE  LICENSE  PLATE 


SAYS  "OHIO 


their  Gas  and  Oil  are  bousht  in  New  England 


There  is  nothing  surprising  in  this  situation,  (las 
and  oil  are  bought  where  a  car  is  operated — not 
where  it  is  registered.  And  because  New  England 
is  within  easy  motoring  distance  of  72%  of  the 
country’s  population,  some  3,000,000  visit  it 
during  the  summer  months.  They  spend  over 
$500,000,000  in  New  England  for  recreational  needs. 

Naturally,  most  of  these  people  have  a  radio. 
Naturally,  too,  most  of 
them  listen  to  WTIC. 


coverage  at  no  extra  cost.  .\n  audience  of  1 ,500,000 
in  the  primary  coverage  area;  680,000  additional 
in  the  secondary  coverage  area;  (.lansky  &  Bailey 
Survey  ligures).  \nd  a  guest  audience  of  many 
hundreds  of  thousands  more.  All  with  purchasing 
jKtwer  far  alKi\  e  aNciage. 

Talent  is  available  at  WTIC  for  the  skilful  staging 
of  any  type  of  program.  Full  particulars  on  reipiest- 


>ix  months  total  sales  in  variety 
were  alK)Ut  1  per  cent  less  than 
kthe  first  half  of  1934. 

IGrocery  chain  stores  this  June  showed 
K  average  seasonal  change  from  May 
M  154  per  cent.  The  dollar  volume 


"as  4  per  cent  lietter  than  in 
1934.  and  74  per  cent  more  than 
'^2 — but  17  per  cent  below 
».  1931,  21  i)er  cent  under  June. 

and  -4;4  per  cent  under  June, 
•  •  For  the  first  six  months,  this 
»  of  stores  had  a  total  dollar  volume 
that  of  the  first 

''.of  1934. 

^ew  automobile  financing  this  June 
^  A  per  cent  better  than  May  and 
'same  percentage  above  June,  1934. 
f  SIX  months  the  total  was  21  per 
‘  above  the  first  half  of  1934  and 


A  summer  [trugram  over 
WTIC  offers  a  unique  op¬ 
portunity  to  secure  bonus 


Tht  Travelers  Broadcasting  Service  Corporation 
Member  New  England  and  NBC-WEAF  Networks 

PAUl  W.  MOtENCY,  Gtntrtl  Mgr.  JAMES  F.  CtAMCT,  Btumttt  Mgr. 

SEW  YORK  OrnCE.  2X  EAST  42W  STREET  J.  J.  WEED.  Mmut 
CHICAGO  OFFICE,  103  S.  WABASH  AVENUE  C.  C.  WEED,  Mmfr 
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NEWSPAPER-OWNED  RADIO  STATIONS 


Of  68  Broadcasters  Licensed  for  Daily  Papers,  Four  Have  50,000  Watts  Power — News  SponK^. 
ship  Allowed  by  49 — Six  Publishers  Own  More  Than  One  Station 


The  first  detailed  listing  of  broad- 
'asting  stations  licensed  and  operated 
by  daily  newspapers  of  the  United  States 
and  Canada  api)ears  lielow.  It  is  com¬ 
piled  from  quest ionnai res  returned  by 
the  newspaiiers  up  to  J  uly  25 ;  and  no 
information  is  shown  for  newspaper- 
owned  stations  which  had  not  replied 
up  to  that  time. 

The  list  includes  data  on  ()8  stations, 
owned  by  51  newspapers  or  newsi)a|>er 
organizations.  It  does  not  include  sta¬ 
tions  “affiliated”  with  newspai^ers  un- 
kss  the  newspapers  are  actual  licensees 
(direct  or  through  subsidiary  comita- 
nies)  or  operators  by  arrangement  with 
the  licensee.  Several  newspaper  organ¬ 
izations  license  more  than  one  station. 
Hearst  Radio,  Inc.,  has  six  stations;  the 
McClatchy  Newspapers  of  California, 
five;  Des  Moines  (la.)  Register  and 
Tribune,  three;  (lannett  Newspapers, 
three;  Portland  Oregonian,  two;  Port¬ 
land  Journal,  two;  South  Bend  (Ind.) 
Tribune,  two. 

Four  stations  operate  on  5(),(HK)  watts 
power — WGN,  Chicago;  WHAS. 
Ijmisville ;  W  F  .\  A,  Dallas ;  and 
\VB.\P,  Fort  Worth.  Most  operate  on 
unlimited  time — usually  about  16  hours 
daily.  Practically  all  broadcast  news, 
but  only  19  of  the  68  i)ermit  commercial 
sponsorship  of  news.  Number  and  du¬ 
ration  of  news  broadcasts  vary  widely. 
The  li.sting  follows : 


ARIZONA 

K  T  A  R-Phoenix 

Owner — Arizona  Republican  and  Elec¬ 
trical  Equipment  Co. 

Operator — Arizona  Pub.  Co. 

Wave-length — 483.6  meters,  620  Kilo¬ 
cycles. 

Power — 1,000  watts,  day  and  night. 

Operated  7  a.  m.  to  11 :15  p.  m.  daily. 

Studio  and  Transmitter — Heard  Bldg., 
Phoenix. 

Network — NBC. 

News  Service — Supplied  by  Republic 
Gazette,  and  Press-Radio. 

News  Broadcasts — Two  local,  10  and  15 
minutes;  one,  15  minutes,  Press- 
Radio-NBC. 

News  Broadcasts  not  sponsored. 


CALIFORNIA 

KERN— Bakersfield 

Owner — Bee  Bakersfield  Broadcasting 
Co. 

Operator — Same. 

Wave-length — ^218.6  meters;  1,370  kilo¬ 
cycles. 

Power — 100  watts,  day  and  night. 

Operated — Daily  ex.  Sunday,  7  a.  m.  to 
midnight;  Sunday,  8  a.  m.  to  mid¬ 
night. 

Studio  and  Transmitter — Elks  Club, 
Bakersfield. 

Network — CBS  and  Don  Lee. 

News  Service — Press  Radio. 

News  Broadcasts — One,  15  minutes. 

News  Broadcasts  not  si)onsored. 

K  M  J — Fresno. 

Owner — James  McClatchy  Co. 

Operator — Same. 

Wave-length — 516.9  meters;  580  kilo¬ 
cycles. 

Power — 1,000  watts,  day;  500  watts, 
night. 

Operated — Daily  ex.  Sunday,  7  a.  m.  to 
midnight;  Sunday,  8.30  a.  m.  to  mid¬ 
night. 

Studio — Fresno  Bee  Bldg.,  Fresno. 

Transmitter — First  and  Shields  aves,, 
Fresno. 

Network — CBS  and  Don  Lee. 

News  Service — United  Press. 

News  Broadcasts — Two  daily,  15  min¬ 
utes  each. 

News  Broadcasts  not  sponsored. 


K  L  X— Oakland 

Owner — Tribune  Building  Co. 

Oi)erator — Tribune  Building  Co. 
Wave-length — 341  meters,  880  kilo¬ 
cycles. 

Power — 1,000  watts  day  and  night. 
Ojufrated— 8  a.  m.  to  li  p.  m.  daily,  e.x. 

Sunday;  12  iimm  to  11  p.  m.,  Sunday. 
Studio — Tribune  Tower,  Oakland. 

T  ransmittcr — Same. 

Net  work — N one. 

News  Service — Press-Radio  Bureau. 
News  Broadcasts — 2  15-minute.  1  5- 
minute. 

News  broadcasts  not  sponsore<l. 

K  E  H  E  ■  K  E  L  W— Santa  Mon¬ 
ica,  Burbank 

Owner — Evening  Herald  Pub.  Co.,  Los 
Angeles. 

Operator— Same. 

Wave-length — .184-4  meters ;  780  kilo¬ 
cycles. 

Power — 1,000  watts,  day;  500  watts, 
night. 

Operated — KEHE,  6  a.  m.  to  10  a.  m. ; 

1  p.  m.  to  5  p.  m. ;  8  p.  m.  to  4  a.  m. ; 
KELW,  4  a.  m.  to  6  a.  m. ;  10  a.  m. 
to  1  p.  m. ;  5  p.  m.  to  8  p.  m. 

Studio — 212  S.  Vermont  ave.,  Los  An¬ 
geles. 

Transmitter — Santa  Monica. 

Network — None. 

News  Service — INS  and  Universal  Ser¬ 
vice. 

News  Broadcasts — Not  scheduled. 

News  Broadcasts  not  sponsored. 

K  F  B  K — Sacramento 

Owner — James  McClatchy  Company, 

( Sacramento  Bee ) . 

Operator — Same. 

W'ave  Length — 228.9  meters;  1,310  kilo¬ 
cycles  (CP  granted  1,-190). 

Power — 100  watts,  day  and  night;  CP 
granted  5,000  watts. 

Operated — 8  A.  M.  to  midnight  daily. 
Studio — Seventh  and  1  sts..  Sacramento. 
Transmitter — 57th  and  H  sts.,  Sacra¬ 
mento. 

Network — CBS  and  Don  Lee  Broad¬ 
casting  Systems. 

News  Service — U.P. 

News  Broadcasts — ()ne  daily,  15  min¬ 
utes. 

News  broadcasts  not  sponsored. 

K  YA  — San  Francisco 

Owner — Pacific  Broadcasting  Co. 

(Hearst  Radio.) 

Operat(.)r — Same. 

W'ave  Length--243.8  meters;  1.230  kilo¬ 
cycles. 

Power — 1.000  watts,  day  and  night. 
Operated — 7  a.m.  to  midnight. 

Studio — Hearst  bldg..  Third  and  Market 
sts.,  San  Francisco. 

Transmitter — Whitcomb  Hotel,  San 
Francisco. 

Network — NiUie. 

News  Service — l.N.S.  and  Universal. 
News  Broadcasts — 1.  15  minutes  and 
3,  5  minutes. 

Some  news  broadcasts  sponsored  by  ad¬ 
vertisers  and  some  sustaining. 

K  W  G — Stockton 

Owner — Portable  Wireless  Telephone 
Company  (McClatchy  Newspapers.) 
Operator — .Same. 

Wave  Length — 249.9  meters;  1,200  kilo¬ 
cycles. 

Power — 1(K)  watts,  day  and  night. 
Operated — Daily  ex.  Sunday,  7  a.  m.  to 
midnight ;  Sundays  8  a.  m.  to  mid¬ 
night. 

Studio — Medico  Dental  bldg.,  Stockton. 
Transmitter — Weber  and  E  sts..  Stock- 
ton. 

Network — CBS  and  Don  Lee. 

News  Service — Stockton  Independent 
(local  news.) 

News  Broadcasts — 1.  15  minutes,  local 
only. 

News  broadcasts  not  siKuisored. 


CONNECTICUT 

W  I  X  B  S— Waterbury 

( )wner — .\merican-Republican  Inc. 

( )i)erator — Same. 

Wave  Length — 1,530  kilocycles. 

Power — l.OilO  watts,  day  and  night. 

( Iperated — Nix)n  to  midnight. 

.Studios — New  Haven  and  W'aterbury. 
Transmitter — Prosi)ect,  Conn. 

Network — None. 

News  Service — .-\.P. 

News  Broadcasts — Three  daily,  10  to 
15  minutes. 

Local  news  broadcasts  are  sponsored 
by  advertisers. 

FLORIDA 

W  D  A  E— Tampa 

Owner — Tampa  Times  Co. 

( Iperator — Same. 

Wave  Length — 245.8  meters;  1,320  kilo¬ 
cycles. 

Power — 2,500  watts,  day;  1,000  watts, 
night. 

Olierated — 8  a.  m.  to  midnight. 

Studio — Tampa  Terrace  Hotel. 
Transmitter — Forest  Hills  C  o  u  n  t  r  y 
Club  .\rea. 

Network — CBS. 

News  Service — Press  Radio. 

News  Broadcasts — 2  daily,  5  minutes. 
News  broadcasts  not  sponsored. 

GEORGIA 

W  S  B — Atlanta 

Owner — Atlanta  Journal. 

Operator — Same. 

W'ave-length— 405.2  meters ;  740  kilo¬ 
cycles. 

Power — 50.000  watts  day  and  night. 
Operated — 7  a.  m.  to  midnight. 

Studio — Biltmore  Hotel. 

Transmitter — Tucker,  (ia. 

Network — NBC. 

News  Service — Press-Radio. 

News  Broadcasts — Three  daily. 

News  broadcasts  not  sponsored. 

ILLINOIS 

W  G  N — Chicago 

Owner — WGN,  Inc.  Chicago  Tri¬ 
bune). 

Operator — Same. 

Wave-length — 416.4  meters;  720  kilo¬ 
cycles. 

Power — 50,000  watts,  day  and  night. 
Operated — 19  hours  per  day. 

Studio — Tribune  Tower,  Chicago. 
Transmitter — Elgin.  Ill. 

Network— NBC.  CBS.  MBS. 

News  Service — Press-Radio  &  Qiicago 
Tribune  News  Bureau. 

News  Broadcasts — One  daily,  9  p.  m. 
News  broadcasts  not  sjKjnsored. 

W  H  B  F — Rock  Island 

Owner — Rock  Island  Broadcasting  Co., 
subsidiary  of  Rock  Island  .\rgus. 
Operator — Same. 

Wave-length — ^247.8  meters;  1210  kilo¬ 
cycles. 

Power — 250  watts,  day ;  100  watts 

night. 

Operated — 7  a.  m.  to  11  p.  m. 

Studios — Harms  Hotel,  Rock  Island; 

Hotel  Blackhawk,  DavenjKjrt.  la. 
Transmitter — Harms  Hotel  Rock  Is¬ 
land 

Network — None 
News  Service — A.  P. 

Ne\vs  Broadcasts — 2,  10  minutes;  1,  15 
minutes. 

News  broadcasts  not  sponsored. 

INDIANA 

W  S  B  T — South  Bend 

Owner — South  Bend  Tribune. 

Operator — South  Bond  Tribune. 
Wave-length — 1360  kilocycles. 

Power — 500  watts,  day  and  night. 
Operated — 7)4  hours  daily. 

Studio — Trihune  Bldg. 

Transmitter — 4  miles  west  of  Tribune 
Bldg,  in  country  on  state  road  No.  2. 
Network — CBS. 

News  Service — None 


W  F  A  M — South  Bend 

Owner — South  Bend  Tribune. 

Operator — South  Bend  Tribune. 

Wave-length— 1.200  kilocycles. 

Power— UKt  watts;  day  and  night 

Ol>erated — hours  daily. 

Studio — Tribune  Bldg. 

Transmitter — 4  miles  west  of  Trit.;. 
Bldg,  in  country  <jn  state  road  Vb’ 

Network — CBS. 

News  Service — Press  Radio. 

News  Broadcasts — Two,  5  min.' 
each. 

News  broadcasts  not  sixtnsored. 

IOWA 

K  R  N  T— Des  Moines 

Owner — Register  and  Tribune  t  - 
pany. 

Operator — Iowa  Broadcasting  C- 

I)any. 

Wave-length — 1 .320  kilocycles. 

Power — I.IKK)  watts  day;  5(X)  ti-. 
night. 

Operated — 6  a.  m.  to  midnight. 

Studio — Register  and  Tribune  Bldg. 

Transmitter — Three  miles  north  of 
limits. 

N  et  wor  k — CBS . 

News  Service— U.P. .  l.N.S. 

News  Broadcasts — Ftiur  periods,  2 
min.  periods  daily;  1  lO-min.  len 
Sunday ;  2  5-min.  programs  daily 
Satuniay  and  Sunday. 

News  broadcasts  arc  sponsored  bri- 
vertisers.  although  Register  and  Tr  - 
une  reserves  3  periods  each  day  . 
which  it  gives  the  news  without : 
commercial  sponsor. 

K  S  O — Des  Moines 

Owner — Register  and  Tribune  C  - 
pany. 

Operator — Iowa  Broadcasting  C  nip' 

Wave-length — 1 ,430  kilocycles. 

Power — 5W  watts  day;  250  *a- 
night. 

Operated — 6 :30  a,  m.  to  1  a.  m. 

Studio — Register  and  Tribune  BMg. 

T  ransmittcr — Same. 

N  et  work — N  BC. 

News  Service — U.P.,  l.N.S. 


kgg 

0«ner- 

Plati 
Operate 
Uave-li 
cycle! 
l’()«er- 
(iperatt 
week 
p.  m. 
.siudio- 
Transir 
.Vetwor 
.\’e»5  ! 
.\'ews_l 
at  * : 
p.  m 
News  I 

WIB 

Owner- 
ka  B 
Operat 
Inc. 
Wave-l 
Power- 
night 
Operat 
Studio- 
Transr 
Netwo 
.News 
News 
to  9 
News 


WH 

(iwner 

Tim 

Operat 

Wave 

cycli 

Power 

Opera’ 

day, 

Smdio 

ville 

Transi 

Netwc 

News 


WB 


News  Broadcasts — Three  periods— 2  I 
min.  periods  daily,  ex.  Sunday;  ll 
min.  period  daily,  ex.  Saturday 
Sunday.  I 

News  broadcasts  are  sponsored  by  i 
vertisers,  although  Register  and  Tr 
une  reserves  periods  each  day 
which  it  gives  the  news  without  r 
commercial  sponsor. 

W  M  T— Cedar  Rapidi-W«ta 
loo 

Owner — The  Register  and  Tribu 
Company. 

Operator — Waterloo  Broadcast  u: 
pany. 

Wave-length — 600  kilocyxles. 

Power — 2.500  watts  day;  1,000 
”'Sht. 

Operated — 6  a.  m.  to  midnight. 

Studios — Russell  Lamson  Hotel,  Wit! 
loo;  Montrose  Hotel,  Cedar  Ra;#' 

Transmitter — Near  Marion,  lows, 
miles  north  of  Cedar  Rapids. 

Network — NBC  Blue  Network. 

News  Service — Transradio,  l.N.S. 
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WN 


News  Broadcasts — Four  perir^s,  2 
min.  periods  daily ;  1  _10-min. 

Sunday ;  2  5-min.  tieriods  daily  j- 
Saturday  and  Sunday;  1  ■“  nig 
yieriod  daily  ex.  Thursday,  Satun- 
and  Sunday.  Sr;  ;: 


ran; 


News  broadcasts  are  sponsoretH  y 
vertisers,  although  Register  and  If^’etw 
une  reserves  3  periods  each  day  ^’ews 
which  it  gives  the  news  without 
commercial  sponsor. 

(Continued  on  page  51) 
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KANSAS 

K  G  G  F — Coff  eyville 

J.  Powell  and  Stanley 

Plau. 

\\Ae-lei>Bth— meters.  1.010  kilo- 

Power-l.dll*  watts  day  and  lURlit. 
ODcrated— Sundays.  1:30  to  5  i>.  in.; 
wffk  liays.  7  a.  in.  to  1  p.  m.  and  4  ;30 
P-  IP- 

stiiky-Coffeyville,  Kan. 

Transmitter — South  Coffeyville,  Okla. 
Xrtwork— None. 

Ne»5  Service — .\.I . 

News  Broadcasts — Three  15-niin.  each: 
at  7:15  a.  lu..  12:15  p.  in.  and  5:20 
p.  m. 

News  broadcasts  not  sixmsored. 

WIB  W — Topeka 

(),i^r— Senator  Arthur  Capiier — Tope¬ 
ka  Daily  Capital. 

Operator— Toiieka  BroadcastiiiR  Assn., 
Inc. 

Wave-length— 580  kilocycles. 

Power— 5.000  watts,  day;  1.000  watts, 
night. 

Operated- 5 :30  a.  in.  to  midnight. 

Studio— 1035  Topeka  Blvd. 

Transmitter — 5^  mile  east  of  To|)eka. 

^  Network — CBS. 

News  Service — A.P. 

.News  Broadcasts — 7  to  7:15  a.  m.;  9:30 
'  to  9:45  p.  m. 

News  broadca.sts  not  sponsored. 

KENTUCKY 

W  H  A  S— Louisville 

Owner— Courier  Journal  and  Louisville 
Times. 

I  (perator— Same. 

Wave  Length — 365.6  meters;  820  kilo¬ 
cycles. 

Power— 50,000  watts  and  night. 

Operated— 6  ;30  a.  m.  to  midnight ;  Sun¬ 
day,  8  a.  m.  to  12  p.  m. 

!  Studio— 300  West  Liberty  St.,  Louis¬ 
ville. 

Transmitter — Jeffersontown,  Ky. 
.Network— CBS. 

News  Service — None. 

,  MARYLAND 

W  B  A  L — Baltimore 

Owner — WBAL  Broadcasting  Co. 

(Hearst  Radio). 

Operator — Same. 

Wave-length— 282.8  meters,  1,060  kilo¬ 
cycles.  .\lso  operates  on  394.5  me¬ 
ters,  760  kilocycles,  from  9  p.  m.  to 
midnight  during  Daylight  Saving 
Time,  during  which  perioid  station  is 
s)’nchronized  with  WJZ,  New  York. 
«wer— 10,000  watts  day  and  tiight. 
grated — Sunday,  8  a.  m.  to  midnight 
t.  S.  T. :  week  days,  7  a.  m.  to  mid¬ 
night  E.  S.  T. 

Studio— Lexington  Bldg.,  Baltimore. 
Transmitter— Milford  Road,  Pikesville. 
Md. 

Network — XBC  Blue  Network. 

-  ews  Service — 1.  N.  S.  and  Universal 
_ServKe. 

-Vews  Broadcasts— One  15-min.  and  2 
^min.  broadcasts. 

news  broadcasts  are  sponsored  by 
advertisers  and  some  sustaining. 

MASSACHUSETTS 

W  N  B  H — New  Bedford 

''■'iir— E.  .Niithonv  and  Sons,  Inc. 

';ixrai.,,l  Same. 

ave  Length— 228.9  meters;  1,310  kilo¬ 
cycles. 

P  .ur— 250  watts,  flay;  100  watts, 
night. 

V,!  -  I-  idimited  time. 

■  '  251  I  nion  st..  New  Bedford. 

Iransmitter- Fairhaven,  Mass. 

^  et  Work — Yankee. 

^.ews  Service — None, 
yer.*  P'^'^adcasts — 8  15-niituite  periods, 
s  iiroadcasts  are  sjionsored  by  ad¬ 
vertisers. 


W  T  A  G — Worcester 

Owner — (ieorge  F.  Bixith  and  Harry  (j. 
Stoddard. 

Operator — Worcester  Telegram  I’uh. 
t'o.  Inc. 

Wave  Length — 516.9  meters:  580  kilo¬ 
cycles. 

Power — 5(K)  watts  day  and  night. 
Operated — 7:45  a.  m.  midnight;  daily; 
Saturdays.  7 :45  a.  m.  to  1  a.  in.  and 
Sundays,  10  a.  m.  to  midnight. 

Studio — 18  Franklin  street.  Worcester. 
Transmitter — Same. 

Network — NBC  Red  and  New  England 
Networks. 

News  Service — Prci>ared  by  Telegram- 
(iazette  staff. 

News  Broadcasts — I  daily,  8  a.  m. ; 
1  j).  m. :  6 :30  p.  m.  and  1 1  p.  m. ; 
Sundays:  6:30  and  11  p.  m. — .\i>p- 
rox.  10  minutes  each. 

News  broadcasts  not  sponsored. 


MICHIGAN 


W  W  J— Detroit 

Owner — Detroit  News. 

( )perator — Same. 

Wave  Length — 920  kilocycles. 

Power — 1,000  watts  day  and  night. 
Operated — (>  a.  m.  to  midnight. 

Studio — Lafayette  and  Second  sts.,  De¬ 
troit. 

T  ransmitter — Same. 

Network — NBC  Red  network. 

News  Service — Own  and  Press  Radio. 
News  Broadcasts — 3,  1  Press  Radio,  5 
min.;  2  own  (12  min.  each). 

News  broadcasts  not  sponsored. 

W  H  B  L — Sheboygan 

Owner — Press  Publishing  Co. 

( Operator — Sheboygan  Press. 

Wave  Length — 1,410  kilocycles. 

Power — 500  watts,  day  and  night. 
Operated — Half  time. 

Studio — Sheboygan.  Wis. 

T  ransmitter — Same. 

N  etwork — None. 

News  Service — Press-Radio. 

News  Broadcasts — 3,  5  min.  daily. 

News  broadcasts  not  sponsored. 


MISSOURI 

W  D  A  F— Kansas  City 

Owner — Kansas  City  Star. 

(Operator — Same. 

Wave  Length — 491.5  meters:  610  kilo¬ 
cycles. 

Power — 5,000  watts,  day;  1,000  watts, 
night. 

Operated — 6:30  a.  m.  to  midnight. 

Studio-^Star  bldg.,  18th  and  Grand. 

T  ransmitter — Same. 

Network — NBC  Red  network. 

News  Service — None. 

News  Broadcasts — Three,  8:45  to  8:50 
a,  m. :  11:15  to  11 :20  a.  m. :  4 :30  to 
4 :40  p.  m.,  approximately. 

News  broadcasts  not  sponsored. 

K  S  D — St.  Louis 

Owner — Pulitzer  Pub.  Co.  (Post-Dis¬ 
patch.) 

Operator — Same. 

Wave  Length — 545.1  meters  550  kilo¬ 
cycles. 

Power — l.(X)0  watts  day  and  night. 

Operated— 8  a.  m.  to  9:30  a.  m. ;  9:45 
a.  m.  to  12:15  p.  m. ;  12  :45  p.  m.  to 
3  p.  m. :  3:45  p.  m.  to  10  p.  m. ;  11 
p.  m.  to  1  a.  ni. 

Studio — Post  Dispatch  bldg. 

T  ransmitter — Same. 

Network — NBC  Red  network. 

News  Service — Transradio. 

News  Broadcasts — 3,  5  minutes  each. 

News  broadcasts  are  sixjiisored. 


MINNESOTA 

W  T  C  H — Minneapolis-St.  Paul 

Owner — Dispatch  Pioneer-Press  Co. 

and  Minn.  Tribune  Co. 

Olierator — Minnesota  Broadcasting  Co. 
Wave  Length — 239.6  meters;  1,250  kilo¬ 
cycles. 

Power — 5,(XK)  watts,  day  and  night. 
Operated — 16  hours  daily — 12!.'2  hours 
Sunday. 

Studio — St.  Paul  and  Minneapolis. 
Transmitter — Ram.sey  County — 2  miles 
east  of  Minneapolis. 

Network — None. 

News  Service — A.P.  and  I.N.S. 

News  Broadcasts — 7  iieriods  daily  total¬ 
ing  43  minutes:  2,  10  min.;  4,  5  min.; 

1,  3  min. 

News  broadcasts  sponsored — I.N.S.  is 
sjxmsored,  (4  iieriods)  ;  .•N.P.  is  not. 

NEVADA 
K  O  H— Reno 

Owner — The  Bee,  Inc.,  (McClatchy 
Newspaiiers. ) 

Operator — Same. 

Wave  Length — 217.3  meters;  1,380  kilo¬ 
cycles. 

Power — 500  watts  day  and  night. 
Operated — 8  a.  m.  to  midnight. 

Studio — 140  North  Virginia  st.,  Reno. 

T  ransmitter — .Same. 

N  etwork — C  B  S . 

News  Service — None. 

News  broadcasts  not  sponsored. 

NEW  YORK 

WOK  O— Albany 

Owner — WOKO,  Inc..  (Knickerlxjcker 
Press  has  part  interest.) 

Operator — Same. 

Wave  Length — 209.7  meters. 

Power — 1,000  watts,  day;  5(X)  watts, 
night. 

(3])erated — Daily,  8  a.  m.  to  1  a.  m. ; 

Sundays,  8:45  a.  m.  to  1  a.  m. 

.Studio — Hotel  Ten  Eyck,  .\lbany. 
Transmitter — Troy  Road.  Menands, 

N.  Y. 

Network — CBS. 

News  Service — Press-Radio. 

News  Broadcasts — 2,  5  to  10  minutes. 

.-Mso  important  news  flashes. 

News  broadcasts  not  sponsored. 

W  B  E  N— Buffalo 

Owner — Buffalo  Evening  News. 
Operator — WBEN,  Inc. 

Wave  Length — 333.1  meters. 

Power — 1,060  watts  day  and  night. 
Operated — Daily,  7  a.  m.  to  midnight; 
Saturday,  7  a.  m.  to  1 :30  a.  m. ;  Sun¬ 
day,  9  a.  m.  to  midnight. 

Studio — Hotel  Statler,  Buffalo. 
Transmitter — Shawnee  Road,  near  Mar¬ 
tinsville,  N.  Y. 

Network — NBC  Red  Network. 

News  Service — A.P.  and  Universal  Ser¬ 
vice. 

News  Broadcasts — 4  daily  ex.  Sunday, 
3  periods  Sunday.  .All  5  minutes. 
News  broadcasts  not  sponsored. 

WESG— Elmira 

Owner — Licensed  by  Cornell  University, 
Ithaca,  N.  Y. 

Operator — Elmira  Star-Gazette,  Inc. 
W'ave  Length — 275  meters ;  850  kilo¬ 
cycles. 

Power — 1,000  watts. 

Operated — 7 :30  a.  m.  to  sunset  Hot 
Springs,  .^rk.  average  10  hours  daily. 
Studio— Mark  Twain  Hotel,  Elmira, 
and  Cornell  University,  Ithaca. 
Transmitter — Ithaca,  N.  Y. 

Network — CBS. 

News  Service — Press-Radio  and  own. 
News  Broadcasts — 2.  10  minutes  each. 
News  broadcasts  not  sponsored. 


W  1  N  S— New  York  City 

Owner — Hearst  Radio,  Inc. 

( liberator — .Same. 

Wave  Length — 254.1  meters;  1,180  kilo¬ 
cycles. 

Power — 1,000  watts  day. 

Ojierated — ():30  a.  m.  to  2  hours  after 
sunset  during  ICS.T.,  7  a.  m.  to  2 
hours  after  sunset  during  E.D.S.T. 
Studio — 114  E.  58th  st..  New  York. 
Transmitter — Carlstadt.  N.  J. 

Network — None. 

News  Service — I.N.S. 

News  Broadcasts — ^1  15  minute  and  2 
5  minute  broadcasts. 

.Some  news  broadcasts  sixMisored  by  ad¬ 
vertisers  and  some  sustaining. 

W  H  E  C — Rochester 

Owner — WHEC,  Inc.  (Gannett  News¬ 
papers,  Inc.) 

Operator — Same. 

Wave  Length — 209.7  meters;  1, -130  kilo¬ 
cycles. 

Power — 1,000  watts,  day;  500  watts, 
night. 

Operated — 7 :30  a.  m.  to  midnight. 
Studio— 40  F'ranklin  st.,  Rochester. 
Transmitter — (>5  Broad  st.,  Rochester. 

N  etwork — C  B  S . 

News  Service — A.P.,  U.P.,  Press- 
Radio. 

News  Broadcasts — 2  5  minute  periods 
daily  from  CBS ;  3  10-minute  peri¬ 
ods  Monday  through  Saturday  from 
Gannett  Newspapers. 

News  broadcasts  not  sponsored. 

NORTH  CAROLINA 
w  W  N  C— Asheville 

Owner — (.Ttizen  Broadcasting  Co.,  Inc. 

(.-\sheville  Citizen  Times  Co.) 
Operator — .Same. 

Wave  Length — 526  meters. 

Power — 1.000  watts,  day  and  night. 
Operated— 7  ;30  a.  m.  to  midnight. 

Studio — Flatiron  bldg.,  .\shville. 
Transmitter — Same. 

N  etwork — N  B  C. 

News  Service — Press-Radio  through 

NBC. 

News  Broadcasts — Local  news  of  trans¬ 
cendent  interest  is  also  broadcast. 
News  broadcasts  not  sponsored. 

WSJ  S— Winston-Salem 

(Twner — Winston  Salem  Journal  Co. 
Operator — Same. 

Wave  Length — 1,310  kilocycles. 

Power — 1()0  watts  day  and  night. 
(Tperated — 16  hours  daily. 

Studio — Journal  Sentinel  bldg. 

T  ransmitter — Same. 

Network — CBS. 

News  Service — Press-Radio. 

News  Broadcasts — 2,  5  minutes. 

News  broadcasts  not  sponsored. 

OHIO 

W  H  K — Cleveland 

Owner — Plain  Dealer  Pub.  Co. 

Operator — Radio  -\ir  Service  Corpora¬ 
tion. 

Wave  Length — 215.7  meters. 

Power — 2,500  watts,  day;  1,000  watts, 
night. 

Operated — 8  a.  m.  to  midnight  on  Sun¬ 
day  :  7 :30  a.  m.  to  midnight  week¬ 
days. 

Studio — 1311  Terminal  Tower,  Cleve¬ 
land. 

Transmitter — Village  of  Seven  Hills. 
Network — CBS. 

News  Service — Transradio. 

News  Broadcasts — 4,  15  minute  periods. 
News  broadcasts  are  open  to  sponsor¬ 
ship  by  advertisers. 

(Continued  on  page  52) 


TO  STATIONS  NOT  LISTED 

Since  the  licensees  of  stations  listed  by  the  Federal  Communications 
C<  mmission  do  not  always  indicate  newspaper  relationship,  it  is  possible 
that  some  newspaper-licensed  stations  did  not  receive  a  questionnaire  for 
this  directory.  Editor  &  Publisher  will  publish  supplementary  information, 
as  received,  from  newspapers  which  wish  their  stations  listed  as  above. 
Prompt  attention  to  this  will  be  appreciated. 
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K  A  L  E — Portland 


W  S  M  K— Dayton 

Owner — WSMK,  Inc.  (Dayton  Herald 
and  Journal.) 

Operator — Stanley  M.  Krohn. 

Wave  Length — 217.3  meters;  1.380  kilo¬ 
cycles. 

Power — 200  watts  day  and  night. 

Operated— 7  a.  m.  to  8  p.  m. ;  10  p.  m. 
to  1  a.  m. 

Studio — 125  North  Main  st.,  Dayton. 

Transmitter — Southern  Hills,  b  miles 
south  of  Dayton. 

Network — CBS. 

News  Service — Press-Radio  and  local. 

News  Broadcasts — 2  Press-Radio  re¬ 
ports  (9  a.  m.  and  5.55  p.  m.)  ;  4 
local  Newscasts  (9:05  a.  m.,  12  a.  m., 
1 :25  p.  m.  and  6  p.  m.). 

News  broadcasts  not  sponsored. 


Owner — Kale,  Inc.,  C.  W.  Myers,  Pres. 

(Portland,  Oregon  Journal). 

Operator — Same. 

Wave-length — 1,300  kilocycles. 

Power — 500  watts,  day  and  night. 
Operated — Shares  time  with  another 
station. 

Studio — Heathman  Hotel. 

Transmitter — Portland. 

Network — None. 

News  Service — I.  N.  S. 

News  Broadcasts — Irregular. 

News  broadcasts  are  open  to  sponsor¬ 
ship  by  advertisers. 


OKLAHOMA 


W  K  Y — Oklahoma  City 

Owner — Oklahoma  Pub.  Co.  (Oklaho¬ 
man  and  Times). 

Operator — WKY  Radiophone  Co. 

Wave-length — 333  meters;  900  kilo¬ 
cycles. 

Power — 1,000  watts,  day  and  night. 

Operated — 7  a.  m.  until  midnight. 

Studio--Plaza  Court,  Oklahoma  City. 

T  ransmitter — Thirty-ninth  St.,  Okla¬ 
homa  City. 

Network — NBC. 

News  Service — A.P.  summary  thru  Edi¬ 
torial  Dept.  Commentator. 

News  Broadcasts — 1.  15  minutes. 

News  broadcasts  not  sponsored. 


OREGON 

K  G  W — Portland 

Owner — (Or^onian  Pub.  Co. 

Operator — Same. 

Wave  Length — 183.5  meters;  620  kilo¬ 
cycles. 

Power — 5.000  watts,  day;  1,000  watts, 
night. 

Operated — 17  hours  daily;  Sunday,  16 
hours. 

Studio — Oregonian  Bldg. 

Transmitter — Denver  .Ave.  near  Swift 
Road.  North  Portland. 

Network— NBC  and  Northwest  Tri¬ 
angle. 

News  Service — I.N.S. 

News  Broadcasts — 2  !5-min.  periods 
daily  ex.  Sunday  and  1  5-min.  period 
daily. 

News  broadcasts  not  sponsored. 


Operated — 7  a.  m.  to  1  p.  m. ;  4  p.  m. 
to  10  p.  m. 

Studio — 104  W.  Baltimore  St.,  Jackson. 
Transmitter — Halls  st.  (outside  city 
limits). 

Network — None. 

News  Service — None. 

News  Broadcasts — Three,  as  required. 
News  broadcasts  not  sponsored. 


W  M  C — Memphis 


PENNSYLVANIA 


W  G  A  L — Lancaster 

Owner — WGAL,  Inc.  (Lancaster  News- 
liapers,  Inc.) 

( Iperator — Same. 

Wave-length — 199.9  meters;  1,500  kilo¬ 
cycles. 

Power — 250  watts,  day ;  100  watts, 
night. 

Oi)erated — Unlimited  time. 

Studio — Lancaster  Newspapers  Bldg., 
8  King  St. 

Transmitter — 40  N.  Christian  St.,  Lan¬ 
caster. 

Network — None.  (Part  of  Mason  Dix¬ 
on  Radio  Group,  Inc.) 

News  Service — P. 

News  Broadcast — Five,  15  minutes  each. 

News  broadcasts  not  sponsored. 


Owner — Memphis  Commercial  .\ppeal, 
Inc. 

Operator — Same. 

Wave-length — 384.4  meters,  780  kilo¬ 
cycles. 

Power — 2,500  watts,  day;  1,000  watts, 
night. 

Operated — Unlimited  time. 

Studio — Hotel  Gayoso,  Memphis. 

Transmitter — Bartlett,  Tenn. 

Network — NBC  (Southcentral  Group). 

News  Service — Press  Radio. 

News  Broadcasts — 2  5-minute  i)eriods 
l)er  day,  from  NBC. 

News  broadcasts  not  sponsored. 


Wave-length — 325.9  meters,  920  kiJoc. 

cles.  ^ 

Power — 5,(X)0  watts,  day;  1,000  wuk 
night. 

Operated— <).30  a.  m.  to  12  midni»k 
Studio — Lamar  Hotel.  ^ 

Transmitter — Sugarland,  Tex. 
Network— N.  B.  C.  Texas  Quaij„ 
Group. 

News  Service — Press  Radio. 

News  broadcasts — 2  daily. 

News  broadcasts  not  sponsored. 


TEXAS 


W  F  A  A— Dallas 


VERMONT 

W  C  A  X — Burlington 

Owner — Burlington  Daily  News,  Inc. 

Operator — Burlington  Daily 

Broadcasting  Nation. 

Wave-length — 249.9  meters,  1,200  % 
cycles. 

Power — 100  watts,  day  and  night. 

Operated — Daily  ex.  Sunday,  12  to  1 J) 
P.  M.  Nights,  Monday,  Wednesday, 
b'riday,  5  to  7  p.  m. 

.Studio — 203  College  Street,  Burlingta 

T  ransmitter — Same. 

N  etwork — N  one. 

News  Service — A.P. 

News  Broadcasts — 5  minutes,  12  dB 
p.  m. 

News  broadcasts  not  sponsored. 


W  C  A  E — Pittsburgh 

Owner — W'CAE,  Inc.  (Pittsburgh  Sun- 

T  elegraph ) . 

Operator — Same. 

Wave-length — 245.8  meters;  1,220  kilo¬ 
cycles. 

Power — 5,000  watts,  day:  1,000  watts, 
night. 

Ol>erated — Full  time. 

Studio — 359  6th  .\ve.,  Pittsburgh. 

Transmitter — Baldwin  Township,  Alle¬ 
gheny  County,  Pa. 

Network — NBC  Red  Network. 

News  Service — 1.  N.  S.  and  Universal 
Service. 

News  Broadcasts — One  15-minute  pe¬ 
riod  and  three  5-minute  periods. 

Some  news  broadcasts  sponsored  by 
advertisers  and  some  sustaining. 


Owner — A.  H.  Belo  Corp. 

Operator — Dallas  News  Radio  Corp. 

Wave-length — 374.4  meters,  8()0  kilo¬ 
cycles. 

Power — 50,000  watts,  day  and  night. 

Operated — Unlimited  time  on  800  kilo¬ 
cycles  with  WBAP,  Forth  Worth. 

Studio — Baker  Hotel. 

T  ransmitter — .Approximately  4  miles 
southeast  of  (jrapevine,  Tex.,  about 
18  miles  from  Dallas. 

Network — NBC  supplementary — Texas 
Quality  Network. 

News  Service — U.  P. 

News  broadcasts  not  sponsored. 


K  R  L  D— Dallas 


K  E  X — Portland 

Owner — National  Broadcasting  Co., 

Inc. 

Operator — Oregonian  Pub.  Co. 

Wave-length— 254.3  meters;  1,180  kilo¬ 
cycles. 

Power — 5.000  watts,  day  and  night. 

Operated— Jan.,  Hlq  hrs.  daily;  Feb., 
IS  hrs.;  Mar.,  15%  hrs.;  .Apr..  16%; 
May.  17  hrs. ;  June  and  July,17Vi  hrs. : 
•Aug.,  16%  hrs.;  Sept,  16;  Oct.  IS 
hrs.;  Nov.,  14%  hrs.;  Dec.,  14  hrs. 

Studio — Oregonian  Bldg. 

Transmitter— Denver  .Ave.  near  Swift 
Rd..  North  Portland. 

Network — NBC. 

News  Service — I.N.S. 

News  Broadcasts — 2  1 5-min.  periods, 
daily  ex.  Sunday,  and  1  5-min.  period, 
daily  ex.  Saturday  and  Sunday. 

News  broadcasts  not  synnisored. 


WWSW— Pittsburgh 

Owner — Walker  &  Downing  Radio 
Corp.  (Pittsburgh  Post- Gazette). 

Oyierator — Same. 

Wave-length — 1,500  kilocycles. 

Power — 250  watts,  day ;  100  watts, 
night. 

Operated — 8  a.  m.  to  11  ;30  p.  m. 

Studio — Hotel  Keystone. 

Transmitter — Frankstown  Road. 

N  etwork — N  one 

News  Service — None. 

News  Broadcasts — Two:  6:15  p.  m.  un¬ 
til  6:.10  p.  m. ;  10:30  p.  m.  until  10:40 
p.  m.  daily  except  Saturday. 

News  broadcasts  not  sponsor^. 


Owner — KRLD  Radio  Corp. 

Operator — Times  Herald  Ptg.  Co. 
Wave-length — 1,040  kilocycles. 

Power — 10.0(X)  watts  day  and  night. 
Operated — 17  hours. 

Studio — Hotel  Adolphus. 

Network — C.  B.  S. 

News  Service — None. 

News  Broadcasts — Spot  News  Daily, 
and  sport  results  daily  by  own  staff. 
News  broadcasts  not  sponsored. 


w  B  A  P— Fort  Worth 
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WISCONSIN 

K  F I Z — Fond  du  Lac 

Owner — Reporter  Printing  (3o.  (Co* 
monwealth  Reporter). 

Operator — Same. 

Wave  length — 211  meters;  1,420  kib 
cycles. 

Power — KX)  watts,  day  and  night. 
Operated — 9  a.  m.  to  1  p.  m. ;  4  p.  m.  to 
10  P.  M. 

Studio — Commonwealth  Reporter  BUi. 
T  ransmitter — Same. 

N  etwork — N  one. 

News  Service — Local. 

New  Broadcasts — 4,  daily. 

News  broadcasts  not  sponsored. 


SOUTH  CAROUNA 


W  A  I  M — Anderson 


KOI  N — Portland 

Owner— KOI  N,  Inc..  C.  W.  Myers, 
President  (Portland,  Oregon  Jour¬ 
nal). 

Operator — Same. 

Wave-length — 940  kilocycles. 

Power — 5,000  watts,  day ;  l.tKK)  watts, 
night. 

Operated — Unlimited  time. 

Studio — Heathman  Hotel,  Portland. 

T  ransmitter — Portland. 

Network — CBS. 

News  Service — I.  N.  S. 

News  Broadcasts — Variable:  one  15- 
min.  uns|>onsored ;  one  or  two,  ten- 
minute  sometimes  sponsored. 


Owner — Wilton  E.  Hall  (Independent 
and  Mail). 

Operator — Same. 

Wave-length — 1.200  kilocycles. 

Power — 100  watts,  day  and  night. 
Operated — Unlimited  time. 

Studio — -Anderson  College. 

T  ransmitter — Same. 

Network — None. 

New's  Service — None. 

News  Broadcasts — Two  daily. 

News  broadcasts  not  sponsored. 


Owner — Carter  Publications,  Inc.  (Star 
Telegram). 

Operator — Same. 

Wave-length — 374.4  meters,  800  kilocy¬ 
cles. 

Power — 50,000  watts,  day  and  night. 

Ofierated — Nine  hours  daily  (shares 
with  WFAA,  Dallas). 

Studio — Blackstone  Hotel. 

Transmitter — Near  Grapevine,  Texas. 

Network — NBC. 

News  Service — A.P..  U.P. 

News  Broadcasts — 3  daily ;  15  min¬ 
utes.  A.P. — non  commercial,  twice 
daily ;  U.P..  commercial,  once  nightly. 

News  broadcasts  are  sponsored  by  ad¬ 
vertisers. 


W  C  L  O — Janesville 

( )\vner — Janesville  Gazette. 

Operator — Same. 

Wave  Length — 250  meters;  1,200  kio- 
cycles. 

Power — 100  watts,  day  and  night. 

Operated — 7  ;30  a.  m.  to  8:35  p.  m.  daily 
ex.  Sunday. 

Studio — Janesville,  Wis. 

T  ransmitter — Same. 

Network — None. 

News  Service — Transradio. 

News  Broadcasts — Hourly  news  flashts 
15  minute  news  periods  at  12  noot 
and  6  p.  m. 

News  broadcasts  not  sponsored. 
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K  T  R  H— Houston 


W  T  M  J— Milwaukee 

Owner— Journal  Co.  (Milwaukee  Job- 
nal.) 

Operator — Same. 

Wave  Length — 183.6  meters;  620  kilo¬ 
cycles. 

Power — 5,000  watts,  day;  1,000  wan; 
night. 

Operated — Unlimited  time. 

Studio — 333  West  State  st.,  .Milwaukee 

Transmitter — Waukesha,  Route  5,  Boij 
377. 

N  etwork —  N  one. 

News  Service — A.P. 

News  Broadcasts — 4,  15  minutes  eai 

News  broadcasts  not  sponsored. 


TENNESSEE 

W  T  J  S — Jackson 


Owner — Sun  Publishing  Company. 

O  per  ator —  Same . 

Wave-length — 228.9  meters;  1,310  kilo¬ 
cycles. 

Power — 250  watts,  day ;  100  watts, 
night. 


Owner — Houston  Chronicle  Pub.  Co. 

Oj)erator — Same. 

Wave-length— 232.55  meters,  1,290  kilo¬ 
cycles. 

Power — 5,000  watts,  day;  1,000  watts, 
night. 

Oi)erated — 6:30  a.  m.  to  midnight. 

Studio — Rice  Hotel,  Houston. 

Transmitter — Deepwater,  Tex. 

Network — CBS,  Southwest  B.  C.  Sys¬ 
tem. 

News  Service — Press  Radio. 

News  Broadcasts — 1,  15  minutes. 

News  broadcasts  not  sponsored. 


K  P  R  C — Houston 


Owner — Houston  Printing  Co.  (Hous¬ 
ton  Post). 

Operator — Same. 


WIS  N — Milwaukee 

Owner — Hearst  Radio,  Inc.  (Wisconsc 
News.) 

Operator — Same. 

Wave  Length — 267.7  meters;  1,220  kuo- 
cycles. 

Power — 1,000  watts,  day;  250  watti 
night. 

Operated — Full  time. 

Studio — 123  West  Michigan  st., 
waukee. 

T  ransmitter — Milwaukee. 

Network — CBS. 

News  Service — I.N.S. 

News  Broadcasts — 1,  15  minute  and 
5  minute  broadcasts. 

Some  news  broadcasts  are  s^nsored  t?! 
advertisers  and  some  sustaining. 

(Continued  on  page  53) 
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mcWSPAPER-LICENSED  radio 
”  STATIONS 

^Colltilllu\^  from  page  52) 


C  K  C  K — Regina,  Sask. 

( )\\ner — lA'adcr-l’ost,  Ltd. 
Operator — !•'.  A.  Strong. 

Wave  l.engtli — 1010  kilocycles. 
Lower — 5(K)  watts,  day  and  night. 
Ol)erated — 49  hours  jn-r  week. 
Studio — Leader- Lost  Building. 

T  ransinitter — Same. 


done  three  such  jobs  in  nine  months —  is  on  adverti:ied  merchandise,  thus  the 
one  during  the  earlv  spring,  totaling  24  ty[)C  of  advertising  done  should  have  a 
IKjges,  and  another  was  built  around  the  decided  effect  on  the  other  75  iK'r  cent 
annual  spring  t>peniug,  totaling  sixteen  of  the  store’s  sales.  "Twenty-live  jier 
pages.  cent  of  immediate  business,  75  per  cent 

"The  value  of  such  a  proportion-  for  the  future  of  your  store,"  he  sug- 


C  H  L  P — Montreal,  P.  Q. 


WRJN — Racine  Studio — Leader- Lost  Building. 

Q^.^r_Kaciuc  Bro.atlcasting  Corp.  Transmitter — Same. 

Oototor— Karine  Journal-Times^  Xetwt)rk — Canadian  Radio  Cornu 

1-ength— 218.8  meters :  1.370  kilo-  Western  Broadcasting  Bureau. 

Xews  Service — Leader-Lost. 

watts,  day  and  night.  Xews  Broadcasts — 2,  15  minutes. 

:4s  a.  m.  to  10:45  p.  m.  Xews  broadcasts  not  sponsored. 

S^'^Hotel  Racine,  Racine.  C  H  L  P — Montreal,  P.  Q. 

Transmitter— Same.  Owner — La  Latrie  Lublishing 

Vtwork-None. 

\'rts  Service — .\.L.  and  local. 

i.\c»5  ,,  Operator — Same. 

Vews  Broadcasts--!  our.  Wave-length— 1,120  kilocycles, 

broadcasts  not  sponsored.  Lower— 100  watts,  day  and  nigh 

dominion  of  CANADA 

_ Calgary,  Alta.  Transmitter — La  Latrie  Building 

(i™t-Albortan  Publisl.ins  Co.  x"S“ork-XoM. 

kilocycles.  KSli^tikriabir"'™ 

S"w-Com!>lS.  iToaclcasM  M  sponaored. 

wSSan*'''”  FURNITURE  MEN  F 

Xetwork — Xone.  _  TREND  TO  PAPEF 

Xews  Service — Canadian  Lress.  _ 

Xews  Broadcasts — Variable.  Executive  Advise*  Eight  Per  < 

Xews  liroadcasts  not  sponsored.  Adverti.ing— 

C  K  C  D — Vancouver,  B.  C.  85  Per  Cent  of  Downtoi 

Owner— V  ancouver  Daily  Province.  Store  Money  in  Dailiei 

0perator-\\.  Uasseil.  (Specia/ tr,  KdT^^’cblishe 

a-"";-  • 


pages.  cent  of  immediate  business,  75  per  cent 

"The  value  of  such  a  proportion-  for  the  future  of  your  store,"  he  sug- 

ately  large  investment  is  hard  to  esti-  gested.  "think  of  your  advertising  that 

mate,”  said  Mr.  Rau.  "It  is  known,  way  and  maylK-  you  won  t  do  some  of 

liowever,  that  such  heavy  promotions  the  things  you  are. ' 


Xetwork  Canadian  Radio  Commission,  i, ring  results  over  an  extended  iieriod  of  He  urged  a  careful  check  on  types 


time,  thereby  helping  to  level  off  some  of  copy  that  pull  liest,  asserting : 


of  the  exiH-cted  valleys  in  the  day  to 
dav  store  volume.” 


"Don’t  blame  the  uewspai>er  if  the 
ad  flops.  Lilt  the  blame  where  it  be- 


Owner — La  Latrie  Lublishing  Com-  years  ago  and  to  get  more  of  the  in- 
pany.  stitutional  slant  into  their  copy.  He 

Operator — Same.  urged  dealers  to  get  liehind  Xational 


.Mr.  Rau  recommended  to  furniture  longs — on  yourself.  You  jilanned  the 
dealers  to  dig  out  some  of  their  most  ad,  merchandised  it,  wrote  it,  timed  it. 
successful  selling  ideas  of  live  and  ten  .Ml  the  newsiiaiier  did  or  can  do  is  to 
years  ago  and  to  get  more  of  the  in-  coiivev  vour  storv  to  its  readers." 


pany. 

( Iperator — Same. 

Wave-length — 1,120  kilocycles. 

Lower — 100  watts,  day  and  night. 
Operated — 9  .X.  M.  to  11  L.  M. 
Studio — Siin  Life  Building,  Montreal. 
Transmitter — La  Latrie  Building,  Mon¬ 
treal. 

Xetwork — Xone. 

Xews  Service — Local,  La  Latrie. 

Xews  Broadcasts — Variable. 

Xews  broadcasts  not  sponsored. 


I'urniture  Week,  Sept.  30  to  Oct.  5 


RETURNS  TO  WEEKLY  FIELD 

The  Osceola  (Mo.)  Democrat,  which 


and  suggested  that  dealers  start  earlier  .  “T  v-»o. ,  wnwn 

to  plan  Christmas  selling.  ‘ 

In  discussing  advertishing  budgets  f,  ‘'^‘''y.  has  returned  to  the 

for  furniture  stores,  W.  X.  Vanllorne,  "^^kly  held. 


treal.  of  W.  X.  Vanllorne  &  Company,  Day- 

Xetwork — Xone.  ton,  ().,  suggested  that  eight  fwreent  of 

Xews  Service — Local,  La  Latrie.  sales  lie  set  aside  for  advertising.  He 

Xews  Broadcasts — Variable.  .said  that  an  analysis  of  accounts  in  his 

Xews  broadcasts  not  sponsored.  office  for  19.14  shows  that  85  to  88 

per  cent  of  all  advertising  appropri- 

FURNITURE  MEN  NOTE  ations  were  spent  in  newspapers,  as  far 


TREND  TO  PAPERS  cerne<L"‘°"'" 

...  ^  c  "I'ixcept  in  the  communities  without 

Executive  Advise*  Eight  Per  Cent  of  newspaper  representation,”  said 


Gross  for  Advertising — Says 
85  Per  Cent  of  Downtown 
Store  Money  in  Dailies 


Mr.  Vanllorne,  “it  is  generally  agreed 
that  no  form  of  advertising  surpasses 
newspapers.  Even  in  those  excepted 
ca.ses,  local  merchants  are  competing 
with  neighboring  big  cities  whose  news- 


\\Cvp  I  ..nffth  I'dio  UilnrvrlPQ  (Special  to  Editor  &  Publisher)  with  neighboring  big  cities  whose  news- 

newspaper  advertising  as  a  vital  factor  community. 

‘  to  stimulate  furniture  sales,  was  empha-  Eagle  Freshwater,  Detroit  Times  re- 

ctivliiwPrnvinrp  hlHir  during  the  two-day  clinical  dis-  tail  advertising  manager,  was  also  a 

1  Transmitter _ Same  cussioii  held  in  Chicago  last  week  luncheon  speaker.  He  gave  his  audience 

'  Xetwork— Xone  summer  merchandising  confer-  a  straightforward  account  of  the  short- 

Wk  Servire— A  L  C  P  :inH  cnooiai  ^nce  of  the  Xatioiial  Retail  Furniture  comings  of  furniture  advertising,  par- 

I "  services  * .  ^  .Association.  Furniture  advertising  ex-  ticularly  the  broad  aspects  of  install- 

\’Lt  Rrnarirasts— 1  1  ^  ecutives  from  every  section  of  the  coun-  ment  furniture  advertising. 

Xews  broadcasts  not  snonsored  attended  the  meeting  held  at  the  “I  will  say  that  furniture  advertising 

.News  broadcasts  not  sponsored.  American  Furniture  Mart.  An  opti-  by  and  large  is  mostly  just  items  and 

ruMC _ Halifnv  N  ^  mistic  note  for  increased  fall  business  prices,”  declared  Mr.  Freshwater. 

’  *  dominated  the  sessions.  _  _  ‘‘There  are  mighty  few  original  selling 

Owner — Maritime  Broadcasting  Co.,  Various  aspects  of  advertising  as  it  ideas  in  it.  Yet,  newspaper  space  costs 
Ltd.  relates  to  merchandising  furniture  were  money,  lots  of  money,  and  tomorrow’s 

■  Operator — Same.  analyzed  by  speakers.  It  was  pointed  business  not  only,  hut  the  entire  future 

Wave-length — 930  kilocycles.  out  that  furniture  stores  are  the  second  of  the  store  depends  on  how  good,  how 

Power— 1,000  watts  day  and  night.  largest  retail  users  of  advertising  space,  intelligent,  how  effective  a  job  that 

grated — Xine  hours.  A  recent  survey  disclosed  that  between  store  does  in  its  advertising.” 

Studio — Lord  Xelson  Hotel,  Halifax,  75  and  80  per  cent  of  all  furniture  ad-  Mr.  Freshwater  asserted  that  not  over 
T^' r.  -  vertising  is  placed  in  newspapers.  25  per  cent  of  a  furniture  store’s  volume 


services  .T.33ui.iaiiwii.  .  uiimui.. 

.News  Broadcasts-1,  15  minutes. 

.Xews  broadcasts  not  sponsored.  attended  the  meeting  held  at  the 

.American  hnrniture  Mart.  .An  opti- 
r  U  N  C  m  g  mistic  note  for  increased  fall  business 

CHNS— Halifax,  N.  5.  dominated  the  sessions. 

Owner— Maritime  Broadcasting  Co.,  Various  aspects  of  advertising  as  it 

Ltd.  relates  to  merchandising  furniture  were 

Operator — Same.  analyzed  by  speakers.  It  was  pointed 

Wave-length — 930  kilocycles.  out  that  furniture  stores  are  the  second 

Power— 1.000  watts  day  and  night.  largest  retail  users  of  advertising  space, 

grated— Xine  hours.  A  recent  survey  disclosed  that  between 

Studio — Lord  Xelson  Hotel,  Halifax,  75  and  80  per  cent  of  all  furniture  ad- 


X.  S. 

Transmitter— Bedford.  X.  S. 


vertising  is  placed  in  newspapers. 
Increased  used  of  double  trucks  and 


Xrtwork— Canadian  Radio  Commission  special  sections  in  newspapers  was  noted 
Circuit.  l)y  Roscoe  R.  Rau,  executive  vice-presi-  h  ■  ■  ■ 

News  Service— Canadian  Lress.  dent  of  N.R.F..A.,  in  his  analysis  of  a  TfaHICCl  dnCl 

Broadcasts — Local,  Lrovincial  season’s  promotions  in  the  furniture 

and  Trans-radio;  2  15-minutes,  daily,  field.  _ 

The  latter  sponsored  by  Halifax  “There  were  more  full  page  and  i  ■▼Ivn 

Herald  and  Mail.  double  truck  ads  this  past  spring,”  re-  ■  ■  !■ 

.News  broadcasts  not  sponsored.  marked  Mr.  Rau.  “Whether  these  re-  |f|  JOlimallSIll 

r  F  P I  I  J  suited  from  high  pressure  selling  of 

tr  LL— London,  Ont.  newspaper  space  hounds  or  from  a  well  Jhe  Personnel  Bureau  has  the  per- 

W-L.„d«„  Free  Pr«.  Publishing  cons^deredjesn^.o^tos.  .noney^^^^^  .„d  „pe,|e„ce 

Operator — Same.  saved-up  home  needs,  we  won’t  even  members  or  biqma  Uelta 

W’ave  Length— 411  meters;  730  kilo-  guess.  In  fact  a  limited  few  stores  Chi  in  46  states,  the  District  of 

cycles.  ’  during  the  past  year  have  found  mul-  Columbia,  two  island  possessions 

^wer-lOO  watts,  day  and  night.  tiple  jiage  advertisements,  or  special  sec-  foreiqn  countries 

Operated— 8.15  a.  m.  to  11  a.  m. ;  12  tions  in  newspapers,  as  well  as  in  house-  •  j  r  j  '  •  j 

noon  to  1.15  p.  m. ;  5  p.  m.  to  11  to-house  delivery  promotions,  success-  I  hey  are  trained  tor  and  experienced 

p.  m.  ful.  Banner  Whitehill,  Indianapolis,  has  in  every  branch  of  journalism.  Their 

Studio-Richmond  St.,  London.  aqe  range  is  21  to  52.  with  the 


The  latter  sponsored  by  Halifax 
Herald  and  Mail, 
j  -Xews  broadcasts  not  sponsored. 

I C  F  P  L — London,  Ont. 


of  the  public  pocketbook,  for  filling  education  and  experience 

saved-up  home  needs,  we  won’t  even  ^cords  or  members  or  oiqma  Uelta 
p.  guess.  In  fact  a  limited  few  stores  Chi  in  46  states,  the  District  of 


Transmitter — Hotel  London,  London. 
Network — Canadian  Radio  Commission. 
News  Service— A.L.  and  C.P. 

News  Broadcasts— 1,  15  minutes. 

News  broadcasts  are  sponsored  by  ad¬ 
vertisers. 

•* - 

I*\TERXATIO]^AL 
SERVICE 
Sydney  R.  Clarke 

I’rmident 

‘6,  Rue  des  Petits-Champs 
Paris,  France 

„  Telephone:  Opera  66-27 
l.able  .\ddre«Ni  Ricantalir.  Raria 

Travel  Bixperts 

New  York  Hepresentative: 

Henderson  Company,  Inc. 

MI  FifUi  Avenue  New  York,  N.  Y. 

VAnderbill  3-4760 


1/  you  need 
circulation 
men — 

Competent  to  take  charge  oi 
your  entire  department,  or  to 
fill  important  posts  in  the 
department,  the  Welfare  Com¬ 
mittee  of  the  International 
Circulation  Managers  Asso¬ 
ciation  can  provide  you  with 
men  of  capacity  and  ability. 

Address:  Clarence  E.  Eyster, 
Secretary-Treasurer,  The 
Peoria  Star,  Peoria,  Illinoia. 


age  range  is  21  to  52,  with  the 
average  at  29. 

Their  minimum  salary  requirements 
range  from  $780  to  $15,000. 
Employers  of  editorial  talent  who 
have  used  the  Personnel  Bureau  will 
testify  to  the  average  superiority  of 
Bureau  registrants. 

When  you  need  a  GOOD  man; 
write  or  wire — 

PERSONNEL  BUREAU 

OF 

SIGMA  DELTA  CHI 

JAMES  C  KIPER,  Dbscim 
S16  Eseliaat*  Avssa*  Chicase 

I  NO  CHARGE  TO  EMPLOYERS  I 


rr  reaching  ^ 
MORE  than" 

k  BALTIMORE 
^  FAMILIES  A 


201,059 

net  paid  daily 

BALTIMORE 

NEWS.POST 

Baltimore's  Outstanding 
Newspaper 


'Tke  Choice 

OF  THE  WORLD’S  LEADING 

PUBLISHERS 

CLINE  PRESS  DRIVES 
and  CONTROL .  . 

Reels,  Tensions,  and  Pasters 

CLINE  ELEC.  MEG.  CO. 

Chicago:  211  West  Wacker  Drive 
New  York:  220  East  42nd  Street 
San  Francisco:  First  Nat'l  Bank  Bldg. 

;C  LI  SYSTEM 


ALL  THE  NEWS  OF 
BRITISH  PUBLISHING 
AND  ADVERTISING 

is  given  in 

WORLD’S  PRESS  NEWS 

leading  British  organ  of 
journalism  and  publicity. 
Subicription  of  SB  •  ycai  includes: 

5!  issues  of  Worid's  Press  News 
1!  issues  of  "Photogrephy" 

1!  issues  of  "Printing" 

1!  Issues  of  "Meriseting  A  Design" 

Only  British  member  of  the  A.  B.  C. 
in  its  field.  Largest  net'paid'sale. 

WORLD’S  PRESS  NEWS 
AND  ADVERTISING 

4a,  Fetter  Lene  London,  E.  C.  4 
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Editor  &  Publisher  for  July 
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WHAT  OUR  READERS  SAY 


CAMERA  ENTERPRISE  < 

To  Kwitor  &  FL•BHSH^:R — Reading 
your  "Shop  Talk  at  Thirty”  in  the  ' 
July  2()th  issue.  I’m  forced  to  conclude 
that  it  isn't  only  the  Irishman  who  re¬ 
fuses  to  spoil  a  go  .d  storj-  for  want  of 
a  few  facts.  Vour  Milwaukee  con¬ 
tributor.  Eric  E.  Meyer,  in  sending  you 
the  story  alxiut  a  good  news  photo- 
rapher  disguising  himself  as  a  priest  in 
order  to  get  close  in  for  some  good  shots 
of  the  jubilee  Mass  of  the  Archbishop, 
was  lacking  rather  a  few  facts. 

Tlie  Mass  was  celebrated  in  the  Mil¬ 
waukee  civic  auditorium  in  order  to  ac¬ 
commodate  the  great  crowd.  Close  to 
the  altar  the  press  table  was  set  up. 
There  rejx.rters  and  photographers  from 
all  the  local  lepers  were  stationed. 
Richard  Dillon,  staff  photogra|>her  of 
the  Catholic  Herald,  was  garl)ed  in 
casswk  ami  sur])lice  in  order  that  he 
might  wander  about  the  improvi.sed 
sanctuai-y  without  attracting  undue  at¬ 
tention.  He  was  armed  with  a  small 
candid  camera,  but  the  weaiMui  was  by 
no  means  concealed. 

The  photographer  was  not  mistaken 
for  a  priest  for  long  by  any  of  the 
visiting  clergy  liecause  the  Roman  collar 
was  missing.  He  had  formerly  lived 
in  Little  Rock  and  renewed  ac(|uain- 
tances  with  the  Bishop  and  priests  from 
that  city. 

The  .staff  of  the  weeklv  church  i>a|)er. 
the  Catholic  Herald,  did  marvel  at  the 
pictures  taken  during  the  ceremony  and 
did  use  several  of  them.  We  not  only 
marvelled  at  them ;  we  were  iwrticularly 
pn.ud  of  the  fact  that  our  man  got 
them.  The  MiluHiukce  Journal  which 
ran  a  half  page  |)anorama  of  the  service 
— an  exceptionally  fine  picture — uiwn 
seeing  the  choicest  of  our  prints  wanted 
it  for  their  exclusive  use. 

“Shop  Talk  at  Thirty”  is  interesting 
because  it  is  so  human  and.  Ixfing 
human,  the  inevitable  occasional  mistake 
creeps  in.  This  letter  will  correct  a 
recent  one. 

Ver\’  truly  yours, 

(Rev.)  Franki.yn  J.  Kennepy, 
Editorial  Manager,  Mihi'aukce  Catholic 
Herald 

“TAX-THE-RICH” 

To  Editor  &  PimusHER:  In  your 
editorial  “Sharing  the  Wealth”  in  this 
week’s  issue  of  Editor  &  Publisher 
you  imply  that  all  press  associations  re¬ 
ferred  to  Roosevelt’s  tax  plans  as 
"wealth  sharing.”  The  United  Press 
decided  a  few  hours  after  the  Presi¬ 
dent’s  message  was  out  that  the  most 
accurate  tag  line  for  describing  the 
program  was  "Tax-the-rich”.  We  have 
stuck  to  that. 

Earl  J.  Johnson, 

News  Director, 
United  Press  .Associations. 

FACTS  OR  TRUTH  IN  NEWS? 

To  Editor  &  Publisher;  May  I, 
through  your  organ,  ma  e  an  apiieal  to 
American  newspaper  editors  for  truth¬ 
ful  as  opposed  to  factual  journalism? 

Let  me  explain.  An  .American  syndi¬ 
cate,  during  the  past  month  or  so,  has 
been  distributing  a  full-page  article,  with 
clever  sketches  attached,  devoted  to 
"Exposing  the  Paris  ‘Uyp’  Games.”  Iso¬ 
lated  and  infrequent  facts  are  strung 
together  in  such  a  way  as  to  give  a 
totally  false  impression. 

"The  function  of  news”  (I  quote  fn.m 
your  great  newspaper  writer,  Mr.  Walt¬ 
er  Lippmann)  “is  to  signalize  an  event” 
and  this  article  does.  It  "signalizes”  al¬ 
most  a  dozen  events,  which  really  ex- 
i.sted.  but  no-where  does  the  author  ex¬ 
plain  that  these  events  are  not  typical, 
and  do  not  represent  everyday  Paris. 

“The  function  of  Truth”  (I  am  quot¬ 
ing  Mr.  lippmann  orce  a’ am)  is  to 
bring  to  light  the  hidden  facts,  to  set 
them  into  relation  with  each  other  and 
make  a  picture  of  reality  on  which  men 
c?'’  act.” 

Tlie  article  in  fiuesti  'n  fails  lament¬ 
ably  to  attain  such  an  ideal.  The  facts 
are  not  set  into  proper  relation  with 
each  other,  and  thousands  of  other  facts, 
which  would  correct  the  picture,  are 


omitted  entirely.  As  a  result,  no  .Ameri¬ 
can  can  use  this  article  as  "a  picture 
of  reality”  upon  which  he  can  act. 

Tliis  syndicated  article  gives  the  im- 
Iiression,  without  explicitly  saying  so, 
that  Paris  is  the  hometown  of  cheaters, 
confidence-men,  card  sharpers,  etc.  I 
make  no  claim  that  Paris  is  a  holy  city; 
it  has  its  share  of  undesirable  charac¬ 
ters,  but  no  more  than  those  to  lie  found 
in  any  other  world  capital.  So,  it  doesn’t 
seem  fair  to  attack  Paris  for  conditions 
which  can  be  discovered  in  London  or 
New  York  or  Berlin  or  Shanghai. 

But,  my  appeal  is  not  so  much  in  be¬ 
half  of  Paris  and  Prance  as  in  liehalf 
of  honest,  truthful  reporting,  reiiorting 
which  refuses  to  be  interesting  at  the 
exjiense  of  verity,  and  which  paints  in 
the  background  and  so  permits  the  facts 
to  lie  known  in  their  proper  relation. 

Certainly,  in  these  days  of  interna¬ 
tional  strain,  our  journalists — .American 
and  French  and  English — can  make  a 
formidable  contribution  by  describing 
"things  as  they  are”  and  by  endeavoring 
to  see  the  Truth  clearly,  "and  to  see  it 
whole.” 

Raul  Dai  try 

Director  (ieneral. 

French  State  Railways. 

NEW  IOWA  DAILY  APPEARS 

The  Spencer  (la.)  Reporter,  formerly 
iniblished  weekly  made  its  appearance 
as  a  daily  published  evenings  except 
Sunday,  on  July  1.  Frank  E.  Miller  is 
publisher  and  business  manager;  George 
Williams,  circulation  manager ;  Stewart 
Randall,  national  advertising  manager. 
The  daily  is  represented  by  Lorenzen  & 
Thompson,  Inc.,  and  the  McGiffin 
Newspaiier  Company. 


PUBLISHERS  VIGILANCE 
KILLS  STATE  BILLS 

Opposition  of  Pennsylvania  Asso¬ 
ciation  Results  in  Legislature’s 
Enactment  of  No  New  Laws 
Affecting  Press,  Advertising 

(Special  to  Editor  &  Pcblishtr) 

Harrisburg,  Pa.,  July  15 — No  exist¬ 
ing  laws  affecting  newspaiKTs  to  any 
important  degree,  except  general  cor- 
IKiration  and  school  tax  measures,  were 
changed  by  the  state  legislature  this 
year.  Several  bills  which  have  been 
signed  by  the  governor  or  are  on  his 
desk  will  lienetit  the  publisher,  adver¬ 
tisers  and  readers,  according  to  a  re- 
(Kirt  issued  by  the  Pennsylvania  News- 
jiaiier  Publishers  .Association. 

"This  rcjKirt  of  no  losses  and  some 
gains  comes  as  a  result  of  six  months 
of  ctKijK'rative  effort  on  the  part  of 
the  newspaper  publishers  working 
through  their  P.N.P..A.,”  says  the  as¬ 
sociation. 

".Anyone  familiar  with  the  PH5  leg¬ 
islative  activities  of  the  association  will 
readily  understand  that  all  subjects  were 
approached  from  the  angle  of  commun¬ 
ity  lienefit.  To  hold  the  lines  again.-t 
hundreds  of  fantastic  propo.sals  and  an 
amazing  flotgl  of  secrecy  bills  is  an 
achievement  which  only  a  large  group 
of  newspapers  could  accomplish  through 
massed  alertness  and  cooperation.” 

The  association  advanced  ever\- 
worthy  effort  to  reduce  the  cost  of 
government  and  was  a  leader  in  man\- 
projects  aimed  to  enrich  community 
life,  the  report  shows. 

The  five  most  imixirtant  subjects 
handled  continously  during  the  session 
had  to  do  with : 

1.  .\ewspaiK-r  boy  legislation.  The 


present  law  was  kept  intact  only  ; 
a  series  of  vigorous  legislative  Unin’ 

2.  .Attempts  to  forbid  certain  w 
sional  groups  to  advertise  and  to  p 
in  the  state  bureau  the  right  to  cerl 
advertising.  .All  of  this  type  of  k-o;. 
tion  was  defeated,  but  only  whe.^ 
publishers  lx*came  thoroughly  ar"  ■ 
and  alarmed. 

3.  .Attacks  on  laws  relating  to  - 
serving  of  writs  in  the  case  of  ir-' 

cipal  claims  for  improvements  and  p 
.A  great  public  responsibility  vias  v 
volved  here,  says  the  P.N.PA.  re,^ 

4.  Frustrating  all  efforts  to  lirV 
anti-secrecy  requirements  in  the  sep 
ment  of  estates,  "which  might  have 
to  wholesale  frauds.” 

5.  Defense  of  the  principle  that  j 
lie  officials  entrusted  with  the  s(ir; ' 
of  taxpayers’  money  should  advar 
for  bids  when  the  contract  involved  5 
or  more. 

The  association  reports  that  its  hs- 
est  fight  was  to  kill  a  bill  cirigin’-- 
with  the  State  Dental  .Association  wF- 
would  have  forbidden  dentists  to 
vertise.  This  legislation  was  not 
jxised  because  of  the  dentists’  aditn; 
ing  involved,  but  because  it  would  1 
placed  w  ithin  a  state  bureau  a  is.tf 
wea{Hm  over  the  press,  and  tjecause^ 
was  the  belief  of  the  iiublishers  that! 
would  have  led  to  other  legislative  ;■ 
IKJsals  to  regulate  many  professional  - 
business  groups. 

McINERNEY  SUCCEEDS  UIRD 

Robert  \V.  Mclnerney  has  been  ,  • 
moted  to  general  circulation  niar...  I 
of  the  South  Bend  (Ind.)  News-Tl  ' 
succeeding  R.  L.  Laird.  .A''*'  Mi- 
country  circulation  director,  has  tai 
over  Mr.  Mclnerney’s  previous  pu-  ' 
of  city  circulation  manager. 


Supplies  and  Equipment 


For  Everything  Electric 
See  Generai  Electric 

The  camfkti  G-E  line  enables 
yon  to  entrust  manufac¬ 
turer  with  the  undivided 
responsibility  for  every  elec¬ 
trical  requirement  of  the 
modem  pressroom. 

For  particulars,  address  the 
nearest  G-E  office,  or  Gen¬ 
eral  Electric,  Dept.  6-201, 
Schenectady,  New  York. 

gbhsbalAelbctric 


Rebuilt  Presses 


SCOTT  24  and  32-pate  Presses,  also  Modern 
Multi-Unit  and  Straight  Unit  Presses  in 
various  capacities. 

GOSS  32-page  with  color  deck,  upper  former, 
good  for  black  and  color  work. 

HOE  32-page  4-deck,  40-page  Simplex,  Z-type 
Unit  Super-speed  Octuple  with  Kohler  Reels, 

COLOR  PRESSES 

HOE  12  Couple  "Universal  Unit”  Color  Press, 
ill  couples  reversible.  Prints  from  K'  thick 
stereotype  or  electrotype  plates  against  hard 
packing.  Also  8  Couple  Hoe  Color  Press  with 
four  form  roller  ink  distribution.  Both  presses 
handle  full  size  or  tabloid  products.  Both 
equipped  with  wire  stitchers. 

Available  for  early  delivery 

WALTER  scon  &  COMPANY 

Main  OSes  A  Fsctsry . PUinfiaU,  N.  J. 

Naa  Tsrk  OAea . 23t  Waal  4Iat  SirasI 

Chicaga  OSes . ISM  Maiadnack  Black 


SAVE  A  MINUTE 

in  packing  a  matrix  and  you  will  often  beat  the  other 
fellow  to  the  start. 

Space  Packing  Felt  that  is  soft,  tears  easily  and  stays 
put,  will  do  it  for  you. 

We  manufacture  it  in  four  thicknesses — No.  25,  No.  35 
No.  40  and  No.  50. 

MOULDING  BLANKETS  all  kinds. 

Red  and  Blue  Drying  Blankets. 

The  above  are  only  a  few  of  our  specialties. 

New  England  Newspaper  Supply  Co. 

Worcester,  Mass.,  U.  S.  A. 


Cabla  Addraaa  NENSCO-Worcastar 


New  Hoe  Color  Mat 
Registering  Rack 


WITH  this  novel  device,  color  mats  are  quickly 
and  positively  set  to  design,  for  close  register. 
Guess  work  is  eliminated.  It  will  pay  for  itself  many 
times  over  in  reducing  costly  registering  time. 

SEND  FOR  DETAILS 

R.  HOE  &  CO.,  INC. 

138TH  STREET  AND  EAST  RIVER,  NEW  YORK  CITY 


arc=S 


?  to 
of  tr 
ind  tjT 
u-as  A 

i 


ha\t 

hat  & 
spcri 
advtr 

ved  j 


DlCKSTEIN  AIMS  AT  PAPERS 
****'^ofO»*»  Federal  Law  to  Bar  Publica- 
'  tioM  0“  Religiou*.  Racial  Grounds 

tSticialto  Kuitok  is  1’i  blisher) 
W'ashinotox,  i).  t-.,  July  25— At- 


Ollly 

'  batti 
in  j 
1  to 

Veiisorsliip  by  Federal 
reached  what  is  probably  a 
high"  this  week  w  itli  introduction 
bill  I'v  Representative  Samuel 
*icWeiii  •''’i'"' 

ili  publications  carrying  printed  inat- 
ler' considered  capable  of  causing  re- 
or  racial  "hatred  or  bigotry  or 

iniiikraiice. 

'  The  brief,  hut  far-reaching,  language 
'S  1  the  hill  follows : 

.  in  addition  to  the  matter 
t  ^-riboi  as  nonmailable  pursuant  to 
ft^loii  211  of  the  Criminal  Code,  as 
tSdd  (U.  S.  C.,  title  18  sec.  334), 
ili  papers,  pamphlets,  magazines,  jieri- 
kds.  iKioks.  |)ictures.  and  writings  of 
,  ,iiv  kind,  and  every  article  and  thing 
ts  hjf^rtesiun.d  or  adapted  or  intended  to  cause 
racial  or  religious  hatred  or  bigotry  or 
intnltraiHC.  or  to,  directly  or  indirectly, 
liite  to  racial  hatred  or  bigotry  or  in- 
>.-.bdna  are  hereby  declare;!  nomnail- 
iLble  matter  and  sball  not  lx;  transmitted 
hfiiugb  the  mails  nor  delivered  from 
post  office  or  by  any  letter  carrier. 
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not  _ 
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URD 


aust«\''ho.'ver  shall  knowingly  disiiose  of,  or 
*-:!se  to  lx-  disiMised  of,  by  mailing  or 
■I'c'ivcrine  for  mailing  anything  declared 
frrcin  to  lie  noiimailahle,  or  anyone  who 
II  take  or  cause  to  lx-  taken  from  the 
ils,  domestic  or  foreign,  for  the  pur- 
of  circulating  or  otherwise  disiios- 
t  u  thereof,  or  for  the  purpose  of  assist- 
^  i"^g  in  the  circulation  or  other  disposi- 
m  thereof,  shall  upon  conviction  there- 
,){  be  fined  not  more  than  $5,000  or 
iprisoned  not  more  than  five  years,  or 
th  fine  and  imprisonment.” 


EDITOR  &  PUBLISHER 
Classified  Advertising 

RATES 

SITUATIONS  (Ca*h  with  Order) 

1  Time  —  .54  per  line 
1  Times  —  .40  per  line 
ALL  OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

I  Time  —  .75  per  line 
4  Times  —  .(0  per  line 
Count  six  words  to  the  line 
White  space  charged  at  same  rate  per  line 
pr  insertion  as  earned  by  frequency  of 
csation.  Minimum  space,  three  lines. 
The  Iditor  &  Publisher  reserves  the  right  to 
dusify,  edit  or  reject  any  copy. 


Newspaper  for  Sale 


Isdern  Machine  Equipped  Weekly.  Kaat- 
fm  Pa.;  12,700;  Half  eaKli.  .Mual  .Saoi-iHce. 
Rfal  opportunity.  B-a02.  Editor  &  Pub¬ 
lisher. 


Newspaper  Wanted 


Bslly  newapuper  wsuited — Desire  iiewa- 
psper  In  city  not  over  lUO.OOO  If  develop- 
aent  opportunity.  Will  buy,  or  operate  on 
per  cent  of  earnings.  Editor  & 

Publisher. 

Business  Opportunity  Wanted 


What  have  you  to  olTer  two  young  men 
sith  twenty-live  thousand  dollars  to  invest 
is  going  dally  newspaper.  .Advertising  and 
circulation  experience  of  more  than  a 
qiarter  of  a  century.  Will  guarantee  to 
deliver  results.  Il-DOO.  Editor  &  Publisher. 

Newspaper  Brokers 

.M.  r.  Moore,  Newspaper  Broker 
icverly  Hills,  Pallfornia,  has  weekly  and 
_ exclusive  daily  paper  to  offer. 

Jvlng,  Sellings  Meri^inic  of  newspapers. 
^  leases  or  trades.  No  listinK  charge, 
jjn  Feighner.  Pythian  Huildlng.  Nashville. 
Jlch..  or  J.  w.  Mapoles,  Murphy’s  Hotel, 
lichmond.  Va. 


>"•  a  Bargain.  But  «i<Mid  Value.  Old 
•unty  seat  weekly  and  Job  plant,  north- 
•eetern  Pennsylvania.  Very  ilesirable. 
■arning  prolit. .  Price  $25,000.  with  sub- 
■antial  down  payment.  J.  B.  Shale,  Times 
Building.  New  York 


Circulation  Promotion 

■^aded  Cumpiiigns  Succeed— Hudson  ! 
Le  *  AB.so(  iale8,  World’s  Kecord  C 
Itulatlon  Builders.  246  Fifth  Ave.,  N.  Y. 

«f  **®**-V  Newspapers  in  every  sect! 

^  2“®  oooofry  are  using  and  unreserved 
(}L  Partlowe  Plan  circulation  hull 

g  campaigns,  more  than  ever  befoi 
I  w  quick  detinite  A.  B.  C.  circulation  i 

■vn,,.**  business  conditions 

"'■“®  collect.  T 

iBulIdh?,.  Company,  Occideni 

“uildlng,  Indianapolis. 


Editor  &  Publisher  for  July  27,  1  935 


Circulation  Promotion  Situations  Wanted 


N«wspuperdom'KLeadinK(MrculutlonHuilderK 

MorriNun  Plan 

"Tho  Plan  that  Pays  and  Proves  It”.. 
Write  the  John  F.  Morrison  (.'oinpaiiy, 
4th  tlr..  Shops  Uldg.,  L>es  Moines,  Iowa. 


Stimulate  t’lreulatlon  — Circulate  ^street 
.Safety-Thru  The  OKDEU  OF  THE  (lUEEN 
ST.\U.  Write  O.  H.  Stacy,  care  Peoria 
Star,  Peoria.  111. 


PiihliNlier  OITers  New.  exceptionally  suc¬ 
cessful  circulation  buildinR  plan  which  he 
oriRlnated.  First  100  calls  completed  net¬ 
ted  new  subscriptions,  56  renewals  and 
only  15  turn-downs.  ArnazlnRly  effective 
appeal.  No  contest  or  premiums.  Your 
clieck  for  $5  brinRs  you  complete  plan  and 
exclusive  riRhts  your  City.  If  competitor’s 
check  tirst,  yours  refunded.  E.  T.  Kreft- 
inR,  J'ublisher,  Puyallup  Press,  Puyallup, 
Wash. 


Newspaper  Boy  Protection 


Protection  for  all  your  newspaper  boys. 
Sick,  accident  and  death  claims  paid.  How 
cost.  The  Newspaper  Boy's  Protective 
.\s8ociation.  3UU  Broadway,  Camden,  N.  J. 


Foreign  Publications 


Out*of-*Town  Newsimpers  ItookH 

ForelRii  MaKuzIneH  Periodicals 

S<'HL’I/rZ  NEWS  AGENCY 
112  West  mh  St..  N.Y.C..  MEdalliun  3-9061 


Multigraphing  and  Mimeographing 


Quick  aServlce — Quality  Work 

Ontur.v  Letter  C'o. 

126  W.  16th  St.  BUyunt  9-2277 


Photo-Lithographing 


No  Puts  Needed.  Illustrate  udverti.sinR 
iileialure,  ieprodu<‘c  letters,  bulletins,  etc. 
Lowest  prices.  $1.50  per  100;  20c  additional 
loo’s.  Passantino.  250  W.  49th.  LU-5-7644 


Advertising  Services 


.\dvertlNliiR  Counsel  has  a  portion  of  the 
week  open  for  those  needitiR  such  services 
«»n  a  per  day  or  .'»emi-weekly  basis;  churRes 
moderate;  formerly  advertisinR  manuRer 
lor  Standard  (Ml.  Address.  Frederick  L, 
Perine,  25  West  43rd  St,,  Uuom  510,  N.  Y. 
(Mty. 


Help  Wanted 


Experienced  newspaper  Npa4‘e  salesman 
wanted  to  handle  installation  work  on 
bread  cainpuiRns.  Work  includes  coopera¬ 
tion  with  local  newspapers  in  placinR  copy 
and  preparation  of  special  section.  A  real 
Opportunity  to  connect  with  a  recoRnized 
aRency  that  is  showinR  rapid  development. 
\\  rite  details  of  experience  and  salary  ex- 
l»ected.  Bakers’  ConsuItiiiR  Bureau,  230  N. 
MichiRHii  .\>e.,  C'hicaRO,  111. 


.tdvertisinK  solicitor  and  experienced  copy 
writer,  over  30,  for  display  staff  of  New 
EnRland  daily.  Best  of  references  neces- 
.sary.  New  EnRlander  preferred.  Include 
l**d  ]>encil  layout  with  application.  Ad¬ 
dress  Box  B-901,  Editor  &  l^ublisher. 


Situations  Wanted 


AdvertisinR,  editorial.  aRe  25,  recent  Uni¬ 
versity  of  Wisconsin  Rraduate,  desires 
reporiorlul  or  advertisinR  job.  Can  write 
well  and  a  Rood  typist.  Have  iiad  experi¬ 
ence  writInR  sports  and  also  have  sold 
HdverllsinR.  Pm  a  Rood  combination  man 
for  a  small  paper.  Salary  of  no  conse- 
(|uence  in  order  to  prove  my  worth  to  you. 
H-X72,  E  &  P  IVrsonnel  .Service. 


.Vdvertlsinir  Manager — City  r.0.000  to  100,- 
‘MMi;  Southeast  preferred;  nine  years  ca¬ 
pable  sellinR,  promotion.  inanaRinR.  B-863, 
Editor  &  Publisher. 


.VdvertlsIiiR  iniinairer,  married,  aRe  28, 
unlv.  Rrad.,  employed  city  50.000,  desires 
chaiiRe  with  opportunity  to  invest  in  reli¬ 
able  paper  with  future,  (.'alifornia  or  west¬ 
ern  states.  .Seven  years  daily  experience. 
Not  interested  in  speculators  or  promoters. 
B-S95,  Editor  &  Publisher. 


AII-UoiiikI  Newsimpcrman,  with  15  years 
experience  on  larRe,  small  papers,  seeks  to 
Kuate  in  New  EnRland  city.  Have  served 
as  reporter,  feature  writer,  copy  reader, 
Sunday  editor,  telcRraph  editor,  city  edi¬ 
tor.  CoUeRe  Rraduate,  38,  married.  B-884, 

E  &  P  Personnel  Service, _ 

A  modest  young  man  seeks  a  modest  opeii- 
inR  on  a  newspaper  or  magazine,  in  an 
advertising  agency,  or  with  a  publishing 
house.  It  is  the  old  story  of  a  young 
college  graduate  (age  24  years,  Harvard 
’32),  with  three  years  varied  writing  ex¬ 
perience  and  training.  But  1  am  really 
good,  honest.  $18  u  week,  more  or  less, 
anywhere  in  the  Ignited  States.  B-886, 
E  &  P  Personnel  Service. 

Business  Office  Executive*  thorough  knowl- 
adge  advertising,  circulation,  mechanical, 
and  uttice  problems,  seeks  connection  as 
business  inunau^er,  publisher's  assistant,  or 
uttice  inunagen  Ten  years  business  man¬ 
ager  large  chain,  also  publisher  own 
paper.  Under  forty;  seasoned  executive. 

B-X7I.  E  &  1*  IVrsonnel  Service. _ 

t'artcNniist,  capable,  will  draw  forceful, 
striking  cartoons  for  daily  owned  inde¬ 
pendent  or  chain  papers.  Ideas  that  are 
truly  original  will  evoke  comment  by  read¬ 
ers,  be  copied  by  contemporary  journals. 
Comic  strip  experience.  Created  two  copy¬ 
righted  strips.  B-897,  E  &  F  Personnel 
.Service. 

(.'In^ulutioa  Manager — A  reputation  for 
successful  circulation  building  together 
with  years  of  practical  management  and 
experience.  Can  promise  a  smooth  run¬ 
ning  circulation  department,  getting  busi¬ 
ness  at  a  minimum  cost.  Familiar  with 
morning,  evening,  Sunday.  My  past  ac- 
complislimenis  will  speak  for  themselves. 
Steady,  competent,  and  loyal.  Prefer 
Middle  West.  Best  of  references  from  my 
present  employer.  B-876,  E  &  1*  I’ersonnel 
.Service. 

Circulation  manager,  2U  years  executive. 
.\n  organizer,  thoroughly  trained  in  ail 
branches.  Know  boy  promotion  and  inde¬ 
pendent  plan.  Experienced  on  single  and 
combination  papers.  Hard  worker.  Ten 
thousand  circulation  increase  18  months 
lust  record.  Age  39,  married.  Reference 
furnished.  B-893,  E  &  1*  I'ersonnel  Service. 
CTussIHcd  manager,  12  years  experience  on 
papers  of  18,0UU  circulation  in  Central  Indi¬ 
ana,  wants  position  in  classitied  or  display 
department  on  daily  in  Central  States.  Age 
36.  Married.  Excellent  references.  Experi¬ 
ence  in  promotion,  collections,  'phone  and 
street  soliciting.  13-894,  E  &  F  l*ersonnel 
Service. 

”('oiiiposlng  Room  Executive — Superinten- 
<ient  with  sixteen  years  experience  wishes 
position  as  Meehunioai  Superintendent  or 
Superintendent  of  i'omposing  Room.  Good 
organizer  and  economical  administrator. 
Protestant  and  married.”  B-903,  Editor 
A:  l  ublisher. 

Lkiitor — Managing,  news  or  city  desk.  16 
years  with  leading  newspapers.  Now  em¬ 
ployed.  Al.so  experienced  in  general  edi¬ 
torial  and  circulation  promotion.  Will  go 
anywhere.  Salary  secondary  to  future. 

H-88U.  E  &  P  I'ersonnel  .Service. _ 

Editor,  reporter  or  photographer,  8  years 
experience,  3  as  state  editor,  wants  perma¬ 
nent  connection.  Age  29  years.  Now  fea¬ 
ture  writer  capltol  city  paper.  Will  go 
anywhere.  I’refer  desk  job,  either  tele¬ 
graph  or  state  desk.  Will  take  photogra¬ 
phy  or  reporter  offer.  B-fe96,  E  &  P  Per¬ 
sonnel  Service. 

Editorial  writer,  thoroughly  trained,  wants 
position  on  mid-western  daily.  Age  37.  Now 
employed.  J3-898,  E  &  P  IVrsonnel  Ser¬ 
vice. 

Executive— Young  enough  to  have  vision, 
old  enough  to  be  discreet:  thoroughly 
grounded  in  fields  from  35,000  to  365,000; 
wants  chance  to  produce;  share  gain  as 
well  as  responsibility  with  publisher;  will 
support  application  with  cash.  B-891, 
E  &  i*  tVrsonnel  .Service. 

Managing,  news,  city  editor,  10  years  expe¬ 
rience,  knows  news  and  how  to  get  and 
display  it.  Young,  married,  college-trained. 
Know  all  heats  through  direct  contact  as 
reporter.  Record  will  bear  closest  investi¬ 
gation.  B-871,  E  &  P  Personnel  Service. 
Mechanical  Superintendent,  composing 
room  foreman;  technical,  actual  experi¬ 
ence;  plant  layout,  building  maintenance; 
loyal,  energetic,  efficiency  without  absurd¬ 
ity.  Age  35,  married.  Location  imma¬ 
terial,  Pacific  Uoast  preferred.  Salary: 
Hat,  bonus,  percentage;  combination.  Color 
experience.  B-883,  E  &  P  IVrsonnel  .Ser¬ 
vice. 


Situations  Wanted 


.Mechanical  Superintendent — Age  35,  but 
with  15  years’  experience  in  newspaper 
mechanical  plants,  last  5  of  which  as 
mechanical  superintendent  on  very  large 
paper.  Is  university  graduate  in  mechan¬ 
ical  engineering  and  is  member  of  Ameri¬ 
can  Society  of  Mechanical  Engineers.  Am¬ 
ply  qualified  by  education,  experience  and 
ability.  Salary  can  be  adjusted  to  present 
conditions.  B-877,  E  &.  1*  IVrsonnel  Ser¬ 
vice. 


News  Editor  or  Sunday  Editor,  15  years 
experience.  Know  news  and  how  to  dis¬ 
play  it.  .\m  thoroughly  familiar  with 
pictures,  layouts  and  engraving  and  th^ 
feature  Held.  Age  36,  married.  Now 
employed.  Desire  connection  where  ability 
counts.  Excellent  references,  B-889,  E 
&  P  Personnel  Service. 


Reporter,  27,  having  seven  years  experience 
ail  phases  news-gathering  field  in  county- 
seat,  20,000  population,  with  reputation  for 
accuracy,  ability  and  speed  in  getting 
news,  seeks  permanent  connections  on 
larger  newspaper  offering  advancement 
opportunities.  Human  interest  stories  spe¬ 
cialty,  B-866,  E  &  P  IVrsonnel  Service. 


Reporter,  rewrite,  24,  capable,  energetic 
news  gatherer  with  writing  ability;  experi¬ 
ence  on  dailies  in  city  of  70,000  and  small 
county  seat;  college  grad.;  small  salary  to 
start;  daily  of  any  size  or  good  weekly; 
prefer  mid- West  but  will  go  anywhere; 
references.  B-892,  E  &  P  Personnel  Ser¬ 
vice. 


Young  Man,  26,  experienced  in  reporting 
and  editing  for  small  city  daily,  wants 
change  that  offers  greater  challenge  to 
ability.  Married.  Industrious.  ('ollege 
education.  Will  go  anywhere.  Would  like 
personal  interview  to  convince  you  of  ca¬ 
pability.  B-870,  E  &  P  Personnel  Service. 


Newspaper  Machinist 


.Moving,  erecting,  dismantling — Pressroom 
and  stereotype  equipment.  Fall  BE  3-5967. 
H.  Ammon  &  Co.,  96  Cliff  St.,  N.  Y.  C. 


Mechanical  Equipment  for  Sale 


For  Sale — 16-page  Hoe  Press  and  stereo¬ 
type  equipment,  in  good  londition.  $2,500 
cash.  THE  ALEXANDRIA  G.\ZETTE. 
Alexandria,  V'irginia. 


lainotypes — 1,  5,  8,  11,  13,  19,  25.  Inter- 
types  B  and  C.  All  guaranteed.  Terms. 
HOFFMAN  M.\CHINEHY  &  ENGRAVING 
CO.,  413  Lafayette  St.,  New  York  City. 


Rebuilt  Equipment — Presses,  Linotypes. 
New  Type.  Printers’  supplies.  We  liqui¬ 
date.  buy,  sell,  trade.  (Vntral  States  Print¬ 
ers  Exchange.  Peoria,  Illinois. 

Photo-Engraving  Equipment  for  Sale 


Engraving  Department  Equipment,  all 
standard  itrands,  new  and  trade-ins.  Esti¬ 
mates  furnished.  E.  T.  Sullebarger  Co., 
116  John  Street.  New  York  City. 


Plioto-engraving  equipment  for  sale,  com¬ 
plete  plant  or  any  part.  Miles  Machine 
Co.,  18  E.  16th  Street.  N.  Y. 


Newspaper  Supplies 


stereotype  and  Fresaroom  Supplies — Elec¬ 
tric  Matrix  Scorching  Machines.  American 
Publishers  Supply,  Box  131,  West  Lynn. 
Mass. 


NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 

All  negotations  confidential 

Palmer,  Suter  &  Palmer 

Business  Established  In  1839 

353  Madison  Ave.  New  York 


I  WE  CONNEa  THE  WIRES  ^ 

FOR  OVER  37  YEARS  The 
Exchanse  has  been  Found  prompt 
and  reliable  by  newspaper  exec¬ 
utives  in  supplyins  help  for  all 
departments  —  Editorial,  Adver¬ 
tising,  Circulation,  Business  and 
Mechanical.  There  is  NO 
CHA^E  TO  EMPLO'J^RS. 

FERNALD’S  EXCHANGE,  Inc. 

Springfield,  Mass. 


A  POTENT  PRESCRIPTION  FOR  A  JOB— 

1 .  Three  40-word  "situation”  ads  in  EDITOR  &  PUBLISHER. 

2.  A  three-month  subscription,  or  extension,  to  EDITOR  &  PUB¬ 

LISHER. 

3.  Registration  with  E  &  P  PERSONNEL  SERVICE  for  a  period  of 

six  months. 

4.  Preparation  by  us  of  100  photo-lithographed  individual  bulletins 

about  your  qualifications,  including  reproduction  thereon  of 
your  photograph.  These  we  send  to  newspaper  executives 
who  plan  to  employ  a  man  of  your  abilities. 

Draft  an  ad  now  if  you  are  seeking  a  newspaper  connection,  and  send 
it  to  us  with  $5.00  check  or  money  order.  A  registration 
blank  will  then  be  sent  you.  A  reasonable  additional  per¬ 
centage  charge  will  be  made  when  and  if  a  position  is  secured 
through 

EDITOR  &  PUBLISHER  PERSONNEL  SERVICE 

1700  Times  Bldg.  Times  Square  New  York 
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fly  MARLEN  PEW 


PKKSS  war  birds  are  heading  for 
Abyssinia.  Wbat  an  assignment  tliat 
will  l)e !  If  the  story  can  l)e  told,  cor- 
resiKmdcnts  managing  to  overcome  the 
seemingly  insurmountable  communica¬ 
tions  difticulties,  it  will  thrill  the  world 
as  nothing  else  in  modern  times.  'Phc 
plot  is  so  primitive  as  to  be  within  the 
range  of  school-child  comprehension ; 
Mussolini,  iron-jawed  dictator,  fearing 
that  his  ruthless  sway  is  slii)ping,  picks 
a  row  with  the  iK)or,  little  .Mrican  and 
would  grind  his  bones  to  make  a  plat¬ 
ter  of  minestrone  to  set  before  the  king. 
Ugh,  he’d  he  blood-thirsty,  more  terrible 
than  all  the  brooding  gods  of  hate  and 
vengeance  that  have  gone  before,  from 
Xero  down  to  Brother  Hitler.  He 
would  tight  an  enemy  that  is  armed  with 
plumed  spears,  knotted  bludgeons,  and 
perhaps  a  few  trained  lions,  leopards 
and  jackals,  with  Inmibs  dropi>ed  safely 
from  the  air,  long-range  artillery,  poi¬ 
son  gas,  chemical  flame,  and.  if  one  can 
believe  reports,  a  new  acid  calculated 
to  burn  the  feet  of  the  shoeless  armies 
of  Haile  Selassie,  tougher  than  sole 
leather  though  they  may  be.  By  the 
way.  the  Abyssinians  do  not  wear 
shoes.  t)ecause  they  have  l)een  found  to 
create  f«M)t  diseases,  and  through  cen¬ 
turies  of  l)are  plodding  over  sharp  vol¬ 
canic  rocks  have  develo|K‘d  pads  almost 
as  insensitive  as  a  mule’s  hoof.  But 
think  of  a  modern,  civilized,  highly- 
etpiipited  nation  going  to  war  against 
sucii  an  "underdog”,  and  confessedlv  for 
the  dirty  sp(,ils— the  little  wealth  .\1us- 
solini  might  gain  for  his  i)eopleI  .\n 
unparalleled  atrocity,  it  would  stir  the 
righteous  indignation  of  the  universe, 
providing  the  story  gets  into  print  as 
siwt  news. 

♦  *  ♦ 

'C'OR  the  life  of  me  I  cannot  see  how 
A  the  correspondents  or  photographers 
attached  to  the  Abyssinian  forces  will 
get  their  stuflF  out  of  the  theatre  of 
war.  especially  Addis  Ababa.  Abyssinia 
IS  almost  completely  surrounded  by  old 
European  enemies.  Italian.  French  and 
British.  It  seems  incredible  that  corre¬ 
spondents  with  the  black  armies  will  be 
able  to  perfect  communications  bv  air¬ 
plane,  except  at  terrible  risks.  There 
is  a  single  line  of  railway  from  Jibuti 
to  .Midis  Ababa,  780  miles,  but  this  un¬ 
questionably  would  be  the  first  thing 
the  Italian  army  would  l)omb.  Outside 
of  .\ddis  Ababa  there  are  no  roads  for 
wheel  traffic,  transport  being  entirely 
by  mules,  pack  horses  and  camels.  A 
telegraph  line  connects  Addis  .^baba  and 
^veral  towns  in  the  North  and  there 
is  also  a  telephone  service,  said  to  be 
very  primitive.  There  is  one  radio 
station,  so  far  as  is  known.  It  is  ix)s- 
sible,  of  course,  that  the  clever  Em- 
Iteror  Haile  Selassie  has  discovered  the 
use,  or  at  least  the  potential  service¬ 
ability  of  short-wave  radio.  This  may 
be  a  solution  of  the  news  problem. 
Portable  sets  of  a  50-mile  range  would 
not  help  any.  Just  how  photograidiers 
can  clear  their  prints,  however,  is  a 
puzzle  in  the  strangest  war  situation  of 
modern  times.  A  native  runner  will, 
it  is  said,  cover  50  miles  in  a  single 
day,  and  no  doubt  these  hardy  messen¬ 
gers  will  be  put  to  the  work  of  rushing 
dispatches,  photographic  prints  across 
the  border. 

*  ♦  ♦ 

Karl  von  WIEGANH,  dean  of 
war  correspondents,  and  the  most 
traveled  newspaperman  in  the  world, 
sailed  from  New  York  late  this  week, 
headed  for  Abyssinia,  to  represent  the 
Hearst  newspapers  and  services  with 
the  black  army. 

I  met  the  veteran  correspondent  on 
Broadway  on  Wednesday.  He  seemed 
in  the  pink  of  health  and  said  he  looked 


forward  to  the  .\frican  camjaign  as 
probably  the  most  interesting  in  his 
career.  The  importance  of  that  state¬ 
ment  is  to  l)e  gauged  by  the  fact  that 
Mr.  von  Wiegand  was  on  every  fri>nt 
during  the  World  War,  «nd  since  that 
time  had  covered  every  uprising  in 
Europe  and  the  Far  East,  including  the 
siege  of  Shanghai. 

I  learn  that  a  numlier  of  newsi»ai)er- 
meii  are  heading  toward  .Africa  from 
London  and  Paris,  several  of  them  being 
daring  free-lancers  who  go  out  to  join 
the  .Aliyssinian  forces  largely  from  sym- 
liathy  and  without  any  advance  prepara¬ 
tion.  Mr.  von  Wiegand  told  me  he  was 
preparing  for  a  long  campaign  and  was 
carrying  equipment  to  protect  him  both 
from  the  terrific  heat  of  the  tlesert 
lands  and  the  chill  nights  of  the  moun¬ 
tain  country. 

♦  ♦  • 

A  CORPS  of  picked  correspondents 
will  accompany  Mussolini’s  army, 
of  cour.se  committed  in  advance  to  Dnce 
]>roi>aganda  which  is  expected  to  con¬ 
vince  the  world  that  the  object  of  the 
war  is  to  develop  a  vast  and  rich  area 
neglected  by  the  .so-called  Ethiopian 
savages.  Tliese  press  agents,  wearing 
the  garb  of  newspapermen,  will  dress 
their  despatches  with  references  to  the 
white  man’s  coiuiuests  in  .America 
against  the  Indian,  and  in  .Africa  and 
.Asia  against  other  savage  or  indolent 
races.  Mussolini’s  big  job  is  to  hold  at 
bay  the  indignation  of  Christendom. 

The  Italian  armies  will,  of  course, 
clear  press  matter,  favoralile  to  their 
cause,  through  airplane  and  radio  mili¬ 
tary  communications  service.  Possibly 
a  half  million  men,  women  and  kids  will 
be  righting  liefore  .Autumn  leaves  are 
falling  in  this  country.  One  can  im¬ 
agine  no  more  sensational  pictures  and 
descriptive  stories  than  those  which  are 
ex])ected  to  flow  out  of  terror-stricken 
.Abyssinia.  \N’hat  an  assignment ! 


The  July  lUilletin  of  the  .\merican 
Society  of  Newspaper  Editors  con¬ 
tains  the  follow  ing  item  ;  "A  misplaced 
hnotyiK'  slug  the  other  day  caused  great 
anxiety  to  the  wife  of  the  new  president 
of  the  Chamber  of  Commerce  of  the 
United  States,  .Mrs.  Harjier  Sibley. 
The  Sibleys  reside  in  Rochester,  N.  V. 
■J'heir  daughter,  .Anne,  had  just  lieen 
married  and  gone  into  Canada  on  her 
honeymoon.  .A  few  days  following  the 
weeding,  E'rank  E.  Gannett,  a  personal 
friend,  received  a  telephone  message 
from  .Mrs.  Sibley.  .She  bad  seen  a  small 
newspaper  dispatcb,  saying  her  daugh¬ 
ter  had  lieen  killed  in  a  motor  accident 
ill  Canada.  .Mr.  Gannett  assureil  her  it 
must  l)e  a  mistake  as  the  Uochestcr 
newsi>ai)ers  would  surely  have  heard 
aUiut  such  a  fatality,  lie  asked  .Mrs. 
Sibley  to  send  him  the  dipping.  She 
did.  Here  it  is,  repnxluced  line  for 
line : 

"‘RiK'hester  (.AP) — Mr.  and  Mrs. 
Henry  Breevort  Cannon,  Jr.,  are 
honeymiMining  tixlay  in  C'anada  fol¬ 
lowing  their  wedding  here  Saturday 
and  struck  a  tree.  The  dead  arc 
.Anne  Dunton  Sibley,  daughter  of 
Mr.  and  .Mrs.  Harper  Sibley.  Mr. 
Sibley  is  prcsitlent  of  the  U.  S. 
Chamlier  of  Commerce.  The  bride¬ 
groom  is  a  resident  of  Cherry  \’al- 
ley.’ 

".A  newsiiaiierman  will  see  at  once 
how  the  fifth  line  is  picked  up  from 
aiu  ther  story.  But  it  is  not  surprising 
that  .Mrs.  Sibley  twk  the  story  to  lie 
a  rather  garbled,  but  nonetheless  defi¬ 
nite.  disjiatch  that  her  daughter  had 
been  killed  while  on  her  honeymoon.” 

*  ♦  * 

\  STR.AW  ballot  to  test  President 
TA.  Roosevelt’s  jKipularity.  inaugurated 
by  the  Richmond  Times-Dispatch  as  a 
Summer  feature,  drew  almo.st  5,0(l(( 
signed  ballots  from  90  of  \’irginia’s  100 
counties  in  the  first  week  of  tabulation, 
and  still  is  going  strong  in  its  sccc.nd 
v'^ek. 

.Although  Virginia’s  two  senators. 
Glass  and  Byrd,  have  Iteen  sharply  criti¬ 
cal  of  many  aspects  of  the  New  Deal, 
the  Roosevelt  vote  has  grown  stronger 
each  day  of  the  poll.  -At  the  end  of 
the  first  week  the  pro-Rcxisevelt  vi.tes 
totalled  3,392  and  the  antis  1,390,  or 
approximately  70  per  cent  for  the  Presi¬ 
dent.  Roosevelt  "ot  appro.ximately  (>9 
])er  cent  of  the  State’s  vote  in  the  presi¬ 
dential  election  of  1932. 


GOOD  CLEAN  FUN 


By  Plascbke 


Enthusiastic  make-up  pounds  home  the  point  of  the  day’s  best  story. 
Drawn  for  Editob  &  Pl'BLIShii:b. 


'I'he  ijoll  was  inaugurated  in  th*  i  J 
day-'l  imcs-Dispatch  with  a  two  i 
display  on  Page  1  and  a  printed 
inviting  readers  to  vote  on  the  prg^ 
tion,  “1  (.favor)  (do  not  favor) 
election  of  President  Roosevelt"  V«« 
were  required  to  sign  the  balloU  anfl 


their  names  would  not  be  us^ 
the  ballots  were  aceomitanied  by  1^ 
telling  why  they  favored  or  upp^. 
RiHisevelt.  .Almost  10  jter  cent  ofs 
voters  not  only  spent  their  own  posta 
to  send  the  votes  in,  but  tiKik^ 
liens  in  hand  to  praise  or  condenBii 
.\dministratiun. 


In  some  .sections  of  the  Stale  » 
straw  poll  has  assumed  the  air  ol 
genuine  election,  with  pros  and  ais 
going  out  to  drum  up  votes  by  persu^ 
canvass. 


L.\ST  week-end  the  \’irginia  PrJ 
■Association  "threw’'  a  iilitteriJ 
mid-Summer  party  on  the  roof  of 
fashionable  New  York  hotel,  with  mol 
of  New'  York’s  newspaper  big-wigs ; 
tending.  The  N’irginians  came  Noitfc 
a  siiecial  boat  and  brought  along  il^ 
state’s  most  exjiert  mixer  of  nji; 
juleps,  and  gallons  and  bushels  of  tnai 
in’s,  and  the  big  business  was  to  heroi 
Senators  Glass  and  Byrd.  Howwb 
official  business  kept  lioth  of  the  Sns 
tors  at  W  ashington,  and  the  show  we 
on  without  them.  John  Stewart  Bry*. 
publisher  of  Richmond  News  Letis 
presided  with  distinction,  introducing!'' 
R.  Harris,  editor  Norfolk  Ledgtr-l}^ 
patch,  who  told  Negro  stories  thu  niaif 
the  roof  vibrate  with  glee,  and  Jr. 
Dr.  Douglas  S.  I'reeman,  editor  ot  h 
News  Leader,  offered  a  scholarly  addrfe 
in  which  he  outlined  American  politki 
philosophy  from  the  signing  of  the  (ioc 
stitution  and  in  which  he  took  viofcir 
issue  with  some  features  of  the  .N't* 
Deal.  He  thought  Congress  ought  t 
adjourn  and  “give  the  country  a  chanct 
to  recover  prosperity.”  He  also  de¬ 
nounced  the  .Administration  for  '‘kKBcIi 
giving  away  other  jieople’s  raootjr’ 
While  Dr.  I'reeman  was  speakim 
Mayor  Fiorello  LaGuardia  came  npci 
the  scene.  He  made  copious  note  oi 
Dr.  I'reeman’s  remarks  and  then,  r 
customary  vigorous  oratory  defended  thr 
Roosevelt  administration  and  trequoit!; 
shook  his  finger  at  Dr.  Freeman,  say 
ing  :  ‘Wou  can't  argue  academic  politiai 
theory  with  a  penniless  man,  desperab 
because  his  family  is  hungry  and  ii| 
tatters.”  Mayor  LaGuardia  argued  tha 
extraordinary  measures  had  been  ncetv| 
sary  to  save  free  institutions  from  dt 
struction.  The  upshot  of  the  wort 
battle  was  the  suggestion  that  Dr.  Free 
man  and  Mayor  LaGuardia  consent-r 
a  joint  debate  at  Richmond,  and  bothj 
.seemed  willing.  It  was  a  swell  part; 
except,  as  the  epicurean  chairman  com¬ 
plained,  the  hotel  management  hac 
broiled  the  Sinithfield  ham. 


I  SEE  by  the  papers  that  Frazier  Hoot 
is  back  writing  for  the  daily  pren 
He  has  just  completed  a  15,000-alt 
automobile  tour  of  the  United  St^ 
sampling  public  opinion  among  the  hi^ 
low  and  medium  brows  in  every  stJfc 
and  is  writing  an  analysis  of  what  At 
U.  S.  .A.  is  thinking  in  the  Summer  «f 
1935.  The  stuff  is  appearing  in  At 
IVorld-Tclepram  in  New  York  and  b 
one  of  the  liveliest  pieces  of  writing  t» 
world-traveler  correspondent  has_  A- 
livered  in  moons.  In  my  opiiuAl 
E'razier  Hunt  is  a  master  of  vigorrtfc 
thorough-going,  independent  newspaHt 
English. 


A.  P.  PERSONNEL  CHANGES 

William  H.  Lawrence,  of  Omt 
World-Herald,  has  joined  the 
staff  of  the  .Associated  Press.  Edwin  E 
Gooding,  Buffalo  Evening  News,  h* 
been  employed  by  the  .Albany  bu™*®" 
J.  H.  .Anderson.  Kansas  City  sot 
has  lieen  assigned  to  St.  Louis.  Hup 
Wagnon  will  be  transferred  fr(M  « 
Oklahoma  City  to  the  Kansas  City  I 
reau.  Edward  S.  Roeser,  /aciM^J 
(Mich.)  Citicen  Patriot,  will  become* 
member  of  the  Detroit  staff,  .August  •• 
Don  N.  Walker,  Joplin  (Mo.) 
wilt  be  assigned  to  the  Oklahoma  C4®  | 
bureau.  .August  1. 


d 


